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The first reports are 
in from World Pre- 
mieres at Florence, 
Colorado where it 
did more than twice 
BURT LANCASTER 
HOT! as much as any pre- 
Plus Technicolor vious M-G-Mpicture 


and Canon City, Colorado where it 
did more than three times as much 
as former M-G-M high. The next 
engagement at Nashville doubled 
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“Devil’s Doorway” and at Kansas 
City, it topped the Xmas business 
of “Ambush.” As reports come in, 
it is evident that showmen have 
a sock audience attraction, a BIG 
M-G-M Technicolor entertainment 
to promote for pleasure and profit. 
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M-G-M presents BURT LANCASTER in‘ VENGEANCE 
VALLEY” Co-starring Robert Walker + Joanne Dru «+ Sally 
Forrest with John Ireland + Ray Collins * Color by Technicolor 
Screen Play by Irving Ravetch + Based on the novel and Saturday 
Evening Post sertal by Luke Short + Directed by RICHARD THORPE 
Produced by NICHOLAS NAYFACK An M-G-M Picture 





MORE 


ERY GOOD NEWS: 


M-G-M’s Story of those Gorgeous Airline Stewardesses! 


“THREE GUYS 
NAMED MIKE™ 


2nd Biggest M-G-M GROSS in a 


<eaceor year at Wilkes-Barre, Pa. 
JANE WYMAN Om 
VAN JOHNSON AND AT SCRANTON IT TOPS “3 LITTLE 


HOWARD KEEL ind z 
BARRY SULLIVAN  ORDS,” “FATHER OF THE BRIDE 


Sry by Rah rc Fippen AND IN NEW ORLEANS IT’S RIGHT 


"hg Wais”."'Srecesty UP THERE WITH THE BIG ONES! 
JUST THE BEGINNING! 
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DOWN x tees) 
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Wait till w see Fred do 
his “Dancing On The Ceil- 


ing” number in M-G-M’s 
BIG MUSICAL “ROYAL 


WEDDING,” next attrac- 
tion at Radio City Music 
Hall. Selected by Cosmo- 
politan as ‘Best Musical of 
Ff the Month” and by Seven- 
ey teen Magazine for the 
“Picture of the Month.” 
(Technicolor of course!) 
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IS NOW TAKING ¢ 


IN MEMPHIS’ IN CLEVELAND/ IN SAN ANTONIO!’ IN SEATTLE’ IN SAN FR 
IN PORTLAND! IN BUFFALO’ IN SPOKANE! IN SPRINGFIELD, MASS./ IN WORC 
IN HARTFORD/ IN AKRON’ IN RICHMOND / IN CINCINNATI/ IN CA 


HUMPHREY BOGART as"THE ENFOR 


Directed by So WINDUST Produces by MILTON SPERLING 
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DALLAS 


TECHNICOLOR 


%.* SUGARFOOT 


covor sy TECHNICOLOR 


¢ LIGHTNING 
\ STRIKES TWICE 


‘LULLABY OF 
BROADWAY 


TECHNICOLOR 


ANCISCO/ IN DETROIT! 
ESTER’ IN NEW HAVEN! 
NTON/ IN LOUISVILLE/ 





THE 
STAKES 
WERE 
SLIM 
BLONDE 
AND 
BEAUTIFUL... 
Lisi; 
LUCK 
WAS 
NICK 
CAIN’S— 
HIGH 
AND 
HOT!... 


GEORGE RAFT COLEEN GRAY | 
Lucy ! 
ite goth 


with Constance Smith and Greta Gynt- Margot Grahame-Enzo Staiola 


Directed by JOSEPH -M. NEWMAN .- Produced by JOSEPH KAUFMAN 
Screenplay by GEORGE CALLAHAN arid WILLIAM ROSE- Based on the novel “'I'll Get You 
For This” by James Hadley Chase- A Kaydor Production+ Released by 20th Century-Fox 
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The “Objective” N.Y. Times 


HE New York Times continues to exhibit a curious 

devotion to "The Miracle," the Rossellini film. The news- 

paper has developed what might be called a complex 

and in pursuit of this adopted cause the Times’ long- 
cherished reputation for news objectivity has suffered con- 
siderable violence. 


First threatening the Times’ objectivity was the leading 
part played by Mr. Bosley Crowther, its motion picture critic, 
in the New York Critics’ selection of Ways of Love," a group 
that included "The Miracle," as the year's best foreign film. 
After this the Times featured the matter in a series of news 
stories, including several two-column front page stories and 
numerous column stories elsewhere—all adding up to atten- 
tions in space and prominence not justified by any known 
news standards and not followed by any other metropolitan 
newspaper. 

One possible explanation is that the Times and other 
great newspapers of America consider themselves watchdogs 
of the freedom of the press and are alert to fight any in- 
trusion. It is beyond understanding why the New York 
Times has not distinguished between that legitimate and 
proper pursuit and this continuing special devotion to "The 
Miracle.” 

Mr. Crowther last Sunday had another special article deal- 
ing with "The Miracle." In this piece he asserted surprise and 
wonderment that the organized motion picture industry had 
not taken an active part in defense of the Rossellini "Miracle" 
picture. 


that the organized motion picture industry in the United 

States asserts no right to exhibit obscene, salacious, sacri- 
legious and otherwise socially and morally harmful films. It 
has a Code which specifically forbids oe things. 

Turning to the assertion by Mr. Crowther and the editorial 
page (the voice of policy) that sacrilege is subjective and that 
there are no objective standards for it, no person of right 
standards would consult with the keeper of a bawdy house as 
to what is an obscene term or incident. Unfortunately it 
seems true that a large number of people today hold nothing 
sacred. Consequently, in their mind, there is nothing sacri- 
legious. Fortunately, however, for the integrity of this nation, 
there are great numbers of people who will hold certain things 
sacred and consequently view a desecration of those things 
as a sacrilege. 

This principle certainly should not be too difficult for such 
an erudite institution as the New York Times to under- 
stand. 

The Constitution and the Declaration of Independence are 
based upon the tenet that the authority of the state stems 
from the authority of God. Indeed, all that the founding 
fathers fought for were the rights held by man “under God." 
They specified further that the state must respect the rights 
of man to express that belief freely and without interference. 


Ts Times and Mr. Crowther insist on ignoring the fact 
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Certain overt violations of that right were held and are held 
today under the law to be sacrilege. 

It is an absurdity for an unqualified person to judge whether 
or not a particular incident is sacrilegious. This is true whether 
the offense be against the Protestant, Jewish, Catholic, 
Mohammedan, Buddhist or any religion whatsoever. The de- 
termination whether such a thing took place should not be left 
to those who regard nothing in the particular religion as 
sacred but rather to qualified spokesmen for that religion. 


and on its editorial page at that, realizes that when it is 

denying the objective reality of sacrilege, it is thereby 
contending that there is nothing sacred. 

Obviously-——although again the learned Times seems un- 
able to understand the simple principle—religious sacrilege is 
understandably sacrilegious only to those who accept the 
creed of the religion involved. Only those who accept the 
creed of the religion involved are competent to judge whether 
or not sacrilege is present. An American Quaker clearly is not 
the person to consult on a possible sacrilegious reference to 
animals considered sacred in certain religions of the Orient. 

The Times seems to have developed an intemperate rush 
to abandon its own and America's traditional respect for the 
religious beliefs, sensibilities and practices of one's fellow 
citizens. It is this attitude of respect upon which the ideal of 
Brotherhood—which was celebrated nationally last week—is 
founded. Without mutual respect there can be no Brother- 
hood—as the New York Times ought, indeed, to know 
very well. 


| T is to be wondered—and sadly—if the New York Times, 


Rewards of the Screen Writer 


ARTIES to the negotiations between the Screen Writers 
Pen and the Association of Motion Picture Producers 

are to be congratulated that their contract differences 
were settled without any strike. Neither the industry nor the 
country is in a mood for a shut down of Hollywood studios. 

The key point at issue, involving the separation of "rights" 
in the sale of a literary property to a producer, was com- 
promised. Under certain circumstances the studios have agreed 
to bargain and pay separately for dramatic, publication or 
radio rights, when one or more of these is wanted in addition. 

The problem of the television right, if such a thing may be 
considered separate from the motion picture right itself, was 
passed over for consideration on demand in two years or 
earlier if the Screen Actors Guild or Screen Directors Guild 
win a concession on this point. 

Of particular interest to exhibitors will be the contract pro- 
vision that in advertising billing, writers’ credits must be “on 
a parity" with credits for directors and producers. That, of 
course, is a prestige concession. It may flatter the vanity of 
some screen writers. Showmen know that advertising must be 
built around names that mean something to the public. 
Potential patrons would only be confused if, along with the 
producer and directors, names of one to a half-dozen writers 
were billed equal to the picture title. After all, it is the film, 
not the credits, that counts in the end. 











Bigger Screens 
lo THE EprTor 
In my travels around the country covering 
many states for newsreel companies I have 
ed in many theatres, even if I have only 
» see the short subjects. 
lave noticed that in most cases the size 
the screen could be increased to advan- 


} 


bout a trend 
| introducing smaller automobiles. At 
time a spokesman for one of the big 
three makers stated that his company would 
not make a small car, and immediately his 
company started to make them wider and 


bigger, presumably to make small cars look 


two years ago there was 


c 
smaller and thus undesirable. 
I think the 


ike a leaf from the auto makers’ book and 


motion picture business could 
make their screens larger so that a television 
look 
make it more desirable to see a movie 
WOOD, Baltimore, Md 


screen will very tiny by comparison, 


nd so 
-W. ERNEST 


Need COMPO 
To THE 


EDITOR 
the top super-special does business 
re are only about a half dozen of 
ese a year it is too long between meals 
need COMPO to immediately start a 
] company financed by distributor and 
to get people back to going to the 
Tremendous advertising 
attractions 
placed by long range, keyed, general adver 
tising, which have a sustained, 
healthier foundation for steadier business.— 
OSCAR A. BROTMAN, Avaloe Theatre 


to relax 
should be re- 


budgets for top 


will more 


Im position 
lo THE Epitor 

Why is it? Whenever 
industry 


Government 
needs our every branch goes “all 
out” at any cost. Yet, whenever there are 
more taxes and restrictions imposed, our in 
dustry heads that list as well—TED 
KEELEN, Royal Theatre, Sheffield, Til. 


What They Want 


To THE EpiTor 

Strange as it may seem we in small towns 
are up against some of the things that they 
in big towns and big theatres are not—we 
have to play what the customer wants and 
not what film companies put out. Lately it 


is all socalled Westerns that they stick big 





IMMEDIATE ACTION 


In a letter to the Herald published in 
the February 17 issue, Meyer Stanzler of 
the Community Theatre, Wakefield, R. |., 
urged the stimulation of word of mouth 
advertising of better movies. Joe Horn- 
stein, president of Hornstein, Inc., read 
the letter, recognized an old friend and 
wrote at once to tell him what he was 
doing about it. "Under separate cover," 
he wrote Mr. Stanzler, "I am forwarding 
to you a metal slogan plate with the legend 
‘Let's Go to a Movie.’ | have given out 
approximately 8,000 of these throughout 
the country. These plates go over your 
automobile license plate. They . . . are do- 
ing some good and | hope they will for 
you. If you want any more for any of your 
personnel | would be glad to let you have 
them gratis.” 





stars in and call them super pictures at a 
film rental that is out of reach for us in 
small towns 

Why is it that some of the film companies 
make half of their pictures crime 
pictures and they want Mr. John Doe to 
bring his family and see 


them.—FRANK 
LESMEISTER, State Theatre, 


Blair, Wis. 


The TV Answer 


lo tHE EpiTor 

As long as good product comes out of 
Hollywood, such as we are receiving now, 
I believe that 
television will help sell movies in the home. 
The average family may stay home and look 
it television for a few weeks while the set is 
new, but after that just on occasion. If 
movies stay good show business will remain 


about 


show business will be good! 


good. My business is as good as last year.— 
O. T. McGINLEY, Ritz Theatre, McGre- 


gor, Texas. 


Wholesome Life 
lo THE Epiror:. 

Features which represent a good whole- 
some life are most popular with our patrons 
Our public does not like drinking and smok- 
ing scenes. Neither does it like murder mys- 
teries. They like to come to be entertained, 
so comedies are popular. So are good musi- 
cals —M. H. KNUDSEN, Sugar Theatre, 
Sugar, Idaho. 


Good Relations 
To THE Epiror: 

The exhibitor and distributor had better 
get together and have good relations and 
make good pictures. That and that alone 
is all that is wrong with show business. 
After making good pictures for the right 
situation, sell it there. Don’t sell it where 
it is not wanted or will not do business. And 
then it is up to the exhibitor to tell the pub- 
lic what he has. And he can’t do it by sit- 
ting down!—E. J. PENNELL, Bronson 
Theatre, Bronson, Mich. 


Give Them Diversion 
To THE Epirtor: 

No message pictures. Let’s leave the mes- 
sages to the pulpits. Entertainment only for 
theatres. With Korea, United Nations dis- 
sension, rise in tax rates and confusing 
speeches, the public wants diversion. 

Let’s give that to them—/. ZATKIN, 
General Manager, Lane Theatre Circuit, 


New York, N. rs 


Public Preference 
To THE Epiror: 

The stars who have made the wild morbid 
shows, dealing with people going nuts—the 
brutal shows—will be stars who wind up on 


the tail end of any poll. That should be 
some kind of notice to the producers in 
Hollywood as to what type of film is pre- 
ferred by the theatre patrons of America.— 
DON HOWARD, Manager, Logan The- 
atre, Logan, lowa. 


Too Many Bs and Cs 
To THE Epitor: 

There are positively too many Grade B 
and C pictures made. If Hollywood does 
not wake up to the fact that they must put 
out bigger and better stories in pictures, the 
movies will be taken over completely by 
other things, such as television, sports and 
others affairs out of the theatre field — 
BART DATTOLA, Dattola Theatre, New 
Kensington, Pa 


Keep It Great 
To THE EDITOR: 

It’s a great business and we have to keep 
it great by good showmanship and good 
pictures. We have to be on the ball at times 
like now when compettion is so keen.— 
JACK PETERS, General Theatrical Cir- 
cuit, San Francisco, Cal. 
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pected very shortly Page 14 


YOUNGSTEIN named vice-president of 
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Developments and trends that shape 
the motion picture industry's future. 


> An increasing number of Holly- 
wood producers are submitting 
scripts, before shooting, to the Brit- 
ish Board of Film Censors for sug- 
gestions on possible changes. It is 
said that the practice has avoided 
a number of expensive or harmful 
deletions later. Most British criti- 
cism revolves around over-senti- 
mentality, too much emphasis on 
crime, unnecessary brutality, poli- 
ticians shown as ruthless characters, 
and too much prominence for racial 
problems. 


> The Civil Defense Administration 
may soon make special short sub- 
jects for theatrical exhibition, or ask 
the motion picture industry to make 
them for it. Officials believe that the 
series of ten films now being made 
primarily for non-theatrical showing 
will have little appeal for exhibitors. 


» The industry soon will start hold- 
ing its breath again to see whether 
it will be hit by new taxes. The 
House Ways and Means Committee 
plans to ask Secretary of the Trea- 
sury Snyder shortly to outline his 
proposals for raising more revenue 
than his plan of last month would 
bring in. At that time he said there 
was no need for new taxes on the 
motion picture industry. Whether 
he’s changed his mind remains to 
be seen. 


> Technicians and engineers en- 
gaged in raw stock production are 
being extra watchful against fog- 
ging of film by atomic radiation. 
Shortly after the first atomic explo- 
sion at Los Alamos in 1945 certain 
batches of x-ray film were mysteri- 
ously fogged when opened for use. 
At that time it was an unlooked for 
effect. 


> Spring will bring renewed activ- 
ity in the line of American produc- 
tion abroad. Among the countries 
soon to be visited by production 
crews are Ireland, the Bahamas, 
England, Scotland and France. 


> Spring will bring more than the 
robins this year. Exhibitors can 
expect some bustling attention from 
distributors in the way of help from 
field exploitation men and in offers 
of cooperative advertising. Follow- 
ing the lead of United Artists, which 
woke up with a bang this week 
under the prodding of Max Young- 
stein, other companies are prepar- 
ing plans for some intense activity. 


> With no fewer than 13 British 
pictures playing in theatres on and 
off Broadway, British product was 
making an extraordinarily strong 
showing in New York this week, 
Several of the films were pictures 
that had already enjoyed long and 
prosperous runs in art houses. They 
included “Red Shoes,” “Kind Hearts 
and Coronets” and “Tight Little 
Island.” Two recent openings were 
“Scott of the Antarctic,” which re- 
ceived good reviews in the press, 
and “No Orchids for Miss Blandish” 
which was panned. The ambitious 
“Tales of Hoffman” was scheduled 
to open at a gala premiere Sunday; 


> With control of RKO and Warner 
Theatres, as well as a number of 
theatres to be divested from major 
circuits, all on the market, the op- 
portunity exists for some individual 
or group to put together a circuit 
larger than any in industry history. 


> As major distributors carry out 
divorcement there is some grounds 
for speculation that their attitude 
toward theatre television will un- 
dergo certain changes. The interest 
in television of a producer-distribu- 
tor which owns no theatres is far 
from identical with that of one that 
does. 


> A number of state legislatures are 
seeking additional revenue to pay 
for the costs of civilian defense or- 
ganizations and to take care of the 
inflated costs of many regularly pur- 
chased items. As always the theatre 
business is a ready target for addi- 
tional taxation, unless all branches 
of the industry are alert. 


> Independent production, in the 
doldrums for two years, will spurt 
now that United Artists is back in 
business as a guaranteed distribution 
outlet, equipped to help financing. 
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ver during 
trade, fan, 
last week. 
esident of Republic; 
ales manager: stars Forrest 


London trip was for the 


for Britain. SPECIAL AWARD to Technicolor, for its improve- 
F pj 2s. Dr. Herbert T. Kalmus, left, 
tion president, receives it from 
Jr., Fanchon and Marco circuit 
award was voted by circuit man- 
announced th first annual 
> winner award recipient, 20th Fox 


cheaper by the Dozen. 


By the Herald 

whose 
been playing 

en for a Day" w 
the new United 


By the Herald 


STEPHEN E. FITZGIBBON, left, for many years 
Paramount studio manager in Paris and London 
and 20th-Fox studio manager in New York, has been 
given the same post at Seaboard Studios, in the 
latter city, and poses above with Sanford R. 
Johnson and Cha Curran, of Seaboard. 
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COMPO MEETING MAPS 
A PLAN OF ACTION 


THE BEST BRAINS OF THE INDUSTRY, as president 
Spyros Skouras of Twentieth Century-Fox termed them, 
met under his auspices and those of Ned E. Depinet and 
the Council of Motion Picture Organizations last Friday, in 
New York. Their subject was the revival of public con- 
fidence in the industry. That meant consideration of vari- 
ous plans which some time ago were submitted to COMPO. 
It meant lengthy discussion, in the quiet and even august 
precincts of the exclusive Metropolitan Club, on East 60th 
Street. It meant an rai tart address by Mr. Skouras, 


who repeated in the private session his invincible belief in 
the capabilities of those present. It meant suggestions 
from the floor. And it meant coming action by COMPO. 
See page 19. Photos by the Herald 


PRODUCERS should invite leading 
exhibitors to Hollywood discussions 
of mutual problems, William F. 
Rodgers, right, urged. 


EXHIBITOR "Oscars" to best gross- 
ing pictures were proposed by 
Leonard Goldenson, below. 
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A SUGGESTION, from Max E. Young- 
stein. Some of the listeners are Bill 
Howard, Monroe Goodman, Robert 
Weitman, Don Prince, S$. Barret Mc- 
Cormick, A. W. Schwalberg. 


RESEARCH into public taste was 
Al Lichtman's plea, left. With 
him, Arthur Mayer, Ned €E. 
Depinet, Spyros Skouras. 


GEORGE SKOURAS 


SOL A. SCHWARTZ 








UNUSUAL DRAMA, at the left, is afforded by 
Fourteen Hours,’ which world premieres at the 
Astor, New York, March 6 Richard Basehart and 

Paul Douglas are shown here in a tense scene 
from the picture, which was filmed on location in 
the big city. Barbara Bel Geddes and Debra 
Paget also star. 


LUCKY MAN is 
George Raft, at the 
right, on location 

n Italy for “Lucky 
Nick Cain,"’ Kaydor 
Production's "melo 
drama of fast 
adventure which 
will attract those 
who want action in 
a picture.’ Coleen 
Gray also stars in 
the film which 20th 
Century-Fox will 
release this month. 


VE IN PARADISE 
in 20th Cen- 
iry-Fox spectacular 
schnicolor epic of 
eas, ‘Bird 
which 
out to theatre 
month. At the 
Debra Paget 
picks Louis Jourdan a 
her beau in an 
enchanting native 
eremony. Jeff Chan 


o stars. 


LOVE AND 

ADVENTURE are 
hared by Paula 
orday and George 

Montgomery, left, 

in "Sword of Monte 


risto,’' Edward L. 


GLENN FORD relaxes in Ben Hogan's chair on 
the set of ‘Follow the Sun,"' the story behind 
the headlines of the famous golfer's dramatic 

loerson's Super- omeback. Hogan was technical adviser on 
cinecolor epic slated the film, which also stars Anne Baxter and Dennis 
for 20th Century- O'Keefe and features June Havoc. 


: 


a 


Fox release this 
month. (Advertisement) 
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UNITED PARAMOUNT GETS 
INTERSTATE CIRCUIT 


Decree Changes Permit 
Acquisition, with Orders 
to Drop 76, Leaving 95 


WASHINGTON: An amendment to the 
Paramount anti-trust decree, which would 
permit United Paramount Theatres to ac- 
quire complete control of the Interstate and 
Texas Consolidated circuits, was to be pre- 
sented to the Federal Statutory Court in 
New York Thursday. While giving com- 
plete ownership to United Paramount, which 
jointly owned the theatres with Karl Hoblit- 
zelle, the proposal would still be restrictive 
in that certain divestitures would have to 
take place in order to meet the letter and 
spirit of the original decree. 

The amendment, which has received the 
approval of the Department of Justice be- 
cause it “presents a unique opportunity to 
bring about competitive conditions in both 
first and subsequent runs in 31 cities and 
towns in which the circuits operate,” calls 
for United Paramount to acquire complete 
control of the theatre circuits providing it 
divests itself of at least 76 houses of the 171 
theatres 


See No One Now Taking 
Exception to Terms 


involved. 


According to a Justice Department 
spokesman, the terms of the deal were made 
public in order to give anybody who might 
object to the proposal an opportunity to pre- 
sent his views. However, he added that at 
the moment they knew of no one who might 
take exception to the terms of the deal. 

As the decree reads at present, United 
Paramount can keep only 45 theatres if it 
buys out the Hoblitzelle interest, but the 
proposed change would push the maximum 
number up to 95. It is also pointed out that 
the amendment would still bar any increase 
in the maximum number of theatres United 
Paramount can own throughout the country. 

If the change is approved by the court, the 
question of management comes up. Accord- 
ing to Robert J. O’Donnell, vice-president 
and general manager of Interstate, the man- 
agement will continue in its present form 
with Mr. Hoblitzelle as president and Mr. 
O'Donnell continuing in his present posi- 
tion. Both will be given long term operat- 
ing contracts by United Paramount. Other 
key executives include E. J. Solon, treasur- 
er; J. Q. Adams, assistant to the president; 
T. de Boer, comptroller; P. K. Johnson, 
booker, and C. C. Hoover, purchasing chief. 


Has Three Years to Drop 
Total of 76 Theatres 


The proposal calls for at least 76 theatres 
to be divested by United Paramount within 
three years. Seven specific houses do: not 
have to be divested if the circuit finds that 
competition is not unduly restrained. More 
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DECREE SETTLEMENT BY FOX 
IS EXPECTED THIS WEEK 


The settlement by Twentieth Century-Fox 
of the Government’s anti-trust case may be 
expected at any time. 

This was the information this week from 
Otto Koegel, chief counsel for the company, 
who said that full agreement with the Gov- 
ernment as to the terms of the settlement was 
expected to be reached by the weekend. He 
added that as things stood early in the week, 
it was expected that both sides would be 
ready to make an appearance before the Dis- 
trict Court by Monday, the deadline. 

It was understood, too, that the proposed 
decree would place no barrier in the way of 
Charles P. Skouras, president of National 
Theatres, to become head of the new theatre 
company that will emerge as a result of the 
reorganization under the divorcement terms, 
The Government, Mr, Koegel said, had never 
opposed Mr. Skouras as head of the theatre 
unit. 

No last minute troubles were anticipated. 
Mr. Koegel also said that counsel for the 
Government and 20th-Fox had been in 


agreement for some time, and all that was 


occupying them was preparation of the docu- 


ment for presentation to the court. 

This settlement with 20th-Fox will be the 
fourth achieved by the Justice Department 
since the original filing of the suit. Of the 
five majors involved, Paramount and RKO 
already have reorganized under terms of 
their consent decrees; Warner Bros. has un- 
til April 4 to file its reorganization plan; 
the 20th-Fox case is all but ended; and 
Loew’s is currently in negotiation for a 
settlement. 

Elsewhere on the trust front, 
Hughes has rejected a court proposal that 
would require him to dispose of his trusteed 
RKO Theatres stock within two years. If 
the stock was not sold in the prescribed time, 
the Irving Trust Company would undertake 
to dispose of the 24 per cent controlling in- 
terest. The Statutory Court in New York 
last week gave Mr. Hughes’ attorney, Thom- 
as Slack, and the Justice Department until 
March 9 to file briefs. 


Howard 





theatres would have to be dropped if within 
a certain time there is no independent com- 
petition, and in 15 other cases, the company 
must either divest itself of theatres or accept 
a 15 per cent limitation on product if the 
independents are unable to acquire first or 
second run pictures. In still other cases, 
there will have to be a divestiture if United 
Paramount is operating over a period of 
time more than a designated number of 
houses on a particular run in that territory. 

As for those theatres in the Interstate and 
Texas Consolidated circuits which will have 
to be divested, the amendment provides that 
at least one-third must be sold within one 
year from the date of the new order, another 
third within two years, and the last third 
within three years. All theatres which Unit- 
ed Paramount may have to drop must be 
sold “within six months of the time they 
are required to be divested.” 

The regular anti-trust provisions of con- 
sent decrees were followed, one of the most 
important of which is that no theatre may 
be sold to any company which was a defend 
ant in the original anti-trust suit, or to any 
company which is owned or controlled by, 
or affiliated with such a company. 

Four theatres must be divested in Albuquer- 
que, New Mexico—Hiland and 66 Drive-In, 
Kimo or Sunshine, and Chief or Rio or Lobo 
All other theatres to be divested are in Texas. 
Here are the city-by-city requirements. 

Abilene: Paramount or Majestic and, un- 
less the Park drive-in is disposed of, one other 


theatre. The Park drive-in may be retained only 
on a court finding that competition will not be 
unduly restrained 

Amarillo: Capital and Rialto, one of them 
to a purchaser who will operate the theatre as 
as a first run. Paramount or State if by the 
end of one year there is no independent theatre 
playing first run or if during the next five years 
there 1s not for nine months of each year an 
independent first run theatre. If either theatre 
has been divested due to the general theatre 
limit in the order, and either of these conditions 
occurs, UPT must divest the other theatre. It 
must also divest itself of one of the two or take 
a 60 per cent product limitation on first-run 
features released by the major distributors in 
any year if during the next five years an inde- 
pendent with a suitable theatre is not given a 
chance to procure first-run films 

Arlington: Texan. The Arlington may be 
retained only if the court finds competition not 
unduly restrained. If the Arlington is sold, the 
Texan may be retained 

Austin: Queen, Capital and Texas. One 
additional first-run theatre unless within one 
year there is an independent regularly playing 
first-run features and unless during the next 
five years there is a first-run independent for 
at least nine months of each year or two such 
independents for the greater part of each year 
If the Paramount or State has been divested 
under the general limitation, then UPT can 
meet this last divestiture requirement by selling 
the other or taking a product limitation. A 
theatre must be divested or a product limitation 
taken if during the next five years an inde- 
pendent with a suitable theatre is not given a 
chance to procure first-run films 

Breckenridge: Palace or National. If the 
National is sold, the Palace shall be divested 
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or subjected to a product limitation if for the 
next five years an independent with a suitable 
theatre does not have a chance to get first-run 
films 
Brownsville: Capitol. The Majestic can 
be retained only on a court finding competition 
is not restrained unduly. If the Majestic is 
disposed of, the Capitol may be retained. 
Brownwood: Three of the Bowie, Lyric, 
Queen and Ritz 
Corsicana: Palace or 
Grand 
Dallas: In downtown Dallas, the Melba, 
Rialto and Capitol. In North Dallas, Esquire 
or Village or Inwood or Varsity; Knox and 
Lawn. If the Varsity is sold, the purchaser 
must promise to run it as a first neighborhood 
UPT must sell another theatre in North 
Dallas or take a product limitation if any time 
during the next five years it more than 
ts Dallas theatres to compete for first 
neighborhood run films with any in 
le] the North Dallas zone having a 
eatre suitable for first neighborhood run or 
zht ood run operation 
another North Dallas theatre 
product limitation if any time during 
xt five years an independent with a thea 
first neighborhood run films does 
have a chance to get films. Another 
North Dallas to be divested if a simi 
loes not exist with regard to sec 
md neighborhood UPT may build 
one additional theatre in the North 
me on a site it now controls, providing 
finds such acquisition will not unduly 
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a product 


additional 
a product 


Zone 


such 
Circle shall be sold 
1 limitation if during 
next five years an independent with a thea 
suitable for operation on the run as 
Circle is not given a to buy sucl 
films 
Denison: 
who promises 


Same 


chance 


Rialto or State to a 
a first-run policy 
Denton: Texas and Palace or Dreamland 
The Campus may be retained only on a court 

finding that competition is not unduly restrained 

If the Camy is sold, the Texas may be re 

tained Campus is retained, UPT must 

sell it or product limitation if during 
the next five years an independent with a thea 
tre suitable for first-run operation is not 

a chance to get first-run films 
Eastland: Majestic and Lyric 
El Paso: Ellanay and Texas Grand, or 

State and Texas Grand. If the State is sold 

and if in any during the 

% stiture 


two inde 


purchaser 


take a 


given 


year five years 
required 
pendents 1 


1 
at least nine 


For Worth: H 
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GRIFFITH ASKED TO PAY 
COSTS OF TRUST CASE 

The Government is seeking pay- 
ment of $30,974 from the defendants 
as costs in the Griffith trust suit, 
which lasted 11 years. Griffith lost 
the case, which went up to the 
Supreme Court. According to a 
Government spokesman, the printing 
bill alone was $17,882 and cost of 
stenographers $8,059. Griffith has 
an opportunity to file official protest 
as to the bill of costs. 





one other theatre either sold or subjected to a 
product limitation if during the next five years 
an independent in Harlingen or San Benito with 
a theatre suitable for first-run operation is not 
given a chance to get first-run films. If the 
Rialto and Arcadia are kept, UPT must sell 
an additional theatre if any time during the 
next five years three UPT theatres play first 
run 
Houston: In downtown, Majestic or Met 
ropolitan or Kirby shall be subjected 
to a product limitation if within one year two 
theatres other than UPT theatres are not regu 
larly playing first-run or if in each year during 
the next five years two non-Paramount theatres 
do not regularly play first-run for at least nine 
months of the year 
In the Southwest zone, Paramount has two 
alternatives. It can sell two first neighborhood 
run theatres, one of which shall be the Yale, 
Alabama or Tower. Or it can sell the Yale, 
Alabama or Tower or the River Oaks and then 
sell one other first neighborhood run theatre 
if certain conditions are not met for the opera- 
tion of independent theatres in the zone. If 
the second alternative is taken, another first 
neighborhood run theatre must be sold if any 
during the five years following the 
summation of divestiture in Southwest Houston 
more than three UPT theatres play first neigh- 
borhood run. No matter which alternative 1s 
taken, UPT must sell an additional theatre or 
take a product limitation if during the next five 
years an independent with a theatre suitable 
for operation on the same run as UPT theatres 
does not have a chance to get films on the same 
hasis if he desires to 
In Southeast Houston, the Broadway or the 
Eastwood or the Santa Rosa. If the Santa 
Rosa is sold and if in any years during the five 
sale two independents are 
not regularly playing first neighborhood runs 
for at least nine months of the year, UPT must 
sell an additional first neighborhood run thea- 
tre. UPT must sell another theatre in this 
zone or take a product limitation if during the 
next five years an independent with a theatr 
suitable for second neighborhood run operation 
is not given a chance to get such films 
North Houston, Irvington Drive-In and 
Drive-In. Paramount must sell the 
in any during the next 
is operated on a first neigh 
run policy there is not an independent 
regularly playing first run during 
of the year 
I independent is regularly playing first 
run during the greater part of the year but less 
tl months, UPT can either divest the 
Main or take a product limitation, An 
1al theatre in the Northeastern zone— 
cannot be the Shepherd Drive-In—must 


Id or subjected to a product limita 
ependent 


sold or 


time con- 


years following its 


year 


an nine 


sol 
ing the next five years an ind 
heatre suitable for first neigl 


eration doesn't hz a < 
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McAllen: Palace or Queen. 

Mercedes: Either the Rex and the Rio; 
or the Rex, and then one additional theatre if 
during the next five years two Paramount the- 
atres play first-run. 

Paris: Grand or Main or Plaza; and Air- 
port Drive-In. If the Main or Plaza is sold, the 
purchaser must promise a first-run policy. 

San Antonio: In suburban San Antonio, 
the Sunset, Laurel and Woodlawn. In the 
downtown area, Paramount has two choices 
It can sell any two of the Majestic, Aztec, 
Texas and Empire. Or it can sell the Aztec 
and then sell or subject to a product limitation 
one of the other three theatres if in any year 
during the five years following the sale of the 
Aztec two independent theatres are not regular- 
ly playing first-run for the greater part of the 
year, 

San Marcos: Palace or Texas; and Hays. 
If the Texas is sold, the Palace must be sold 
or subjected to a product limitation if during 
the next five years an independent with a thea 
ire suitable for first-run operation does not 
have a chance to get such films 

Temple: Arcadia or Bell. 
be sold only to a purchaser 
a first-run policy 

Tyler: Tyler or Liberty. The Crest Drive- 
In can be kept only if the court finds competi- 
tion is not unduly restrained. Ii the court per 
mits UPT to retain the Crest Drive-In, one 
other theatre must be sold 

Vernon: The Vernon must be sold or sub- 
jected to a product limitation if during the 
next five years an independent with a theatre 
suitable for first-run operation does not have a 
chance to procure such films. 

Waco: The Waco or Orpheum 

Weslaco: The Gem 

Wichita Falls: Wichita or Strand or State. 
If the State is sold, UPT must sell another 
theatre if in any year during the five years fol- 
lowing the sale of the State an independent is 
not regularly playing first-run for at least nine 
months of the year. Another theatre must be 
sold if in any year during the next five years 
UPT theatres play first-run for more than an 
aggregate of 104 weeks. If the Justice Depart- 
ment finds that a competing first-run theatre 
will be adversely affected by the first-run show- 
ing of pictures at more than two UPT theatres, 
UPT shall divest itself of an additional theatr« 

are promptly cease showing first-run at more 
than two theatres 

In most where 
is conditioned on other 
proof is on Paramount. 


RKO, Loew's and Eagle Lion 
Agree on Suit Details 


Attorneys for both sides in the $15,000,000 
suit filed by Eagle Lion Classics against the 
and RKO circuits in New York, 
have all but reached agreement on exactly 


Bell can 
promises 


The 
which 


Paramount divestiture 
factors, the burden of 


Cases 


Loew’s 


how much information they will supply each 
other. Eagle Lion has charged that its prod- 
uct has been kept out of the circuit’s the- 
Originally, February 26 was the date 
set for both parties to answer each other’s 


atres. 


However, since there has been con- 
siderable disagreement as to the limitation of 


queries 


these queries, negotiations have been going 
on so that some kind of agreement could be 
reached before a further court hearing is 


held. 


Justice Department Studies 
Sales to Drive-in Theatres 


The Department of Justice anti-trust divi 
sion has been studying the sales of films te 
it was learned this week. 
Philip Marcus, Justice Department attorney, 
has been in contact with distributors to es- 
tablish what their sales policies are in the 
matter of theatres. 


drive-in theatres, 


drive-in 
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Youngstein 
Ad-Publicity 
Chief at U. A. 


MAX E,. YOUNGSTEIN 


Taking effect immediately, Max E. Young- 
stein last week was appointed vice-president 
of United Artists in charge of advertising- 
publicity by Arthur B. Krim, UA president. 

Mr. Youngstein recently resigned as vice- 
president of Paramount Film Distributing 
Corp. in charge of advertising publicity. 

Accompanying the announcement of Mr. 
Youngstein’s new job were reliable but un- 
confirmed reports that his deal with United 
Artists gives him the opportunity either to 
acquire stock in the company or else to par- 
ticipate in its future profits. 

Mr. Youngstein, before joining Paramount 
in 1949, was Eagle Lion vice-president in 
charge of advertising, publicity and exploita- 
tion. The EL president at the time was Mr. 
Krim. 

Two days prior to the announcement of 
Mr. Youngstein’s post, C. J. (Pat) Scollard 
announced his resignation as executive vice- 
president of United Artists, effective March 
2. Mr. Scollard said he would announce his 
plans in the near future. 

Prior to joining UA in August of 1950, 
Mr. Scollard was associated with Paramount 
Pictures for 11 years in various executive 
capacities. He entered the film business after 
a banking career, as manager in charge of 
exchange operations for FBO, where he soon 
became treasurer. In that capacity he later 
moved over to Pathe and was executive vice- 
president. In 1941, he was named a mem- 
ber of the board of directors of Paramount. 

Immediately after taking over at UA, Mr. 
Youngstein announced that Francis M. 
Winikus had been re-appointed advertising 
manager for the company. 

It was learned that, unless William C. 
MacMillen Jr., president of Eagle Lion 
Classics, appoints a new distribution head 
for his company in the near future, William 
J. Heineman will continue in charge of dis- 
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People in The ‘Jews 


PTTL 


Morris BENsTEIN of Warner Brothers has 
been named chairman of the Motion Pic- 
ture Association of America’s copyright 
committee. He succeeds Epwin P. Kit- 
ROE, who resigned from the committee post 
concurrent with his retirement from 
Twentieth Century-Fox. In an unprece- 
dented action, the committee also desig- 
nated Davin O. Decker of Loew’s as its 
honorary chairman, 

WILL BALTIN, executive secretary and treas- 
urer for the Television Broadcasters Asso- 
ciation, has resigned to join Screen Gems, 
television subsidiary of Columbia Pictures 
Corporation, in an executive capacity. His 
resignation is effective March 9 and he 
takes over his new duties March 12. Mr. 
Baltin, a television pioneer, will produce 
and serve as general sales manager for a 
series of films called “Disk Jockey TV 
Toons.” 


Henry H. MArTIN has been named district 
manager, it was announced by CHARLES 
J. FELDMAN, domestic sales manager. At 
the same time, the promotion of RoBErT 
N. WILKINSON to Dallas branch manager, 
a post previously held by Mr. Martin, and 
the appointment of salesman Ricuarp C. 
Setroon as branch manager in Memphis 
also were announced, Mr. Martin replaces 
the late JosEpH E. Garrison. He will 
headquarter in Dallas. 


D. Corsir Curtis has been appointed a di- 
rector of The March of Time by Richard 
de Rochemont, producer. Mr. Curtis 
served as an assistant director since 1943. 
Previously he had been production man- 
ager for the “This Is America” series 

EpWARD SOLOMON has been appointed assist- 


ant exploitation manager at Twentieth 


J.B 


Century-Fox. He will work with RopNEry 
Bus, exploitation manager. Mr. Solomon 
has been with 20th-Fox 10 years. 
NorMAN E, Guuck has been elected as vice- 
president and a member of the board oi 
directors of United World Films, non-the 
atrical subsidiary of Universal Pictures 
Company, it is announced by JAMEs M 
FRANEY, president. Mr. Gluck has been 
associated with United World for the past 
three years and during the past year has 
been in charge of the company’s television 
department. 
L. LAwrENCE, public relations counsel 
and member of the board of directors of 
the J. Arthur Rank Organization, Inc., has 
been granted a leave-of-absence in view Of 
his call to active duty in the army abroad, 
it was announced this week by Ropert S. 
BENJAMIN, president of the Rank organi 
zation. Mr. Lawrence, an army reserve 
colonel, will be stationed at the headquar- 
ters of General Eisenhower in Paris. 


LorHar Wotrr returned last week to New 
York after an 18-month leave of absence 
in Europe, where he headed the film in 
formation program for the Economic Co 
operation Administration in Paris He 
will resume his post as a producer in the 
Louis de Rochemont company RD-DR 
Ce yrporation. 

DarryL F, ZANUCK and Twentieth Century 
Fox, of which Mr. Zanuck is production 
chief, for the year in succession 
have won the Redbook magazine’s 1950 
award for the production of outstanding 


second 


motion pictures. 


ALFRED DeLCAMBRE has joined National 


Screen Service as a special sales repre 


sentative. 





tribution until March 12. Mr. Heineman, 
whose contract with ELC has expired, is 
slated to be the new U.A. distribution head. 





HARTMAN PARAMOUNT 
PRODUCTION HEAD 


HOLLYWOOD: Don Hartman 
has been named supervisor of pro- 
duction at Paramount, it was an- 
nounced last week by Y. Frank Free- 
man, Paramount vice-president in 
charge of studio operations. Mr. 
Hartman assumes the duties former- 
ly handled by Samuel J. Briskin, who 
relinquished the post January 23. 
Mr. Hartman had been a producer- 
director-writer with MGM. He starts 
with Paramount March 5. Mr. Free- 
man said negotiations were pending 
with Mr. Briskin to produce a num- 
ber of pictures for Paramount. 





Portugal Shifts Basis of 
Exchange Allocation 


WASHINGTON: Commerce 
film chief Nathan D, Golden has reported 
that Portugal has kept the total dollar ex 
change allocation for all U. S. companies 
at $600,000 annually, but has revised the 
specific amounts allowed individual dis 
tributors to reduce slightly the amount go 
ing to large U. S. distributors. 

The changes were adopted as a result of 
a meeting of 36 film importers held in No 


Department 


The meeting was called largely to 
small Portu- 


vember. 
meet complaints of a number of 
guese importers dissatisfied with their ex 
allocations. In meet this 
criticism, representatives of the large U. S 


change order to 
companies agreed to revise the allotments. 
It is expected that some of the additional 
revenue alloted the smaller firms will not 
actually be used by them, and eventually 
will be reapportioned again to the large 
distributors. 





For that 


ery [Important laydate......... 
book that 

ery Important Picture......... 
that’s getting 


ery Important oe ee 


and features that 


ery Important [Personality 


“Best find of ’51!” —Louella Parsons Th a Ima Rit t GS lr 


“She’s sockeroo!” —Variety 
“Nothing short of superb!” 
—Harrison’s Reports 
“New star of Marie Dressler type.” 
—Ed Sullivan 
“Will be nominated for Academy Award.” 
(And she is!) —Columnist Sheila Graham 


“Hollywood’s most talked about new star.” 
—Associated Press 

“She is simply magnificent!” 
—Film Bulletin 
“She wraps up everything in spite of sharp 
competition.” —Photoplay 
“Most capable comedienne since Marie 
Dressler.” —Daily Variety 


If it’sa Paramount picture. 
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Aating Seaso 


PARAMOUNT’S VERY FUNNY COMEDY 
ABOUT THE MOTHER OF THE GROOM 


severe “Slickest flicker since ‘Father of the 
Bride’.” —Hy Gardner, N. Y. Herald Tribune 


“One of 1951 boxoffice winners.” 
—Boxoffice 


“One of most entertaining pictures 


> ” THE 
I’ve ever seen. — Lester Grady, Screenland /VIATI Ae G 
“Best comedy of the year.” ; S E 7 +\ S O a 


—Movie Stars Parade 


“The surprise enchantment of year.” 


—Modern Screen 
“To be conservative —it’s just plain 
g reat.” —Columnist Edith Gwynn 


“Merriest comedy in months!” 
—Coronet 


“It’s a delight to see!” —Seventeen 


“Kind of movie a//ages want to see.” 
—Movie Life 


..1t’s the best, % show in town! 
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Terry Ramsaye Says 








BRAM MYERS’ inclusion the other day 
>t the smart aleck reviewers 


among the influences tending to 
the box office, while emphatic, did 
importance on them. It is 

days are upon the business 

that the quest for causes, and alibis, dis- 
covers the intransigent reviewers. There is 
quite a sprinkling of them, but few are of 


ntluence 


There however a wide area of non- 
understanding between the industry and it 
and little. Inevitably the ven 

ovies, having bought space 

pecial amusement rate, incline 

k that they have enlisted a selling 
cooperator in the merchandising of 

eats. But the ambitious critic, the younger 
the more ambitious, sees occasion for sel 


na him { 
g himsel 


into the attention of the read- 
ership, selling the paper maybe, himself 
ertainly. He tends to see himself in a 
gloried category alongside the pundits of 
the ancient dramatic and music and edi 
torial pages. 
As a dealer in mass pabulum the movie 
accurately belong 
operative merchan- 
food edi- 
the photo 


editors—and the like 


m 
crite ennerelly. on 
with those other 
isers, the automobile editors 
ors and night-spot copy writer 
page anda trave 
none of whom has even been 
a faulty spark plug or an infer 
If he did, acal 


would take 


orned beef hash. 
advertising 
that . 

But a 


nctit +; 
Te y 


agency 


ort of ambered light of aging 
glows about the heads 

as the political writers and the 

They 


hed long, long before the rise 


the dramatic arts. 
try and the art of merchandi ina 
advertising. All you could do about i 
was to send a case of 


wine or a challenge 
id get shot , 


dying for 
anket public relations solu 
m. The manifestation 
reistent end frequent. 
condition requires loca! treat- 


to the pic 


. A decided value obtain 
i n the wide attention that 
its enterprises and labours get at the hand 
re representing the interested 
wide-mouthed wondering customers, and 
that value goes on down, too, into much 
gossip piffle. Those word-of-mouth 

need to have something put in 
mouths now and then t 


and talk 


they can 


wise movies to their 


Motion picture reviews are of occasional 
and genuine influence in hardly more than 
a dozen newspapers, those circulated in 
the production center of Hollywood and 
claiming the attention of production brass 
and the financial and executive center of 
New York—maybe some times Washing- 
ton. A really tough review in a certain 
New York daily can produce attacks of 
chills and fever three thousand miles away 
in Hollywood, and do it by telephone be- 
fore the dawn. However no such case ha 
yet proved fatal. 

If our movie makers could write all their 
own reviews it wouldn't do a bit of good 
because the readers would not believe 
them. 

ww wn ww 
INSPIRED COPYREADERS. An Associated 
Press item announcing from Washington 
the appointment of Colonel Richard 
MacDonnell as general manager of the 
office of the Motion Picture Association 
there concludes, curiously, para- 
graph saying he lived for years in the 
Orient and ". . . the office of the M.P.A.A. 
set up includes a private motion picture 
theatre.” The 


with a 


is he took the 
May- 


inferences 
job to get caught up on the movie 
be he w 
r~ sy we 
IT IS encouraging to note that the British 
Film Academy has had the generous cour- 
age to vote "All About Eve” 1950's ''Best 
tim trom any source. 
Also, be it noted that there is 
rising tide support 
Baxter in : 
former of the year in the American Acad- 
y Awards coming up. It was this case 
ened reporter who many weeks aga 
in print, in the face 
of vast enthusiasm for 


work of Bette 


that produc tion 


the nomination 

firct wave 
inly admirable 
ing in the same picture. 
Baxter win 


of top b 
it would be a 
ory not only for her performance but 
0 a triumph against the vast inertia built 
p by Miss Davis’ years upon years of art- 
attainment. Tradition does count and 


Should Mis 


e penetrates. 


~~ sy mm 
SILVERMINE NOTE:—At a_ deceptive 
curve on the river road to Norwalk there 
tands a bold but dignified sign: "TAKE 
IT EASY, SLOW DOWN—WE CAN 
WAIT." Behind the sign stands the office 
of the monument works. 








RCA Net for 1950 Sharply 
Up, to $46,250,000 


Radio Corporation of America this week 
reported net profit of $46,250,000 for the 
year 1950, equivalent to $3.10 per share of 
common stock. The figure was higher by 
84 per cent than the $25,144,000 reported 
for 1949. The company’s gross earnings for 
the year stood at $586,393,000, which com- 
pares to $397,259,000 in 1949. David Sarn- 
off, chairman of the board, in the companys 
31st annual report said, “Sales, profits and 
dividends to stockholders were larger than 
at any time in the corporation’s history, and 
employment increased substantially.” Divi- 
dends paid in 1950 totaled $17,010,000 which 
compares to $10,081,000 in 1949, Discuss- 
ing television, the report said NBC’s time 
sales in 1950 had tripled 1949 while gross 
billings for radio network showed only a 
four per cent decline. 


Metro Stars in Trailers 
For New Pictures 


Metro plans to use a number of stars in 
trailers for the forthcoming year’s product. 
This was the report given to Howard Dietz, 
vice-president and director of publicity, ad- 
vertising and exploitation, by Frank Whit- 
beck, studio trailer and advertising head. 
rhe practice is part of a long-range plan to 
develop new exploitation approaches. Per- 
sonalities especially photographed for trail- 
ers include Spencer Tracy for “The Mag- 
nificent Yankee” and “Father’s Little Divi- 
dend”; Ray Milland for “People in Love,” 
John Dierkes for “The Red Badge of Cour- 
age” and radio’s “The Lonesome Gal” for 
“Three Guys Named Mike.” The studio’s 
trailer production unit has been expanded. 


Cleveland Theatres 
Standardize Ads 


Independent, subsequent run theatres of 
Cleveland, members of the Cleveland Motion 
Picture Exhibitors Association, have adopt- 
ed a newspaper theatre “directory.” This 
will in general reduce advertising costs and 
at the same time permit the public to find 
theatre fare and its favorite theatres more 
easily. Theatre advertisements rates in that 
city’s newspapers in April will be raised 
eight and one-half per cent. 


RCA Announces New 
Material Savings 


Radio Corporation of America last week 
announced new technical developments which 
will enable the radio and television industry 
to effect big savings in defense-strategic ma- 
terials and still maintain high quality produc- 
tion standards. 


Exhibitor Fights Sunday Ban 

Melvin J. Fox, owner of the Criterion at 
Moorestown, N. J., has been circulating a 
petition asking the Town Council not to pass 
a measure that would ban all Sunday amuse- 
ments. The ordinance has already passed 
first reading, and the petition asks that fu- 
ture action be postponed until a referendum 
is held, 
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COMPO in 
Move to Aid 
Grosses 


Grosses and better public relations high- 
lighted vigorous activity during recent days 
among important industry figures and execu- 
tives of the Council of Motion Picture Or- 
ganizations, 

At a meeting held last week in New York, 
and attended by Ned E. Depinet, Spyros P. 
Skouras, John Joseph, S. F. Seadler, Wil- 
liam Rodgers, Paul Lazarus, Jr., Leonard 
Goldenson, Maury Goldstein, A. W. Schwal- 
berg, Max Youngstein, Jerry Pickman, Jo- 
seph Vogel and others, plans were discussed 
for a nationwide box office campaign to start 
in September and lasting four months. 

Co-sponsored by Mr. Depinet and Mr. 
Skouras, with the former as chairman and 
the latter delivering the principal address, 
the meeting heard Mr, Depinet announce 
that committees would be appointed immedi- 
ately. The plan was approved by the COM- 
PO executive committee last November as 
one of the organization’s major projects. 

Mr. Skouras, discussing the necessity for 
such an all-industry box office campaign, 
laid down a program to achieve the follow- 
ing: The industry must overcome the pub- 
lic’s idea that product quality has deterior- 
ated; that Hollywood is decadent and evil; 
that the film industry is panicky about tele- 
vision, and that Hollywood cannot meet the 
demand of adult entertainment. 

Mr. Goldenson recommended that prizes, 
similar to Oscars, be awarded to the best 
box office films for each of the fourth months 
of the drives. Other speakers were Arthur L. 
Mayer, COMPO executive vice-president ; 
Mr. Goldenson, Soi Schwartz, Mr. Young- 
stein, George Skouras and Al Lichtman. 

Another COMPO activity this week was 
the preparation of speakers’ kits containing 
material for use by industry and non-indus- 
try persons in public addresses, 

Meanwhile, COMPO will give considera- 
tion to a plan by Edward Lachman for a 
“star pool” which will help smaller centers 
in getting stars for personal appearances. 
Another COMPO development this week 
was the announcement that the Motion Pic- 
ture Industry Council in Hollywood, and 
Variety Club International, had approved 
the changes in the COMPO by-laws. 


Film of Du Pont History 

The history of the Du Pont Company has 
been recorded in a picture entitled “The Du 
Pont Story” by Apex Film Corporation of 
Hollywood. Made in Technicolor, the 72- 
minute feature highlights the history of the 
company from its beginning in 1802. 


Republic Votes Dividend 

A dividend of 25 cents per share on pre- 
ferred stock, payable April 2, 1951, to stock- 
holders of record March 12 has been voted 
by the board of Republic Pictures Corpora- 
tion. 
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in Bello Shcatia 


FOR MARCH—with this issue 
of the HERALD: 


Meeting the Need of 
Cooling for Comfort 


How to Deal with 
Zoning Restrictions 


A Ready-Reference Chart 
For Judging Screen Light 


A Shopping Center’s 
Community Theatre 











Drive-in Owners Discuss 
Giveaways, Advertising 

Under Dale Danielson, president of the 
sponsoring organization, the Kansas-Mis- 
souri Theatres Association, some 125 owners 
of drive-in theatres in the Kansas City area 
gathered in second annual convention Tues- 
day, at the Phillips Hotel. Convention chair- 
man was Stanley Durwood, of the circuit 
bearing his name; moderator of the open 
forum was Robert Walter, of Commonwealth 
Theatres. The forum was chiefly on adver- 
tising. Most speakers on giveaways opposed 
their use except for certain promotions. The 
area’s cooperative advertising plan, scheduled 
this spring, was being discussed by drive-in 
owners elsewhere, Jack Barunagel reported. 





**WNew Blood” 
At UA Hailed 
By Stillman 


The air of expectancy, the type of manage- 
ment, the record of successes of the company, 
the product the company has handled—in- 
cluding many Academy Awards—all these 
combine to make United Artists almost the 
only company for the producer who wishes 
to remain truly independent, in the opinion 
of Robert Stillman, producer of “Sound of 
Fury,” and “Queen for a Day.” 

Mr. Stillman, and Irving Rubine, his vice- 
president in charge of publicity and adver 
tising, spoke to trade writers at luncheon 
Tuesday in New York, after conferences in 
the New York home office with the new 
management of United Artists. Their guest 
at luncheon Max E. Youngstein, new 
vice-president and director of advertising, 
publicity, and exploitation for United Art- 
ists, who stressed a policy of aggressive co- 
operation with producers such as Mr. Still 
man, and exhibitors who are showmen, 

The distributing company will build and 
maintain a permanent field exploitation staff 
of ten to 15 men, Mr. Youngstein added. 
“We will spend money with the exhibitors,” 
he said. “We also will have a product an 
nouncement for them shortly.” 

Mr. Stillman stressed that he 
optimistic because of the plans for product 
he had been shown in meetings with United 
Producers are now rush 


was 


also was 


Artists executives. 
ing product to the company, he said. He 
brought to New York the print of “Queen 
for a Day” and said it was now in the 
“hands of people who will make it work.” 

Mr. Stillman spoke about future produc 
tion for United Artists, his contract calling 
for the delivery of four more pictures within 
the next five years. 


Ted R. Gamble, president of Gamble Enterprises. 





FIGHT 
WARNS 


Canadian Exhibitor Sees 
A Vital Need to Combat 
TV with Big Pictures 
CHARLES J. LAZARUS 
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threshold of the on battle. 


televis 


Council Meets 


In «¢ the forthcoming Ca- 
nadian television Offic 
Committee of the Motion Picture Industry 
headed by Mr. Hirsch 
a few weeks ago met in Toronto to discuss 
door of the stable before the 
horse is stolen 

Mr. Hirsch admitted privately, 


nnection with 


the 30x 


situation, 
Council in Canada, 


closing the 


recently, 


VIDEO. 
HIRSCH 


that he was 
might do to 


“scared stiff” at what television 
the box office in Canada, but 
he is confident that there is one way to lick 
the video problem 
“Our theatres—both in the U. S. and Can- 
ada—must keep presenting bigger and better 
epics all the time. Cost is a minor factor 
when the over-all consequences are consid- 
ered. We must make coming to the film 
) Overpoweringly attractive that 
ople will not be able to resist even stand 
ig in line to get in. 
“The 


you've 


ordinary picture is through. Today, 
got to have a story plus selling value 
lis is the wrong time to make cheaper pic 
We have to return to those 
With the Wind’ and other such epics 


years Oo! 


is the only way we'll save our busi 


ness.’ 


Higher Rentals No Objection 


Mr. Hirsch was reminded that the expen 
sive pictures meant higher rentals, but his 
nent was “let the 


rentals be higher.’ 


iy should be happy to pay 


An exhibitor tod 


the rental for a picture that can 
ay three weeks instead of three weak ones 
milk a 


each But the 


that have t one-week engagement 
pictures have to have big 
stars and a story.” 

“Tol- 
and Delilah,” 
“Father of the 


there 


He agreed that such recent films as 
Again,” 
Your 


had done 


son Sings “Samson 


nnie Get Gun” and 
Bride” well, but 


enough pictures in this category being made 


were not 


today If we are going to fight television, 
no quarter and ask 
ng none If it means more expensive prod 


uct, let it | If it means putting back 


let us fight it by giving 


stage shows, we are prepared to do that too 
Exhibitors will find that the 
the compensation. 


Business in ada, 


gross W ill be 


” 
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condition at the 
are anxious to keep it 

idded. In Toronto, how- 
Ontario cities where U. S 


has remain 
years and in a healthy 
present time. “We 
” Mr. Hirsch 
other 
programs are available to those 

sets, there has been some effect on 
time 


ywhning 


the box otfice trot 


to time. 
A Lesson from Radio 
“We take a radio 


Only recently it showed the film industry 
it should be When radio found 
itself at a low ebb because of television, did 


' 
have to lesson from 


how done. 
they decide that was the time to economize ? 
They did not! The National Broadcasting 
Company went right ahead, even with spon- 
sors not guaranteed, 
in ‘The Big Show’ on Sunday night, with 
Tallulah Bankhead and a host of the biggest 
stars in the business. 

“If radio can do it, we can. 
can we do it, but we must.” 


and invested thousands 


And not only 


Guilds Seek 
Clarification 
On Freese 


WASHINGTON 
wood producer and talent guilds opened talks 
here last week with Government officials 
with a view to clarifying their position under 


Representatives of Holly- 


the wage freeze. 

Officials of the guild, along with execu- 
tives of the Motion Picture Association of 
America, met with Willard Wirtz, executive 
director of the Wage Stabilization Board, 
for discussions which were said to be purely 
exploratory. The industry spokesmen told 
Mr. Wirtz the guilds were not at all sure 
how the freeze affected them and that early 
action was needed to enable them to continue 
normal operations 

The delegation was Joyce 
O'Hara, acting chief of the MPAA, and in- 
cluded Jerry Cahill of the MPAA, Maurice 
Jenjamin and Arthur Freston of the Asso- 
ciation of Motion Picture Producers, and 
Jack Dales, executive secretary of the Screen 
Actors Guild, representing the talent guilds. 
Following the meeting it was said that Mr. 
Wirtz had promised to consider the matter. 
The industry is expected shortly to submit 
detailed briefs supporting its argument. 

The National Production Authority last 
week acted on 17 “hardship” appeals from 
the Government’s ban on theatre building. 
Of the 17, seven projects were approved and 
10 denied. Only one of the seven projects 
involves a regular theatre. The NPA granted 
permission to The Little Carnegie Realty 
Corporation to do a $180,000 alteration job 
on its Little Carnegie theatre in New York. 
The rest of the approved projects all in- 


headed by 


volved drive-ins. 

The NPA also approved an $11,000 amuse- 
ment park planned in Detroit by Community 
Theatres 


Fromkess Reported Planning 
To Form His Own Company 


The setting up of a new production-distri- 
bution company by Leon Fromkess, whose 
five-year vice-presidency with Samuel Gold- 
wyn Productions expires April 15, was re- 
ported this week in Hollywood. Mr. From- 
kess has stated that the will be 
done through the franchise holders of Pro- 
He expects final 


releasing 


ducers Releasing Corp. 
plans to be announced within the next few 


weeks 


Censor Bill Introduced 
In South Carolina 


A bill providing for the creation of a mo- 
tion picture board of Sumter 
County was introduced in the South Caro- 
lina legislature February 8. The measure 
would set up a three-man censorship board 
selected by the County Board of Commis- 
sioners. No standards of censorship are 
prescribed in the bill. 


censors for 
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TV IS COMPETITION BUT 
SHOWMEN NOT WORRIED 


COVERING THE NATION 


For the past two weeks, the Herald has published reports from its correspon- 
dents in various sections of the country on the effects of television on the box 


Final Series af Reports of 
Exhibitors Shows Good 
Films Can Hold Own 


While no one denies that television is 
competition to be reckoned with, the nation’s 
exhibitors are leaning to the belief that its 
novelty is wearing off. 

Theatre men indicate that even in towns 
with an impressive concentration of televi- 
sion sets, video’s effect on the box office has 
not been as great as had originally been 
feared. 

In fact, they tend to blame general eco- 
nomic conditions and credit buying for most 
of their woes, declaring pictures today have 
the quality necessary to attract and hold the 
public. 

There are exceptions and in some situa- 
tions exhibitors report they have been hurt 
by television. Most of the first and second 
run houses, however, have not felt any 
appreciable decline traceable to television. 
Their current fear is that television stations 
may multiply and programs may improve. 
When that happens, they say, the film house 
will have something new to worry about. 

Following are the final reports in the 
HERALD survey: 


BIRMINGHAM 


Neighborhood theatres here have not felt 
any impact from television. When television 
moved into the Steel City, coal miners were 
on strike and attendance was at a definite 
“low.” The Wylam theatre feels that video 
represents only slight competition at this mo- 
ment. The North Birmingham has doubled 
its business, but that doesn’t mean too much 
since the other house in its area has closed. 
Other neighborhood houses don’t complain, 
saying their weekend business is always good 
and weekday attendance steady. 

W. E. Craig feels people are losing their 
interest in television, but Joe Lackey, man- 
ager of the North Birmingham says “tele- 
vision is here to stay.” Sue Pettit, assistant 
manager at the Ritz, a first run house, says 
there may have been a slight decrease he- 
cause of TV. 

J. R. Bellows, manager of the 
Strand, understands there are 
four sets per 1,000 people in the 
Birmingham area, which is one of 
the lowest figures in the country. 
Most managers hereabouts blame 
poor pictures and lack of pub- 
licity for low attendance. They 
fear the release of new pictures to 
the broadcasters. 

Norris Haddaway, manager of the Ala- 
bama, has conducted a “pro-theatre” (anti- 
TV) campaign for the past few months and 
he plans to continue with it. He uses the 
papers and TV to plug his programs. 
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office. 


With a few exceptions, they agreed that television, that noisy newcomer to the 
entertainment family, is beginning to wear off. Exhibitors have lost their fear of 
the unknown in the new medium and now appear ready to look it in the face. 
There is a feeling that, while television may be a distinct threat, it can be over- 
come with good pictures and that this process is already taking place. 

The Herald’s series of studies on key cities began with Boston, Los Angeles, 
Milwaukee, Nashville, Pittsburgh, Richmond and San Antonio. 

It continued with reports from Chicago, Cleveland, Columbus, Memphis and 


San Francisco. 


This week's reports from key cities include Buffalo, Detroit, Indianapolis, Kan- 
sas City, New Orleans, Oklahoma City, Omaha, Providence, Washington, Miami 


and Birmingham. 





MIAMI 


Miami has only one ‘Station, Wometco’s 
WTVJ, and, logically, the television threat 
at present isn’t exactly pressing. For some 
reason television seems to affect the first 
runs more than the neighborhoods. Partly 
this may be attributed to the fact that first 
run patrons are in higher-bracket income 
groups and can afford to buy TV sets. 

George Hoover, Florida State Theatres’ 
Lower East Coast division manager, sum- 
marized the opinion of many when he said: 
“If our industry would quit worrying about 
TV and concentrate on better pictures, 
there’d be no need for all this concern. Look 
at all the good pictures we've had.” 


KANSAS CITY 


Speaking before 150 members of the Real 
Estate Board here recently, Elmer C. Rho- 
den, president of Fox Midwest Theatres, 
said the motion picture business in this city 
had not suffered from television until the 
cable connection made network broadcasts 
possible. Then it had a decided effect. 

Mr. Rhoden predicted that the time would 
come when TV enthusiasts would tire of 
watching the small TV screen and would 
flock back to the theatres, In the meantime, 
he predicted that watching television would 
make for more rather than fewer movie 
patrons. 


INDIANAPOLIS 


While exhibitors out in the state remain 
optimistic about the immediate prospect of 
television, those in Indianapolis fear that the 
peak of the impact has not yet been reached. 

Kenneth T. Collins, city manager of the 
Gamble-Dolle group, which includes four 
first run theatres here, said: “I think in 
this particular area television is more ef- 
fective in keeping people away than it was 


six months ago.” The coaxial cable was not 
opened here until last October and the city 
still is served by only one station. 

“The novelty hasn’t worn off yet,” Mr. 
Collins observed. He expressed the belief 
that the effect of television would tend to 
lessen eventually. He asserted that theatre 
men are at the mercy of producers in meet- 
ing TV competition. “The upturn since the 
first of the year is only true of the big 
pictures,” he said. “The poor ones still get 
the kind of grosses they did before.” 


Ernest I. Miller, Indianapolis 
neighborhood exhibitor, said he 
thought the impact of television 
was “about the same today as it 
was six months ago.” Credit buy- 
ing was blamed for the box office 
recession by Marc J. Wolf, gen- 
eral manager of Y & W, which 
operates houses throughout the 
state but not in Indianapolis. He 
guessed that defense spending 
would improve grosses. Good 
pictures, according to Mr. Wolf, 
are the best defense against tele- 
vision. 

Syndicate 
towns, 


Trueman Rembusch, whose 
Theatres operate in small Indiana 
reported spectacular results from “dolling 
up the place” in one spot within the TV 
range of Cincinnati. Business had jumped 
as a result, he said. “I just can’t get ex- 
cited about the future of television and the 
box office as it affects small communities,” 
he declared. 


BUFFALO, N. Y. 

With the national emergency hitting tele- 
vision, “I see no reason to see the dark side 
of things,” commented Vincent R. McFaul, 
general manager of the Shea circuit in Buf 


(Continued on page 24) 
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falo and Niagara Falls. “If Hollywood will 
continue to give us good pictures, I am sure 
the motion picture industry will weather 
any storm,” he declared. 

James H. Eshelman, district manager of 
Buffalo Paramount Corp., blamed the ef- 
fects of television in the Buffalo area largely 
number of sets sold here 
during the past year. Buffalo has only one 
and about “TV 
in the Buffalo area is pretty much the same 
as in any area where TV is being offered,” 
declared George H. Mackenna, general man- 
3asil’s Lafayette theatre. “I re- 
how it with radio when we 
stopped the show and put on Amos & Andy 
That will the novelty of 
television.” 


DETROIT 


on the “excessive” 


channel 171,000 receivers. 


ager of 
member was 


passed 


just as 


Television has been established in Detroit 
permit an intelligent ap- 
praisal of its effect on the motion picture. 


enough to 


long 


A careful study, based on the results of an 


extensive survey, indicates that television’s 


relationship to the movie industry is merely 
that of 


} 


sible 


i challenge to produce the best pos- 
pictures 

Once the initial novelty has worn off, tele- 
vision has to compete with motion pictures 
on the basis of quality, the survey showed. 
that tele- 
unnot compare in quality with Holly- 


Viewers unanimously conceded 
vision c 
wood’s output. The survey was carried out 
by the theatre managers, assistant managers 
managers of United Detroit 
Theatres interviewed 411 


men and women in all adult age brackets. 


and =relief 


who informally 


It showed that during the first 
three months of television owner- 
ship, they did not patronize any 
motion picture theatre. The trend 
back to the superior entertain- 
ment offered by the movies start- 
ed between the third and sixth 
month of ownership. Between the 
sixth and ninth month, they were 
attending on the average of once 
every three weeks. Between the 
ninth and twelfth month they 
were attending movies every 
other week. Out of the 411 inter- 
viewed, 85 had owned television 
sets for a year or more. 


his opinion on the 


Earl 
Theatre says 


survey, 


son of United Detroit 
continue to put out 


we can 
we need fear 
The 


» our best. If our pictures slip 


no competition 
medium does offer a 
television improves its out- 


where it may become even 


remotely competitive, the box office may 
suffer.’ 

Dillon Krepps, who recently took over as 
Detroit’s huge United Artists 
television was actually good for 


manager at 
theatre, said 
Any competition to the theatre is 
good,” he declared. 

Some subsequent run theatres here have 


movies 
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RCA SEEKS COURT 
REVIEW ON COLOR 


WASHINGTON: Declaring it was 
the obligation of the Federal Com- 
munications Commission to stimulate 
competition in broadcasting, the Ra- 
dio Corporation of America this 
week asked the U. S. Supreme Court 
to deny an FCC motion seeking to 
avoid a court review of the color 
television case. In its brief, RCA 
pointed out that the commission's 
action in prohibiting the broadcast- 
ing of compatible color television in 
competition with an incompatible 
system was contrary to law. RCA 
dda the incompatible CBS sys- 
tem had been adopted despite the 
fact that it had been impossible to 
make it compatible. Said RCA, 
which has the compatible system: 
“Incompatibility is a basic defect in 
a color system." 





been suffering a box office slump and the 
managers blame the television competition. 
Others see Detroit’s unusually severe winter 
But in the midst of 
the slump houses showing outstanding pic- 
tures did capacity business. Theatres in out- 
state has 
reached, their 


weather as the cause. 


television 
into 


where 
cutting 


Michigan, 
feel that it is 
box office. 


WASHINGTON 


Good pictures will do good business re- 
gardless_ of Frank M. 
Boucher, general chairman of K-B Theatres, 
a neighborhood circuit. That’s an opinion 
widely shared by his exhibitor brethren, Mr. 
Boucher declared flatly that business was 
good, that people were appearing to lose in- 
and that the audience 
still wanted to “go out” to see a movie. 

Victor Orsinger, general manager of 
Lopert Washington Theatres, three down- 
town art houses, said his theatres had never 
really felt the TV impact. Hardie Meakin, 
who represents RKO in Washington and has 
his headquarters in RKO-Keith’s theatre, is 
of the that, if haven’t got a 
“everything hurts, including 


television, says 


terest in television, 


opinion you 
good picture, 


television.” 


PROVIDENCE, R. I. 


When it comes to television, the morale 
of local theatre operators is high. There are 
some 120,000 television sets in the area, 
served by the one station in the state— 
WJAR-TV. When the station first opened, 
television set sales zoomed, but they have 
levelled off considerably since then. Local 
theatres felt the impact of television mostly 
during the early days of the station’s opera- 
tion, but of late people who ate their meals 
in front of the television set are becoming 
less fascinated with this form of entertain- 
ment 

There is a wide variance of opinion among 
owners and operators just how serious a 


threat television really is. For the most part, 
it is agreed that video offers real compe- 
tition. 

Maurice Druker, manager of Loew’s State 
theatre, while recognizing TV as tough com- 
petition, believes the movie industry should 
not get panicky but meet the challenge and 
try and win back any lost patronage. He 
says he knows the quality of the product 
has much to do with fighting television ef- 
fectively. 


NEW ORLEANS 


Opinions are divided here as to the effect 
of television on exhibition. Rene, Brunet 
owner-manager of the Imperial theatre, said 
that when television went into the homes, 
his receipts dropped about 10 per cent but 
that since then there has been little com- 
petition from television. A different point of 
view is taken by Mr. Mortimer of Mortimer 
& Shiell, owners of the Bell theatre, a 
neighborhood Mr. Mortimer said 
television had cut the business by about i 
per cent and there appeared no let up. 

Ed Dorhauer, manager of Castay’s The- 
atres in suburban Jefferson Parish, com- 
mented that he had not felt the television 
impact. “People don’t seem to care for it, 
they like the movies,” he said. Mr. Hodges, 
general manager of the Joy Theatres, said 
better pictures were effectively combatting 
the inroads made by television. 


house, 


OKLAHOMA CITY 

“Television has affected the theatres some 
but not too much in Oklahoma,” said Morris 
Lowenstein, president of the Oklahoma The- 
atre Owners. Oklahoma City so far has only 
one channel. Charles Smith, manager of the 
Home theatre, thinks people are a little 
tired of television. “When they want to see 
a good show, they go to the theatre,” he 
said. Robert B. Busch, manager of the Villa 
and Uptown theatres, said television hadn’t 
hurt their business any. 


OMAHA 

When discussing the television problem, 
Omaha exhibitors come up with one sure- 
fire solution: Good pictures and selling. All 
are most optimistic about the future. 


William Miskell, district mana- 
ger for Tri-States Theatres in 
Omaha, said the TV impact had 
been continuous and had re- 
mained constant since last Sep- 
tember. “Television is like radio 
when it first came in,” he com- 
mented. “We will always have 
competition. I am confident the 
impact will wear off.” 

Larry Caplaine of the first run RKO- 
3randeis thought “the television blow is al- 
ready beginning to taper off” and he said 
business had improved since the new year. 
R. D. Goldberg, who first run in 
Omaha—the State—and also some subse- 
quent runs, declared flatly that “television 
isn’t a competition. It’s merely a question of 
quality.” He insisted that the motion picture 
screen offers technique that cannot be com- 
pared with television. 


has a 
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RASH OF FESTIVALS 


GIVES U.S. 


by FRED HIFT 


VHILE THE 


participate d in 


(American companies have 
[ the international film fes- 
tival in Uruguay, they are also apprehensive 
over the spread of such affairs and the pos- 
sibility of a rash of film festivals in Latin 
and South American countries. 

Queried in New York, John G. McCarthy, 
chief of division of the 
Motion Picture Association of America, said 
the MPAA was still in favor of one single 


film festival 


international 


a year, to be held either on a 


dy or a rotating basis 
Not Enthusiastic 
While 


year 


this 
var1ous 
this 
Attempts 
festivals have met 


American distributors 
participate in the 


European festivals, 


most 
will 


again 


none of them view 


prospect with much enthusiasm 
to concentrate the with 
opposition from foreign tourist and real es 
tate interests who maintain that these occa- 
Ame rican 
) 1 


ich-needed 


tourists and, there 
American dollars 
ican company executives lean to the 

ut the festivals have relatively little 
trom a box office point of view and, 
contrary, create a great deal of ill 
nplain that the films en- 
fair break 
more often 
type 
understanding for the 


Wavs geta Irom 


juries than 
little 
mass audi 


Hollywood. 


Said Mr. McCarthy: “If these 
festivals continue to,multiply, we 
won't be able to do a decent job 
at all. We are already spreading 
ourselves too thin. If there were 
a single festival we would be in 
a position to make a creditable 
showing.” 


Ww hich, 


highbrow with 


of product fron 


addition 
Cannes, 


Already scheduled for 1951, in 
Uruguay, are film festivals in 
and Berlin There 

me in Paris 
land. It is believed that the Czech festival, 


again be held this year 


Brussels may 


ind another in Switze1 


ilthough n¢ 


in annual « vent, f 
] 

" lent and 
nager of the Motion Picture Ex- 


vhich services that terri 


vice-presic 


Target of Unfair Comment 


In the past, Ar 


Curtain festivals have 


erican films participati 
been 
f vicious and unfair comm 
designed to reflect on the moral char 
and artistic quality of all Hollywood pix 
tures 

Mr. McCarthy said that pic- 
tures entered in film festivals have at times 
been “gravely hurt” by the critical censure 
that precedes their release in the festival 


American 


26 


ITCH 


country. The rules almost always provide 
that entries cannot have competed in other 
festivals and must not have been released, 
prior to the judging, in the festival country. 
hese stringent provisions prevented Twen- 
tieth Century-Fox from entering “All About 
Eve,” a Cannes contender, at the Uruguayan 
festival. 


Standards Abnormally High 


“It’s true that there 
McCarthy said, “but the word gets around 
Often that’s not fair since the standards set 
many times are abnormally high.” He added 
there was a great deal of international ri- 
valry in the competitions and that these 
were “psychologically hard” on the Ameri- 
can participants since, with Hollywood films 
so clearly out front, some elements took 
pleasure in “tearing into the giant.” 

Mr. McCarthy explained what at times 
seemed an odd choice for an international 
festival by saying that European tastes dif 
fer markedly from American 
and that this reflected in the 
product for European festivals. Thus Euro- 
pean audiences hailed RKO’s “The Set Up,” 
a boxing picture, as a masterpiece of Holly- 


are no reviews,” Mr. 


preferences 


selection of 


wood realism 

American entries are usually announced 
by MPAA headquarters in Paris after the 
individual companies advise the Association 
what films would be desirable for the occa- 
sion. Not infrequently, the pictures chosen 
combine quality with an early release date in 
the festival country It is conceded that 
prize-winning productions do stand to profit 
in general release 

In London, British producers have indi- 
cated they will participate in both the Cannes 
and the Venice festivals, but with a restrict- 
ed number of entries. In Britain too, pro 
ducers are feel that there are too 
many festivals to serve any purpose other 
that of local and _ hotel 


ope it ‘Ss 
perators. 


Attend Berlin Festival 


Che British as well as 10 American film 
companies will be represented at the Berlin 
festival, which is scheduled for June 6-17 
Twenty other countries also have indicated 


said to 


than promoters 


eir intention to participate in the event, in 
vhich both the American State Department 
ind the British Foreign Office reportedly are 

cCarthy said the Association was 
which 
export 


because their subject matter reflects 


ose watch on pactures 


en deemed undesirable for 
unfavorably on this country or else because 
t easily be misunderstood by foreign 
iudiences 
The MPAA prevailed on Warners to add 
a foreword to that company’s “Storm Warn- 
ing,’ which dramatizes the activity and 
eventual destruction of the Ku Klux Klan 


in a small southern town. The foreword 
explains that the film represents an example 
f bigotry in the south which Americans 
as a whole abhor and it goes on to say that 
the film holds up this example to demon- 
strate a condition which all decent Ameri- 
cans wish to eliminate. 

The Association is currently discussing 
“The Sound of Fury” with Robert Stillman. 


Seen in Script Stage 


The MPAA views all films at the script 
stage in Hollywood and often makes sug- 
gestions for additional lines to balance the 
over-all picture. This was done in “Born 
Yesterday” and again in “The Lawless.” 
Finished films are classified into three cate- 
gories: Acceptable for foreign distribution ; 
not to be shown in “critical” areas, and not 
to be shown at all. 

Mr. McCarthy pointed out that the As- 
sociation had power only over its members, 
but said that efforts were being made to 
avoid the exportation of any U. S. films that 
lent themselves to distorted presentation in 
foreign territories. 

In Washington last week, Douglas Fair- 
banks urged the imposition of stricter self 
control in the selection of films sent out of 
the country. Mr. McCarthy made the point 
that there was no intent whatever on the 
part of the MPAA to shape the content of 
pictures or to act as censor and that in fact 
this latter disinclination to a degree made 
the supervision of picture export difficult to 
realize. 


Screen Diestors Guild 
Elects New Officers 


The following were elected new officers of 
the Screen Directors Guild at the sixth an- 
nual convention held last week in New York: 
Jack Glenn, senior director of the March of 
Time, president by acclamation for the third 
consecutive year; Dana Noyes, first vice- 
president; Leslie M. Roush, second vice- 
president ; Alexander Gansell, recording sec- 
retary; Hans Mandell, corresponding secre- 
tary; Edward Deward, treasurer. Besides 
the officers, the following are on the board 
of governors: George L. George, Joseph 
Henabery, William Resnick, Warren Mur 
ray and Herbert Kerkow. 


Promotion for Short 

\ special promotion and exploitation cam- 
paign, “one of the most extensive . . . ever 
set up in support of a short subject” is 
Grantland Rice 
according 


for Paramount’s 
“Big Little Leaguers,” 
\. Morgan, general sales manager 
for short The film deals with a 
movement to help youngsters in baseball ac- 


planned 
pt rtlight 
to Oscar 

subjects. 


tivities. 


"Teresa" Opening Set 

The Arthur M. Loew production, “Teresa,” 
will have its international opening April 1 
in London at the Empire theatre, MGM 
showcase in England. “Teresa,” directed 
by Fred Zinnemann, was produced in New 
York and Italy. It will have its domestic 
premiere at the Trans-Lux theatre, New 
York, March 15. 


MOTION PICTURE HERALD, MARCH 3, 195! 





ALBANY 


The smashing success of the Fabian-owned 
Palace Theatre with the exclusive televising 
of the Siena-Georgetown basketball game 
from Washington, D. C., touched off a wave 
of speculation in film circles as to the future 
in this field. Nate Halpern, TV consultant 
for Fabian, was one of the those who be- 
lieved the experiment pregnant with signifi- 
cance. It demonstrated, he said, that patron- 
age could be drawn to theatres with the 
exclusive telecasting of sportings events 
which hold local interest—to say nothing of 
those with national appeal 
man, upstate general manager for Fabian, 
expressed optimism which paralleled Mr. 
Halpern’s. Albany picture men in attendance 
included: Attorney Leonard L. Rosenthal, 
Upstate Theatres, Inc.; Ray Smith, Warner 
branch manager ; Arthur Newman, Republic 
manager; Max Westebbe, RKO manager. 
... William E. Benton, president of Benton 
Theatres, Saratoga Springs, left for a vaca- 
tion in Miami. Louis W. Schine, vice-presi- 
dent of Schine Circuit, Gloversville, and 
Mrs. Schine also went to Florida. 


ATLANTA 


Business in most of the theatres in Atlanta 
is average. ... Paramount theatre is the best 
with its second week of “I’d Climb the High- 
est Mountain.” Arthur C. Bromberg, 
president Monogram Southern Exchange, 
back in Atlanta after a sales meeting in 
Chicago. . . . The Leslie theatre in Leslie, 
Ark., has reopened after being closed for the 
past several months. ... The Berlin Theatre, 
Berlin, Ga., was recently destroyed by fire 
with a loss of $35,000. . . . In booking and 
visiting were: Winston Blackwell, Lino, 
Lincolnton, Ga.; John Randry, Bama, Alex- 
ander City, Ala.; Charles Garmon, Rose, 
Flowery Branch, Ga.; J. A. Stuchs, Ceder- 
town, Ga.; Mack Jackson, Strand and Jack- 
son, Alexander City, Ala.; Tom Brett, Jr., 
Arcade, Sandersville, Ga.; and Bill Alig, 
Stein Theatres, Waycross, Ga... . L. O. 
West, is the new owner of the Century thea- 
tre, St. Marys, Ga. He will also open his 
new drive-in at Homerville, Ga., in March. 
.. + Martin Theatres has made the following 
changes: Jessee Marlowe, Idle-Hour, Co- 
lumbus, Ga., to Martin, Eufaula, Ala.; Her- 
man Jenkins, from the Martin, Roanoke, 
Ala., to Crisp and Cordele theatres Cordele, 
Ga.; A. T. Vinsos, from Griffin, Ga., to 
Martin, Roanoke, Ala.; J. R. Smith from 
Lafayette, Ala., to Strand and Palm, Atmore, 
Ala. He replaces Dick Broome, who goes to 
Tennessee. Dick Johnson, with many 
exchanges in Atlanta and Florida State 
Theatres, Jacksonville, Fla., later with the 
Georgia Theatres in Atlanta booking depart- 
ment, will take over the office manager of 
Columbia Pictures. 


BALTIMORE 


Outstanding is the run of “Born Yester- 
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day,” at the Town, which has gone into its 
fifth consecutive week. Another example of 
good business is the second week holdover 
of “The Mudlark.” Seven new features were 
offered at the first runs, including: “The 
Steel Helmet,” at Loew’s Century; “Gam- 
bling House,” at the Hippodrome with 
vaudeville ; “Operation Disaster,” at Keith’s; 
“September Affair,” at Warners’ Stanley; 
“Macbeth,” at the Little; “Belle Le Grand,” 
at the Mayfair; “Big Timber,” with reissued 
“Return of the Badmen,” at the Roslyn and 
Times. World brought back “Fighting Car- 
avans,” with “The Fighting Westerner.” 

A wrecking company going to work on the 
Maryland theatre, once the home of the 
greatest names in vaudeville when it was on 
a two a day schedule. . A heart attack 
was fatal to John Nickel, owner of the Gay- 
ety Burlesque theatre which started this 
season with feature films on the program. 
He was 73... . Monogram Pictures is now 
represented in Baltimore by Gordon Contee, 
who has returned from Pittsburgh. He suc- 
ceeds H. Bettinger, resigned. . . . Baltimore 
Sunday American will increase price to 20 
cents per issue for Saturday night sales on 
streets and from dealers. . . . For the open- 
ing of “Bedtime For Bonzo,” at Keith's, 
J. L. Schanberger, manager, advertised the 
personal appearance of Diana Lynn, Jesse 
White and Bonzo. 


BOSTON 


Two new films did outstanding business, 
‘Born Yesterday” at the Loew's State and 


Orpheum, and “Tomahawk” at the Keith 
Memorial. ... There is talk of discontinuing 
stage shows at the Keith Boston. After 
three weeks of trial, the management has 
found that the public will not properly sup- 
port them, although the talent and_ stars 
offered were of top attraction. Loew’s State 
Theatre, however, started stage presenta- 
tions on the holiday with The Inkspots and 
Jack E. Leonard as headliners. After 





WHEN AND WHERE 


March 18: Annual convention, Theatre 
Owners of Oklahoma, at the Biltmore 
Hotel, Oklahoma City. 

March 26-27: Annual convention, Theatre 
Owners of Oklahoma, Oklahoma City. 

May 9: Anniversary dinner, IATSE, Hart- 
ford local No. 84, Hotel Bond, Hartford, 
Conn. 

May 13-14: Board of Directors meeting, 
Allied States Association, Kansas City, 
Mo. 

June 24-25-26: Annual convention, Missis- 
sippi Theatre Owners Association, at the 
Buena Vista Hotel, Biloxi, Miss. 





nine weeks of good business at the Beacon 
Hill, “Bitter Rice” bows out... . Rex Wil- 
son is the lessee of the long-shuttered Fine 
Arts theatre which reopens March 8 with 
“Hills of Ireland.” . . . Irving Lesser, repre- 
senting Sol Lesser Productions, was in town 
huddling with RKO manager Hatton F. 
Taylor on “Tarzan’s Peril” and “Kon-Tiki,” 
both to open here soon. .. . E. M. Loew’s 
Watertown Square Theatre reopened for the 
holiday after renovations, including a new 
Cycloramic screen installed by Massachu- 
setts Theatre Equipment. .. . Dick Stephens, 
Columbia publicist here made a tiein with 
the U. S. Navy and its Sono-vision machine 
for continuous run trailers of “Born Yester- 
day” in the lobby of the Hotel Touraine. 
The trailers are interspersed with U. S. 
Navy Recruiting shorts. 


BUFFALO 


Workmen are busy putting up eye-catch- 
ing new upright sign on front of Century 
theatre, where the new front lobby entrance 
was unveiled the other day. ... Diana Lynn, 
Jesse White, and Bonzo were all in town 
in person the other day to aid in the promo- 
tion of “Bedtime For Bonzo,” at the Lafay- 
ette. .. . Edgar Weill, a real industry vet- 
eran, who at one time was associated with 
Mitchell Mark of Strand fame and who also 
was manager of the Strand in Syracuse, 
years ago, now is an assistant manager at 
Shea’s Buffalo, where he succeeds Jules 
Piller, Jr., resigned. . . . George W. Max- 
well, manager, put over the re-opening of 
the Astor in Syracuse, the other day, in 
splendid style. The house, now operated by 
City Investment Corp., of New York city, 
had a gala inauguration ceremony as it was 
christened. Mayor Thomas J. Corcoran offi- 
ciated. .. . Frank W. Tindle, treasurer and 
a director of Skyway Drive-In Theatres, 
Inc., has been elected president of the Buf- 
falo YMCA and Frederick Schoellkopf, 
V, also a Skyway director, was elected a 
vice-president of the “Y.” Buffalo’s Film 
Row was greatly grieved to hear of the 
death in Boston of John P. Good, former 
local Paramount city salesman, who was 
stricken with polio in 1949. James 
Michaels, manager of the Mercury, will do- 
nate the entire proceeds of the evening’s 
presentation of “Trio,” on March 29th to the 
local Philharmonic Orchestra fund suf- 
falo exhibitors are up in over the 
threatened imposition of so-called nuisance 
taxes in Buffalo to help pay increases for 
city employes. The MPTO of N. Y., west- 
ern New York zone, has started in to fight 
the move. 


arms 


CHICAGO 


Loop business fairly good, helped consid- 
erably by Washington’s birthday. ‘“Opera- 
tion Pacific” and stage show at the Chicago 
and “September Affair” and stage show at 
the Oriental, both in second weeks, are lead- 
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CLEVELAND 


Business is picking up in this 
territory a good picture is shown, 
exhibitors from this territory report, quoting 
results of “Bitter Rice,” now in its 13th week 
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it the Lower Mall, Cleveland ; “Tomahawk,” 
‘At War With the Army,” “Kim,” and 
Jorn Yesterday.” Leo Adler, United 
Artists auditor is a local branch visitor. 
(Bud) Gilliam is severing a 15-year 
association with Warner Bros., to join the 
Circuit as booking manager in the 
Cincinnati Variety Club is 
barker Irwin 
Shenker and incoming barker Abe 
Kramer with a dinner on March 12 Leo 
Gottlieb, Lippert branch manas losed 
Steel Helmet” deals with the 
uty, Modern Theatre and 
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George 
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Grand 


showing 
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Phe 
Stage 
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Doon Downtown 
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Sunday and holiday 
* 70 cents was unchanged. 
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Broad pre 
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Photos on the presentation 
two afternoon dailies. Stunt 
connection with “The Magnifi- 
a Fringe area parking 
»wntown parking facilities 
mended by Ralph Wolf, city traffic 
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DALLAS 


Film fare: Dallas theatre had “Operation 
Disaster,” the Melba, “Wyoming Mail”; 
Halls of Montezuma,” Majestic; “Septem- 
ber Affair,” “Edge of Doom,” 


Coronet. Sie 


Palace; 
‘Bitter Rice,” 


lower 


Wells, stewardess for American Airlines and 
who is flying all over America plugging 
MGM’s “Three Guys Named Mike” landed 
at Love Field here and was given a warm 
welcome. . . . “Follow the Sun” will be pre- 
miered at the Worth theatre, Fort Worth, 
late in March by Twentieth Century-Fox. 

E. L. Pack opened his new Lone Star 
drive-in theatre recently. The newest ozon- 
er has RCA in-car speakers, and M. L. 
Burns is the manager 


DENVER 


Exchanges not having much luck adver- 
tising for stenographic help. Robert 
Hill, Columbia branch manager, entertained 
circuit heads, buyers and bookers at screen- 
“Valentino” at Variety Tent Little 
Steve Ward, recently a Univer- 
now managing the Santa Fe, 
succeeding Howard Fitzgerald, resigned 

Helen McAbee, contract clerk, Lippert 
Pictures, quitting Board meeting of Al- 
lied Rocky Mountain Independent Theatres 
set for March 13, at Denver headquarters, 
time convention time will be set. 


ing ot 
theatre. . . 
sal salesman, 


at which 


DES MOINES 


A bill filed in the Iowa house of repre 
sentatives last week provides that an out- 
door film must be at least 200 feet 
from the road and not visible from the high 

Phe \nita theatre, Anita, closed 
gutted the interior, has opened for 

Fayette County Sheriff 

House vho recently purchased the 
Monona, from Mrs. N. J. Martin, 
he house to Art Rudasel of Mon- 
Wareberg has purchased the 
Martin Axland, owner 
Davenport high school stu 
letter among Iowa 

lower admission 
The letter prompted 
L. Danico, manager of the Iowan in 
Bettendorf, to accede to the request. Stu 
dents will be admitted to the Iowan for 25 
cents, he rri-States held a stage 
screen benefit for the cerebral palsy 
|... . Tri-States held a screening party 
“Valentino.” 


DETROIT 


With transportation cut because of the 
weather and icy streets, theatres suffered 
below average boxoffice receipts. A few of 
the first-runs reported business fair regard- 
less of the weather. “Storm Warning” and 
“Rogue River” were reported to be doing 
fine at the Palms in a second week. Michi- 
gan is going fine with “Operation Pacific” 
in its week. “California Passage” 
is its companion feature A double bill at 
the Madison offers “A Yank in Korea” and 
“Pride of Maryland.” ‘Frenchie” is fea 
tured at the Adams Two re-releases, 
“Mutiny on the Bounty” and “A Day at the 
Races,” continue for a second week at the 
Downtown. United Artists held over “Pa- 
gan Love Song” for a second week. ‘“Cy- 
rano” is doing a smashing business at the 
Cinema. Milton Hale reports the Para- 
mount offices here are being re-decorated 
and repainted. . . . Edward Jacobson has cut 
his admission prices to the 250-seat Monroe 
to 10 cents in an effort to make the theatre 
keep from closing. . Al Broder, former 
manager of the Seville, is in New York. He 
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(Continued from opposite page) 
has been replaced by William Mannie, form- 
er manager of the Times Square. ee | 
Korman has taken over operations of the 
Apollo from Dave Newman. 20th-Fox 
salesman, Angelo Sepsis, has been trans- 
ferred to Chicago. 


HARTFORD 


New downtown 
Guys Named Mike,” 
ta,” Loew’s Poli Palace; 
Strand; “Yank in Korea,” 
and “Great Missouri Raid,” 
liam Daugherty, manager, Plaza theatre, 
Windsor, Conn., has enlisted in the Air 
Force. . . . The Lockwood-Gordon-Rosen 
Circuit plans to complete erection of a 587- 
car capacity drive-in at Norwalk, Conn., by 
May 15, according to Douglas Amos, the 
circuit’s Hartford division manager. 

Mrs. Barbara Lor has been named house 
manager of the Rivoli theatre, Hartford. 
She was formerly student assistant manager 
at the Webster theatre, Hartford. Both 
houses are part of Shulman Theatres. . 

Fred Balco has been named chief of the 
service staff, Newington theatre, Newing- 
ton, Conn... . Don King, Washington, D. 
C., area supervisor for E. M. Loew’s The- 
atres, has been named acting manager of 
the circuit’s Watertown Square theatre, 
Watertown, Mass. He will resume his 
Washington duties about March 15... . The 
Secretary of State’s office has issued certifi- 
cates of incorporation to two new Connecti- 
cut corporations: Filmline Corp., in Bridge- 
port, and the Theatre Merchandising Corp., 
in Stamford. . . . Hy Fine, former district 
manager for M&P Theatres Corp., now an 
executive for New England Theatres Corp., 
Boston, will be toastmaster at the 50th an- 
niversary dinner of Local 84, IATSE, 

Hotel Bond on May 9... . I. J. Hoffman, 
zone manager, and Henry L. Needles, Hart- 
ford district manager, Warner Bros. Thea- 
tres, presided at a meeting of 12 Hartford 
area theatre managers, held at Hotel Bond. 


INDIANAPOLIS 


Shannon Katzenbach has resigned as city 
manager for the Fourth Avenue Amusement 
Company’s houses in Terre Haute. Jack 
Flex has taken over under Fourth Avenue’s 
new buying and booking arrangement there 
with Alliance. . .. The Indianapolis Variety 
Club, closed two weeks for redecorating, has 
reopened. Chief Barker is Tommy Mc- 
Cleaster. . . . Mara Lynn has been doing a 
series of appearances in connection with the 
opening of “Prehistoric Woman” at the 

i Attendance at the opening round 
of the Indiana state high school basketball 
tournament here last week was off 10 per 
cent. It had been a sellout for the past six 
years. The games were televised. . . . Ken 
Collins, city manager for the Gamble-Dolle 
houses, announces a string of first runs for 
Keith’s, which has been a moveover house. 
It gets “Bitter Rice,” “Mudlark” and “Trio.” 

“Bedtime for Bonzo” led the box office 
parade here at the Circle. Other grosses 
were down. “The Great Missouri Raid” 
played at the Indiana and “Cause for Alarm” 
at Loew’s. 


KANSAS CITY 


Edward Terhune has bought the Fiesta 
theatre from Melvin B. Wilson and Harvey 
L. Stinson. .. . Film collections for the polio 


films included “Three 
Loew’s Poli; “Vendet- 
“The Enforcer,” 
E. M. Loew’s; 
Allyn. ... Wil- 
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fund in Kansas City totalled $16,127. 
Joseph Lopez, manager of the Tampico, 
Spanish- language picture house of the Dick- 
inson circuit, brought a group of Spanish 
film stars headed by Augustin Isunza to the 
theatre for sté age appearances February 21 
and 22. ‘Three Guys Named Mike,” 
with “Cause “for Alarm” as second feature, 
had a big first week at the Midland. 
“Branded” is in its second week at the 
Paramount. The three Fox Midwest first 
runs, Fairway, Tower and Uptown, are 
showing “ Call Me Mister,” the Tower hav- 
ing a second feature, “Sierra Passage.” 
“Payment on Demand” is the single-feature 
bill at the RKO Missouri. The Kimo is 
holding “The Red Shoes” for a third week 
—this being the third return after its initial 
run of six months. . . . James E. Foland, 
67, one of the pioneers in the industry here, 
manager of the Universal exchange 30 years 
ago, died after a long illness. 


LOS ANGELES 


For “Born Yesterday” at the Pantages and 
Hillstreet, it was a history-making 10th all- 
time record week at the boxoffice, according 
to the theatres’ spokesman. New entries 
included “Gambling House” at Loew’s 
State and the Egyptian, “Cry Danger” at 
the three Warner Bros. theatres, “The 13th 
Letter” at the Los Angeles and Chinese cir- 
cuit, and “Seven Days to Noon” at the El 
Rey. “So Long at the Fair,” new British 
import, was at the Laurel, “Tomahawk” at 
the United Artists group, Sacha Guitry’s 
“Private Life of an Actor” at the Esquire, 
and “Paris Waltz” at the Vagabond. 

Back from an Arizona sales trip were Mono- 
gram branch manager M. J. McCarthy and 
salesman Cliff Harris. . In from a San 
Francisco visit was Vic Hunt of the Hunt 
Popcorn Company. Also down from 
San Francisco was Universal-International 
western division manager Barney Rose. 
Now located in this city and about to make 
a local connection is Lou Abramson, recent- 
ly with Allied Theatres in Illinois i 
Pink returned to the promotion spot at Unit- 
ed Artists Theatres to fill in for Gorman 
Heimuller, who checked in at a local hospi- 

Among those on Film Row buying 
and booking were Loraine Willard of the 
El Rancho theatre in Moorpark, J. R. Mc- 
Donald of Brawley, Barnes Perdue of the 
American theatre in Newhall, and Joe 
Greene of the Ritz in So. Pasadena. 


LOUISVILLE 


Among the presentations in the first run 
theatres here the Mary Anderson was sched- 


uled to bring in “The Enforcer,” while the 
Scoop offered “Paris Waltz” and “Grandma 
Moses.” Following a week at the Rialto, 
Call Me Mister” and “Bowery Batallion” 
moved to the Brown for an extended run. 
At Loew’s were “Three Guys Named Mike” 
and “A Modern Marriage,” and the Strand, 
“Mister Universe” and “The Torch,” while 
rounding out the offerings were “The Great 
Missouri Raid” and “Rhythm Inn,” at the 
According to Floyd Morrow, ex- 
ecutive director of the East Side and Dixie 
drive-in theatres here, his new manager at 
the East Side will be Jimmy Robertson. . . 
Prior to the formal showing of “The Next 
Voice You Hear” at the subsequent run 
Cozy, Crescent and Airway theatres here, 
a special morning screening was held at the 
Airway to which were invited approximately 


500 ministers, civic leaders, professional and 
business men A charter has been grant- 
ed to the Somerset Drive-In Theatre Com- 
pany, Inc., Somerset, $75,000 capital stock. 
Incorporators are H. E. Otto, Hogan Thea- 
tre, and J. T. Pollard . Out of town ex- 
hibitors seen on the row recently included: 
L. M. Denton, Shepherd, Shepherdsville, 
Ky.; E. L. Ornstein, Ornstein Theatres, 
Marengo, Ind.; Eric Hammel, Shelby & 
Burley Theatres, Shelbyville, Ky.; Jay Bur- 
ton, Rex, West Liberty, Ky.; Bob Enoch, 
State and Grand, Elizabethtown, Ky.; Lew- 
is Baker, Star, West Point, Ky., and Mr. 
and Mrs. Tex Richards, State, Crouthers- 
ville, Ind. . A promotional campaign to 
perk up theatre attendance has been started 
within the state. Metal tabs have been add 
ed to license plates, suggesting movie attend- 
ance, more newspaper advertising appears to 
be in the offing, and a more overall adver 
tising setup seems to have been started by 
the exhibitors, 


MEMPHIS 


Memphis first runs reported attendance 
still ahead of last year at this time. Warner 
showed “The Enforcer,” Strand played 
“September Affair,” and Ritz held over “Cy- 
rano de Bergerac” to what was described 
as very good attendance. Malco opened 
“The Great Missouri Raid,” Loew’s State 
“Dial 1119,” and Loew’s Palace “I’d Climb 
the Highest Mountain,” to satisfactory 
crowds. ... R. N. Wilkinson, branch man- 
ager, Universal, was transferred by his com 
pany to Dallas to be branch manager there, 
and R. C. Settoon, Universal, salesman, pro- 
moted to Memphis manager. . . . Leroy E. 
(Chick) Ragland, associated with rental mo- 
tion picture business in Memphis for many 
years and widely known, died at the age of 
54 in Memphis. . . . Fred Jaynes, owner of 
Joy theatre, West Memphis, Ark., was told 
by Mayor P. M. Ducas to “clean up or close 
up” his burlesque show. He closed the Joy, 
just across the Mississippi river from Mem- 
phis, indefinitely and has announced no 
plans. 


MIAMI 


The Flagler, 
vid Korman recently, 
open-all night policy, 


who was taken over by Da- 

has inaugurated an 
which is taking hold, 
according to James Bennett, the new man- 
ager One time owner of Pay Strand 
theatre, Manuel F. Williams, 84, died here 
recently. ... Wometco’s newest Pan the 
soon to be opened Gateway, at Fort Lauder- 
dale, will not lack for parking area, accord- 
ing to Jack Hegarty, resident manager. The 
theatre is part of a large shopping area and 
has space for 1,500 cars, an ample ratio for 
the 1,500-seat theatre. Gerald Evans is to 
be house manager. Sonny Shepherd will 
oversee the Miami end of exploitation and 
advertising, and Harvey Fleischman will do 
physical supervision. Paul Baron steps 
up to manage the State... . A newcomer 
to the Miami area, but not the Quigley 
Award section, is Edward J. Melniker, who 
will manage the Coral Way Auto theatre, 
now owned by the Starlight Amusement, 
Inc. ... The Lone Ranger and Silver made 
personal appearances here for the benefit of 
the Variety Club Circus, held at the Orange 
Bowl. The three day run was expected to 
add plenty to the funds needed to underwrite 
the deficit of the Variety Children’s Hospi- 
tal, pet project of Tent 33... . Film fare 
wing page) 
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l mb the Highest Mountain,” 
irib, Miracle, Miami; “The Magnificent 
ankee,” I Sheridan; “The Killer 
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Marriage,” Paramount, 

r Alarm,’ Embassy, Vari 
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” Maytair Art 


New 
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Dor Baier is the 


r manager of the 
Century theatre 


new 
Screen Guild office 
West State 
bitors Poster Service, operated 
was tormerly upstairs, 
nto the office formerly 
reen Guild. . . . Dick Powell was 
onal appearance with 
Towne Playing at the 
Missouri Raid” with 
i Vacation” as a co-feature. 
s at the Warner with “Miss 
Born Yesterday” played 
while at the Wisconsin 


oved two doors east on 
ischer, 


lown 
“Cry 


ne Great 


was viewed 


NEW ORLEANS 


rhe presentations in downtown theatres 
= Named Mike,” in its sec 
week at Loew’s State; “I'd Climb the 
rest Mountain” at the Joy; “Harvey” at 
RKO Orpheum; “The Steel Helmet” at th 
tr; “Mafia” at the Avenue; “Storm 
“Henry V” at the 
Army” at the Tu 
Coeds” 
reported that 
Giddens and Restor Circuit, 





iree Guys 


Warning” at the Center; 
Civic; “At War With the 
dor; and “Here Come the 
Globe 1 It is 
Giddens of the 
Mobile, Ala., 


that city 


will open another drive-in in 
Harold Cohen claims his Liy 
not been taken 
. W. H. Castay 
losed the Jeff theatre in Jefferson Parish 


franchise has over by 


Lippert Productions, Inc. . 


pert 


indefinitely. His 
Paris is operating on a 
schedule Visitors included Mr. and 
Mrs. H. L. McLaurin and Mr. and Mrs 
Ernestine Hancock from Raleigh, Miss.; Mr 

and Mrs W. W. Page, Robeline, La.: Louis 
Cox, Bayouland drive-in, Barton, La.; Mrs 
Dave Lutzer, Barksdale drive-in, Bossier 
City, La.; E. W. Ansardi, Burras, La.; Al 
R indolph, Woodville and Centerville, Miss . 
and Frank Corbitt, Colun 

bia, Miss 


NEW YORK 


Business at the Broadway first-run houses 
with the Washington's Birthday 
Scheduled to open this week 
first run pictures including 
“The Magnet” at the Paris; “Dance of Life” 
and “Little Ballerina” at the Fifty-fifth 
Street Playhouse ; “The Second Race” at the 
Palace; “Three Guys Named Mike” at the 
Capitol; “Storm Warning” at the Strand: 
and “The Joseph Schmidt Story” at the 
Stanley this week 


uragement from __ the 


Arrow, also in Jefferson 


seven-day week 


Dixie drive-in 





improve d 
holiday 


were seven 


Business received 


some em 


wart! 
weather 


OKLAE:OMA CITY 


Oklahoma Tax Commission reports sales 
tax for the theatres, for the month of De- 
cember, 1950. The report shows 338 re- 
turns, $30,394 tax, as compared to 323 re 
turns, $32,534 tax, for the month of De- 
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cember, 1949. This shows a decrease of 6.58 
per cent. Oklahoma Tax Commission 
reports Use Tax for Theatres for the month 
of December, 1950. The report shows four 
returns, $76 tax, as compared to five returns, 
$273 tax, for the month of December, 1949 
[his shows a decrease of 72.07 per cent. 
of iag he office of the Secretary of State, 
Oklahoma City, announces Twentieth Cen- 
turv-Fox Film Corp., New York, has re 
duced capital to $38,985,700. ... Three big 
hits are coming soon to the Midwest thea 
tre: “3 Guys Named Mike,” “Tomahawk” 
ind “Lullaby of Broadway.” 


OMAHA 


Oscar Johnson reported his new Breezy 
Hill drive-in at Falls City, Neb., will be 
ready for a mid-April opening if weather 
permits. ... A furnace fire in Waldo Way- 
bill’s Joy theatre at North Bend, Neb., did 
heavy damage and forced temporary closing 
of the house William Keith, United 
Artists district manager, was in town. So 
were the following publicists: Bill Slater 
for “Bonzo,” Ivan Fuldauer for “Vengeance 
Valley,” and Jim Castle for “September Af- 
fair.” The cerebral palsy fund was to 
benefit at a premiere showing of “September 
Affair” at the Paramount theatre. 


PHILADELPHIA 


Ollie Guilfoil, until recently a Warner 
salesman in the New Jersey territory, has 
become an exhibitor in purchasing the Em- 
bassy, Westville, N. J., from Basil Ziegler, 
who will continue to book the Little, Had- 
donfield, N. J Allied Booking and Buy- 
ing Service announced that it has added the 
Renninger drive-in, Schuykill Haven, Pa., 
and the Lincoln drive-in, Thomasville, Pa., 
to its booking and buying rolls Larry 
R. Levy, manager of Loew’s, Reading, Pa., 
added an extra late show just before mid- 
night for the Friday nights. . . . Bernie Lu- 
ber, former localite now producing on the 
coast, was in town shooting exteriors in con- 
nection with a Marion Anderson subject. 

sill Wolf and Joe Conway, exhibitors, 
have taken on the distribution rights for 
“Storm in a Teacup” for this area, while 
Jack Jaslow, independent distributor, gets 
the rights for “The Titan,” former United 
(rtists The Plaza, Reading, 
Pa., operating for the present only on Sat- 
urdays and Sundays. . . . David Barrist has 
taken over full control of the Ritz, local 
neighborhood house. . . . Bill Perks, former 





release 


mail clerk at the Warner theatres offices, 
was promoted to assistant manager of the 
Forum. . . . Heury Friedman, owner of the 
suburban Lawndale, staging a one-man cam- 
paign against large screen television compe- 
tition with newspaper featuring the 
familiar slogan of “See our shows on our 
new 65,000-inch screen.” 


PITTSBURGH 


The Variety Club, Tent No. 1, is trying 
to locate a Liberty Avenue first-floor spot 
to serve as a canteen for servicemen. ; 
Larry Knee, formerly manager of the 
Strand theatre in Oakland, has been promot- 
ed to top spot at the Rowland in Wilkins- 
burg. He succeeds Al Katz, who has gone 
into the insurance _ business. Diana 
Lynn here with Jessie White and Bonzo 
the Chimp for personal appearances at the 
Fulton theatre in conjunction with “Bed- 
time for Bonzo.” Warner Bros. have 
transferred salesman Harry Sands from 
Pittsburgh to Cleveland to replace Dave 
Kaufman, killed in an auto crash... . Thea- 
tre Row here was saddened by the death of 
Mrs. Phil De Ivernois, wife of Warners’ 
chief sound engineer. .. . The Stanley came 
up with neat timing in spotting the featur- 
ette, “Shoot the Basket,” a review of high- 
lights of the 1949-'50 basketball season, to 
coincide with the recent basketball scandal. 

Lester Kennedy, assistant manager oi 
the downtown Warner, has been promoted 
to manage the Regal in Wilkinsburg. His 
successor at the Warner is Dick Irwin... . 
The Penn has moved back “Royal Wedding” 
because of the Easter Week stage booking 
which headlines Vic Damone. 


PORTLAND 


“Born Yesterday” held for a second big 
week at the Orpheum in Portland, also 
fourth week at the Fifth Avenue in Seattle. 
... At the United Artists, “Kim” held for a 
second week. The Paramount showed “Call 
Me Mister.” ... Death reported of Sam Mil- 
ner, well known on the film row in Seattle 
and Portland. A special preview was 
held of “Cyrano de Bergerac” by Sam 
Nathanson. It will open at the Guild Thea- 
tre. .. . Hollywood Theatre, Seattle, sold to 
Richard Ballantine, Portland. Oregon 
legislature killed amusement tax Dill. 
Universal’s “Bend of the Snake” will be 
filmed in Portland area according to Jack 
Lawton, location manager. Russ H. 
Schutt, city manager for Hamrick Theatres, 
announced the re-opening of the Rialto thea- 
tre following extensive remodeling. . . . Hal 
Daigler of the B. F. Shearer Company hopes 
to open the new drive-in theatre near Ever- 
ett March 15. 


ads 





RICHMOND 


The suburban Westover theatre has in- 
stalled a television set in their lobby. 
The Westover monthly birthday party for 
pre-film-age children took place on February 
23. At this monthly event the Westover 
plays host to children and parents with short 
cartoons or a 20-minute feature and refresh- 
ments. . . . New films: “Vengeance Valley” 
at Loew’s: “The Enforcer,’ Colonial; and 
“I'd Climb the Highest Mountain,” Byrd and 
State. . . . Neighborhood Theatres will take 
over the operation of the Bellwood Drive-In 
when it opens some time in March. 

(Continued on opposite page) 
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SAN ANTONIO 


Sub-freezing temperatures brought some 
ice, sleet and snow which did not help any 
of the first run houses, Pictures | showing 
included “Walk Softly, Stranger,” Texas. 
“Halls of Montezuma,” Majestic. ‘‘Prehis- 
toric Women,” Empire, and “Tomahawk,” 
Aztec. ... John C. Bustin recently took over 
as the new amusements editor of the Austin 
(Texas) Statesman and American succeed- 
ing Dudley Earley. . . . The Queen theatre 
in the Capital City held over “Bitter Rice” 
for a second week. ... E. B. Wallace is now 
showing 16mm Spanish talking pictures in 
Kerrville where Pedro Ramirin formerly 
operated. . . . The following also visited to 
contract for Latin-American films: Hernan 
Garza, Teatro Mexico, Rio Grande City, 
and Ernesto Flores, Rio theatre, Mission, 
Tex. 


ST. LOUIS 


Headlining the local news was a court de- 
cision invalidating a theatre tax. A 5 per 
cent tax on gross receipts of motion picture 
theatres in Richmond Heights, a suburb, 
was declared invalid. The court ruled that 
the city has no power to impose a revenue 
tax. After issuing an injunction to halt col 
lection of the tax, Judge Fred E. Mueller 
reserved judgment on whether taxes already 
paid by two theatres should be refunded, 
The ruling was in a suit filed in 1949 by a 
local theatre and the St. Louis Amusement 
Company. The theatre owners contended 
their annual tax would be $13,894, whereas 
all other business combined paid $8,252 in 
1949. Before the tax was imposed, the two 
theatres paid an annual license fee of $150. 

New openings both downtown included 
“Cry Danger” at the Missouri; “The En- 
forcer” at the Fox; “Three Guys Named 
Mike” at Loew's State and “This Was a 
Woman” at the Shady Oak. “Kim” com- 
pleted a successful four-week run at Loew’s 
Orpheum while “At War with the Army” 
showed the same success downtown as it did 
in the mid-town sector running into its 
fourth week at the Ambassador. 


VANCOUVER 


“Dallas” 
second week of * 
Also playing were, 








showed at the Orpheum, and a 
The Mudlark” at the Vogue. 
“Never a Dull Moment” 
at the Capitol; “Bonnie Prince Charlie” at 
the Strand; “Rocky Mountain” and “Ex- 
periment Alcatraz” at the Cinema; “Two 
Weeks with Love” and “Crime Over Lon- 
don” at Dominion; and “The Savage Horde” 
plus stage show at the Odeon-Hastings. .. . 
Capitol, Orpheum, Strand, Dominion, and 
Cinema, five Famous Players downtown 
theatres, have boosted adult admissions prices 
five cents. Children’s prices are unchanged. 
A 5-cent boost is also in effect in all Western 
Canada theatres of Famous Players. . . . Joe 
Archer, veteran film exchange manz ager, has 
been appointed Vancouver manager of Pio- 
neer Films, the new distributing firm which 
will handle British Lion Film releases. First 
release is “Odette” now playing in Famous 
Players across the Dominion, Three 
British Columbia Odeon theatres led Canada 
in the “Break Your Record” increased- 
grosses contest, in “C,” “D" and “E” classi- 
fications. Two winners were lady managers. 
Heading the contest were Mrs. Maud 
Smithe, manager of Odeon theatre at Dun- 
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can on Vancouver Island; Anne 
manager of Park theatre, 
Brenton Kelly Fraser, Vancouver 


Each manager received $125. 


WASHINGTON 


manager. 





New 
ing” at the 
Loew’s Capitol; 


openings included: “Storm Warn- 
Warner; “The Milkman” at 
“Payment on Demand” at 
RKO-Keith’s; and a reissue of “Since You 
Went Away” and “Intermezzo” at the Little. 
Holdovers included “Seven Days to Noon” 
at the Trans-Lux; “Manon” at the Dupont: 
“Mudlark” at the Plaza and “Cyrano” at the 
Playhouse. Carryovers included “Born 
Yesterday” at the Metropolitan and “Ven 
geance Valley” at the Columbia. . . . Th 
Georgetown theatre, a neighborhood art 
house managed by Al Sherman, celebrated 
its first anniversary, with the showing of 
“The Awful Truth,” a cake, and flowers to 
the first 100 ladies. ... Mrs. Katherine Lane 
Hungerford, 71, who once played back 
ground music for Washington theatres’ silent 
films, died. She was the author of “Early 
Hollywood Crazy Quilt,” a photographic 
memoir of her experiences in Hollywood in 
1922 and 1923. Jane Pickens was in 
Washington to attend the local premiere oi 
“September Affair” at the Upton theatre 
The premiere was presented for the benefit 
of the United Cerebral Palsy Association of 
Washington Al Sherman has been ap- 
pointed official film representative and dis- 
tributor in the United States for all Nor- 
wegian government pictures, March 1 
was the date of the premiere of “Of Men 
and Music” at the Dupont theatre, for the 
benefit of the health program of the Parent- 
Teachers’ Association, District of Columbia 
Health School for Crippled Children. 


Thompson, 
Vancouver; and 


March of Time Shows 
First Television Shorts 


First results of its entrance into produc- 
tion of films exclusively for television were 
unveiled Monday afternoon in New York, 
along with cocktails, by the March of Time 
The slightly less than one-half hour subjects 
are entitled “The March of Time Through 
the Years.” 

The two screened were without commer- 
cial announcements. The series of six com- 
pleted have been sold to the Chase National 
Bank, in New York, and to leading banks in 
other cities. In New York, the series will 
appear Fridays, 10:00 P.M., Station 
WJZ-TV, Channel 7. 

The pictures shown are ‘“Newsfronts of 
War—1940,” and “When Air Raids Strike.” 
Others are “Inside China Today,” “Teen 
Girls,” “U. S. Navy, 1940,” and “Arms 
and the Men—U.S.A.” 

These all are old March of 
\daptation to current events is by the device 
of a commentator and two informed guests 
who see the old MOT issue in a projection 
room. At suitable moments, commentator 
John Daly switches off the film and dis- 
cusses today’s events in the light of those 
parts of the 


over 


age 


Time issues. 


which took place in various 


world a decade ago. 

This series should hold the television list 
March of 
And when the organi- 
zation abandons rehashing history and 
combing its library, in fresh tele- 
it will be giving its theatre cus- 


ener no less than the Times does 


the screen spectator. 


flavor ot 
vision fare, 
tomers reel competition. —F. S. 


WHAT DO YOU KNOW ABOUT IT? 
WHAT DOES SCIENCE KNOW ABOUT IT? 


WHAT DOES AWYOWE KNOW ABOUT... 


from Another World! 


HOWARD HAWKS” Astounding MOTION PICTURE 


‘Ads like this are appearing in 58 National Magazines and $3 Sunday Newspaper Supplements totaling 185,761,000 circulation. 





BRITISH LABS 
FACE CLOSING 


Chemical Shortages Pose 
Serious Problem; Trade 
Appeals to Officials 


by PETER BURNUP 


st gravity has arisen here from the 


tC gray 


the 
sud 
iortage of chemicals used in processing 
the 


situation regarded with 


oS 
en sl 
boratories. In 


sponsible executives the chemical famine may 


opinion Of many re 
ll lead to a complete closedown of process- 

ng plants. 
William A 


Laboratory 


Fielder, chairman of the Film 
Association, said last week: “The 
tuation is very, very serious; so serious 
that unless we get quick action and a proper 
allocation, the film laboratories will quickly 


close down and, in turn, the entire industry.” 


Sulphur Especially Short 


Sulphur and its derivatives are the prod 
ucts in particularly short supply. It is con- 
ceded that the shortage has arisen primarily 
the re-armament but it is 
that sulphur-users in this 
country are still making non-essential goods 

Laboratory men declare their consumption 


emergency 
1 P 
claimed 


many 


f the product amounts annually to between 
1,200 and 1,300 tons only They demand that 
the Board of Trade officially divert supplies 
to them which will enable them to carry on 
But, declares Mr. Fielder, even if the indus 
try could get the raw chemical supplies im- 
ately, six months would elapse before 
requisite derivatives would be forthcom- 

ng from the 
Present stocks are 


barrel,” 


manufacturers. 
low. “We are 


he said 


now 
scraping 

The | ’ Association last week 
wrote to Harold Wilson, President of the 
Board of Trade asking 
deputation on the matter. In the 
however, Mr. Wilson told the 
Commons that an immediate meeting of the 
International Commodity Group dealing with 
sulphur had been arranged to take place in 
VM ashington 

The Heravp’s London bureau understands 
that urgent representations have been made 
by the 


phur to ease 


iboratory 
him to receive a 
meantime, 
House of 


Government for the releases of sul 


the acute shortage here 
Higher Costs Cited 


The she rtage ol 
the 


economy 


essential raw materials 
threat to the national 
employment is due to be 
opposition in the House next 
Efforts will be made then to pin- 
seriousness of the shortage to the 


and consequent 
and to 
raised by the 
Friday 
point the 
film industry, which has an annual turnover 
of £110,000,000 and which pays to the Ex- 
chequer something like £40,000,000 in enter- 
tainment tax. 

Further indications of the rising spiral of 
film costs here were seen in the disclosure 
at last week’s Kinematograph Renters’ So- 


32 


ciety meeting that Kodak had rescinded the 
discount of cent it hitherto 
allowed the laboratories and that the cost of 
safety-stock had risen by a further 1.25 per 
cent. Distributors are concerned as to who 
shall carry the increased burden. Exhibitors 
claim that without increased seat-prices it 


five per has 


would be unfair to pass the buck to them. 


Twentieth Century-Fox’s “All About Eve” 
has been voted the best film from any source 
for the 1950 British Film Academy Award 
The announcement of the voting of the 300 
filmmakers and executives who belong to the 
Academy was made last week from the stage 
of J. Arthur Rank’s Leicester Square Odeon, 
when Admiral Lord Mountbatten presented 
the Awards 

[yrone Power received the Award for 
“All About Eve” on behalf of 20th-Fox. 

The selection made from a list of 
seven films of which five—“‘All About Eve,” 
“Asphalt Jungle,” “Intruder in the Dust,” 
“The Men,” “On the Town”—were Ameri- 
can. Two other were French. 

Other awards included: “The Blue Lamp” 
as the Best British Film; “The Undefeated,” 
3est Documentary; “The True Face of 
Japan,” Special Award, and “Intruder in the 
Dust,” United Nations Award. There were 
special awards for Chaplin’s “City 
Lights,” Lewis Milestone’s “All Quiet on the 
Western Front” and to J. Arthur Rank for 
his “This Modern Age” and his children’s 
ilms, 


was 


also 


- 


Sid Hyams, managing director of Eros 
Films, Ltd., provided further details of his 
deal with Eagle Lion Classics following his 
return from the U. S. He said that although 
the general understanding was that he had 
arrangements, the work had in 
fact been done by Ben Henry several months 


closed the 


ago 

The deal, according to Mr. Hyams, allows 
Eros to distribute in Britain roughly 30 pic 
tures a year from Eagle Lion Classics. This 
will include 21 from Eagle Lion (10 of them 
in color), seven or eight from Joseph Seidel 
man’s newly-formed Fidelity Pictures, and 
another three from Harry Sherman. It is 
not part of the arrangements that Eagle Lion 
Classics should distribute Eros British out- 
put in the U. S., but that may follow. 


The 


in its Jo 


3oard of Trade last week published 
latest installment in its 
series of “Statistics of the British Film In 
relates, so far as exhibition is 
to the three months ended Sep- 
tember 30, 1950. Returns were compiled for 
4,580 theatres, or 99.6 per cent of those 
known to be operating commercially during 
35mm field. 

office takings in the quarter 
totaled £26,976,000. This was £1,671,000, or 


wrnal the 


dustry.” It 


concerned 


the period in the 


Gross box 





RUSSIANS OUT, 
“NINOTCHKA" IN 


Exhibition of “Ninotchka,"’ Metro's 
1939 satire on Communists and Com- 
munism, has been resumed at two 
theatres in the international zone of 
Vienna and the Russians can't do a 
thing about it. When supervision of 
the international zone passed from 
the Russians to the British recently 
under the unique quadripartite sys- 
tem of rotating controls in force in 
the Austrian capital, two theatres 
which had pulled the film as soon as 
the Russians had taken over rein- 
stated it immediately. "Ninotchka" 
currently is doing record business at 
the Elite and Schottenring kinos 





6.6 per cent, more than in the previous quar- 
ter, but £1,064,000 less than in January to 
March. It is unlikely, says the Journal, that 
more than one-sixth of this increase is attrib- 
utable to the general increase in admission 
charge for the more expensive seats, which 
went into effect from about September 10 in 
consequence of the Eady Plan. 


Balaban Names Rubin 
Assistant to President 

Robert J. Rubin, former general counsel 
for the Society of Independent Motion Pic- 
ture Producers, Monday joined Paramount 
Pictures Corporation 
as an assistant to 
the president, Bar- 
ney Balaban. 

Mr. Rubin, who 
was brought into the 
motion picture in- 
dustry as assistant to 
Donald M. Nelson, 
has been active in 
motion picture mat- 
ters primarily in the 
field of distribution 
and foreign markets 
for a number of 
years. His most re- 
cent post was as general counsel for the So- 
ciety of Independent Motion Picture Pro- 


Robert J. Rubin 


ducers. 

Mr. Rubin has functioned in intra-industry 
organizational activities and has played a 
role in the formation and development of 
COMPO. 

Mr. Balaban expressed his pleasure that 
Mr. Rubin was joining the Paramount or- 
ganization. He said: “Mr. Rubin’s appoint- 
ment is in furtherance of the company’s pol- 
icy of adding to its existing manpower in- 
dividuals who can bring both experience and 
fresh points of view on the manifold and 
complex problems of our industry.” 


Loew Sets Dividend 

Directors of Loew’s Inc., have declared 
a quarterly dividend of 37% cents per share 
on the common stock, p.yable March 31, to 
stockholders of record March 16. 
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Sees Patrons’ Screen 
Demands Changing 


by WILLIAM R. WEAVER 
Hollywood Editor 


In 30 years of analyzing the state and 
direction of the public interest, in order to be 
fustest with the mostest at the point toward 
which it’s headed, a man whose fortunes de- 
pend on the validity of his analysis may be 
counted on to have ready answers for the 
eternal query about what tomorrow’s audi- 
ences are going to be wanting. And if the 
man is David Diamond his answers will run 
like this: 

“Demands of the American picture audi- 
ence are undergoing change again, because 
conditions affecting the American family 
unit are undergoing change. The family 
unit is always the governing factor. In the 
World War II period, with family units 
temporarily broken up by the absence of cer- 
tain members in service or in war work, the 
‘get out’ mood set in and most people were 
inclined to go away from home in the eve- 
ning in search of one entertainment or an- 
other, and with money in pocket to pay for it. 

“After the war, with the return of family 
members from service or jobs, it was nat- 
ural that a reverse psychology would mani- 
fest itself, and what may be called the ‘stay 
in’ mood took hold Now, as enlistments 
multiply and war plants again call war work 
ers back to their jobs, I think we can expect 
the ‘get out’ mood to set in again, with at- 
tendance at theatres and other entertainment 
places picking up in consequence.” 


Bringing this analysis into application, he 
continues, “Naturally, producers will do, 
each in his own way, what they believe 
should be done with respect to shaping their 
pictures to this ‘get out’ mood. But I think 
it must never be lost sight of that the family 
unit, whatever, may be its mood, and perhaps 
especially if it be as it was in war time, is 
always the prime target at which the enter- 
tainment picture must be directed if it is to 
be successful. This is possibly the only in- 
variable rule in show business.” 


Had Youthful Association 
With Harry Reichenbach 


Producer Diamond, whose beginnings em- 
brace a youthful association with the re- 
nowned Harry Reichenbach in historic pro- 
motional exploits, formation of the first Art- 
theatre circuit in the United States, produc- 
tion here and abroad for Columbia and Par- 
amount, and a career as literary representa- 
tive of ranking American and European 
writers, illustrates his point with comment 
regarding his latest production, “I Was an 
American Spy,” an upcoming Allied Artists 
release which “certainly doesn’t sound like 
a family picture but unmistakably is.” 

Taken from fact, it is the story of an 
American wife, in Manila at the time of the 
Japanese invasion, who sees her soldier hus- 
band killed in the Death March and trans- 
mutes her grief into a valorous determina- 
tion to serve her country and his as espion- 
age agent. Beamed similarly at the family 


unit, in multiple, so to speak, is his next 

. i “Ww sritain,” by J 
production, “Women of Britain,” by Jan 
Struther, which also is factually predicated. 
He'll select his next subject after that one 
on the basis of whatever further changes the 
mood of the family unit may have undergone 
by that time. 


Six Pictures Started 


Six pictures were started during the week, 
ind five others completed, to bring the shoot 
ing level to 27, a moderate total for the sea- 
son, and probably forerunner of a splurge. 

William Perlberg and George Seaton, now 
producing for Paramount started 
“Rhubarb,” directed by Arthur Lubin, with 
Ray Milland, Jan Sterling and Gene Lock 
hart in principal roles. 

Paramount William 
Wyler began shooting “Detective Story,” 
from the stage success of the same name, 
with Kirk Douglas, Eleanor Parker, Wil- 
liam Bendix and Cathy O’Donnell. 

Hal Wallis, who distributes through Para- 
mount, started work on “The Stooge,” co- 
starring those runaway gross builders, Dean 
Martin and Jerry Lewis, directed by Nor- 
man Taurog. 

Producer Fred Kohlmar launched “Friend- 
ly Island,” Technicolor, for 20th Century- 
Fox, with William Lundigan, De- 
Haven, Jane Greer, David Wayne, Mitzi 
Gaynor and many others directed by Ed- 


release, 


pre xdlucer - director 


Gloria 


mund Goulding. 
Hal Chester started shooting 
Cinecolor, for Allied 


‘The High- 
wayman,” Artists 
lease, with Lesley Selander directing Charles 
Coburn, Wanda Hendrix, Victor Jory and 
Philip Friend. 

Wallace MacDonald went to work on 
“The Gusher” for Columbia, with Wayne 
Morris, Preston Foster and Dorothy Patrick 
in principal roles, directed by Lew Landers. 


Te- 





THIS WEEK IN PRODUCTION: 





20TH CENTURY-FOX 


Friendly Island 


STARTED (6) 


ALLIED ARTISTS 
The Highwayman 
(Hal Chester Prod. ) 


FINISHED (5) 


COLUMBIA 


Big Gusher INDEPENDENT 


Slaughter Trail (Irv- 
ing Allen Prod.) 
Storm Over Tibet 
(Summit Prod.) 
Secrets of Beauty 
(Hallmark Prod.) 


PARAMOUNT 


Rhubarb 

Detective Story 

The Stooge 
Wallis Prod.) 


URAL A HLS 


(Hal 
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SHOOTING (21) 


INDEPENDENT 

The Lady Says No! 
(Ross - Stillman 
Prod.) 


PARAMOUNT 


Crosswinds (Florida) 


20TH _CENTURY-FOX 
Golden Goose (Thor 
Prod. ) 


LIPPERT PROD. 


Little Big Horn 
Kentucky Jubilee 


MGM 

Texas Carnival 

Strictly Dishonorable 

The Law and Lady 
Loverly 


EAGLE LION 

Cloudburst (Monter- 
Paal Prod.; Lon- 
don, England) 


i MT 


PARAMOUNT 

My Favorite Spy 

The Greatest Show 
on Earth 

RKO RADIO 

Androcles 
Lion 

The Thing (Winches- 
ter Pictures) 

Two Tickets to 
Broadway 

20TH _CENTURY-FOX 

The House on the 
Square (England) 


The Secret of Convict 
Lake (Mammoth 
Lake) 

Meet Me 
Show 

The Frogmen 

Kangaroo (Australia) 


WARNER BROS. 

Painting the Clouds 
With Sunshine 

Moonlight Bay 

I Was a Communist 
for the FBI 

Tomorrow Is 
other Day 


After the 


and the 


An- 


yyy 1 iit 


HUyaRyTOy ts 42 TANNA 
i ti IHRE! 8 


33 











Box Office 


Champions 


For February. 1931 


The Box Office Champions are selected on the basis of their gross revenue at key city 


theatres throughout the country. 


AT WAR WITH THE ARMY 
(Paramount) 

Executive Producer Abner J. Greshler. 
Produced and Written by Fred F. Finkle- 
hoffe. Directed by Hal Walker. Cast: 
Dean Martin, Jerry Lewis, Mike Kellin, 
Jimmy Dundee, Dick Stabile, Tommy Far- 
rell, Frank Hyers, Dan Dayton, William 
Mendrek, Kenneth Forbes, Paul Livermore, 
Ty Perry, Jean Ruth. 


BORN YESTERDAY 
(Columbia) 

Produced by S. Sylvan Simon. Directed 
by George Cukor. Written by Albert 
Mannheimer. Cast: Judy Holliday, William 
Holden, Broderick Crawford, Howard St. 
John, Frank Otto, Larry Oliver, Barbara 
Brown, Grandon Rhodes, Claire Carleton. 
(Champion for the second month.) 


HALLS OF MONTEZUMA 
(Twentieth Century-Fox) 

Produced by Robert Bassler. Directed 
by Lewis Milestone. Written by Michael 
Blankfort. In Technicolor. Cast: Richard 
Widmark, Walter (Jack) Palance, Reginald 
Gardiner, Robert Wagner, Karl Malden, 
Richard Hulton, Richard Boone, Skip 
Homeier. (Champion for the second 
month.) 


KIM 
(Metro-Goldwyn-Mayer ) 

Produced by Leon Gordon. Directed by 
Victor Saville. Written by Leon Gordon, 
Helen Deutsch and Richard Schayer. In 
Technicolor. Cast: Errol Flynn, Dean 
Stockwell, Paul Lukas, Robert Douglas, 
Thomas Gomez, Cecil Kellaway, Arnold 
Moss, Reginald Owen, Laurette Luez, 
Richard Hale, Roman Toporow, Ivan Trie- 
sault. 


OPERATION PACIFIC 
(Warner Bros.) 

Produced by Louis F. Edelman. Directed 
and Written by George Waggner. Cast: 
John Wayne, Patricia Neal, Ward Bond, 
Scott Forbes, Philip Carey, Paul Picerni, 
Bill Campbell, Kathryn Givney, Martin, 
Milner, Cliff Clark, Jack Pennick, Virginia 
Brissac, Vincent Fotre, Lewis Martin, Louis 
Mosconi, Sam Edwards. 


TOMAHAWK 
(Universal-International) 

Produced by Leonard Goldstein. Di- 
rected by George Sherman. Written by 
Silvia Richards and Maurice Geraghty 
from a story by Daniel Jarrett. Cast: Van 
Heflin, Yvonne DeCarlo, Alex Nicol, Pres- 
ton Foster, Jack Oakie, Tom Tully, John 
War Eagle, Rock Hudson, Susan Cabot, 
Arthur Space, Russell Conway, Ann Doran, 
Stuart Randall. 





Dutch Ban Two U.S. Films, 


Claim Ridicule of Russia 
Filn 
eting in The Hague, the 
American films on the 
Con 


Review Commission, 


Netherlands, has 


ground 


The Dutch 


ed two 


munists. Judge 


ridicule the 

vk, president of the Review 
in passing judgn 
Breakfast’ 
1 Pier 13,” 1 


said 
t party is leg 


ent on Colum- 
and RKO’s 
“as long as 
Neth 


Soviet 


Stayed for 


al and the 


friendly relations with 


their exhibition would be in conflict 


lic order. 


Protest 20th-Fox Sales 
Policy on "Montezuma" 
j STON Ni 


Inc., an 


Ww England Independent ex 
affiliate of Allied States 
attacks 
its sales policy on “Halls 


Twentieth 


bulletin 


that “this policy de- 


cent split or it im 


illege S 
to 6624 per 
raising 
20 to 30 


percentage terms by 


s fron 


per cent.” It was further charged that the 
sales policy tends to put smaller situations 
into higher flat rentals “by arbitrarily rais 
ng the established buy off.” 

The bulletin pointed out that “Halls of 
Montezuma” was being sold as a top picture 
and that the Allied group had no quarrel 
with that, but that it did not think that 20th 
Fox was being “fair or even intelligent in 
expecting more for this than they have got 
ten for other top pictures.” 


TV Films to Be Produced 
At Long Island Studio 


The new firm of Palisades Productions, 1 
which Marion Parsonnet and Edward Lewi: 
are partners, shortly will move into the re- 
cently-completed three-stage sound studio on 
Long Island, New York, where 132 15-min- 
ute short subjegts for television with Faye 
Emerson will produced. The unit wa; 
responsible for the film “Run for the Hills.” 
The video films will be made for Pepsi-Cola, 
which has Palisades the right to 
turn out an unlimited number of commercial 
television and regular theatre features and 


granted 


shorts. 


Showmanly 
Revival Now 


Seen by Datt 


Exhibitor cooperation in “a revival of 
motion picture showmanship” was reported 
last week by Alfred E. Daff, director of 
world sales for Universal Pictures, currently 
engaged in a survey of the nation’s exchange 
areas. 

Mr. Daff said he had found eagerness on 
the part of exhibition to cooperate fully with 
distributors in special advertising and ex- 
ploitation. Many exhibitors are mindful of 
the fact that the public is responding better 
than ever to good pictures and especially 
when they receive the benefit of extra atten- 
tion in promotion, he reported. 

He said that in areas covered by television, 
theatre men were anxious to cooperate in 
television advertising and that in view of 
this, Universal is developing sectional tele- 
vision campaigns. The company also is utiliz- 
ing television not only for paid time but also 
by tying into shows with .talent. 

“Exhibitors are also mindful of the im- 
portance of carrying in their advertising the 
complete program, including newsreels and 
shorts,” he said. “The tendency to institu- 
tionalize the theatre is again being revivified 
and in many cases exhibitors are deriving 
benefits from extended community activities 
in the theatre.” 

Mr. Daft New York 
Thursday for a tour of exchanges with John 
Davis, managing director of the J. Arthur 
Rank Organization. Their first stop Friday 
was to have been Chicago and the trip is to 
take them as far San Francisco. 
“The Browning Version,” latest Rank film 
to be completed, will be screened for the 


was to have left 


west as 


Universal sales force. 


Quigley Publications Wins 
Suit Brought by Harris 


David Harris, 
former circulation manager of 
Quigley Publications, against Quigley Pub 
wrongtul 


In an action brought by 
promotion 
Inc., for dis- 


lishing Company, 


charge, requesting salary and participation 
in the gross receipts under an alleged oral 
contract, a jury New York 


Supreme Court brought in a verdict for the 


Tuesday in 


publisher on all causes of action. 

Louis Nizer, of Phillips, Nizer, Benjamin 
& Krim, represented Quigley Publications. 
Morton Abrahams was attorney for the 
plaintiff. Judge Andrew W. Ryan presided. 
Martin Quigley, Theodore Sullivan, Dennis 
Shea and several others testified for the de- 
fendant. Mr. Harris had been circulation 
promotion manager of Quigley Publications 
from 1945 until the time the dispute arose. 

The jury upheld the defenses of the de- 
fendant that there no contract for a 
specific period of time with Mr. Harris; that 
rather than being discharged he had volun- 
tarily resigned and, in any event, there would 
have been grounds for terminating the rela- 
tionship even if he had been discharged. 


Was 
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Industry Receives Three 
Philadelphia Awards 


PHILADELPHIA: The industry received 
three important citations here this week from 
representative civic and religious groups. 
The most impressive revolved around the 
presentation of a citation to Spyros P. Skou- 
ras, president of Twentieth Century-Fox, on 
the occasion of the annual Membership En- 
rollment of the Philadelphia Fellowship 
Commission. 

The citation to Mr. Skouras was part of 
an award presented at the “Salute to the 
Arts” dinner, It lauded the 20th-Fox presi- 
dent “for his efforts to remove and destroy 
those barriers which set men against each 
other.” Earlier in the week, representatives 
of four inter-racial groups presented a cita- 
tion to Warner Brothers for its production 
of “Storm Warning.” 

At the same time, Robert Stillman, pro- 
ducer of “The Sound of Fury,” was pre- 
sented a citation of merit by Sigurd Hagen, 
city editor of the Daily News, as president 
of the Philadelphia Press Association. 


Un-American Committee 
Back in Hollywood 


As the House Un-American Activities 
Committee last week reopened its investiga- 
tion into the extent of Communist infiltration 
in the film industry, two committee investi- 
gators arrived quietly in Los Angeles, armed 
with subponea powers. It appeared last week 
that the House group might extend its in- 


quiry into the entire entertainment field, 
to cover also radio and television. “Inas- 
much as many personalities in the motion 
picture industry are also engaged in radio 
and TV work it would appear difficult to 
disassociate the committee’s investigation 
from these other fields,” said Representative 
Potter of Michigan. 


Johnston a Guest at 
Variety Club Convention 

Eric A. Johnston, recently appointed di- 
rector of the Economic Stabilization Agency, 
will be an honored guest at the grand ban- 
quet of the International Convention of 
Variety Clubs in Philadelphia, May 9-12, it 
was announced this week by Victor H. 
Blanc, general chairman of the convention. 
The Annual Humanitarian Award of the 
Variety Clubs International will be pre- 
sented at the banquet. The entire proceed- 
ings will be televised from the banquet room 
of the Bellevue-Stratford Hotel. 


Massachusetts Senate 
Kills Censorship Bill 


The Massachusetts State Senate last week 
killed by voice vote a senate bill “establish- 
ing a board of censors for the Common- 
wealth of Massachusetts to examine and ap- 
prove television, radio, motion picture and 
stage shows.” It was brought out that the 
state had no jurisdiction on television or 
radio shows coming from New York. 


TV Censor 
Ban Upheld 


WASHINGTON: The U.S. Supreme Court 
this week refused to hear an appeal from a 
lower court decision holding that states can 
not censor films to be shown on television 
programs. 

Since the high court gave no reason for 
its stand, the decision cannot be used to any 
great extent as a precedent for any argu- 
ment against state censorship of films shown 
in motion picture theatres. 

The case grew out of a January, 1949, reg- 
ulation of the Pennsylvania State Board of 
Censors which said films could not be pro- 
jected by television in Pennsylvania without 
prior approval of the board. Five corpora- 
tions licensed by the Federal Communica- 
tions Commission to broadcast television 
have fought this in the courts 

Both the U. S. District Court and the 
Court of Appeals enjoined the censors from 
passing on films for television, holding that 
“Congress has occupied fully the field of tele 
vision regulation” and that there was no 
room for states to act 
"Ruth" Hit in Japan 

Allied Artists’ “The Babe Ruth Story” is 
said to be receiving the biggest reception of 
any film released in Japan during the past 
20 years. 








COLUMBIA PICTURES ANNOUNCES THAT PRINTS OF THE FOLLOWING 
PICTURES ARE NOW AVAILABLE IN OUR EXCHANGES FOR SCREENING 





St 
ae” 
se 

Jerome Courtland - Peter Thompson - John Archer - Warner Anderson 


Screen Play by Kenneth 

Based upon a novel by James Marshall and 
A SCOTT-BROWN PRODUCTION 

Produced by HARRY JOE BROWN « Directed by [RVING PICHEL 





RANDOLPH SCOTT 
» SANTE FE 


with 


JANIS CARTER 


Gamet 
a story by Louis Stevens 








GENE AUTRY 


» WHIRLWIND 


co-starring 


SMILEY BURNETTE 


with Gail Davis > Thurston Hall » Harry Lauter 
Written by Norman S. Hall * A GENE AUTRY PRODUCTION 
Produced by ARMAND SCHAEFER ¢ Directed by JOHN ENGLISH 


Johnny WEISSMULLER 


ss JUNGLE JIM 


» FURY OF THE CONGO 


witn Sherry Moreland - William Henry - Lyle Talbot 


Written for the screen by Carroll Young * Based upon the famous 
Jungle Jim King Features Syndicate newspaper feature 
Produced by SAM KATZMAN * Directed by WILLIAM BERKE 





REX The Wonder Horse 


» KING OF THE WILD HORSES 


(Reprint) 


with William Janney * Dorothy Appleby 


Supervised by GEORGE B. SEITZ * Directed by EARL HALEY 





FLAME OF STAMBOUL 


Richard Denning - Lisa Ferraday - Norman Lioyd 


Written by Daniel B. Uliman 


Produced by WALLACE MacDONALD © Directed by RAY NAZARRO 
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Plan Model 
Of Eidophore 
For Theatre 


The Swiss Federal Institute of Technology 
has 18 months in which to construct a pilot 
model of its Eidophore theatre television 
system based on specifications submitted by 
Twentieth Century-Fox, it was disclosed in 
New York last week by Spyros P. Skouras, 
president of 20th-Fox. 

Mr. Skouras said his company would in- 
vest close to half a million dollars in the 
development of the system but stressed that 
its introduction would be delayed until it 


1 } 


had been found capable of projecting color 


telecasts 
Option on World Rights 


If the come up with a workable 
model within the specified period, 20th-Fox 
then may pick up its option and obtain world- 
wide manufacturing rights for the system 
which, according to Mr. Skouras, eventually 
also may have application to home television 
Under the 20th-Fox would 
these rights everywhere except in Europe, 
where it would go 50-50 with the University 
of Zurich, of which the Federal Institute is 
1 subsidiary. ; 

According to Earl I. Sponable, director of 
technical research for 20th-Fox, Swiss tech- 
nicians have managed to compress the Eido- 
phore system into a unit of the approximate 
size of a motion picture projector and in- 
deed it would be operated from the projec- 
tion booth. 

Although the present model is not adapta- 
ble to color, Mr. Sponable said color could 
be obtained through the superimposition of 
three to four Eidophore pictures. He also 
said he believed the initial model delivered 
to 20th-Fox should be convertible to color. 

Mr. Skouras, while stressing that “we 
still working with RCA” and denying that 
were possible, 

raised the Eidophore images as superior in 

sht, definition and tone scales. “The Ejido- 

can adjust the light level to what 

you get on motion picture film,” Mr. Spon- 
able declared 


Base Covered with Oil 


The Eidophore system has a base covered 
with an oil film on which images are im- 
printed electronically. The fluid, described 
as a “cocktail” consisting of mineral oil and 
two other unspecified substances, sits on a 
metal mirror. Mr. Sponable described the 
“comparable to the relief images 
on a Technicolor matrix,” with hills and 
dales created on the Eidophore surface The 
light, passing through the oil film, is caught 

: and focused on the 
aid of a carbon arc. The 
ames a second for their dem- 
onstrations and are said to be capable of 
going up to 1,000 lines. 

“This thing will be the ultimate in theatre 
television development,’ Mr. Skouras 

“We try to educate the public. One 


Wiss 


deal, exercise 


are 


nevertheless 


C omparisons 


process 


by a grid of 


mirrors 
screen with the 


Swiss use 50 fr 


de- 











NEW YORK—Week of Feb. 26 


ASTOR: Home Tweet Home. . 

Laugh Aday 

Feature: Harvey 

CAPITOL: Guatemala 

Shooting of Dan McGrew 

Feature: Vengeance Valley 

CRITERION: Handy Man 

Slap-happy Sleuth 

Feature: Under the Gun 

PARAMOUNT: Popeye (Vacation 
with Play! 

Pacemaker (Music Circus) 


. «Warner Bros. 


Universal 


Universal 
MGM 


Warner Bros. 
Columbia 
Universal 


Paramount 
Paramount 


Shed’ Product in First Run Houses 


Sportscope {Big House Rodeo) 
Feature: Cry Danger as 


RIVOLI: March of Time (Strategy 
for Victory) 2 

Stage Struck 

Feature: The |3th Letter 


ROXY: Squirrel Crazy 
Readin' and Writin' 

Screen Director Warner Bros. 
Feature: U.S.S. Teakettle 20th-Fox 


STRAND: Rabbit Every Monday. .Warner Bros. 
Screen Director Warner Bros. 
Wanderer's Return ....» Warner Bos. 
Feature: Storm Warning Warner Bros. 


20th-Fox 
20th-Fox 





day millions will stand in line to see and 
hear their favorite concert artists appear 
‘live’ in theatre television. They'll refuse to 
accept this entertainment on film. Theatre 
television will prove a big boom for the mo- 
tion picture business, but pictures will still 
remain the basic entertainment, boosted to 
unknown heights by the large-screen presen- 
tations.” Mr. Skouras said 20th-Fox would 
sell the Eidophore units to the theatres. 


Chakeres Honored in 
"Look" Film Awards 

Phil Chakeres of Springfield, Ohio, head 
of Chakeres Theatres, Inc., is chosen as “the 
outstanding exhibitor who symbolizes the 
showmanship and community service record 
of America’s theatre owners and managers” 
in Look Magaszine’s Annual Movie Awards, 
announced in the issue on the stands this 
week. This marks the first time in the 10- 
year award history that the magazine has 
honored an exhibitor. 

Winners, who received gold plaques from 
Bob Hope on his radio program Tuesday, 
included Bette Davis, for “All About Eve,” 
as the Actress of the Year; James Stewart, 
for “Harvey” and “The Jackpot,” Actor of 
the Year; Gloria Swanson, a special award 
for the most sensational comeback in motion 
picture history; Darryl Zanuck, All-Industry 
Achievement Award; Judy Holliday, Most 
Promising Newcomer (Female) for “Born 
Yesterday”; and Marlon Brando, Most 
Promising Newcomer (Male) for “The 
Men.” 

Others who received awards included Jo- 
sephine Hull, Arthur Kennedy, Stanley Kra- 
mer, Joseph Mankiewicz, Robert Surtees and 
Walt Disney. The magazine also listed 16 
“best” pictures of the year, 


Ohio Legislators Aim 
At Television Controls 


Ohio theatres would be forbidden to tele- 
vise athletic contests staged by tax-supported 
schools unless such telecasts also were made 
available to home viewers under terms of 
proposals introduced in the Ohio House of 
Representatives. Other proposed legislation 
would require Ohio State University to tele- 
casts its football games and require all tele- 
vision film shown in Ohio to be censored by 
the state department of education, as theatre 


films are now censored, 


Phonevision Gets All But 

Six Films to Finish Test 
CHICAGO: The Zenith Radio Corp., con- 
ducting the 300-family Phonevision test here, 
claimed last week it had all but six of the 
90 films required for the subscriber television 
experiment. The company, through Ted 
Leitzell, public relations director, also said 
that for the first time Columbia films had 
been acquired. 

Early last week Zenith needed nine more 
pictures to complete its program, but Mr. 
Leitzell was said to have acquired two more 
on his trip to New York, As for the Colum- 
bia product, two of the company’s more 
prominent pictures—‘“Lost Horizon” pro- 
duced in 1937 and “Texas,” produced in 1941 
—were to have been shown this week. And 
other Columbia films scheduled for later 
showing are “Framed,” 1947; “Sahara,” 
1943; “The Swordsman,” 1947; and “The 
Mating of Millie,” 1948. 

Zenith also claimed that the “majority” of 
bills sent out February 1 have already been 
paid, although no time limit has been set on 
their payment. Phonevision is charging $1 
per showing. The receipts are to be given to 
charity. 

Meanwhile, Eugene F. McDonald, Zenith 
president, cast an ambitious eye out of the 
country. In an interview with a reporter of 
a Toronto newspaper, he was quoted as say- 
ing that “I don’t know of any place where 
Phonevision is more of a natural than it 
would be in Canada.” 


Gamble Sells Interest in 
Indianapolis Circuit 

Gamble Enterprises, headed by Ted R. 
Gamble of New York, last week sold its 
half-interest in Greater Indianapolis Amuse- 
ment Company to Denham Theatres of Den- 
ver, The latter company is headed by B. D. 
Cockrill. The Greater Indianapolis Amuse- 
ment Company operates four of Indianapolis’ 
first run theatres, Circle, Indiana, Lyric and 
Keith’s. Fourth Avenue Amusement Com- 
pany is the other operating partner in 
Greater Indianapolis. Mr. Cockrill is a vet- 
eran of this territory, having been branch 
manager for Universal here years ago and 
later operated Cockrill Theatrical Enter- 
prises. Earlier, he was district manager for 


RKO Theatres at Fort Wayne. 
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Allied Artists 


THERE’S A GIRL IN MY HEART: Lee Bowman, 
Elyse Knox—-Every once in a while you play a picture 
that it would be a lot wiser to pay for and forget to 
play, This is certainly one of those. Very poor 
the acting was terrible. Played Wednesday, Thurs- 
day, January 10, 11.—Coombes and Hudson, Empress 
and Rio Theatres, Lloydminster, Sask., Canada. 


Columbia 


ALL THE KING’S MEN: Broderick Crawford, 
Joanne Dru—Bitter cold weather and drifts of snow 
three and four feet deep kept our crowd small. How- 
ever, comments were all excellent. One of the best 
features we have played in months—acting very good 
with all players exceptional Columbia will have to 
do something ey big to top this. Played Friday, 
January 26.—Fred J. Hutchings, Community Theatre, 
Leader, Sask., Canada. 


FATHER IS A BACHELOR: William Holden, Co- 
leen Gray—An excellent picture! Here is a picture 
that didn’t cost more than four dollars and no ex- 
pensive settings, yet did more to regain the public’s 
support of the motion picture business than any ex- 
travaganza made—‘‘Samson_ and Delilah” included. 
Played Friday, Saturday, January 12, 13.—Coombes 
and Hudson, Empress and Rio Theatres, Lloydminster, 
Sask., Canada. 


FORTUNES OF CAPTAIN BLOOD: Louis Hay- 
ward, Patricia Medina—Typical of this type of pic- 
ture, Hayward good in this type of role Miss 
Medina lovely, but was given some poor dialogue. 
This picture stands up well for its type. Color would 
have been an improvement. Seemed to please a fair 
crowd Played Wednesday, January 24.—Fred J. 
Hutchings, Community Theatre, Leader, Sask., 
Canada. 


RAIDERS OF TOMAHAWK CREEK: Charles 
Starrett, Smiley Burnette—My first “Durango Kid” 
western, and it certainly pleased. Not only that, 
but I had some tip- top grosses for the two nights. 
I could stand more nights like this! Played Fri- 
day, Saturday, January 12, 13.—Ralph Raspa, State 
Theatre, Rivesville, W. Va 


TOKYO JOE: Humphrey Bogart, Alexander Knox 
Contrary to previous reports, this picture was well 
received he We thought it a good show. Played 
Monday, Tuesday, 
son, Empress and Rio Theatres, 
Canada. 


January 8, 9.—Coombes and Hud- 
Lloydminster, Sask., 


Eagle Lion Classics 
DESTINATION MOON: John Archer, Warner An 


This is an educational picture. By all means 
use the little booklets, “Facts About Destination 
Moon.” They cost a nickel each. Played Thursday 
and Fridey to the best business in ten weeks. You 
can tie in with science classes at school.—Charles 
Strickland, Strand and Family Drive-In Theatres, 
Jesup, Ga. 


GREAT RUPERT, THE: Jimmy Durante, Terry 
Moore, Tom Drake—-Just a show, and certainly not 
a part for Durante Just fair.—Coombes and Hud 
son, Empress and Rio Theatres, Lloydminster, Sask., 
Canada 


SPRING IN PARK LANE: Anna Neagle, Michael 
Wilding, Tom Wails—-An excellent picture in every 
respect, but still didn’t draw Some very good com- 
edy and dancing. Performances, as is usual in these 
features, The character players give an added lift 
to these features. This is very good. Played Friday, 
February 9.—Fred J. Hutchings, Community Theatre, 
Leader, Sask., Canada. 


SUNDOWNERS, THE: Robert Preston, Robert 
Sterling—A slow moving, uninteresting picture that 


drews 
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- the original exhibitors’ reports department, established October 14, 1916. In it 
theatremen serve one another with information about the box office performance of 
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preduct—providing a service of the 


What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 


certainly didn’t suit our 
and not too good at that. 
day, February 14, 15 

press and Rio Theatres, 


SUNDOWNERS, THE: Robert Preston, Robert 
Sterling—This is a beautiful picture but the story just 
isn’t there. Business was below normal for a super 
western that this is supposed to be.—Charles Strick- 
jand, Strand and Family Drive-In Theatres, Jesup, Ga. 


western fans. Just a show 
Played Wednesday, Thurs- 
Coombes and Hudson, Em 
Lloydminster, Sask., Canada. 


Metro-Goldwyn-Mayer 


DEVIL’S DOORWAY: Robert Taylor, Louis Cal 
hern—What might have been made into a good story 
was spoiled by such a quick, corny ending. Taylor 
as an Indian was about as convincing as an Indian 
would be playing Taylor. What's worse, the public 
sensed it beforehand and stayed away Played Fri- 
day, Saturday, February 2, 3 Bradford W. Messer, 
Burley Theatre, Burley, Idaho. 


DOCTOR AND THE GIRL, THE: Glenn Ford, 
Charles Coburn—Soap opera or not, this picture did 
please our patrons, especially the women. Played 
Monda Tuesday, anuary 15, 16—Coombes and 
Hosen, Express and Rio Theatres, Lloydminster, 
Sask., Canada. 


KING SOLOMON’S MINES: Deborah Kerr, Stew 
art Granger—This picture held up exceptionally well 
for the entire four days, the last day though being 
just an average Saturday, due to the rain and snow. 
Otherwise I fevl sure that the gross for this last day 
would have been well above average. This picture 
seemed to be well liked by everyone. Played Wed- 
nesday, ursday, Friday, Saturday, January 31, 
February 1, 2, 3.—Fred Culler, Langley Theatre, 
Hampton, Va. 


MINIVER STORY, THE: Greer Garson, Walter 
Pidgeon—Most of the patrons of this type show en- 
oyed it—and there were enough of them to make it 

y. Did a little below average on Sunday, but a 
Played Sunday, Monday, 


ittle above on Monday. 
Burley The- 


February 11, 12—Bradford W. Messer, 
atre, Burley, Idaho, 


MINIVER STORY, THE: Greer Garson, Walter 
Pidgeon—Not at all up to the standard of “Mrs 
Miniver”--a sad picture in both the story and the 
box office. This should end the “Miniver” series. 
M-G-M can do a lot better than this. The women 
who like “weepy” pictures will probably like it, but 
I would rate it below average Played Wednesday, 
Thursday, February, 14, 15.-Kenneth J. Sniffin, Cres 
cent Theatre, Dalton, Ga 


NANCY GOES TO RIO: Ann Sothern, Jane Pow- 
ell, Barry Sullivan—This was a fine Technicolor musi 
cal and Jane Powell was excellent, as usual. Played 
Monday, Tuesday, December 25, 26.--Coombes & Hud- 
son, Empress and Rio Theatres, Lloydminster, Sask., 
Canada. 


NEXT VOICE YOU HEAR, THE: James Whit 
more, Nancy Davis—If it hadn’t been for extremely 
inclement weather, we would have broken a_ record 
with this one As it was, it held its own for an 
average Sunday, Monday run 9% of the patrons 
really loved it, and the 1% really hated it because they 
didn’t get it Excellent casting Story holds your 
interest 100% of the time. Played Sunday, Monday, 
February 4, 5.—Bradford W. Messer, Burley Theatre, 
Burley, Idaho 


PAGAN LOVE SONG. Esther Williams, 
ver 


Howard 
Keel—The first day of this picture was ood, 


though the last two days fell off quite a bit, though 
the comments on the picture were very good. Ar 
ranged a very attractive lobby display, with music 
from the picture being played behind the concession 
stand and the speaker concealed in the display in 
the outer lobby. This display created lots of attention 
and I believe helped the gross Played Sunday, 
Monday, Tuesday, February 11, 12, 13.—Fred Culler, 
Langley Theatre, Hampton, Va 


SUMMER STOCK: Judy 
Played this Thursday and Friday to below average 
business It is too long and I think the title kept 
away the patrons. Judy looked too fat Songs were 
no good, but the dancing by Kelly was tops. Phil 
Silvers was good as the comic.—Charles Strickland, 
Strand and Family Drive-In Theatres, Jesup, Ga 


VENGEANCE VALLEY: Burt 
Walker—Colorado state premiere 
more realistic than most westerns. We have a small 
town patronage—cowboys, miners, ranchers. Just did 
average business., After all, all of the skilful cow 
punchers are not around Canon City.—Francis Gill, 
Paonia Theatre, Paonia, Colo. 


Garland, Gene Kelly 


Lancaster, Robert 
good picture, 


Monogram 


BLUE GRASS OF KENTUCKY: Bill Williams, 
Jane Nigh—Monogram should give themselves sev 
eral pats on the back for this feature. Though weak 
on star names, it is an excellent feature in every 
other respect, Pleased an average crowd a great 
deal. Some pleasant comedy and the usual thrilling 

scenes. Definitely topnotch Played Wednes 
February 14.—Fred J. Hutchings, Community 
Theatre, Leader, Sask., Canada 


MODERN MARRIAGE, A: Reed Hadley, Margaret 
Field, Robert Clarke—Did a fair to middlin’ business 
on this— got out heralds and spot radio ads—but the 
picture is strictly a little picture. Nothing sensational 
in any way, in fact, rather unnecessary. But I’ve 
seen worse many times. Played Sunday, January 7 

Brad Messer, Burley Theatre, Burley, Idaho. 


YOUNG DANIEL BOONE: David Bruce, Kristine 
Miller—This is enough to make any exhibitor give 
up in disgust. It was simply terrible. Played Wed- 
nesday, Thursday, February 1, 2.—Coombes and 
Hudson, Empress and Rio Theatres, Lloydminster, 
Sask., Canada. 


Paramount 
BRANDED: 


Alan Ladd, Mona Freeman—A darned 
good western with a different twist Thoroughly 
enjoyed by an above-average attendance, Good color 

good photography--good! Everything fit Played 
Tuesday, Wednesday, February 6, 7.--Bradford W 
Messer, Burley Theatre, Burley, Idaho 


COPPER CANYON: This was a good feature for 
small towns. It had plenty of action and a love 
interest, so the whole family was pleased with it 
My patrons would have liked more of the square 
dancing and more of the song, “Copper Canyon.” 
Played Friday, Saturday, February 2, 3.—F Corr, 
Community Theatre, Marwayne, Alta 


COPPER CANYON: Ray 
Now here was a surprise for us We just have a 
small theatre—around 350 seats—and on this one the 

(Continued on following page) 
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RKO RADIO PICTURES, inc. 


TRADE SHOWINGS OF 


“TARZAN’S PERIL’ 


ALBANY, Fox Screening Room, 1052 Broadway, 
Tues., March 13, 2:00 P.M. 

ATLANTA, RKO Screening Room, 195 Luckie St., 
N.W., Tuves., March 13, 2:30 P.M. 

BOSTON, RKO Screening Room, 122-28 Arlington 
St., Tues., March 13, 10:30 A.M. 

BUFFALO, Mo. Pic. Operators Screening Room, 
498 Pearl St., Tues., March 13, 2:30 P.M, 
CHARLOTTE, Fox Screening Room, 308 S. Church 

St., Tues., March 13, 2:00 P.M. 
CHICAGO, RKO Screening Room, 1300 So. 
Wabash Ave., Tues., March 13, 2:00 P.M. 
CINCINNATI, RKO Screening Room, 12 East 
6th St., Tues., March 13, 8:00 P.M. 
CLEVELAND, Fox Screening Room, 2219 Payne 
Ave., Tues., March 13, 2:30 P.M. 
DALLAS, Poramount Screening Room, 412 South 
Harwood St., Tuves., March 13, 2:30 P.M. 
DENVER, Paramount Screening Room, 2100 Stout 
St., Tues., March 13, 2:00 P.M. 

DES MOINES, Fox Screening Room, 1300 High 
St., Tues., March 13, 1:00 P.M. 

DETROIT, Blumenthal’s Screening Room, 2310 
Cass Ave., Tuves., March 13, 2:30 P.M. 

INDIANAPOLIS, Universal Screening Room, 517 
N, Illinois St., Tues., March 13, 1:00 P.M. 

KANSAS CITY, Paramount Screening Room, 1800 
Wyandotte St., Tues., March 13, 2:30 P.M. 

LOS ANGELES, RKO Screening Room, 1980 So. 
Vermont Ave., Tues., March 13, 2:00 P.M. 

MEMPHIS, Fox Screening Room, 151 Vance 
Ave., Tues., March 13, 2:00 P.M 

MILWAUKEE, Warner Screening Room, 212 W. 
Wisconsin Ave., Tues., March 13, 2:00 P.M. 

MINNEAPOLIS, Fox Screening Room, 1015 Currie 
Ave., Tues., March 13, 2:00 P.M. 

NEW HAVEN, Fox Screening Room, 40 Whiting 
Street, Tues., March 13, 2:00 P.M. 
NEW ORLEANS, Fox Screening Room, 200 S. 
Liberty St., Tues., March 13, 10:30 A.M. 
NEW YORK, RKO Screening Room, 1270 6th 
Ave. (Preview Rm. B—7th Fi.), Tues., March 
13, 11:30 A.M. 

OKLAHOMA CITY, Fox Screening Room, 10 North 
lee St., Tues., March 13, 10:30 A.M. 

OMAHA, Fox Screening Room, 1502 Davenport 
St., Tues., March 13, 1:00 P.M. 

PHILADELPHIA, RKO Screening Room, 250 N. 
13th St., Tues., March 13, 2:30 P.M. 

PITTSBURGH, RKO Screening Room, 1809-13 
Bivd. of Allies, Tues., March 13, 1:30 P.M. 

PORTLAND, Stor Screening Room, 925 N.W. 
19th Ave., Tues., March 13, 2:00 P.M. 

ST. LOUIS, RKO Screening Room, 3143 Olive 
St., Tues., March 13, 11:30 A.M. 

SALT LAKE CITY, Fox Screening Room, 216 E. 
Ist St. South, Tues., March 13, 1:30 P.M. 
SAN FRANCISCO, RKO Screening Room, 251 

Hyde St., Tues., March 13, 2:00 P.M. 
SEATTLE, Jewel Box Screening Room, 2318 
2nd Ave., Tues., March 13, 2:00 P.M. 
SIOUX FALLS, Hollywood Theatre, 212 North 
Philips Ave., Tues., Morch 13, 10:00 A.M 
WASHINGTON, Film Center Screening Rm., 932 
New Jersey Ave., Tues., March 13, 10:30 A.M. 





(Continued from preceding page) 
house was nearly full before the show started. Play 
it. Played Sunday, Monday, Tuesday, February 18, 
19, 20.—Francis Gill, Paonia Theatre, Paonia, Colo. 


FURIES, THE: Barbara Stanwyck, Wendell Corey 
Played Sunday and Monday to better than average 
business This is the best thing Miss Stanwyck has 
made It was well received by both young and old 
Charles Strickland, Strand and Family Drive-In 
Theatres, Jesup, Ga 


HEIRESS, THE: Olivia De Havilland, Montgomery 
Chit—We failed to gross film rental. on this, b 
it definitely is not a small town show Those 
lid come were glad they did a superior movie in 
every respect, but do not see why the high rental 
was asked Played Monday, February 12.—Fred J 
Hutchings, Community Theatre, Leader, Sask., 
Canada, 


LET’S DANCE: Betty Hutton, Fred Astaire—This 
was a very fine show, one of the best. Our patrons 
thoroughly enjoyed this and said so. Played Friday, 
Saturday, January 5, 6—Coombes and Hudson, Em 
press and Rio The: atres Lloydminster, Sask., Canada 


MANHANDLED: Dorothy Lamour, Dan Duryea 
Don't know why never booked this in before It 
was much better than expected, though our crowd 
wasn’t spectacular Performances rather good 
Change of pace Miss Lamour, though she never 
will be any E ‘ This pleased those wh 
came layed Friday, January, 19.—Fred J. Hutch 
ngs, Community Theatre, Leader, Sask., Canada 


Republic 


BELLS OF CORONADO: Roy Rogers, Dale Evans 
Good old Roy--although we haven't forgotten his 
bad publicity when he turned on the reporters and 
the kids, receiving many bad write-up 
hibitors were forced to take his ~ 
ever, we did extra business and 
Roy, be sure you do not forget 
lo not feel up to meeting es 
limelight. Played Friday, Satur 
Harland Rankin, Rankin Enterprises, 
Canada 


FIGHTING KENTUCKIAN, THE: 
Vera Ralston—This out-grossed “Wake of 
t mut even at that we just broke ever 
who seem to enjoy Wayne fea 
its class. Excelent supporting cast, 
proceedings a great deal. Played 
Fred J. Hutchings, Community 
Canada 


RKO-Radio 


we eng B hed BE BAD: Joan Fontaine, Robert Ryan 
Zach: Played Sunday and Monday in Drive 
business This is a 

liked by all.—Charles 

Drive-In Theatres 


Andrews 
1 , ives everyone baffled 
tory holds interest. Played Thursday 
February 8 9.--Bradford W. Messer, Burley 
Burley, Idaho 


MIGHTY JOE YOUNG: Terry Moore 
Didn't draw as well as we had hoped, 
came seemed to find the proceedings 
satisfactic Comments were 
1 priced for thi s type « , Pleasant change 
other features we ha getting Played 
Tanuary 22.—Fred Hutchings, Community 
Theatre, Leader, Sask., Canada 


OUR VERY OWN: Ann Blyth, Farley Granger 
Joan Evans—Played this Sunday and Monday to the 
hest i in months It is a good picture and 
leserves t best playing time.—Charles Strickland, 
Strand and Family Drive-In Theatres, Jesup, Ga 


WAGONMASTER: Ben gee Joanne Dru—This 
s what we expect from John A good westerr 
with an excellent musical score th ugh Sightly over 
lone. Did fine at the box office, and that’s all we're 
looking for An “A” western, even without Tect 
nicolor Played Monday Tuesday December 18 
19.—-Kenneth J. Sniffin, Crescent Theatre, Dalton, Ga 


Twentieth Century-Fox 


DANCING IN THE DARK: William Powell, Mark 
Stevens, Betsy Drake—-The title gave the people the 
impression this was a musical, Consequently business 
was poor for this slow moving but very gooc 
Played Friday, Saturday, February 9, 10. 
und Hudson. Empress and Rio Theatres 
ster, Sask., Canada 


DANCING IN THE DARK: William Powell, 
Mark Stevens, Betsy Drake— For money, 2 
. waste of film and good talent ‘ 0 was so 
weak and unbelievable that my patrons just couldn't 


get interested in it This is another one of those 
features that are not suitable for small towns, re 
gardless of what the exhibitor tries to do for them 
It seems that we are getting more of these pictures 
every year, and yet the distributor forces us to play 
them or else we can’t have the better product. When 
will the distributor realize that pictures of this nature 
not only lose us money but make the public sick of 
pictures so that they stay away from the good ones 
too It's about time the distributor gave the small 
town exhibitor a few breaks with pictures like this 
Business terrible Played Friday, Saturday, February 
9, 10.—H. A. Corr, Community Theatre, Marwayne, 
Alta., Canada. 


HOUSE OF STRANGERS: Edward G. Robinson, 
Susan Hayward—This is a very good picture 
title is not satisfactory, as my patrons expected to 
see a murder drama The few who did come were 
very pleased with this feature. business poor. Played 
Friday, Saturday, January 19, 20.--H. A. Corr, Com 
munity Theatre, Marwayne, Alta., Canada 


MOTHER DIDN’T TELL ME: Dorothy McGuire, 
William Lundigan—Just a fair show No comments 
one way or the other Double bill material Played 
Friday, Saturday, December 29, 30.—Coombes and 
Hudson, Empress and Rio Theatres, Lloydminster, 
Sask., Canada 


MY BLUE HEAVEN: Betty Grable, Dan Dailey 
This is a good Technicolor picture There is just 
enough Grable to make it enjoyable Played Thurs 
day and Friday to better than average business. 
Charles Strickland, Strand and Family Drive-In The 
atres, Jesup, Ga 


United Artists 


KISS FOR CORLISS, A: Shirley Temple, David 
Niven—We expected this to be on a par with “Kiss 
and Tell,.’"’ which was excellent, but this was a very 

r effort and very disappointing Played Wed 
nesday, Thursday, December 21, 22.—Coombes and 
Hudson, Empress ang Rio Theatres, Lloydminster, 
Sask., Canada 


12 O'CLOCK HIGH: Gregory Peck, Hugh Martin 
This proved outstanding for us. The first night was 
extra good; the second night dropped 50% due to a 
storm Still a good bet Played Monday, Tuesday 
February 12, 13.—Harland Rankin, Rankin Enter 


prises, Chatham, Ont., Canada 


Universal 


ILLEGAL ENTRY: Howard Duff, Marta Toren 
A good program picture Playing after “On the 
Town,” it was superior Played Monday, Tuesday 
January 22, 2. Coombes and Hudson, Empress and 
Rio Theatres, Lloydminster, Sask., Canada 


WOMAN ON , THE RUN: Ann Sheridan, Dennis 
O'’ Keefe—What ppened Jusiness was Excellent 
with a capital f "The picture was O.K., weather 
mild, and “Durango Kid” was the western, but the 
town had a basketball game—yet I did O.K Played 
Friday, Saturday, January 12, 13.—Ralph Raspa, State 
Theatre, Rivesville, W. Va 


WYOMING MAIL: Stephen McNally, Alexis Smit! 

A good Technicolor western with a plot and rugged 
Stephen McNally Jusiness was good. The feature 
rates “A” time in small towns. Played Sunday, Mon 
day, January 21, 22.—Ralph Raspa, State Theatre, 
Rivesville, W. Va 


YES SIR, THAT’S MY BABY: Donald O'Connor, 
Charles Coburn, Gloria De Haven—This was poor 
and silly Women these days, especially wives, have 
enough screwy ideas without trying to promote their 
so-called superior rig am tion picture, Played 
Friday, Saturday ‘ 26, 27.-Coombes and Hud 
son, Empress id Rio Theatres, Lloydminster, Sask 
Canada 


Warner Brothers 


BREAKTHROUGH: David Brian, John Agar—De 
spite heavy rains, this feature managed to do average 
business It seemed to please the whole family, al 
though some scenes were a bit too realistic. Played 
Sunday Monday January 14, 15.—Ralph Raspa, 
State Theatre, Rivesville, W. Va 


egeatehe gs mca TOKYO: Cary Grant, John Garfield 

swell show, mostly suspense-—-135 minutes of it 

No all war ne ama The very tiny audience seemed 

to enjoy it. Plenty of star power in this one—Grant, 

Garfield, Hutton, Clark and others Played Tuesday 

Wednesday, January 16 Ralph Raspa, State The 
atre, Rivesville, W. Va 


FLAMINGO ROAD: Joan Crawford, Sydney Green 
street, Zachary Scott—This pleased the small crowd 
that came Everyone high in praise of this feature, 
but only enough came to pay for film rental. Per 
formances excellent, with Miss Crawford as usual 
the suffering female. A change of pace for her anc 
others in the cast would be a change for everyone 
concerned Played Monday, February 5.—Fred J 
Hutchings, Community Theatre, Leader, Sask., 
Canada 
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IN NEWSREELS 





MOVIETONE NEWS, No. 17-Allies blast Reds 
Korea, Tanks restored at Rocx Island arsenal. Vol 
cano at New Guinea. Chinese Navy set for D-day. 
Awards by New York film critics. Horse racing on 
ice, speed racing on ice, cliff diving. 

MOVIETONE NEWS, No. 18—MacArthur at front, 
start U.N. offensive. Dewey proclaims his views on 
fight against Reds. Jet Helicopter. Water 
skiing. Ski jumping 

NEWS THE DAY, No. 251 
Formosa. Arsenal speeds defenses. Puerto Rico's 
industrial program. Basketball fix. Golden gloves 
Speed car racing. Daredevil divers. Red Cross Drive 

NEWS OF THE DAY, No. 252—MacArthur in Korea 
Dewey urges troops for Europe. Jet helicopter. Free 
dom awards at Valley Forge. Quads born. Ace 
diving. Wrestling queen 

INT NEWS, No. 3%4--Puerto Rican economy 
Basketball bribery. Male fashions in Nassau. “For 
eign Legion” trained in Britain. Golden Gloves 
steeplechase. Red Cross. 

PARAMOUNT NEWS, No. 55.-U 
breaking jets. Reds stopped at 
Europe debate (Eisenhower, Dewey) 
Horse racing 

TELENEWS DIGEST, No. 8-B — Basketball bribes 
Korea. Troops to Europe issue. Spain festival high 
lights, Spring fashions. Norway prepares for Olympics. 

TELENEWS DIGEST, No. $-A~— Defense Mobilizer 
Wilson reports. “Operation Killer” in Korea. 
Acheson reaches Bermuda. British jet breaks record 
Prisoners of war exchanged in Indo-China. Floods in 
Spain. German war bride. Dewey testifies on troops 
tor Europe. 

UNIVERSAL NEWS, No. 433-Rearmament program 
under way. Tokyo blizzard. Puerto Rican industry 
boom. New parking plan. Golden Gloves. Sleigh 
riding in Germany. Cliff diving. 

UNIVERSAL EWS, No. Korea 
bombers. “Harvey” receives Look award 
House photo exhibit Diving Skiing 
Wrestling 

WARNER PATHE NEWS, No. 56-Mighty “Mo” in 
action in Korea. Puerto Rican industry. Fasts 55 
days to beat food prices. Two-year-old ski champs 
Surf champ-17 months old. Golden Gloves 

WARNER PATHE NEWS, No. 57-“‘Operation Killer” 
m Korea. Dewey voices views on Europe. Valley 
Forge awards. Quads. Truman honors news photog 
raphers. British jet. Jet helicopter, Diving. Skiing 


aviation 


Men trained on 


S. welcomes record 
Wonju. Troops to 
Ski jumping 


British jet 
White 
Women 





Legion Approves 10 
Of 15 New Pictures 


The National Legion of Decency this week 
approved 10 of 15 new films reviewed. 
Placed in Class A-1, morally unobjectionable 
for general patronage, were: “Bonnie Prince 
Charlie,” “Circle of Danger,” “The Court- 
neys” and Broke.” In Class A-2, 
morally unobjectionable for adult patronage, 
“Air Cadet,” “Father’s Little Divi- 
“Fingerprints Don’t Lie,” “Into the 
“The Small Voice,, and “U.S.S. Tea 
kettle.” In Class B, morally objectionable 
for all, were “Flesh and Blood” and “Que- 
bec” because they tend “to condone immoral 
actions”; “Raton Pass” because of the “low 
moral tone”; “Valentino” sug- 
gestive situations and sequences; (and! it) 
tends to condone immoral actions”; and 
“Volcano,” because it “tends to condone im- 
moral actions; suggestive sequences; (and 
it) contains material morally unfit for en- 
tertainment (of) motion picture audiences.” 


“Go for 


were: 
dend,” 
Blue,” 


because of 


Dowling Honored at 


Syracuse Opening 

A dinner party honoring Robert W. Dowl- 
ing, president of the City Investing Com- 
pany, preceded the opening in Syracuse last 
week of the new Astor theatre with a pres- 
entation of the Hal Wallis-Paramount film, 
“September Affair.” L. T. Eagan, Syracuse 
real estate man who closed the deal, was 
host. Among the guests were Mayor Thom- 
as J. Corcoran; Major General Rae W. Bar- 
ker, former Commandant of Berlin under 
General Clay; leading faculty members from 
Syracuse University and local city and state 
officials. 
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Freedom Foundation 
Chooses 1950 Awards 


MGM’s “Stars in My Crown” won the 
Freedom Foundation’s award for contribu- 
tions to American freedom during 1950, The 
company will receive $1,500. The Founda- 
tion each year gives $100,000 in prizes for 
all categories of activity. This is the first 
year the competition was opened to feature 
length films. Kenneth Wells, executive vice 
president of the Foundation, commented: 
“Many of the entertainment features that 
come from Hollywood do much to un- 
derscore the basic conception of our Ameri- 
can way of life.” Other films which re 
ceived cash awards and honor medals are 
“Cheaper by the Dozen,” “Our Very Own,” 
“Broken Arrow,” “Breakthrough,” ‘The 
Women of Tomorrow,” “The Next Voice 
You Hear,” “Young Doctor Sam,” “Albert 
in Blunderland,” “The Fifth Freedom,” 
“Three Came Home,” “Mid-Century Man of 
Tomorrow” and “The Big Lift.” 


20th-Fox Board Votes 
Three Dividends 


The board of Twentieth Century-Fox has 
declared a quarterly cash dividend of $1.12% 
per share on the prior preferred stock pay- 
able March 15, to the stockholders of record 
March 6. A quarterly cash dividend of 371% 
cents per share on the convertible preferred 
and 50 cents per share on the common has 
been declared, payable March 30, to stock- 
holders of record March 6. 


Fight Local 
Tax Moves 


The matter of tax imposition by local gov- 
ernments—state and municipal—this week 
continued to occupy the attention of exhibi 
tors in many parts of the country. 
eral situations, specific action was awaited. 

In Clayton, Mo., Circuit Court Judge Fred 
E. Mueller ruled last week that the 
of Richmond Heights had no power to im 


In sev 


town 


pose a five per cent tax on the gross of the 
Esquire and Richmond theatres. The tax 
has been in effect since September, 1948 

At Virginia Va., the 
Town Council approved a five per cent local 
admissions tax. In the New York legisla 
ture, things looked a little better as two hills 
were introduced in the Senate and Assembly 
at Albany. The measures called for the con 
tinuance until July 1, 1952, of restrictions on 
communities of less than 25,000 population 
to impose a five per cent admissions levy 

In Georgia, a three per 


April 1. 


Beach, however, 


new cent sales 
tax wili go into effect 


Leases House for "Miracle" 

Herbert Bregstein, foreign film distribu 
tor, has leased the Monica theatre in Los 
Angeles for the showing of “Ways of Love,” 
the trilogy which contains the controversial 
“Miracle” picture. Mr. Bregstein refused 
to discuss reports that local exhibitors had 
refused to book the film. 
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INDEPENDENT FILM BUYERS 
REPORT ON PERFORMANCE 


Product which has played their theatres since May 15 is evalu- 
ated herewith by film buyers of U. S. independent circuits. This 
report covers 111 attractions and 7,021 playdates. 


Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
tive, embracing additional ratings with those published in the 39 
preceding issues of the Heratp. Dagger (7) denotes attractions 
published for the first time. Asterisk (*) indicates attractions 
which are listed for the last time. 


EX means Excellent; AA—Above Average; AV—Average; 
BA—Below Average; PR—Poor. 


THE FILM BUYER'S RATING 


EX AA AV BA 
All About Eve (20th-Fox) 37 28 59 28 
American Guerrilla in the Philippines 
(20th-Fox) 12 51 
At War With the Army (Pera.) 22 | 


Between Midnight and Dawn (Col.) - 2 
Bitter Rice (Lux) 10 - 
*Black Rose, The (20th-Fox) 15 63 
Born to Be Bad (RKO Radio) - 20 
Born Yesterday (Col.) 10 2 
Branded (Para.) 7 19 
Breaking Point, The (W.B.) - 22 
Breakthrough (W.B.) 


tCall Me Mister (20th-Fox) 
City Lights (U.A.) 
Copper Canyon [Para.) 


Dallas (W.8.) 

Dark City (Para.) 
Deported (U.I.) 

Devil's Doorway (MGM) 
Dial 1119 (MGM) 


Edge of Doom (RKO Radio) 
Emergency Wedding (Col.) 


Fancy Pants (Para.) 
Fireball, The (20th-Fox) 
tFlying Missile, The (Col.) 

For Heaven's Sake (20th-Fox) 
Frenchie (U.I.) . 

Fuller Brush Girl, The (Col.) 


Glass Menagerie, The (W.B.) 
Great Manhunt, The (Col.) 
Great Missouri Raid, The (Para.)} 
Grounds for Marriage (MGM) 


Halls of Montezuma (20th-Fox) 

Harriet Craig (Col.) 

Harvey (U.1.) 

High Lonesome (E.L.C.) 

Highway 301 (W.B.) 

Hit Parade of 1951 (Rep.) 

ti'd Climb the Highest Mountain (20th-Fox) 
I'll Get By (20th-Fox) 


Jackpot, The (20th-Fox) 
Joan of Arc (RKO Radio) 


40 


Kansas Raiders (U.I.) 

Kim (MGM) 

King Solomon's Mines (MGM) 

Last of the Buccaneers (Col.) 

Let's Dance (Para.) 

Life of Her Own, A (MGM) 

Mad Wednesday (RKO Radio) 

Man Who Cheated Himself, The (20th-Fox) 
Milkman, The (U.1.) 

Miniver Story, The (MGM) 

Mrs. O'Malley and Mr. Malone (MGM) 
Mister 880 (20th-Fox) 

Mr. Music (Para.) 

Mudlark, The (20th-Fox) 

My Blue Heaven (20th-Fox) 

Mystery Submarine (U.1.) 


Never a Dull Moment (RKO Radio) 
Next Voice You Hear, The (MGM) 
No Way Out (20th-Fox) 


Operation Pacific (W.B.) 


Pagan Love Song (MGM) 
*Panic in the Streets {20th-Fox) 
*Petty Girl (Col.) 
tPrehistoric Women (E.L.C.) 
*Pretty Baby (W.B.) 


tRed Shoes, The (E.L.C.) 
Right Cross (MGM) 
Rio Grande (Rep.) 
Rocky Mountain (W.B.) 


Saddle Tramp (U.I.) 
Samson and Delilah (Para.) 
*Shakedown (U.1.) 

Short Grass (A.A.)} 
Sleeping City, The (U.I.} 
Stars in My Crown (MGM) 
Steel Helmet, The (Lippert) 
Storm Warning (W.B.) 
tSugarfoot (W.B.) 

Sunset Boulevard (Para.} 
tSurrender (Rep.) 


Tea for Two (W.B.) 

Three Husbands (U.A.) 

Three Secrets (W.B.) 

To Please a Lady (MGM) 
*Toast of New Orleans (MGM) 
tTomahawk (U.1.) 

Tripoli (Para.) 

Two Flags West (20th-Fox) 

Two Weeks—With Love (MGM) 


Undercover Girl (U.!.) 
*Union Station (Para.) 


Vendetta (RKO Radio) 
tVengeance Valley (MGM) 


Walk Softly, Stranger [RKO Radio) 

Watch the Birdie [MGM) 

West Point Story, The (W.B.) 

*When You're Smiling (Col.) 

Where Danger Lives (RKO Radio) 13 13 
Woman on the Run (U.I.) 3 7 
Wyoming Mail (U.1.) 18 " 
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An International Association of Motion Picture Showmen — Walter Brooks, Director 


"What Helps the Movies Helps 


ENTURY Theatres circuit, in a circu- 
Cc lar letter to its managers in Brooklyn 
and on Island, the line 
above to key their campaign of personal pub- 
lic relations, making every employee an 
“ambassador of good will” for the industry, 
and consequently for their own best interest. 
We detect the fine hand of Fred Schwartz, 
vice-president and general manager, in this 
enterprise, since he is also chief barker of 
New York's Variety Club, Tent No. 35, and 
active in civic affairs, along with other per- 
sonal and public relation endeavors. We 
suspect that motion pictures generally will 
regain a previous “high” in public esteem, 
and film theatres will recapture that “lost” 
audience, when more managers become 
salesmen for the industry as a whole, as 
well as showmen at the point-of-sale. 

Over the years, it has become fashionable 
in some literary and critical circles to look 
down their noses at the movies, and this 
snooty attitude is sometimes accented by the 
theatres in their own lack of spirit. If every 
man whose livelihood depends on motion pic- 
tures would do one good turn a day for the 
industry that supports him, it would bring 
back all that public response which has been 
lost to the nation’s box office. 

We don’t believe that it is necessary to 
discredit our competition by word or sugges- 
tion, in order to play up our own. You 
don’t have to talk down television in order 
to talk up movies. Motion pictures are a 
superior form of entertainment that defies 
any comparison either of cost or of satis- 
faction derived by family groups, seeking 
relaxation at small expense. There are cer- 
tain notions prevalent, built on the sales 
approach of television manufacturers, who 
have something to sell, and must be allowed 
to sell it in their own peculiar fashion. 

But we have a selling approach, too, for 
motion pictures, collectively and individually 
for every attraction that come; along. It is 
one of the greatest assets of ‘this business, 
one of the greatest opportunities which the 
manager has at his disposal, one of the 


Long uses 
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“LUCKY AS | AM” 


Some weeks ago, we said in commenting 
on good showmanship by Gerry Germain, 
at Dipson's Palace theatre, Jamestown, 
N. Y., "They were lucky to have such a 
good showman, with both ability and 
energy.’ And Gerry wrote back to say 
that he wished all Round Table members 
were "as lucky as | am," for he thinks that 
he is the one to indicate appreciation for 
his fine opportunity. 

We like the idea well enough to bring it 
up again, to. point out a distinction and a 
difference. Time was, not so long ago, 
when circuit managers were little better 
than janitors or head ushers, and there 
wasn't a chance for showmanship that 
didn't come down from on high. We're 
glad that isn't generally true, any more. 
Nowadays, the manager is important, at 
his own point-of-sale. 

Gerry says that when he started with 
Dipson's, they told him, “Here's your the- 
atre, you can run it!" And our compliments 
to Nikitas Dipson, the founder, and William 
Dipson, executive vice-president, for the 
foresight shown by this well-organized cir- 
cuit, which operates theatres in four states 
with headquarters at Batavia, N. Y. It's a 
good feeling, for men of good skill. 

We've a special place in our regard for 
Gerry Germain, who was a good manager 
in Pittsfield, Mass., until a great personal 
tragedy made it necessary for him to seek 
a new situation. He moved on, and into 
greater opportunity. 








greatest joys a person may have from con- 
tact with motion pictures, in or out of the 
trade, that every picture is a new experi- 
ence, and brings its own pleasure 


Ou 
g Wen 


Bill Ornstein, comes proof of a page in the 
Los Angeles Times, advertising four great 
lechnicolor attractions in Fox West Coast 
theatres, and it has this great virtue, written 
into it by the studio art department: It 
looks like an amusement ad; it literally takes 
you by the hand and says “Let’s go to the 


’ 


Frank Whitbeck, at the 


studios, via Si Seadler and 


movies !” 

There are too mamy ads, and some recent 
examples in particular, that don’t look lik« 
theatre advertising. They might be nuts an 
men’s clothing or something far 
You can be about so 


bolts, or 
removed from theatre 
different and then you find yourself in an 
other alley. (We recall a recent half-page 
in the metropolitan papers that didn’t sell 
theatre because it didn’t look it!) 


SM 


q In the Detroit “Movie Quiz” 
conducted by 122 theatres 
tively, a total of 22,300 contestants turned in 
ticket stubs to prove they went to the movies 
178,400 times in order to qualify as con 
tenders. Thirty-five winners were enter 
tained at a luncheon, and twelve top winners 
were Detroit housewives, who told why they 
enjoyed the eight pictures out of twenty 
eight films which they were required to see 
The contest was quite expensive, including 
$25,000 in prizes and $50,000 in advertising 
costs, but nevertheless, they say they will 

do it again. 

We repeat what we said about the con 
test in our first mention of it in the Round 
Table, i.e., that it would and be 
widely used in film industry if the matter of 
royalties to an advertising agency and the 
problem of organization at the local level 
were straightened out. Currently, other 
cities can follow the Detroit pattern, and 
will, but it is hard to scale the thing down 
to smaller situations. We think that Na 
tional Screen Service should sell the propo 
sition as a “package.” —Walter Brooks 


contest, 


cc OPE Ta 


spread 
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Hevia 
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ager in the Jersey 
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greets ‘Pug’ Wells, heroine 
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at the airport on her personal 
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Boesel Sells 
Glass Doors 


And ‘Birdie’ 

Harry G. Boesel, manager of the Orpheum 
theatre, Kenosha, Wisc., is an old friend of 
the Round Table and we don’t hear from 
him as often as we would like to. But he 
submits a campaign in the first quarter 
which has double virtue, for he has combined 
two things of a very different nature as new 
attractions at his theatre. He had just in- 
stalled new, shining glass doors in a re- 
modeling and redecorating job at the Or- 
pheum and he sells them right along with 
his campaign on “Watch the Birdie”—prob- 
ably because you can watch the birdie better 
through the new lobby doors. Anyway, it 
develops as a clever campaign. 

To sell the gleaming glass effectively, he 
sent out a mailing piece that described the 
discovery of glass centuries ago, and then 
promised those who returned the enclosed 
card to the theatre doorman a free glass 
water tumbler. And he installed a profes- 
sional glass blower in the lobby to make 
souvenirs while the patrons looked on. The 
“Watch the Birdie” tieup came when a rov- 
ing and ubiquitous cameraman, wearing the 
sign “Watch the Birdie” in his hat-band, 
made candid shots of any and all who would 
stand and pose, with prints displayed in the 
The 
cameraman toured the city in odd hours, cov- 
ering all downtown streets. 

Harry doesn’t say where he found a glass 
blower, but it is apparent that the free water 
tumblers (2500 of them!) were promoted, 
and also the newspaper tieup which paid 
for the roving cameraman. Red Skelton and 
Arlene Dahl sent him a wire of congratula- 
tions for this perfect campaign on “Watch 
the Birdie.” 


Displays War Medals to 
Promote "Breakthrough" 


Robert Kingsley, manager of the Mayfair 
theatre, Bridgton, Maine, enlisted the aid of 
the U. S. Army Recruiting Service in his 
promotion of “Breakthrough” and displayed 
a glass case of all the medals and awards 
which can be won and worn by a soldier or 
airman in the service. Literature pertaining 
to Army enlistments was distributed in the 
theatre lobby, and a window display in a 
local store window had actual war photo- 
graphs, with credits and endorsement from 
the military authorities for the film. 


lobby for winners of guest tickets. 


Introduces "Prehistoric Women" 

Arthur Groom, manager of Loew’s State 
theatre, Memphis, Tenn., distributed 5000 
folders introducing “a collection of ‘Pre- 
Historic Women’ you'd like to meet,” which 
is apparently made up by photo offset from 
pressbook illustrations. At any rate, when 
unfolded, it discloses seven assorted exam- 
ples of the “Pre-Historic Women” seen in 
the picture, in costume for the realistic roles 
they fill so nicely. 
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‘MAN OF THE YEAR’ 


A signal honor by the community which he 
served has been paid Gene Pleshette, man- 
ager of the Brooklyn Paramount theatre, with 
his designation as the “Theatre Man of the 
Year" in the list of Brooklyn's Ten Best Men, 
just released. The laurels and esteem are 
the outcropping of the recent “blueprint for 
action" urged by Robert M. Weitman, vice- 
president of United Paramount Theatres, who 
urged a “return to showmanship" and com- 
munity relationships. 





Entertains 
Boy Scouts 


Arthur Halleck, manager of the 
mount theatre, Baltimore, reports the suc- 
cess of a “sneak preview” which he used to 
introduce a new attraction and entertain the 
Boy Scouts during their 41st Anniversary 
Week, February 6th to 12th. He was sur- 
prised to learn that there were eleven Scout 
units, two Cub units and two Explorer Posts 
when they marched to the theatre in a body, 
and he had to put two Scouts in each seat, 
to make room for the crowd. And the parade 
alone was worth the effort. 

The Lions Club of Overlea sponsored the 
affair and paid for the tickets. Neighbor- 
hood merchants cooperated by displaying 
Scout materials in their windows, and the 
theatre was decorated with Scout banners 
and flags. A great deal of good will was 
built up by the occasion, and he hopes to do 
it again next year for the same organization. 
Arthur comments that the Paramount is lo- 
cated in the northern part of the city, only 
a block from the county line, at the end of 
the street car line, so his suburban neighbor- 
hood also appreciated the excitement. 


Para- 


Posts Dark Theatre 

Bob Carney, manager of Poli 
theatre, Waterbury, Conn., took advantage 
of the fact that tie Strand theatre was closed 
by utilizing the front of the dark theatre for 
the advertising of ““The Magnificent Yankee.” 


Loew's 


**Marriage™ 
A Contest 


John P. 


theatre, San Jose, Calif., sends samples ot 


Surnette, manager of the Studio 


the interesting contest blanks which he used 
as advertising for “Grounds for Marriage” 
with the sponsorship of a dozen local met 
chants. Contenders for $500 in prizes wrote 
a completed sentence, “In my opinion the 


best ‘Grounds for Marriage’ Are . * and 
742 deposited their entries with great en 
thusiasm for the project. The 
station completed the package deal 

The theatre printed 10,000 
blanks, with each merchant’s name imprinted 


local radio 


application 


All prizes were displayed a week in advances 
in the theatre lobby. Theatre ran a special 
trailer, and each merchant had a special win 
dow display. Each merchant took 10 indi 
vidual spot announcements on the radio. The 
station gave a free 15-minute broadcast from 
the stage of the theatre on the night the 
prizes were given away, crediting each met 

chant with the prize given, The radio sta 

tion is anxious to repeat the contest 


Army Officer as Manager 
Installs Serious Art 


Lieut. Col. A. L, Tuttle, a retired army of 
ficer, is the new manager of the neighbor 
hood Military theatre in Omaha, one of the 
ee 2 circuit’s The 
Colonel has always been interested in Art, 
with a capital “A” and so he has installed 
an -.exhibit of art, 
paintings and some borrowed from the Jos 
lyn Museum, as a lobby attraction. Says 
that “all kinds of people have spoken fa 
vorable of the experiment and that it will be 
a permanent feature.” The Museum’s Di 
rector is just as enthusiastic over the “mar 
velous idea.” 


Goldberg houses 


serious from his own 


Radio Transcriptions 
For Double Purpose 


Special double-purpose 
tions for “The 13th Letter” are 
fered at no charge to managers of theatres 
throughout the country by 20th Century-Fox 
The free recordings are prompted by the 
tremendous response for similar transcrip 
tions sent out for “Halls of Montezuma” and 
“Call Me Mister,” and are designed to be 
theatre 
public address systems during show breaks 


radio transcrip 


being ot 


used either as radio spots, or over 


Rabbits on Rampage 


Between the personal appearance of 


vari 
ous and sundry “Harveys” around the coun 
try and the approaching Easter Bunny sea 
son, it is likely that theatre managers will 
rabbits in their Rance 
Mason, manager of the Fox theatre, Mari 
nette, Wisc., 
rabbit, doing an Easter ballyhoo in a bunny 


he seeing dreams. 


is the first to report a man-size 


costume, arriving at the depot and being 
escorted in a street parade through the busi 
ness district to the theatre. Local merchants 
sponsored the show and the advertising 





Red Cross Tieup Is 
Timely Promotion 


Mark Alling, manager of the Golden Gate 
theatre in San Francisco, with the coopera- 
tion of Lige Brien, exploitation manager for 
Eagle Lion Classics, and Mark Alling, ELC's 
West Coast field man, arranged a timely 
tieup with the American Red Cross as promo- 
tion for “Korea Patrol” in the California city. 


At right, Red Cross volunteers in uniform 
release balloons in front of the theatre, as 
advertising for the picture and to call atten- 
tion to the touring Red Cross “bloodmobile" 
soliciting blood donors for the urgent neces- 
sity in Korea. Richard Emory, star of the 
picture, helped to sparkplug this enterprise, 
as part of his personal appearance schedule 
for the San Francisco Premiere. 


Below, more of the uniformed group pose 
with blood bottles, standing by the U. S. 
Army Emergency Radio Transmitter truck 
assigned to the campaign, and below, at 
right, inside the truck, a member of the 
Junior League talks to her sweetheart in 
Korea, over the 6th Army's short wave tele- 
phone, operated by Corporal Clarence Roen, 
while Richard Emory looks on. 








Jamestown Circuit Suggests 
Two-A-Day for Some Films 


Ray E. Si circular letter to all 
wn Amusement 


ith, in a 
, suggested the possibility of 
All About Eve” 
and on a two-a-day pol- 


prices or re- 


as a mid-week, not 


Sunday attraction, 


cy basis without advance in 

Carroll Lawlow, manager of 

he t theatre, Manchester, N. H., has 

ust completed a phenomenal four-day en- 

nent on that basis. Circuit heads re 

“Midsummer Night’s Dream” was 

in similar style with great success, 

that “The Magnificent Yankee” 
would respond to the same treatment. 


erved seats 


believe 


"Pug" Wells Captures Washington 
Pug” Wells, airlines stewardess and both 
1 } “3 Guys 


Named Mike” 
-flew into Wash 


t ul eroine of 


ng Metro picture 
nd with the ration o 


“OOpt 
‘ t 


I 1 
took over the town by aerial 
| 

1 


n follow-up. Tom hac 


They Have “Harvey” 
Taking Pictures! 


Dana 
theatre, 


sradford, manager of the Rosetta 
Miami, Fla., is something of a 
He rigged up a 24-sheet cut-out of 
“Harvey” 
ittached, 


‘walk through ‘Harvey, 


genius 
with an electric-eye and camera 
so if you obeyed instructions to 
” the gadget took 
your picture, using an automatic photo ma- 
chine worth $1,500, that was promoted for 
the occasion. Reaction was brisk, with pa- 
trons even repeating to try the thing again, 
for the novelty of it 


Two Fine Cooperative Pages 

Jim Skelly, manager of Warner’s Ohio 
theatre, Sidney, Ohio, turns in two fine co 
operative newspaper pages for “King Solo- 
Mines,” 
no cost to the 


created as advertising with 
theatre. 
one pz 


with everybody highly pleased by 


mon’s 
Dodge dealers un 
derwrote and general merchants 
the other, 
he transaction, including the Sidney Daily 
News, who found some extra revenue from 
the increased advertising. 


“What I Did 


For the Picture” 


STARS IN MY CROWN—Metro-Goldwyn-Mayer. Had 
a front page ad in the Peel Gazette, county weekly, 
which brought the The ad itself is a 
irom a Carolina showman, but the copy was outstand 
ing and the pi t The editor saw the picture 
and it wasn't hard to convince him that the front page 
was the sp or our ad. It was addressed to “Dear 
Mr. and mpton, and all the grand folks in 
vour big with my personal 


Keith Wilson 


business steal 


signed 
theatre 


family, and w 
manager « 
Brampton, 


endorsement a 
Roxy theatre 


THE GREAT MISSOURI RAID—Paramount. Played 
this one week behind the world premiere in St. Louis, 
as part of the Miss wide saturation booking 
Advertised the first showing in Northeast Missouri 
i our admis prices, not just for this one 
feature, but for the Ran our cooperative 
newspape ge hich we use once a tronth. We are 

the results of this type of 

town theatre The headline, 

Big Missouri Raid’ in Macon 
with listing of our_theatre and 
Star for Sunday, Jan. 
theatre, Macon, 


puri state 


and raisec 
future, 


really well 
dvertisi 


kend 
in the Kansas City 
14th Howard F. Myers, Valencia 
Missouri 

e 


JOAN OF ARC—RKO-Radio Pictures. Due to the 
this town 9% Catholic and knowing that 
re car 1 a nice religious story, we decided 

uld think of without spending 

invited the local priest and the 
sisters to see the film at a Ran a special 

Filmack two weeks in advance and had 

display. Went all out to promote a co- 

local merchants and 
short of the $80 page 


too much money 
preview 
tier trom 
cial lobby 
operative ad page and had the 
bank with us, but fell a little 
rate. (But the ad was very attracive and contained a 
lumn pressbook mat on the film.) In town, we 
laced ten 0 window cards, and distrib 
2000 heralds in house canvas. Business 
ry good and the reaction was wonder 
Abbeville, La 


spe 


fhive-cc 
l-sheets and 
to- house 
audience 
theatre, 


Hammond, Dixic 
° 


THE NEXT VOICE YOU HEAR—Metro-Goldwyn- 
Mayer. Used the picture as a benefit for the Portage 
County School for Retarded Children. It was the larg 
est theatre benefit held in the county and the 
first time so many church and civic groups have joined 
effort. In addition to daily newspaper coopera 
. hed the support « Kent Stater, local college 
paper. Used special cards, lettered by Art 
Class at the University Used a lobby 40x6 
and sold tickets in adv: through organizations 
Every church, Protestant and Catholic, had church 
bulletins and mention of the program from the pulpit 
Started their support with a preview for the clergy 
women’s clubs three weeks in advance. Total o/ 
9f free newspaper space and approximately 
front page of daily paper.—-William Hulbert 

nt theatre, Kent, Ohio. 


ever 


it no cost 


e 
THE MILKMAN -- Universal-International. Had the 


best business for the past six months, with the excer 
of “Samson and Delilah.” And in spite of sub-zero 
Had an excellent campaign for the picture 
splendid cooperation from the Havenshire Dairy 
y posted their five delivery trucks and used 22 
1 in local paper. Had an unusual dis 
play ir window of the theatre, featur 
ng Linda, grand-niece of Elsie, the Borden cow, 
Display of live cow was intriguing to the public 
against background of 24-sheet with appropriate trim- 
mings. It was so cold the Ohio Gas Company was on 
the air urging people to turn down their thermostats 
to conserve gas, so we went on the air with a satu 
ration campaign telling the public to come to the 
omfortable coal-heated Paramount theatre, and, of 
course, plugging our attraction.—Dick Peffley, Para- 
mount theatre, Fremont, Ohio. 


nches display 


l the cx store 


THE MUDLARK—20th Century-Fox. Landed a_good 
newspaper story in the Daily Monitor & New Hamp- 
shire Patriot with display at the ‘theatre of a letter 
written by King George VI to a local man, thanking 
him for the gift of a miniature of Queen Victoria 
The framed letter was placed inside the box office 
window and locked up every night. It attracted atten 
tion and a half-column story in connection with the 
showing of the picture. As publicity, it was a little 
something different, and we find that with so many 
angles worn at the edges, something new is more 
attractive.—Frank K. Eldridge, Capitol theatre, Con 
rd, N. F 
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H. 8. Borland 


Is Personal 


Hugh S. Borland—(the “S” 
man )—manager of the friendly Louis theatre 
on the south side of Chicago, “last run, in 
the heart of the Negro district” — and one 
of our favorite Round Table members, is 
strictly personal in his selling approach. The 
cover of his little house program literally 
talks to his patrons in his own “person to 
person” manner. He says, for instance, his 
personal endorsement of a picture is like his 
personal check—good at the box office or at 
the bank, or he'll make it good. 

We don’t know of another neighborhood 
theatre, anywhere in these United States or 
abroad, whose patrons must feel the neigh- 
borly approach as they do at the friendly 
Louis theatre. Hugh gives them that feeling 
from the moment they pick up their weekly 
program and start reading of the .attractions 
to come. He talks of “Trying Times’—be- 
cause his patrons know this to be true, and 
he’s on their side. He offers “Money’s 
Worth” because his patrons are looking for 
that value. He gives “Service” because that’s 
what builds regular patronage. 


Fighting Ol' Debil Television 

Howard S. Phillips, manager of the Con- 
gress theatre, Marcus Hook, Pa., fights back 
at television competition in his Philadel- 
phia suburban area, with these words on his 
program cover: “Don’t let anybody kid you 
that there’s any form of entertainment to 
equal the stars, the glamour, the fun, the 
spectacle, of the big motion picture screen.” 


is for Show- 








A message to Atlanta from the Young 
Matrons Circle for Tallulah Falls School 


Selling Approach 








Unusual ad, which you will agree is really 
swell public relations, placed in the Febru- 
ary 6th issue of the Atlanta Constitution 
as part of the full-page for a local depart- 
ment store, gives credit to 20th Century- 
Fox's “I'd Climb the Highest Mountain" as an 
event of social and civic importance. 
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THE MAGNIFICENT YANKEE — Metro- 
Goldwyn-Mayer. A magnificent picture, 
that will make friends and influence people 
who seldom go to the movies. The most 
marvelous man you ever met. And since 
he is past 65 when the picture opens, you 
may find an attraction that will sell itself 
to the "'lost'’ audience that doesn't re- 
spond to ordinary films. As stirring as the 
Fourth of July! And as nostalgic as a 
Fourth of July in fond memory. You can 
afford to build this magnificent story of 
Chief Justice Oliver Wendell Holmes, who 
was a great man and a great human figure. 
(They had to tone down his story for the 
movies; and we only tell you that to get 
you interested!) Make no mistake—this is 
an attraction, but selling it in your commu- 
nity will tax all your ingenuity. Some of 
the larger newspaper advertising for 
the first runs could keep people away in 
droves! The resume of the story, on the 
radio, would have the same effect. It is a 
challenge to showmen, for you have a 
great picture but you have a definite 
obstacle to overcome in your selling ap- 
proach. If there were some sort of a clarion 
call for showmen, a variation of the ''Tar- 
zan" yell, we would put it here in type, 
for this picture needs showmanship—not 
that it doesn't have it in production, but 
that it demands it, in exhibition. 


OPERATION PACIFIC—Warner Brothers. 
Roaring up from the floor of the sea to a 
high mark in excitement. Here's the U. S. 
Submarine ''Thunderfish'’’ and the guys who 
made it go! It's the story of Skipper 
"Duke" Gifford, who crowded a big hunk 
of America into a lone-prowler sub, and 
took over anything afloat! An authentic 
submarine picture that pleased an invited 
audience at the U. S. Submarine Base at 
New London, Conn., who were strictly 
from Missouri when it came to submarine 
pictures. This has the virtue of kidding 
itself in the right places and pleasing those 
who are experts, so it will satisfy your audi- 
ence. No posters larger than the 6-sheet 
and no advertising that doesn't portray 
John Wayne in one pose, so perhaps just 
as well they didn't provide any more vari- 
ations of the same. The film has real merit 
and excitement, but you must struggle to 
overcome a conventional pressbook. You 
won't find much that is new or novel 
in the ads, but there are action photos, 
and you can build up something like the 
picture, if you have native ingenuity. Sub- 
marines are in today's showmanship, and 
you will have several chances to prove it, 
but this is your best opportunity, so take 
advantage of the moment. Go all out to 
honor the Navy, if as and when you can 
find any local sponsorship, for they will 
appreciate and honor this film production. 
John Wayne is the top winner in the 
Motion Picture Herald poll, so you can 
be sure of his following in your locality. 


THE GREAT MISSOURI RAID—Para- 
mount Pictures. In color by Techni 
When America's Most Desperate Outlaws 
Joined Forces. Their bullet-streaked lives! 
Their gun-scorched loves! The deeds that 
made them immortal. In all the history of 
the old west, there is nothing to compare. 
Exploding with box office action. A film 
which had a pre-release saturation pre 
view across Kansas and Missouri, with tre- 
mendous box office reverberations. If they 
like it on the home grounds, they will like 
it far away from the original setting. 24 
sheet and other paper lends itself to cut 
outs, but is more historical than exciting 
Newspaper ad mats come up from two 
column teasers which can key your cam 
paign, to much larger sizes, in the same 
styles. Study these ads yourself and see 
if the purely historical slant will sell the 
picture to your audience. Could be, and 
we won't argue. This is apparently a pic 
ture that you must sell as a historical docu 
ment or write it off as just another west 
ern. Exploitation is in no way different 
than any other cowboy and outlaw drama 
so there are no new suggestions to offer. 
There are trains, if you have a railroad 
following, and maybe that's the difference. 
Offhand, and from our impression of the 
pressbook, give the trains a special break 
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and look for historical 


slor. 


intere 


Edgar J. Doob Submits 
New "'Kim'' Campaign 


Edgar J. Doob, manager of Loew's Al 


Del., enters his 
Awards 


dine theatre, Wilmington, 
“Kim” campaign for the Quigley 
in the first quarter and submits a campaign 
book which has many points in his favor 
The star of “Kim” made the front page of 
the Sunday Star magazine section, and a 
coloring contest in the same issue drew 
over 700 replies. Good newspaper breaks 
and use of MGM’s jumbo herald brought 
results. Radio and television produced ap- 
proximately 944 hours of free time in pro- 
motion of the film. Twenty-four-sheets and 
three-sheets as well as window cards were 
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WANTED A THEATRE MANAGER. APPLY 
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DRIVE-IN EQUIPMENT 





has everything you need. 

i sound from $1595; #14-2 un- 

; marquee letters 35c up. Time 

rite for details. S. O. S. CINEMA 
604 W. 52nd St., New York 19 


Deals i. W 
SUPPLY CORP. 





HOLMES SWEET HOLMES STILL AVAILABLE 
$605; DeVry $655. These are dual equipments includ- 
ing 2000 magazines, lenses, amplifier, speaker, all 
rebuilt like new. Time Deals available. Special: 2 
DeVry suitcase 2 projectors complete, excellent, 
$435. S O. S. CINEMA SUPPLY CORP., 604 W. 52nd 
St., New York 19 





NOBODY BUT NOBODY UNDERSELLS STAR! 
2 unit electric ticket machines, factory rebuilt, $125 
E7 mechanisms, excellent, $750 pair; rear braces for 

and 5 point Simplex pedestals, $19.50 pair; Forest 
45/50 ampere Rectifiers, 8 tubes, $100 pair; Hall- 
Motiograph 115 Ampere Lamphouses, excellent, new 
16” reflectors, $675 pair; Strong 1KW Lamphouses 
rebuilt, $350. What do you need? STAR CINEMA 
SUPPLY, 441 W. 50th St., New York 19. 





NEW EQUIPMENT 





ON NEW EQUIPMENT AT S. O. S 

outfits up to 1000 seats $3,295; up to 
Too! Send 
CORP., 604 


SAVE 40% 
Complete H. I 
600 cars $4,295. Time Deals and Trades 
for details. S. O. S. CINEMA SUPPLY 
W. Sand St., New York 19. 





YOU CAN BUY IT AT S O. S. FOR LESS. 
Rectifier bulbs 6 amp. $295; 15 amp. iS Tempered 
Masonite Letters (any color) 4’—35c; 8’—S0c; 10°—60c; 
projector oil 85c gallon; ag EE aE telephones 
$9.95; attractive lighting fixtures 45% o' SS. 0S 
CINEMA SUPPLY CORP., 64 W. 
York 19. 


oad St., New 





LOWEST! WIRE REELS 
white plastic 
reed _— guarantee, $4.7 
rewinders yro &X 2 $225 
pair. ST ‘AR ‘CINEMA "st PPLY, 41 W sOth 
New York 19. 


STUDIO EQUIPMENT 


STAR’S PRICES ARE 
$1.98; film cabinets $2.75 section; 
x bulbs, 


screens 


foot; rectifier 








WANTED: 16MM AND 35MM MOTION PICTURE 
production equipment. Send your listing for our liberal 
cash offer. We want Mitchells, Moviolas, Tripods 
laboratory and editing equipment. See us first for best 
used equipment purchases. THE CAMERA MART 
INC., 70 W. 45th St., New York 


HOUSTON KIA 16MM REVERSAL PROCESSOR, 
incomplete, requires repairs $995; Duplex 35mm sound 
and picture step printer with light changer, $1395; 
MR 2000W spots on stand, $151.51; latest Hallen syn- 
chronous recorder with 9000 17% mm film, $2100 

$1495; new 35mm continuous sound printers, 

Zoomar 16mm _ liens, original cost $1,800, 

5; sensational new Bridgamatic Jr. 16mm develop- 

1achines (including tax) $1175; Auricon Sound 

oice, demonstrator, $555; 35mm_ spider 

news cameras, je pay cash for used 

equipment. S. O. S. CINEMA SUPPLY CORP., 04 
W. 52nd St., New York 19. 


PRINTING SERVICE 


PROGRAMS, HERALDS, 
PRINTING CO 





Eyemo 








WINDOW CARDS, 
oto-offset printing. CATO SHOW 
y 


Cato 





COMPLETE SEATING SERVICE SEWN CUSH- 
ion and back covers. New cushions, parts. Chairs re- 
built in your theatre without interruption. THEATRE 
SEAT SERVICE CO., 160 Hermitage Ave., Nashville, 
Tennessee. 





BEGINS AT S. O. S. GET LATEST 
chair bulletin for many outstanding used and rebuilt 
chair values. Special: 1400 Ideal slidebacks, like new, 
$13.95. S. O. S. CINEMA SUPPLY CORP., 64 W. 
52nd St., New York 19. 


CHAIR-ITY 





MOVING OUR WAREHOUSE. LOWEST PRICES 
ver. Write us before you purchase your theatre chairs 
ALLIED SEATING CO., 234 W. 44th St, New York 


CHAIRS, UPHOLSTERY, NEW 
years of theatre chair mainte 
234 W. 44th St., 


PARTS FOR FOR ALL 
cushions arate three 
nance. LLIED SEATING CO., 
New Y« f 


BUSINESS BOOSTERS 





COMIC gor fey 
large variety, 
New York City 
New York City 


BOOKS 
popular ‘ake 
DUMONT 


RE er LTS, 
yr. B.. 
Park, Row, 





BOOKS AVAILABLE AS PREMIUMS, 
at your kiddy shows. Large variety, latest 
editions. COMICS PREMIU M CO., 412% 
Greenwich St., N. Y. C. Publications for premiums 
exclusively) since 1939 


COMIC 





100 NUMBERS 
PROD 


CARDS, 75 OR 
thousand. PRE — <" 
New York 18, 


BINGO DIE-CUT 
colors—$3.25 per 


uc TS, 339 West 4th St., 





BOOKS 





MAGIC SHADOWS—THE STORY OF THE ORI- 
gin of Motion Pictures by Martin Quigley, Jr., Adven- 
turous explorations of the screen’s history told in 191 
crisp pages and 28 rare illustrations. Exciting reading 
for now and authoritative reference for tomorrow. A 
Georgetown University Press book. Price, postpaid. 
$3.50. QUIGLEY BOOKSHOP, 1270 Sixth Ave., New 
York 2, N. Y. 





RICHARDSON’S BLUEBOOK OF PROJECTION. 
Best Seller since 1911 Yow in 7th edition, Revised 
to present last word in Sound Trouble Shooting Chart. 
Expert information on all phases of projection = 
equipment. Special new section on television. Inva 
able to beginner and expert, $7.25 postpaid. QU IGLEY 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. 


INTERNATIONAL MOTION PICTURE ALMA- ' 
nac—the big book about your business—1950-51 edition. 
Contains over 12,000 biographies of important motion 
picture personalities. Also all industry statistics. 
Complete listing of feature pictures 1944 to date. 
Order your copy today, $5.00 postage included. Send 
remittance to QUIGLEY BOOKSHOP, 1270 Sixth 
Avenue, New York 2), N. Y. 








Smakwitz Launches 
Aibany Heart Drive 


Charles A. Smakwitz, Warner 
zone manager in Albany, presided at the 

launching the ‘$100,000 Albany 
Heart Fund drive. Mr. Smakwitz 
is president of the Heart Association of Al 
Speakers at the luncheon 
Mayor of Albany; 
director of the 


Theatres 


luncheon 
County 
bany County 
were: Erastus 
Rome A 3etts 


Corning, 
executive 


46 


American Heart Association, and Dr. Har- 
old C, Wiggers, vice-president of the Albany 
County Heart Association. 


To Broadcast Awards 

The American Broadcasting Company will 
broadcast the Academy Award presentation 
ceremonies in Hollywood March 29 in their 
entirety, it was announced last week by 
Charles Brackett, Academy president. 


Exhibitors Oppose Bill 


Licensing Projectionists 

More than 50 New Hampshire exhibitors 
protested vigorously at the state house at 
in opposition to a Dill 
projectionists to be 


Concord this week, 
which would require 
licensed and to permit the establishment of 
control 
picture 


rules and regulations to govern or 
all projection booths and motion 
theatre booths in general. 
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Fourteen Hours 
20th-Fox—Man on a Ledge 


The difficult task of crowding into a motion 
picture the 14 hours spent by a would-be sui- 
cide on the ledge of a New York hotel has been 
solved to near perfection in this suspenseful 
and gripping film which manages to take a 
comparatively static situation and develop it 
into a first-rate thriller 

Although the credits specify that the happen- 
ings are not related to any real event, most 
of the audience will connect the picture with 
the very real suicide of a young man who kept 

crowds spellbound some years ago while perched 
on an inaccessible ledge high above the street. 

in the picture he does not jump, but this does 
not detract in the least from the value of the 
production. In fact, it makes for a profoundly 
satisfying ending to a profoundly satisfying pic- 
ture with the strongest box office potential. It’s 
a first-rate job that should hold audience inter- 
est every minute as the tension grows and the 
police grow more frantic in their efforts to lure 
the young man back from his ledge. 

Producer Sol C. Siegel has lined up an ex- 
cellent cast and he has the added fortune to 
have picked Henry Hathaway as the director. 
Hathaway's guiding hand is visible from the 
very first shots and his genius for building a 
climax has never been more appreciated. His 
two main characters—Richard Basehart as the 
would-be suicide and Paul Douglas as the sym- 
pathetic policeman—turn in sterling perform- 
ances that make the whole thing utterly believ- 
able. 

Since Basehart, suffering from a mental dis 
turbance rooted in the relation between his par- 
ents, never moves from the ledge, the picture 
deals in the main with the action that goes on 
around him. ‘There are no flashbacks to break 
the continuity 

‘he screenplay by John Paxton, from a story 
by Joel Sayre, is perfect in its telling simplicity 
and realism. Woven into the action are shots 
of the crowds and their reaction; of the effect 
of the commotion on two couples and birdseye 
view of the street. The over-all effect is re- 
markable, excitement and the almost unbearable 
tension, 

Besides Douglas and Basehart, Barbara Bel 
Geddes and Debra Paget are good in their 
small parts; Agnes Moorehead and Robert 
Keith are first-rate as Basehart’s parents ; How- 
ard da Silva comes through as Lt. Moksar and 
Martin Gabel stands out as the psychiatrist. 

Seen at the Twentieth Century-Fox screen- 
ing room in New York. Reviewer's Rating: 
Excellent—Frep Htrr. 

Release date, not set 
PCA No, 14687. General 
Dunnigan 
Robert Cosick 
Virginia 
Ruth .. 

Mrs, Cosick 


Running time, 92 minutes 
audience classification 
Paul Douglas 
Richard Basehart 
Barbara Bel Geddes 
Debra Paget 
‘ Agnes Moorehead 
Robert Keith, Howard da Silva, Jeffrey Hunter, Mar 
tin Gabel, Grace Kelly, Frank Faylen, Jeff Corey, 
James Millican, Donald Randolph, Willard Waterman, 
Kenneth Harvey, George MacQuarrie, Ann Morrison 
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Up Front 
U-I—Mauldin to the life 


There can be no question that millions the 
nation over chuckled during the war years over 
the sorry problems of Bill Mauldin’s “Dough- 
feet,” the unshaven, weary, highly unglamorous 
U.S. foot soldier. Those same millions must 
certainly get the same chuckles from the Leon 
ard Goldstein production of the famed “Uy 
Front With Mauldin.” 

As the picture opens on the rocky terrain 
of the Italian campaign near Naples, and the 
camera moves to a fox-hole in the hills, there, 
by grace of makeup skill and Hollywood 
“Know-how” are Willy and Joe to the life, 
stepping right out of the pages of the cartoon 

David Wayne is Joe and Tom Ewell is Willie, 
and it must be said that Ewell especially is 
well-nigh perfect. The supporting players are 
all good, inclusive of Marina Berti, Jeffrey 
Lynn, Richard Egan and Vaughn Taylor in 
particular, but they are necessarily merely 
background scenery for Willie and Joe. 

From the Mauldin work, Stanley Roberts has 
prepared the screenplay, giving Alexander Hall, 
the director, something laughable, lovable and 
wholly entertaining with which to work. 

Willy and Joe are typically unhappy, typically 
good soldiers, typically griping as they encoun 
ter a replacement company commander, and a 
replacement G.I., who gives Willie all kinds of 
trouble when he becomes his patrol partner 
after Joe has been buried, happily, in the col- 
lapse of a grog shop under a direct hit Sut 
Joe doesn’t kill that easily, and when Willie 
goes to Naples on a pass (and his maneuvering 
to get that pass is tops) he gets Joe out of the 
hospital—and how !—and their troubles and the 
fun begin anew, since Joe can’t resist a pretty 
face and Willie's heart is too soft for his own 
good. The climax scenes, when the foppish 
M.P. major in Naples tries to capture the 
boys chasing off in a black market truck loaded 
with supplies, and the general at the front 
grabs off the whole lot for front line duty, is 
a fitting and howling conclusion 

It’s all grand fun, for any one 

Reviewed at sneak preview at Loew's 72nd 
Street theatre, New York, where the audience 
loved Willie and Joe, of course—Reviewer’s 
Rating: Very Good—Cnaries S, AARONSON 
Release date, April, 1951. Running time, 92 minutes 
PCA No. 15049. General audience classification 
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Columbia—Nebenzal Thriller 


A morbid, sometimes sordid account of a psy 
chopathic killer who manifests his abnormality 
on innocent little girls, is “M,” a remake of 
the film which caused so much talk a oumbet 
of years ago 

The film is full of suspense, chills and thrills, 
but it is certainly not for the squeamish, for this 
is strong stuff. True, Seymour Nebenzal, the 
producer, and Joseph Losey, the director, have 
avoided falling into a frequent fault of leaving 
nothing to the imagination. But despite at 
tempts to make this film acceptable to the aver 
age audience—and there’s no doubt the picture 
will leave a deep impression—the final result 
though in satisfactory taste, still will leave the 
average film-goer shuddering 

In casting and production, “M” is a com 
mendable job. Headed by David Wayne who 
plays the murderer, the cast also includes some 
notable acting by Martin Gabel as an under 
world boss, Luther Adler as a drunken attorney, 
and a number of good supporting players. 

which stands for Murderer—deals with 
a wave of child slayings in an average Ameri 
can community. When the police are stumped, 
a gang leader, who finds the intense police hunt 
stalling his operations, decides to take over 
and find the murderer. By a fantastic 
of actions which include the cooperation of 
every possible connection boasted by the under 
world czar, Wayne is finally hunted down in a 
factory building in the dead of night 

The final where the killer is placed 
“on trial” underworld mob calling 
for revenge the deaths of the inno- 
cent children, leaves a vivid impression The 
argument that the murderer should be treated 
in the same manner as a person with an illness, 
is implied in a dramatic address delivered by 
Luther himself is killed 

One other scene is notable, where the 
chief warns parents to guard their children 
against having anything to do with strangers 
This can be used for exploitation with the local 
police cooperating 

Wayne in the 
an actor of versatile 
other types of 


series 


scene, 
before an 
because of 


just before he 
police 


being 
talent, considering the 
he’s appeared in before 
this. As the slayer, he does a fine job. Gabel 
is properly suave as the underworld boss, and 
gets away from the stereotyped characteriza 
tions associated with underworld figures. The 
photography and music are all up to par. The 
screenplay is by Norman Reilly Raine and 
Leo Katcher 
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comedy is supplied by Hope Emerson, as a long- 
Raton Pass boned, gun-toting, raucous mining town million 
drama comes from Vera Ralston, as 
Grand, gambler, cynic, but always 
and anonymously educating her 
Lawrence—and secretly loving 
d gambler John Carroll 


: : airess. The 
Warner Brothers—Big Western ails Ts 
Warner c icceeded in combining mek watching over 
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time fought many survived at 
murder and even lynching, and 
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Paramount-Le May-Templeton— 
Historical Melodrama 


Producer Alan Le May 
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NoOrchidsforMissBlandish 


Renown Pictures—A View of Gangsters 


American audiences, after seeing “No Or 
chids for Miss Blandish,” probably will have a 
lot of fun trying to figure out whether it’s a 
serious British attempt to portray gangsterism 
in the U. S. or whether it’s a subtle take-off 
on a B-grade American thriller 

Whatever original intent—it doesn’t come 
off either way Ridiculously over-played and 
lacking in the elemental requirements 
other than sheer brutality, the picture is some 
blot British 


most 


thing of a record of the 
industry 

When in its country of 
origin, the film caused quite a stir among critics 
vho objected to its excessive brutality. Chances 
ire that American audiences will not concur 
Partly this is due to the lack of realism in the 
various abound with 
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U.S.S. Teakettle 


20th-Fox—The Land Navy 


} l 


h Centt Fox, which has turned t 
] wker for refreshing 


['wentiet 
= columns of 
story ideas with consi 4 success in the past, 
now does it again S. Teakettle 
It should be set f 
that, despite a fitting 
may suggest something in the direction of an 
heroic naval saga, this attraction is a comedy 
\ war time comedy, yes; but with war in the 
background 1 time explosively 
From an article by John W. Hazard, 
Murphy evolved. Tt} 
subject matter deals with landlubbers in the 
navy during World War II and how through 
courage, persistence and the hard way they make 
the grade. The story centers around a secret pro 
ject—a condenser designed to convert salt water 
into distilled water to power a steam engine 
at h speed and, more significantly, to make 


ships so equipped pendent of fuel supplies 


} 


well up front and now 
title which, nevertheless, 


seen 


screenplay by 


an engineering degree 18 
hin picked from Naval 

serve to captain PC 1168, the patrol craft select- 
ed by naval brass for the experiment. A land 
lubber without prior « experi- 
ence, Cooper is surrot i by officers and crew 
as green as he is. How experience and circum- 
and cap the experiment 


ommand or sea 


stance inculcate morale 


wed on Opposite page 
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with a successful conclusion is the general story 
line. But the treatment is loaded with amusing 
incident, accident, funny pieces of business and 
a finish which is as different as it is funny. This 
develops at the end of the trial run with the 
officiating admiral on board. The engine 
throttles freeze, thereby making it impossible to 
cut the speed. The PC craft skims under draw- 
bridges raised just in time, misses scows and 
freighters and finally comes to an inglorious end 


in a minor-scale collision with one of the ships 


of the line. But, because Cooper and his crew 
did demonstrate the dubious possibilities of the 
invention, he and the crew got a citation. 

LU S.S. Teakettle” deals with refreshing ma- 
terial. It is well-performed by a cast includ- 
ing Millard Mitchell, Eddie Albert, John Mc- 
Intire, Jane Greer and others. Henry Hath- 
away’s direction is alert and on the solid side. 
Fred Kohlmar produced. 

Reviewed at 20th 
room in New York. 
Good.—Rep KANN. 
Release date, April, 1951. Running time, 93 minutes. 
°CA No. 14921. General audience classification. 

John Harkness ; i . 
uief Boatswain’s Mate.... 
Bill Barron eeugan 

he 


Century-Fox screening 
Reviewer's Rating: Very 


..Eddie Albert 

.-.Jane Greer 
Harry Von Zell, Jack 
Lembeck, Henry 


( 
t 
t 
I 


n McIntire, Ray Collins 
Nebb, Richard Erdman Harvey 


I 
I 
( 
I 
k 
J 
V 


Slate, Ed Begley, Fay Roope, Charles Tannen, Charles 
Buchinski, Jack Warden, Ken Harvey, Lee Marvin 
Jerry Hausner, Charles Smith, Bernard Kates, James 
Cornell, Glen Gorden, Laurence Hugo, Damian 
O'Flynn 

(Review reprinted from last week’s Henan) 


SHORT SUBJECTS 





ave «++ees---Gary Cooper 
sate cepa Millard Mitchell 


THE MYSTERY OF THE FLYING 
SAUCERS 


(Hoffberg Productions, Inc.) 

This film places the riddle of the flying 
saucers before the public, but offers no solu- 
tion. It proves photographically, and by state 
ments of authority that the soaring discs actual- 
ly exist and are not merely imaginary. 
Release date, December 8, 1950 10 minutes 


SHOWBOAT SERENADE (Paramount) 
Musical Parade Featurette (FF10-3) 

A runaway southern colonel’s attempt to live 
the life of a showboat trouper, romance between 
the captain and the colonel’s daughter and the 
reunion between the colonel and his wife, here 
is the story portrayed in this musical featuring 
the showboat 


Release date, October 6, 1950 20 minutes 


SPOOKY WOOKY (RKO) 
Leon Errol Comedies (13702) 

Looking forward to a quiet life, Leon Errol 
rents a house in the country His daughter 
wants to live in town and enlists her boy friend 
to aid her. They tell the two moving men the 
house is haunted and then dress like ghosts to 
frighten Errol, who finds out their scheme. He 
then dons a costume to frighten them, but in- 
stead meets Mrs. Errol, who faints eon is 
frantic as he tries to revive his wite 
Release date, December 1, 1950 15 minutes 


ALIBI, BYE BYE (RKO) 
Clark and McCullough (13603) (Reissue) 
Clark and McCullough are operating as 
“Atibi photographers” at a hotel. They photo 
graph a man who wants to be pictured as an 
escape artist and have him posed in a tank oi 
water, handcuffed. They lose the keys and the 
man, who happens to be the hotel detective, is 
raging mad. The next customer is a playboy 
husband and later his wife, who is also out for 
fun [he boys arrange a blind date for the 
unsuspecting husband and his wife. When they 
meet, the photographers hurriedly decide to do 
business elsewhere. 


Release date, November 17, 1950 21 minutes 








THE RELEASE CHART 


Index to Reviews and Advance Synopses, with 
Rating Data in PRODUCT DIGEST SECTION 


Release dates and running time are furnished as soon as avail- 


able. Advance dates are tentative and subject to change. Run- 


ning times are the official times supplied by th 
All page numbers on this chart refer to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. 
Short Subjects Chart with Synopsis Index can be found on 


pages 739-40, issue of February 24, 1951. 


Feature product by Company starts on page 729, issue of 
February 24, 1951. For complete listing of 1948-49 Features by 
Company, see Product Digest, pages 4732-4733, issue of August 


27, 1949. 


TITLE—Production Number—Company 


ABBOTT & COSTELLO in the Foreign 
Legion (924) Univ. 

Abilene Town Realart 

Abilene Trail (4946) Mono. 

According to Mrs. Hoyle (formerly 
Outside the Law) (5122) 

Across the Badlands (262) 

Across the Wide Missouri (color) 

Adam and Evelyn (Brit.) (923) 

Admiral Was a Lady, The 

Again .. . Pioneers 

Air Cadet Univ. 

Al Jennings of Oklahoma (color) (327) Col- 

Alcatraz Island (002) wB 

All About Eve (030)* 20th-Fox 

All Quiet on the Western Front Realart 

American Guerrilla in the Philippines 
(color) (1032)* 20th-Fox 

Annie Get Your Gun (color) (39)* MGM 

Another Shore Pentagon 

Appointment With Danger (formerly Para. 
United States Mail) 

At War with the Army* 


BANDIT Queen (5011) 
Bayonet Charge 

(formerly The Imposter) : 
Bedtime for Bonzo (112) Univ. 
Belle Le Grand (5006) Rep. 
Best of the Bad Men (color) RKO 


Lippert 
Realart 
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e distributor. 


Bud Abbott-Lou Costello 
Randolph Scott-R. Fleming 
Whip Wilson-Andy Clyde 


Spring Byington-Brett King 
Charles Starrett-Smiley Burnette 
Clark Gable-Ricardo Montalban 
Stewart Granger-Jean Simmons 

Wanda Hendrix-Edmond O'Brien 
Colleen Townsend-Sarah Padden 
Stephen McNally-Gail Russell . 94m 
Dan Duryea-Gale Storm 5 79m 
John Litel-Ann Sheridan (reissue) i 64m 
Bette Davis-Anne Baxter Nov.,'50 138m 
Lew Ayres-Louis Wolheim 


Tyrone Power-Micheline Prelle 
Betty Hutton-Howard Keel 
Robert Beatty-Moira Lister 
Alan Ladd-Phyllis Calvert 


Para. Dean Martin-Jerry Lewis 


Barbara Britton-Philip Reed 
Jean Gabin-Ellen Drow 


Ronald Reagan-Diana Lynn 
Vera Ralston-John Carroll 
Robert Ryan-Claire Trevor 


Picture ratings 


dren (ages 8 to 12 
tionable; A-2, Uno 
part; C, Condemned. 


For exploitation see Managers’ Round Table section. 


* following a title indicates a Box Office Champion. 


under National Groups are estimates by 


leading women's organizations and national review committees: 
A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil- 
| Legion of Decency Ratings: A-I, Unobjec- 


jectionable for Adults; B, Objectionable in 


(S) before a page number indicates advance synopsis. 


Release 


Stars Date Time 


Aug.,'50 79m 
(reissue) Sept. 1,50 89m 
Feb. 4,'51 64m 

May 20,'5! 
Sept. 14,'50 55m 
Apr. 13,'51 95m 
Aug.,'50 92m 
Aug. 4,50 87m 
Not Set 72m 


jov., 
(reissue) Aug. 1,’50 
Dec.,'50 
Aug.,'50 
Feb. 10,'5! 
Not Set 
Jan. 17,'51 


Dec. 22,'50 
(reissue) Aug. 1,'50 


Feb.,'5! 
Jan. 27,'51 
Mar. 17,'51 


7 RATINGS ————. 
Nat'l Herald 
Groups L.of D. Review 


7 REVIEWED — 
(S) synopsis 
Issue Page 


Good 
Good 


July 15 389 AYC 
Jan. 12,46 2793 

Dec. 30 (S$)643 AYC 

Dec. 30 (S)643 

486 


Sept. 16 AYC 


Good 


Nn 


Good 
Good 
Fair 
Good 
Fair 


Nov. 26 9% 206A 

May 13 293 Aor AY 
Dec. 23 635 

Feb. 17 713 

Jan. 13 662 

July 29 406 

Sept. 16 485 

July 22 398 


Wn 


Excellent 


Nov. 18 571 
Apr. 15 261 
Feb. 17 713 
Jan. 13 (S)662 


Good 
Excellent 
Good 


Se ee ee a. oe 


NNR 


Dec. 16 614 


Dec. 2 599 
Feb. 12,'44 1754 


Good 


> > 
~ NN 


Good 
Good 


Jan. 20 669 
Mar. 3,'51 742 
Jan. 20 (S)670 


Very Good 


fT) 


>> 
eee 


743 





ee 


ages 





MRR SR AUB IRATE: 


TITL8—Preduction Nember—-Compeny 


Between Midnight and Dawn (328) Col. 
Beware of Blondie (207) Col. 
Big Cage, The 
Big Timber (4908) Mono. 
Bird of Paradise (color) (109) 20th-Fox 
Black Angel Realart 
Black Rose, The (color) (019)* 20th-Fox 
Blackjack (Spanish) ELC 
Blazing Sun (246) Col. 
Blue Blood (4904) color) Mono. 
Blues Busters (4916) 

(formerly Bowery Thrush} Mono. 
Bombe and the Hidden City (4906) Mono. 
Border Outlaws ELC 
Border Rengers (4933) 


Realart 


Lippert 


Border Treasure (105) RKO 
Born to Be Bad (for. Bed of Roses) 
101 


RKO 

Born Yesterday (344)* Col. 

Bowery Battalion (5111) Mono. 

Branded (color) (5009)* 

Brave Bulls, The (32!) 

Breaking Point, The (005) 

Breakthrough (747)* 

Broken Arrow (color) (014)* 20th-Fox 

Buckaroo Sheriff of Texas (5066) Rep. 

Buffalo Stampede (formerly The 
Thundering Herd) 

Bullfighter and the Lady (formerly 


Favorite 


orero Rep. 
Bunco Squad (104) RKO 


CALIFORNIA Passage (5005) Rep. 
Call Me Mister (color) { 104) 20th-Fox 
Call of the Klondike (4920) Mono 
(formerly, Fangs of the North) 
Cariboo Trail, The (color) (020) 20th-Fox 
Cassino to Korea (5008) Para. 
Cause for Alarm (118) MGM 
Cavalry Scout (510!) Mono. 
Chain Gang (313) 
Chance of a Lifetime 
Cherokee Uprising (4944) 
Circle of Danger (formerly 
White Heather) ELC 
City Lights UA 
Colorado Ambush (4955) Mono. 
Colt 45 (color) ag 9 wes 
Company She Keeps, The KO 
(formerly The Wall Outside) (109) 
Convicted (324) Co! 
Copper Canyon (color) (5003)* Para. 
Counterspy Meets Scotland Yard (307) Col. 
County Fair (color) (4903) Mono. 
Covered Wagon Raid (4965) Rep. 
Crackdown RKO 
Crisis (41) MGM 
Cry Danger RKO 
Cuban Fireball Rep. 
Customs Agent (204) Col. 
Cyrano de Bergerac UA 


DALLAS (color) (01!) ws 
Dancing Years (Brit’ (color) Stratford 
Dark City (5004) ara. 
David Harding, Counterspy (220) Col. 
Death of a Dream EL! LC 
Deported (103) 

Desert Hawk (color) (925) 

Destination Moon (color) 

Devil's Doorway (102) 

Dial 1119 (107) 

Dodge City (017) 

Double Crossbones (color) Univ. 
Double Deal (112) 

Duchess of Idaho (color) (33) MGM 


EAGLE end the Hawk (4916) (color) Para. 
Edge of Doom (152 RKO 
Emergency Wedding (332) Col. 
Enforcer, The (015) WB 
Experiment Alcatraz (107) RKO 
Eye Witness ( Brit.) ELC 


FANCY Pants (color) (500!)* Para. 
Furewell to Yesterday (028) 20th-Fex 
Father's Little Dividend MGM 
Father's Wild Game (5125) 
Faust and the Devil [{Ital.) . 
50 Years Before Your Eyes (93!) we 
Fighting Caravans Favorite 


744 


Pilgrim 
Mono. 


Mono. 


Release 
Sters Date 


Mark Stevens-Edmond O'Brien Oct.,’50 
Penny Singleton-Arthur Lake Aug. 10,'50 
Clyde Beatty-Anita Page (reissue) Aug. 15,'50 
Roddy McDowall-Lynn Thomas Sept. 10,'50 
Jeff Chandler-Louis Jourdan Mar.,’5! 
Broderick Crawford-D. Duryea (reissue) Jan. !,’5! 
Tyrone Power-Orson Welles 
George Sanders-Patricia Roc 
Gene Autry-Lynne Roberts 
Bill Williams-Jane Nigh Jan. 28°51 
Oct. 29,'50 
Sept. 24,50 
Nov. 2,'50 
Oct. 6,50 
Aug.,'50 


Leo Gorcey-Huntz Hal! 

J. Sheffield-Sue England 
Spade Cooley-Maria Hart 
Don Barry-Robert Lowery 
Tim Holt-Jane Nigh 


J. Fontaine-R. Ryan-Z. Scott Sept.,'50 
Broderick Crawford-Judy Holliday Feb.,'5! 
Leo Gorcey-Huntz Hall Jan. 24,'51 
Alan Ladd-Mona Freeman Jan.'5! 
Mel Ferrer-Miraslava Not Set 
John Garfield-Patricia Nea! Sept. 30,'50 
David Brian-John Agar Dec. 9,'50 
James Stewart-Debra Paget Aug.,'50 
Michael Chapin-Eileen Janssen Jan. 31,'5! 
Randolph Scott-R. Hatton (reissue) Oct.,"50 

Mar. 19,'51 

Sept. 1,'50 


Dec. 15,'50 
Feb.,'5! 
Dec. 17,50 


R. Stack, G. Roland, J. Page 
Robert Sterling-Joan Dickson 


Forrest Tucker-Adele Mara 
Betty Greble-Dan Dailey 
Kirby Grant-Chinook 


Randolph Scott-"“Gabby” Hayes 
Documentary 

Loretta Young-Barry Sullivan 
Rod Cameron-Audry Long 
Douglas Kennedy-Marjorie Lord 
Basil Radford-Nial MacGinnis 
Whip Wilson-Andy Clyde 


Mar. 8,'51 
(reissue) Sept.,"50 
Jan. 14,51 

May 27,'50 
Jan.,'5! 


Ray Milland-Patricia Roc 
Charles Chaplin-V. Cherrill 
Johnny Mack Brown 

Randolph Scott-Ruth Roman 
Lizabeth Scott-Dennis O'Keefe 


Glenn Ford-Broderick Crawford 
Ray Milland-Hedy Lamarr 
Howard St. John-Amanda Blake 
Rory Calhoun-Jane Nigh 

Allan "Rocky" Lene-Eddie Waller 
Bill Williams-Carla Balenda 

Cary Grant-Jose Ferrer 

Dick Powell-Rhonda Fleming 
Estelita Rodriquez-Warren Douglas 
William Eythe-Marjorie Reynolds 
Jose Ferrer-Mala Powers 


June 30, ‘50 
Not Set 
July 7,'50 
Feb. 3-10,'5! 
Mar. 5,'51 
May 18,"50 
Roadshow 
Gary Cooper-Ruth Romen Dec. 30,'50 
Dennis Price-Gisele Preville 
Don DeFore-Lizabeth Scott 
Willard Parker-Audrey Long 
Documentary 
Marta Toren-Jeff Chandler 
Yvonne De Carlo-Richard Greene 
John Archer-Warner Anderson 
Robert Taylor-Louis Calhern 
Marshall Thompson-Virginia Field h 
Errol Flynn-O. de Havilland (reissue) Mar. i7, ‘51 
Donald O'Connor-Helene Carter Not Set 
Marie Windsor-Richard Denning Dec., '50 
Esther Williams-Van Johnson July 14,50 


May 30,'50 
Aug. 19,'50 

Nov.,'50 
Feb. 24,'5! 
Nov. 21,56 
Sept. 1,50 


John Payne-Rhonda Fleming 
Dana Andrews-Farley Granger 
Larry Parks-Barbera Hale 
Humphrey Bogert. Jeff Corey 
John Howard-loan Dixon 
Robert Montgomery-Leslie Banks 


Bob Hope-Lucille Ball 
Documentary 

S. Tracy, J. Bennett, E. Taylor 
Barbara Brown-Raymond Walburn 
Italo Tajo-Nelly Corradi ; 
Documentary 


ly <7, 
Gary Cooper-Lily Damita (reissue) Dec. ‘50 


Running 
Time 


89m 
66m 
80m 
73m 


80m Aug. 10,'46 3137 


120m 
8im 
70m 
72m 


64m 
Jim 
59m 
57m 
60m 


103m 
69m 


RATINGS —— -. 
Herald 
Issue Page L.of D. Review 


Sept. 30 501 AYC A-2 Very Good 
Apr. 8 254 «=~ AYC A-2 Fair 


— REVIEWED — —_—— 
(S) =synopsis Nat'l 
Groups 


Mar.4,'33 4% 


Oct. 7 511 AYC 
Jan. 13 ($)662 


Good 


Good 
Excellent 


> 
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Aug. 12 433. AYC 


Fair 
Very Good 


Nov. 4 554 AYC 
Jan. 20 669 AYC 


Dec. 30 (S)644 AY 
Oct. 28 ($)547_ AYC 
Dec. 16 615 

Sept. 30 502 

Sept. 9 AY 


>> 


Fair 
Average 
Fair 


Very Good 
Excellent 
Fair 

Very Good 


Very Good 
Excellent 
Excellent 
Good 


Aug. 26 449 ~=~«dA 
Nov. 25 590 A 
Feb. 17 714 


Nov. 18 570 
Nov. 4 (S)554 
Sept. 16 486 
Nov. 4 553 
June 17 345 
Dec. 642 


>72 >>>>> 


pre > 
i Sacehage -~N 
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Very Good 
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00 
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690 
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518 


VN R- 
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Very Good 
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405 AY 
606 AYC 
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Good 


Aor AY 


ae 
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AY or AYC Fair 
AYC Superior 


Good 
Good 
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Good 
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Very Good 


Good 
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Good 
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Excellent 
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SITLE—Production Number—Compaay 


Fighting Command Realart 

(formerly We've Never Been Licked) 
Fighting Slices The (formerly 

The Sullivans) Realart 
File on Thelma Jordon (Sas Thelma Jordon) 
Fingerprints Don't Lie Bn 
Fireball, The (023) h-Fox 
Flame and the Arrow. The ‘a v0) wes 
Flying Missile, The (335) Col. 
Follow the Sun 
For Heaven's Sake* 20th-Fox 
For Them That Trespass ( Brit.) Stratford 
Fort Savage Raiders (365) Col. 
Fourteen Hours 20th-Fox 
Frenchie (color) (108) Univ. 
Frisco Tornado (4967) Rep. 
Frontier Outpost (263) Col. 
Fuller Brush Girl, The (239) 
Furies, The (4926) 
Fury in the Sky 

(formerly Ledies Courageous) 
Fury of the Congo (329) 


GAMBLING House [formerly 
Mike Fury) 
Gasoline Alley (30!) 
Gene Autry and the Mounties (35!) 
Ghost Chasers (5112) 
Glass Menagerie, The (007) 
Golden Salamander, The (Brit.) 
Great Jewel Robber, The (929) 
Great Manhunt, The (formerly State 
Secret) (Brit.) (33!) 
Great Missouri Raid, The (5013) 
(color) Para. 
Groom Wore Spurs, The (114) Univ. 
Grounds for Marriage (114) MGM 
Gunfighter, The (015)* 20th-Fox 
Gunfire (4932) Lippert 
Guns A'Blazin' 
(formerly Law and Order) Realart 
Gypsy Fury ono. 
(formerly Wind Is My Lover) (Swed.) 


HALLS of Montezuma (color) (103)*20th-Fox 
Hamlet (Brit.) (Spcl.)* (101) Univ. 
Happiest Days of Your Life, The 
Happy Years, The (color) (32) 
Hard, Fast and Beautiful (formerly 

Mother of a Champion) 
Harlem Globetrotters, The 
Harriet Craig (323) 
Harvey (107)* 
Heart of the Rockies 
Hell Town Favorite 
Her Wonderful Lie (Ital.) (343) Col. 
He's a Cockeyed Wonder (340) Col. 
High Lonesome (color) (044) ELC 
Highway 301 (012) WB 
Hi-Jacked (4920) Lippert 
His Kind of Woman RKO 
Hit Parade of 1951 (5002) 
Holiday Rhythm (4911) 
Holy Year at the Vatican, The 
Holy Year, 1950 
Hot Rod (4918) 
House of Dracula 
House of Frankenstein Realart 
Hue and Cry Fine Arts 
Hunt the Man Down RKO 


1 CAN Get It for You Wholesale 20th-Fox 
| Killed Geronimo ELC 
| Shot Billy the Kid (493) Lippert 
| Was an American Spy (AA-19) Mono. 
I'd Climb the Highest Mountain 
(color) (105) 

If This Be Sin (Brit.) 

I'll Get By (color) (027) 

In a Lonely Place (242) a 
Indian Territory (249) Col. 
Inside Straight MGM 
Insurance Investigator Rep. 
It's Ha-d to Be Good Pentagon 


JACKPOT, The (03!) 20th-Fox 
Jet Pilot (color) RKO 
Joan of Arc (color) (165) RKO 
Joe Palooka in the Squared Circle 


20th-Fox 


Para. 
Realart 


Col. 


RKO 
Col. 
Col. 


Rep. 
Lippert 
Astor 
20th-Fox 
Mono. 
Realart 


20th-Fox 
UA 
20th-Fox 
Col, 


Mono 
Rep. 


(5117) 
Jungle Stampede (4922) 


PRODUCT DIGEST SECTION, MARCH 3, 


Col. 


Release 
Date 


(reissue) July,'50 


Stars 


Anne Gwynne-Noah Beery, Jr. 


Anne Baxter-Thomas Mitchell (reissue) Feb. 1,'51 


Richard Travis-Sheila Ryan 
Mickey Rooney-Pat O'Brien 

Burt Lancaster-Virginia Mayo 
Glenn Ford, Viveca Lindfors 
Anne Baxter-Glenn Ford 

Clifton Webb-Joan Bennett 
Richard Todd-Patricia Plunkett 
Charles Starrett-Smiley Burnette 
Paul Douglas-Debra Paget 

Joel McCrea-Shelley Winters 
Allan "Rocky" Lane-Eddy Waller 
Charles Starrett-Smiley Burnette 
Lucille Ball-Eddie Albert 
Barbara Stanwyck-Wendell Corey 9-, 
Loretta Young-G. Fitzgerald (reissue) July,"50 


Mar. 3, ‘SI 


Johnny Weismuller-Sherry Moreland Apr.,’5! 


Jan.,'5! 
Jan.,'5! 
Jan.,'5! 
Apr.29,'51 
Oct. 28,'50 
Dec. 1,50 
July 15,'50 


Victor Mature-Terry Moore 

Scotty Beckett, Jimmy Lydon 

Gene Autry-Elena Verdugo 

Leo Gorcey-Huntz Hall 

Jane Wyman-Kirk Douglas 

Anouk-Trevor Howard 

David Brian-Marjorie Reynold. 

Douglas Fairbanks, Jr.-Glynis Johns Jan.,'5! 
Feb.,'5! 
Mar.,'5! 

Jan. 26,'51 
July,’50 

July 21,'50 


Wendell Corey-Macdonald Carey 
Ginger Rogers-Jack Carson 

Van Johnson-Kathryn Grayson 
Gregory Peck-Helen Westcot* 
Don Barry-Wally Vernon 


Walter Huston-W. Brennan (reissue) Sept. 1,'50 


Mar. 18,'51 


Jan.,"51 
Oct.,50 
Sept.,'50 
July 21,"50 


Viveca Lindfors-Christopher Kent 


Richard Widmark-Walter Palance 
Laurence Olivier-Jean Simmons 
Alastair Sim-M. Rutherford 

Dean Stockwell-Darryl Hickman 


Mar.,'51 
Not Set 
Nov.'50 


Claire Trevor-Robert Clarke 
Thomas Gomez and Globetrotters 
Joan Crawford-Wendell Corey 
James Stewart-Joseph Hull Jan,,'5! 
Roy Rogers-Penny Edwards Mar. 30,5! 
John Wayne-A. Ladd-M. Hunt (reissue) Oct.,'50 
Jan Kiepura-Marta Eggerth Not Set 
Mickey Rooney-Terry Moore Dec.,'50 
John Barrymore, Jr., Chill Wills 
Steve Cochran-Virginia Grey 

Jim Davis-Marshe Jones 

Robert Mitchum-Jane Russell 

John Carroll-Marie McDonald 

M. B. Hughes-D. Street-W. Vernon 
Right Rev. Fulton J. Sheen, Narrator 
Documentary 

James Lydon-Gloria Winters 
Lon Chaney-J. Carradine 
Boris Karloff-Lon Chaney 
Alastair Sim-Jack Warner 
Gig Young-Lynn Roberts 


Jan. 13,'51 

July 7,"50 
Feb. 24,'5! 
Oct. 15,50 
Oct. 13,'50 


(reissue) Oct. 1,50 
(reissue) Oct. 1,'50 
Not Set 
Not Set 


Susan Hayward-Dan Dailey 

Jack Ellison-Chief Thundercloud 
Don Barry-Robert Lowery 

A. Dvorak, G. Evans, D. Kennedy 


Susan Hayward-William Lundigan 
Myrna Loy-Richard Greene 

Bill Lundigan-June Haver 
Humphrey Bogart-Gloria Grahame 
Gene Autry-Gail Davis 

David Brian-Arlene Dahi 

Audrey Long-Richard Denning 
Jimmy Hanley-Anne Crawford 


James Stewart-Barbara Hale 
John Wayne-Janet Leigh 
Ingrid Bergman-Jose Ferrer 


Nov. 5,'50 


Joe Kirkwood-Myrna Dell 
July 29,'50 


George Breakston-Yorke Coplen 


1951 


Sept.,"50 - 


Time 


— REvViEwss — 


Issue 
Aug. 7,'43 


Feb. 5,'44 


Aug. 9 
June 
Jan. 
Feb. 
Dec. 
Feb. 
Feb. 
Mar. 3,' 
Dec. 
Sept. 
Dec. 
Sept. 
July 
Mar. 25," 


Feb. 


. 16 
‘48 
16 
27 


. 24 
28 
. 21 


27 
. 28 
» 42 


24 


Dec. 8,'45 
Dec. 23,'44 
Dec. 9 
Dec. 30 


Feb. 17 


Dec. 9 
Aug. 5 


Jan. 20 
July 1 
Sept. 30 
May 20 
Sept. 9 


Feb. 17 
Dec. 30 


Oct. 7 
Oct. 30 


Aug. 5 


(S) =synopsie 


Page 
1469 


1741 


510 


722 
614 
277 


56 
(S)406 


613 
(17) 
486 
313 


(S)722 
545 
538 


343 
546 
434 
598 
354 
(S)546 
545 
510 
493 
414 
615 
2746 
2237 
606 
64! 


{S)714 
606 
414 


669 
366 
50! 
301 
477 


(S)714 
642 


509 


————RATINGS —~ 


Nat'l 
Groups 


Herald 


L.of D. Review 
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Good 
Excellent 


Good 
Excellent 
Fair 


Good 


Excellent 
Good 

Fair 

Fair 

Very Good 
Good 

Fair 


Average 
Fair 
Average 
Fair 

Very Good 
Good 
Good 
Excellent 
Good 

Fair 


Very Good 
00: 


Superier 


Good 
Very Good 


Very Good 
Excellent 


Excellent 
Very Good 


air 
Good 


Fair 


Good 

Fair 

Excellent 

Very Good 
ood 

Fair 

Excellent 


Superior 


Good 


745 








TITLE—Production Number—Company 


KANGEROO Kid ELC 
Kansas Raiders (color) (104) Univ. 
Kid from Texas, The (color) (911) Univ. 
Killer That Stalked New York (338) 
(formerly Frightened City) 
Kim (color) (115)* MGM 
King of the Bullwhip West. Adv. 
King Solomon's Mines (color) (109)* MGM 
Kiss Tomorrow Goodbye (932) wes 
Korea Patrol ELC 


LADY Without Passport, A (37) MGM 

Last Holiday Stratford 

Last of the Buccaneers (color) (341) Col. 

Law of the Badlands RKO 

Law of the Panhandle (4953) 

Lawless, The {4923) 

Lemon Drop Kid (5018) 

Let's Dance (color) (5006) 

Life of Her Own, A (101) 

Light of Western Stars, The 

Lightning Guns (36!) 

Lightning Strikes Twice (019) 

Lion Hunters, The (5109) 

Lonely Heart Bandits (4925) 

Long Dark Hall 

Lorna Doone (color) (336) 

Lost People, The 

Louisa (926) 

Lucky Nick Cain (formerly High 
Stakes) (108) 

Lullaby of Broadway (color) (020) 


Col. 


Mono. 
Para. 
Para. 
Para. 

MGM 

Favorite 
Col. 
ws 

Mono. 
Rep. 

ELC 
Col. 
Pent. 
Univ. 


20th-Fox 
WB 


Col. 
Rep. 
RKO 
RKO 
Univ. 
Univ. 
MGM 
Mono. 


rv 

Macbeth (5003) 

Mad Wednesday 

Mad With Much Heart 

Madeleine (Brit.) (983) 

Madness of the Heart (Brit.) (927) 

Magnificent Yankee, The (116) 

Man from Sonora (5141) 

Man Who Cheated Himself, The 
(102) 

Mask of the Dragon 

Mating Season, The (5016) 

Men, The 

Military Academy (210) 

Milkman, The (102) 

Miniver Story, The (106) 

Missing Women (5025) 

Missourians, The (4974) 

Mister 880 (024)* 

Modern Marriage, A (5199) 

Molly (formerly The Goldbergs) 
(5011) 

Mr. Imperium (color) 

Mr. Music (5007)* 

Mr. Universe 

Mrs. O'Malley and Mr. Malone (111) 

Mudlark, The (101) 

My Blue Heaven (color) (021)* 

My Outlaw Brother (formerly 
My Brother, the Outlaw) 

My Forbidden Past 

My Friend Irma Goes West (4922)* Para. 

My True Story Col. 

Mysterious Rider, The Favorite 

Mystery Street (35) MGM 

Mystery Submarine (106) Univ. 


NAGANA Realart 

Naughty Arlette ( Brit.) ELC 

Navy Bound (5120) Mono. 

Never a Dull Moment (106) 
(formerly Come Share My Love) 

New Mexico 

Next Voice You Hear, The (110) 

Night Riders of Montana (5059) 

No Orchids for Miss Blandish 

No Way Out (025)* 

North of the Great Divide (color) 
(4944) 


ODETTE 

Of Men and Music (110) 

Oh! Susanna (color) 
(formerly The Goldentide} 

Old Frontier, The (4973) 

Oliver Twist (Brit.) (828) 

On the Isle of Samoa (215) 

Once a Thief 

One Minute to Twelve 

One Too Many 


746 


20th-Fox 
Lippert 
Para. 
UA 
Col. 
Univ. 
MGM 
Rep. 
Rep. 
20th-Fox 
Mono. 


Para. 
MGM 
Para. 
ELC 
MGM 
20th-Fox 
20th-Fox 


ELC 


RKO 
UA 
MGM 
Rep. 
Renown 
20th-Fox 
Rep. 


Lopert 
20th-Fox 


E 
Hallmark 


Stars 


Jock O'Mahoney-Veda Borg 
A. Murphy-M. Chapman 
Audie Murphy-Gale Storm 


Evelyn Keyes-Charles Korvin 
Errol Flynn-Dean Stockwell 
Lash LaRue-Jack Holt 

Deborah Kerr-Stewart Granger 
James Cagney-Barbara Payton 
Richard Emory-Teri Duna 


Hedy Lamarr-John Hodiak 

Alec Guinness-Beatrice Campbell 
Paul Henried-Jack Oakie 

Tim Holt-Joan Dixon 

Johnny Brown-Myron Healey 
Macdonald Carey-Gail Russell 
Bob Hope-Marilyn Maxwell 
Betty Hutton-Fred Astaire 

Lana Turner-Ray Milland 

Alan Ladd-Victor Jory 

Charles Starrett-Smiley Burnette 
Ruth Roman-Richard Todd 
Johnny Sheffield 

Dorothy Patrick-Robert Rockwell 
Rex Harrison-Lilli Palmer 
Barbara Hale-Richard Greene 
Dennis Price-Mai Zetterling 
Ronald Reagan-Ruth Hussey 


George Raft-Coleen Gray 
Doris Day-Gene Nelson 


David Wayne-Howard Da Silva 
Orson Welles-Jeanette Nolan 
Harold Lloyd-Frances Ramsden 
Robert Ryan-Ida Lupino 

Ann Todd-lvan Desny 

Margaret Lockwood-Paul Dupuis 
Louis Calhern-Ann Harding 
Johnny "Mack" Brown 


Lee J. Cobb-Jane Wyatt 
Richard Travis, Sheila Ryan 
Gene Tierney-John Lund 

Marlon Brando-Teresa Wright 
Stanley Clements-Myron Welton 
Donald O'Connor-Jimmy Durante 
Greer Garson-Walter Pidgeon 
Penny Edwards-James Millican 
Monte Hale-Paul Hurst 

Burt Lancaster-Dorothy McGuire 
R. Hadley-M. Field-R. Clarke 


Gertrude Berg-Phillip Loeb 
Lana Turner Ezio Pinza 

Bing Crosby-Nancy Olson 

Jack Carson-Bert Lahr 

Marjorie Main-James Whitmore 
Irene Dunne-Alec Guinness 
Betty Grable-Dan Dailey 


Mickey Rooney-Wanda Hendrix 
Robert Mitchum-Ava Gardner 
Marie Wilson-John Lund 

Helen Walker-Willard Parker 
Russell Hayden-Sidney Toler 
Ricardo Montalban-Sally Forrest 
Macdonald Carey-Marta Toren 


Tale Birell-Melvyn Douglas 
Mai Zetterling-Hugh Williams 
Tom Neal-Regis Toomey 


Fred MacMurray-Irene Dunne 
Lew Ayres-Marilyn Maxwell 
James Whitmore-Nancy Davis 
Allan “Rocky” Lane 

Jack LaRue-Linda McDermott 
Richard Widmart-Linda Darnell 


Roy Rogers-Penny Edwards 


Anna Neagle-Trevor Howard 
Concert Package 


Rod Cameron-Adrian Booth 
Monte Hale-Paul Hurst 
Robert Newton-Alec Guinness 
Jon Hall-Susen Cabot 

June Havoc-Cesar Romero 
Lers Hanson-Gunnel Brostrom 
Ruth Warrick-Richard Travis 


Release 
Date 


Oct. 22,'50 
Nov.,'50 
Dec.,'50 


Dec.,'50 
Jan. 26,51 
Feb. 1,'5! 
Nov. 24,'50 
Aug. 19,'50 
Jan. 15,'51 


Aug. 18,50 
Nov. 13,'50 
Oct.,"50 
Not Set 
Sept. 17,'50 
July,50 
Apr.,'5! 
Nov.,'50 
Sept. 1,'50 


(reissue) Feb.,’5! 
D 


ec.,'50 
Mar. 10,51 
Mar. 25,'5! 
Aug. 29,'50 
Not Set 
Mar.,'5! 
Oct.,50 
Aug.,'50 


Mar.,'51 
Mar. 24,51 


Mar.,'5! 
Oct. 20,"50 
Oct. 28,'50 

Not Set 

Not Set 

Aug.,’50 

Feb. 9,5! 
Mar. 11,'51 


Jan.,'5! 
Mar. 17,'51 
Mar.,’5! 
Aug. 25,'50 
Apr. 20,'50 
Sept.,'50 
Oct. 20,"50 
Feb. 23,'51 
Nov. 25,50 
Oct.,’50 
Oct. 15,50 


Mar.,'51 
Not Set 
Dec.,'50 
Jan. 10,51 
Dec. 8,50 
Jan.,'51 
Sept.,'50 


Feb. 7,"5! 
Mar.31'51 
July 4,50 

Mar.,'51 


(reissue) Feb.,'5! 


July 28,50 
Dec.,'50 


(reissue) Aug. 15,50 


ot Set 
Feb. 25'5! 


Nov. 5,50 
Not Set 
Oct. 27,'50 
Feb. 28,'51 
Feb.,'5! 
Oct.,"50 


Nov. 15,50 
Not Set 
Mar.,'5! 


Mar. 28,5! 
July 29,50 
Jan. 18,5! 


Renning 
Time 


73m 
80m 
78m 


79m 
112m 
59m 
102m 
102m 
57m 


72m 
88m 
79m 
60m 
55m 
83m 


112m 
108m 
68m 
55m 
9im 


60m 
90m 


89m 
90m 


87m 


7— REVIEWED — 


Dec. 
Nov. 
Feb. 


Dec. 
Dec. 
Dec. 


Sept. 


Aug. 
Jan.. 


July 

Nov. 
Oct. 
Dec. 
Nov. 
Apr. 
Jan. 

Aug. 
Aug. 


Apr. 20, 


Dec. 
Feb. 


Sept. 


Nov. 
Oct. 
June 


Feb. 


Mar. 


Oct. 16, 


Oct. 
Nov. 


Sept. 


Oct. 
Nov. 


Dec. 


Jan. 
May 
Apr. 
Oct. 
Oct. 


Dec. 
Aug. 
Apr. 


Dec. 


Sept. 


Jan. 

Nov. 
Dec. 
Aug. 


Feb. 


June 


May 
Nov. 


Jan. 7, 


June 


Feb. 


Nov. 
Dec. 


30 
i 
25 


2 

9 
23 
30 
5 
‘bl 


15 
25 
14 
30 
i 

8 

6 
19 
12 


“40 


23 
24 


9 


4 
21 
3 


10 


3 
‘48 
28 
4 
2 
28 
18 


23 


13 
20 
29 
14 


7 


2 
26 
8 


2 


2 
20 
it 

2 
26 


10 
3 


20 
25 
‘33 
24 
24 


4 
30 


June 10 


Mar. 
Aug. 
Dec. 


Jan. 
Nov. 


Aug. 2 


June 
Aug. 
July 

Dec. 
Dec. 


3 
5 


25 


6 
26 
12 

! 
30 
23 


(S) synopsis 


Page 
(S)642 
561 
205 


598 
605 
634 


(S)555 
538 
321 


706 


741 
4350 
545 
(S)554 
457 
546 
569 


633 


30! 
278 
518 


(S)644 
634 


RATINGS———. 
Herald 
L.ofD. Review 


AYC A-! 
B 


Nat'l 
Groups 


Good 
Good 


AY Good 
AYC Good 

Fair 
AYC Excellent 
Very Good 
Average 


A 
AYC or AY A-2 


Fair 
Excellent 
Good 
Good 
Fair 
Good 


Good 
Good 


Fair 
Good 


Average 
Good 
Excellent 


Good 


Very Good 
Good 
Good 


> 
ae) 


>>o 
er) 


ny 


Excellent 
Excellent 
Fair 
Good 
Good 


>>o > 
wk ee 


“> 


Good 
Excellent 
Average 


24 
n 


Very Good 


Excellent 


sal seed at a Me od Sg 
- =—N 


Excellent 
Fair 


AY or AYC Good 


AYC - Very Good 
AYC - Good 


Very Good 
Very Good 
Very Good 


Poor 
Excellent 


Good 
Very Good 


Very Good 
AY Good 
AYC 
A 
AYC 


Average 
Good 


Average 
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-—— REVIEWED — —RATINGS . 
(S) synopsis Nat'l Herald 
Groups L.of D. Review 


Very Good 
Very Good 
Average 

Very Gooo 


Release Running 
TITLE—Production Number—Company Stars Date Time Issue Page 


Operation Disaster (113) Univ. John Mills-Helen Cherry Jan. 13,51 100m Jan. 13 
Operation Pacific (013)* WB = John Wayne-Patricia Neal Jan. 27,51 Ilim Jan. 13 AYC 
Operation X Col. Edward G. Robinson-Peggy Cummins Feb.,'5! 79m Dec. 23 A 
Our Very Own (151)* RKO Ann Blyth-F. Granger-Joan Evans Aug. 5,'50 93m Mar. 25 AYC 
Outlaw Gold (4954) (formerly 

Massacre Valley) Mone. 
Outlaws of Texas (4945) Mono. 
Outrage (103) RKO 


Nov. 26,'50 5im 
Dec. 10,'50 5im Nov. If ($)562 
Aug. 26 450 Good 


Johnny Mack Brown-V. Herrick 
Whip Wilson-Andy Clyde 


Mala Powers-Tod Andrews Aug.,'50 75m 


A 
ne 


Dec. 29,'50 7ém Dec. 23 633 Very Good 
Not Set 95m Nov. 4 554 Fair 
Sept., 50 96m June 17 345 Excellent 
Nov.'50 69m Nov. I1 56! Fair 


Esther Williams-Howard Keel 
Leo Carrillo-Esther Fernandez 
Richard Widmark-Paul Douglas 
Rona Anderson-John Bentley 


PAGAN Love Song (color) (112)* MGM 
Pancho Ville Returns Hispano Cont. 
Panic in the Streets (022) 20th-Fox 
Paper Gallows (Brit.) ELC 
Payment on Demand (formerly 

Story of a Divorce) (110) RKO 
Peggy (color) (922) Univ. 
Petty Girl (color) (317) Col. 
Pink String and Sealing Wax Pent. 
Place in the Sun, A Para. 
Prairie Roundup (363) Col. 
Prehistoric Women (color) ELC 
Prelude to Fame Univ. 
Pretty Baby (004) WB 
Pride of Maryland (5023) Rep. 
Prisoners in Petticoats (4929) Rep. 
Pygmy Island (342) Col. 


>= 
ny 


Feb. 24 722 Excellent 
June 17 346 
Sept.,'50 87m Aug. |9 44) 
Oct.,'50 75m Oct. 21 537 
Montgomery Clift-Elizabeth Taylor Not Set Sept. 9 (S)479 
Charles Starrett, Smiley Burnette Jan.,'5! 53m Jan. 27 690 
Laurette Luez-Allan Nixon 74m Jan. 6 654 
Guy Rolfe-Kathleen Byron : 78m Nov. 18 570 
Dennis Morgan-Betsy Drake Sept. 16,'50 92m July 29 405 
Stanley Clements-Peggy Stewart Jan. 20,'51 60m Jan. 13 662 
Valentine Perkins-Robt. Rockwell Sept. 18,'50 60m Sept. 23 493 
J. Weissmuller-Ann Savage Nov.,'50 69m Nov. 18 570 


Feb.,'5! 90m 
July,50 78m 


Bette Davis-Barry Sullivan 

Diana Lynn-Charles Coburn 
Robert Cummings-Joan Caulfield 
Googie Withers-John Carol 


“NNN 


Very Good 


TOT Ee eee 


Apr.,'51 85m Mar. 3 Good 


Sept. 15,'50 95m 


John Barrymore, Jr.-Corinne Calvet 


QUEBEC (5017) (color) Para. 
Anton Walbrook-Edith Evans 


Queen of Spades Stratford 


RAIDERS of Tomahawk Creek (362) Col. 
Raton Pass WB 
Red Badge of Courage, The (120) MGM 
Red Shoes, The (Brit.) (Color) (Spel.) ELC 
Redhead and the Cowboy, The Para. 
Redwood Forest Trail (4922) Rep. 
Renegades of the Sage (26!) Col. 
Return of Jesse James (4907) Lippert 
Revenue Agent (312) Col. 
Rhythm Inn (5115) 

Ridin’ the Outlaw Trail 

Right Cross (104) 

Rio Grande (5004)* 

Rio conn Patrol (108) 


Oct. 26,'50 
Apr. 7,'51 
Mar. 16,'51 
Not Set 
Mar.,'5! 
Sept. 18,50 
Nov. 24,'50 
Sept. 8,'50 


Charles Starrett-Smiley Burnette 
Patricia Neal-Dennis Morgan 
Audie Murphy-Bill Mauidin 
Anton Walbrook-Marius Goring 
Glenn Ford-Rhonda Fleming 
Rex Allen-Dorothy Patrick 
Charles Starrett-Smiley Burnette 
John Ireland-Ann Dvorak 
Douglas Kennedy-Jean Willes 
Jane Frazee-Kirby Grant 
Charles Starrett-Smiley Burnette 
June Allyson-Dick Powell 

John Wayne-Maureen O'Hara 
Tim Holt-Jane Nigh 


55m 
84m 
8im 
133m 
82m 
67m 
56m 


72m 
73m 
56m 
90m 
105m 
67m 


Nov. 
Mar. 


Oct. 
Dec. 


Sept. 


Oct. 


Dec. 
Feb. 
Feb. 
Aug. 


4 
3 


23 
16 
23 
21 


9 
10 
17 
19 


Nov. I! 


Dec. 


9 


AY 


AY 
AYC 


w—-—L wb 


Good 
Good 


Excellent 
Average 
Average 


Good 
Good 
Good 
Good 


Excellent 


Gloria Jean-John Qualen 
Forrest Tucker-Adele Mara 
Erroll Flynn-Patrice Wymore 
Rory Calhoun-Peter Graves 


(reissue) out 15, ‘50 64m Sept. 15,'45 
May 18,'50 83m Oct. 7 509 AY 
Nov. 11,50 90m May 6 AYC 
Nov. 15,'50 85m Dec. 30 A 


River Gan 

Rock Island Trail (color) (4914) 

Rocky Mountain (008) 

Rogue River (color) 

Rogues of Sherwood Forest (color) 
(243) Col. John Derek-Diana Lyne 

Rookie Fireman (311) Col. Bill Williams-Barton MacLane 

Rough Riders of Durango Rep. Allan "Rocky" Lane-Aline Towne 

Royal Wedding (color) (121) MGM Fred Astaire-Jane Powell 

Rustlers on Horseback (4968) Rep. Allan Lane-Eddy Waller 


SADDLE Tramp (color) (928) Univ. Joel McCrea-Wanda Hendrix 
Salerno Beachhead (formerly 

Walk in the Sun) ealart 
Samson and Delilah (color)* 010)" Tan. 
San Francisco Docks | 
San Quentin (003) 
Second Chance 
Second Face, The (Brit.) 
Second Woman, The 
Secret Fury, The (075) 
September Affair (5012) 
Seven Days to Noon (Brit.} 
711 Ocean Drive (319) 
Shakedown (929) 
Short Grass (AA-18) 
Showdown, The (4924) 
Sierra Passage (formerly Trail Dust 

(5107) . Wayne Morris-Lola Albright 
Silent Dust (Brit.) Stephen Murray-Beatrice Campbell Oct. 29 65 Good 
Silk Noose, The (Brit.) (4923) Carole Landis-Joseph Calleia July 15 
Silver City Bonanza (5051) Rex Allen wh," Feb. 17 
Skipalong Rosenbloom Max Baer-Jackie Coogan By Feb. 17 
Sleeping City, The (930)* Richard Conte-Coleen Gray Sept. 9 Good 
Snow Dog (4919) Kirby Grant-Elena Verdugo July 22 . Good 
So Long at the Fair (Brit.) Jean Simmons-Dirk Bogarde ¥ Jan. 27 Good 
So Young, So Ba Paul Henreid-Catherine McLeod June 3 321 Good 
Sons of the Musketeers (color) Cornel Wilde-Maureen O'Hara Oct. 21 
Sound of Fury Frank Lovejoy-Kathleen Ryan . 15,' Dec. 9 
Southside |- 1000 (AAI7) Don DeFore-Andrea King mt Oct. 14 
Spirit of Culver Realart J. Cooper-F. Bartholomew (reissue) Sept. 15,'50 Mar. 4,'39 
Spirit of Notre Dame Realart Lew Ayres-Andy Devine (reissue) Sept. 15,50 Sept. 26,'3! 
Spoilers of the Plains Rep. Roy Rogers-Penny Edwards Feb. 5,'5 f Feb. 10 
Stage to Tucson (celor) Col. Rod Cameron-Wayne Morris “A Dec. 23 
Steel Helmet, The (5006) Lippert Gene Evans-Steve Brodie ty 4 Jan. 6 
Stella (018) 20th-Fox Ann Sheridan-Victor Mature July 22 
Stop That Cab Lippert Sid Melton-lris Adrian Mar. 31,51 


o>> >>> >PP>>e 


July,"50 80m June 1? AYC 
Oct. 12,°50 63m Sept. 9 AYC 
Not Set 60m Feb. 10 
Mar. 23,'51 93m Feb. 10 
Oct. 23,'50 60m Nov. 18 AYC 


Sept.,'50 77m Sept. 2 AYC 


OE sik 1 aE 
“Ne 


Excellent 
Excellent 


Dec. 1,'45 
Oct. 22 
Dec. 7,40 
July 29 


Dana Andrews-Richard Conte (reissue)Feb. 1,'51 117m 
H. Lamarr-V. Mature-G. Sanders Mar. 28,51 128m 
Barry Fitzgerald-B. Meredith (reissue) Oct. 15,50 

Pat O'Brien-H. Bogart (reissue) Sept. 9,'50 

Ruth Warrick-John Hubbard Not Set 

Ella Raines-Bruce Bennett Jan.,'5! Dec. 16 
Robert Young-Betsy Drake Feb. 9,51 Jan. 27 
Claudette Colbert-Robert Ryan Sept. 23,'50 Apr. 29 
Joan Fontaine-Joseph Cotten Feb.'5! Oct. 21 
Barry Jones-Olive Sloane Not Set Dec. 30 
Edmond O'Brien-Joanne Dru July,’50 July 15 
Howard Duff-Brian Donlevy Aug. 26 
Rod Cameron-Cathy Downs . 24, Dec. 16 
William Elliott-Marie Windsor Aug. 15,'50 Jan, 27 


AYC or AY A-2 


> 
ce) 


Average 
Very Good 
Very Good 
Very Good 
Very Good 
Good 
Good 


Excellent 


>>? 
nn 


>>> >omw 
RRR 


Jan. 7,'51 Dec. 23 Good 


Excellent 
Excellent 


PRODUCT DIGEST SECTION, MARCH 3, 1951 








TITLE—Production Number—Company 


Storm Warning (014) ws 
Streets of Ghost Town (264) Col. 
Stronghold ELC 
Sugarfoot (color) (016) wB 
Summer Stock (color) (38!)* MGM 
Sun Sets At Dawn, The ELC 
Sunset Boulevard (4927)* 

Sunset in the West (color) (4943) 
Surrender (500!) 

Sword of Monte Cristo (106) 


Para. 
Rep. 
ep. 

20th-Fox 

TAKE Care of My Little Girl (color) 20th-Fox 

Taming of Dorothy, The ( Brit.) ELC 

Tangier 

Target 

Target Unknown (formerly Prisoner 
of War) (ti!) 

Tarzan and the Amazons 

Tarzan and the Leopard Woman 

Tarzan's Peril 

Tea for Two (color) (00!)* 

Teresa 

Texan Meets Calamity Jane, The 
(color) (303) 

Texans Never Cry (352) 

They Were Not Divided 

Thing, The 

Third Time Lucky 

Thirteenth Letter (formerly The 
Scarlet Pen) (107) 

3 Desperate Men (5009) 

(formerly 3 Outlaws) Lippert 
Three Guys Named Mike (119) MGM 
Three Husbands (119) UA 
Three Little Words (color) (36)* MGM 
Three Secrets (006) ws 
Time Running Out ELC 
To Please a Lady (105)* MGM 
To the Last Man Favorite 
Toast of New Orleans (color) (103)* MGM 
Tomahawk (color) (110)* niv. 
Tougher They Come, The (305) Col. 
Trail of Robin Hood (color) (4946) 

Train to Tombstone (4934) i 
Treasure Island (color) (191)* 
Trial Without Jury (4921) 

Trio (Brit.) 

Triple Trouble (4915) 

Tripoli (5005) (color) 

Two Flags West (color} (029) 
Two Lost Worlds 

Two Weeks—With Love (color) (108) MGM 


Realart 


Pent. 


20th-Fox 


Pare. 
20th-Fox 
Cc 


Rep. 
niv. 
Univ. 


UNDER Mexicali Stars (4954) 
Under the Gun (109) 
Undercover Girl (105) 
Underworld Story, The (for. Whipped) 
Union Station (5002) 
Up Front 

U.SS. Teakettle 


UA 
Para. 
Univ. 
20th-Fox 


Col. 
RKO 
MGM 
Mono. 
Rep. 
wB 


VALENTINO (color) (320) 
Vendetta (167) 

Vengeance Valley (color) (117) 
Vicious Years, The 

Vigilante Hiceout (4966) 
Virginia City (018) 

Volcano 


WALK Softly, Stranger (102) 
Watch the Birdie (113) 

West Point Story, The (009)* 
When | Grow U 

When You're Smiling (304) 
Where Danger Lives (024) 
Where the Sidewalk Ends (017) 
Wicked City 

Wild Horse Prairie (5151) 
Winchester '73 (921)* 

Winslow Boy, The (Brit.) (027) 
Woman on the Run (932) 
Wyoming Mail (color) (931) 


YANK in Korea, A 


Stars 


Ginger Rogers-Ronald Reagan 
Charies Starrett-Smiley Burnette 
Veronica Lake-Zachery Scott 
Randolph Scott-Adele Jergens 
Judy Gerland-Gene Kelly 

Sally Parr-Philip Shawn 

Gloria Swanson-William Holden 
Roy Rogers-Estelita Rodriguez 
Vera Ralston-John Carroll 
George Montgomery-Paula Corday 


Jeanne Crain-Jean Peters 
Jean Kent-Robert Beatty 
Maria Montez-Robert Paige 
Charles McGraw-Marie Windsor 


Mark Stevens-Robert Douglas 
Johnny Weismuller-B. Joyce 
Johnny Weismuller-B. Joyce 
Lex Barker-Virginia Huston 
Doris Day-Gordon MacRae 
Pier Angeli-John Ericson 


Evelyn Ankers-James Ellison 
Gene Autry-Gail Davis 

Edward Underdown-Ralph Clanton 
Kenneth Tobey-Margaret Sheridan 
Glynis Johns-Dermot Walsh 


Charles Boyer-Linda Darnell 


Preston Foster-Virginia Grey 
Jane Wyman-Van Johnson 

Eve Arden-Howard da Silva 
Fred Astaire-Red Skelton 
Eleanor Parker-Patricia Nea! 
Dane Clark-Simone Signoret 
Clark Gable-Barbara Stanwyck 
Randolph Scott-Buster Crabbe 
Kathryn Grayson-Mario Lanza 
Van Heflin-Yvonne De Carlo 
Preston Foster-Wayne Morris 
Roy Rogers-Penny Edwards 
Don Barry-Tom Neal 

Bobby Driscoll-Robert Newton 
Robert Rockwell-Barbara Fuller 
J. Hayter-N. Patrick-J. Simmons 
Leo Gorcey-Huntz Hall 
Maureen O'Hara-John Payne 
Linda Darnell-Joseph Cotten 
Laura Elliott-Jim Arness 

Jane Powell-Ricardo Montalban 


Rex Allen-Dorothy Patrick 
Richard Conte-Audrey Totter 
Alexis Smith-Scott Brady 
Dan Duryea-Gale Storm 
William Holden-Nancy Olson 
David Wayne-Tom Ewell 
Gary Cooper-Jane Greer 


Tony Dexter-Eleanor Parker 

Faith Domergue-George Dolenz 
Burt Lancaster-Robert Walker 
Tommy Cook-Gar Moore 

Allen “Rocky” Lane-Eddie Waller 
Errol Flynn-H. Bogart 
A. Magnani-G. Brooks-R. Brazzi 


Joseph Cotten-Valli 

Red Skelton-Ariene Dahl 

James Cagney-Virginia Mayo 
Robert Preston-Matha Scott 
Jerome Courtland-Lola Albright 
Robert Mitchum-Faith Domergue 
Dana Andrews-Gene Tierney 

M. Montez-J. Aumont-L. Palmer 
Whip Wilson 

James Stewart-Shelley Winters 
Sir Cedric Hardwicke-Robert Donat 
Ann Sheridan-Dennis O'Keefe 
Stephen McNally-Alexis Smith 


Lon McCallister-William Phillips 


Release 
Date 


Feb. 10,'5! 
Aug. 3,'50 
Oct. 19,50 
Mar. 10,'5! 
Aug. 25,'50 
Jan.,'5! 
Aug.,50 
Sept. 25,'50 
Sept. 15,'50 
Mar.,'5! 


Apr.,'5! 
Sept. 29,'50 


(reissue) Jan. 1,'5! 


Not Set 


Feb.,'5! 


(reissue) Dec. 2,'50 
(reissue) Dec. 2,'50 


Mar. 10,51 
Sept., 2,50 
Not Set 


Nov.,'50 

Mar.,'5! 
Feb. 8,'5! 
Mar. 3,'5! 

Oct.,'50 


Feb.,'5! 


Jan. 12,'51 
Mar. 9,'51 
Nov. 17,'50 
Aug. 4,50 
Oct. 14,50 
Oct. 3,50 
Oct. 13,'50 


(reissue) Dec.,"50 


Sept. 29,50 


Aug. 6,'50 


(reissue) Mar. 17,'51 


Feb. 1,'51 


Nov. 4,50 
Jan. 12,'51 
Nov. 25,'50 
Mar. 22,'51 

Sept. 21,50 
Nov. 23,'50 
July,’50 

Mar. 2,'51 

Apr. 8,'51 
July 12,'50 

Not Set 
Oct.,'50 
Oct.,"50 


Feb.,'5! 


Runaing 
Time 


9im 
54m 


80m 
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Tim 
110m 
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MOST ADVANCED TEXTBOOK ON SOUND 
REPRODUCTION AND PROJECTION 








F. H. Richardson's 


BLUEBOOK of 
tag pea er lyon PROJECTION 





@ You will find this edition the 


solution to the perplexing prob- 
lems of projection room routine. 


SEVENTH EDITION — SUPPLEMENTED WITH 
The book is supplemented with 


a comprehensive group of SOUND TROUBLE CHARTS 
pe oe ae aaa and ALPHABETICAL INDEX 


CHARTS to help meet every 
possible emergency in the pro- 
jection room. It also includes a Over 700 pages. The only practical guide to 


lightning-fast index system al- good projection and quick trouble-shooting. 
phabetically arranged for swift 


easy reference. ORDER TODAY «+ $7.25 POSTPAID 


[CUIlLGLe®. SO VES HCP 


ROCKEFELLER CENTER. (20) NEW. YORK CHT Y 

















Sell ata glance 
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AIR-CONDITIONING number 





Comfort-Cooling— 


@ Meeting Its Practical Need 
@ Estimating Its Cost 
® Defense Control Restrictions 





Screen Light Chart 
Dealing With Zoning 
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- NEW PROFIT FOR YOU 


oe 


2 ¥ 


wale 
adr 


You can book new profit for your house by 
joining the thousands of exhibitors who 
offer their patrons the welcome refreshment 
of ic e-cold Coca-Cola. It’s a double-edged 
profit, too. It brings people back... and 
it increases your take with no increase in 
overhead. All you need is a few square feet 
of floor space and your choice of a wide 
variety of vending methods. For all the 
money-making details, address: The 


Coca-Cola Company, P. O. Box 1754, 





Atlanta, Georgia. 





_ Jon: Enensox ENCQ@RE Chairs 


Choice of Prominent 
Architects for 


New York Area Theatres 


Drew EBERSON 
HE SAME advantages which make 
Heywood-Wakefield seating so widely 
favored by both architects and operators 
can make it a profitable investment for your 
ee et Ee, ere house. You are sure of the kind of extra com- 
Both the Palace and Brookhaven were built and fort that makes patrons want to come back. 


decorated under the direct supervision of John 
and Drew Eberson, New York Architects, who You are sure of time-tested design and steel 
are nationally known for their outstanding i - 
thiaive divans, They: concldar Mapuand- construction that mean low, low maintenance 
Wakefield seating a sound choice for any theatre. costs. Call your nearest Heywood-Wakefield 
“During a single showing patrons always get ca . . 
ene at tate changes of evbiedt, Jntecugy the distributor or one of our sales offices in Balti- 
same seat the whole time. That’s why we feel more, Boston, Chicago or 
the extra comfort of Heywood- Wakefield seating 
can help assure the success of a new theatre.”” New York and get the 

facts at first hand. 


Theatre Seating 
Division 
MENOMINEE, 
MICHIGAN 


A oe 
WAKEFIELD 


Interior of the Palace Theatre, Parkchester, 
Bronx, N. Y., which is seated throughout with 
Heywood- Wakefield *‘Encore’’ model TC 700. 


WELCOME to the Heywood-Wakefield Exhibit at the 
T.ES.M.A. ing in Chicago, 0 8 toll Heywood-Wakefield ‘Encore’? Model TC 701 chairs are 
Spaces 92 and 93 Hotel Stevens used throughout the Brookhaven Theatre, Port Jefferson,L.I. 
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. . published the first Saturday of each 
month, with the regular monthly issues, and 
an annual edition, the Market & Operat- 
ing Guide, which appears in March, issued 
as Section Two of Motion Picture Herald. 


GEORGE SCHUTZ, Editor 


Advertising Manager: RAY GALLO; Midwest Representative 
URBEN FARLEY, 120 South LaSalle Street, Chicago. 


Sditorial Index for March 195] 


Page 
MEASURING COMFORT-COOLING AS A NECESSITY 
OF THE THEATRE 5 el 
Comparing the various methods of central-station air-condi- 
tioning available in their application to the practical needs 
of the theatre; and presenting a system for estimating costs 
on the basis of refrigeration tonnage required. 


ON THE HOUSE department: Theatre air-conditioning 
under defense program controls. . . . The new Donna theatre 
in Sturgeon Bay, Wis., marking the successful career of Mrs. 
Donna Borchert in motion picture exhibition . . . and other 
reports and editorial comment 


THE HOLIDAY THEATRE, Park Forest, Ill. (Chicago 
suburb), unit of a new community shopping and amusement 
ROME ratte etre 55 a erat gutiette ai 


ABOUT PRODUCT FOR THE THEATRE: Market News 
THEATRE SALES department: . . . 


How the Refreshment Service Attendant Can Promote Sales 
The Vender-Vane: Trade News and Comment 


THE NEEDLE’S EYE department: Table of Light Values 
for Various Picture Sizes: presenting an original ready- 
reference chart for ascertaining existing and required con- 
ditions of screen illumination 


THE DRIVE-IN department: Professional showmen are now 
taking charge; reporting experiments on screen surfaces 


| THEATRE LAW: Zoning restrictions—validity of ordinances 
establishing them, authority of zoning boards, avoidance of 
wasteful suits 


QUIGLEY PUBLICATIONS 


ROCKEFELLER CENTER, NEW YORK Circle 7-3100 
CHICAGO: 120 S. LaSalle Street Financial 6-3074 
HOLLYWOOD: Yucca-Vine Building Granite 2145 


AND OF BUSINESSES SERVING THEM 


CHartes H. Snyper of Detroit, 
formerly with Warner Brothers, is new 
manager of R. D. Gotpperc’s State thea- 
tre, Omaha, Neb. 


Tep Erwin, manager of Commonwealth 
Theatres, Herington, Kans., has been 
elected president of the Herington Cham- 
ber of Commerce. 


Recent managerial changes at Common 
wealth theatres have sent Ep WEAVER 
from Belleville, Kan., to the Lawrence, 
Kan., drive-in; Dewry Batts from Linds- 
borg, Kans., to Belleville; L. Watkins, 
from the Ritz, Garden City, to the 
Superior, Columbia, Neb.; ARNoLD 
SLUSHER, from the Superior, Neb., to’ the 
Boone, Columbia, Mo.; Jim Ewine, from 
the Boone to the Uptown, Columbia. 


Lindstrom and Sons have opened the first 
theatre in Boyle, Alta. It seats 255. Also 
opened recently were the Avalon theatre, 
Coronation, Alta., owned by Dave Joun- 
STONE, and the Roxy, Myrnam, Alta., 
owned by Pete PAWLUsKI. 


Frep S. Kocop, president of K-B thea- 
tres, Washington, D. C., has been elected 
president of the city’s Jewish Community 
Center for a fifth consecutive term. 


Harotp Lyon has resigned as manager 
of Tri-States’ Des Moines theatre, Des 
Moines, la., to manage the Paramount in 
Kansas City. 


Haroip L. Comes is the new manager 
of the Knob Hill theatre, Oklahoma City. 


RaLtpH BLANK has named RAYMOND 
HAsELO manager of his Fortieth, Admiral 
and Farnam Street theatres in Omaha, 
Neb. 


KENNETH Coo.ey has purchased the 
Star theatre, Calloway, Neb., formerly 
owned by Lester From. 


Jack Smitu has resigned as manager of 
Sam Hyman’s Cameo theatre, Philadel- 
phia, to manage the Senate, owned by 
CHARLES STIEFEL and Nat BLUMBERG. 
James FLoyp, former Senate manager, is 
now in charge of the President theatre, 
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YOU'RE 


iil 
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You Have the FINEST 
in a GRIGGS Chair! 


Skilled workmen using the 
finest materials in a modern 
plant produce GRIGGS All- 
Star Theatre seating. Above, 
Super Star Model 30 MBW 
with self-rising seat. See the 
Griggs line before you buy! 


Griggs 
ip, 
THEATRE 
SEATING 
Bathe Beit AOE 
EQUIPMENT cc ane Pheatre Seating 
COMPANY _ petton, texas 


DALLAS OFFICE, see Forrest Dunlap, 
2008 Jackson Street, Riverside 3595. 


Call, wire or write for 
samples and NEW catalog! 








Save 10% to 25% Using 


DROLL 


Processed Carbons 


—a continuous trim that 
burns the entire carbon. 


Available for these H.I. trims: 


NEGATIVES POSITIVES 
6mm. x9” 7 mm.x 12” and 14” 
7 mm. x 9” 8 mm. x 12” and 14” 

and 13.6 mm. x22” (machined for adapters) 

to provide 20 minutes more burning time. 

Shipped PREPAID at regular carbon list 

prices, plus $1.15 per hundred for milling, 

drilling and clips (on 13.6 mm. x 22”, $1.50 
per hundred), less 5% on carbons, 10 days. 


Write today for literature. 


DROLL THEATRE SUPPLY COMPANY 


317 S. SANGAMON ST. 
CHICAGO 7, ILLINOIS 














succeeding MANNy HELLER, who managed 
it for 15 years. 


JosepH E. Murpock is the new mana- 
ger of the Senate theatre, Harrisburg, Pa., 
having left Uniontown, Pa., where he used 
to manage the Penn State 
Company. His assistant is O. ANTHONY 
HOHENWALDE. 


Amusement 


Dave Lesovitz of Memphis, has pur- 
chased the Harlem theatre, West Memphis, 
Ark., from Porter and Harper. 


Frank WHALEN, 57, owner of the Hi- 
Way, Deertail, Cole., died 
Denve: following an operation, 
The theatre has been closed. 


recently in a 


hospital 


RatpH “Pop” Lee, manager of the 
Bluebird, Denver, has retired after 42 years 
in the theatre business, including directing 
and acting in stock companies, and manag- 
ing the America theatre (now torn down), 
the Rialto, Tabor, Aladdin, and finally the 
Bluebird. Iwenty years of his service were 
with Fox Intermountain Theatres. 


Jutius Pertmutrer, who operates the 
American and Crane theatres, Schenectady, 
N. Y., the Grand and Strand in Watervliet, 
and the Lake in Lake George, will add the 
Fort George, May. 
NATHANIEL ENGLANDER, of Glens Falls, 
who built it last year, will be associated 
with Mr. Perlmutter as manager. 


a 500-car drive-in, in 


Herpert Ocus of Cleveland, has an- 
nounced that he is opening two new drive- 
ins in Ontario, Can., this spring. They 
are located in Lindsay and Midland. Mr. 
Ochs and Ken Jones have also acquired the 
New Welland drive-in, Ontario, from the 
Brentford circuit, owned by LEN BETHEL. 


~~ STARTS “SUNDAY 
MARIE WILSON 
MY-FRIEND IRMA 


“se DYNAMITE ":. WM. GARG 


The Griffing-Laskey Drive-in Theatre 
Construction Company is building a new 
drive-in at Salem, Mass., for E. M. Loew. 
The drive-in has been scheduled for a late 
spring opening. 


Jack ParrisH expects to open his new 
drive-in at Ashburn, Ga., shortly. 


WituiaM J. Hampton, former manager 
of the Galax theatre, Birmingham, Ala., 
has replaced Cectt HARWELL as manager 
of the Lyric. James E. SEALs, formerly 
manager of the Royal, has replaced Mr. 
Hampton at the Galax. 


Davin Hopcpon has added the Stone- 
ham theatre, Boston, to his circuit, and has 
W. R. “Jeep” Provuty as its 
manager. 


named 


Georce W, STECK, assistant radio man- 
ager of the Westrex Corporation, sub- 
sidiary of the Western Electric Company, 
has left New York for the Near East to 
make engineering surveys on radio com- 
munications systems. Mr. Steck has also 
scheduled stops at Westrex offices in Paris, 


Basel and Rome. 


At HALLMAN has resigned as manager 
of Harry WINeEBERG’s Oriental theatre, 
Hollywood, Calif., and has been replaced 
by Haro_p GIMBAL. 


sold his 
Fla., to 


ALLBRITTON has 


Sarasota, 


Joun M. 
Booker drive-in, 
CHARLES WILSON. 


Jack Lourey has been named manager 
of the new Mission drive-in, San Francisco, 
new Trans-California Theatre Company 
The 1150-car drive-in, built at 
$250,000, is 


operation. 


a reputed cost of over 


Making use of adjoining store arranged to combine coming attraction with current attraction adver- 
tising of front. This new advertising arrangement was recently effected at the East End theatre in 
Detroit, with installation of Adler equipment to Adler frames employing 17- and 10-inch plastic letters. 
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equipped with 800 in-car heaters. Mr. 
Lourey was formerly with the United 
Artists theatre, and more recently with 
Trans-California at Santa Cruz. 


Managerial changes announced 
Warner Brothers theatres in the Phila- 
delphia area, name JOHNNY NIREMBERG, 
formerly of the Northeastern, as replacing 
Dick Parks at the Forum; Morris Con- 
Nors, formerly of the Palace, replacing 
Lee Kvein at the Orpheum; HERMAN 
Comer replacing Joz Nevison at the 
Colonial; Maurice Dovserc replacing 
JoHN PLuNnKetr at the Allegheny; and 


for | 


Mr. Plunkett replacing Mr. Comer at the | 


Princess. 


Mrs. VivieNNE Lairep is operating the | 
Colonial theatre, Hopewell, N. J., former- 


ly directed by her late husband. 


ABE SUNBERG is operating the Lincoln | 
drive-in, Philadelphia, on weekends, on a | 


lease from NEIL 


HELLMAN, who will re- | 


sume regular operation of the drive-in on | 


Easter Sunday. 


H. Merritt Younc has been installed 
as president of Local 661, projectionists’ 
union, in Reading, Pa. Frank J. Pappa 
is now president of Local 284, Wilmington, 
Del. 





In Theatre Air Conditioning, 


TYPHOON | 


,, BuOveS 


Vibha 
ANG, 


You want all your sound to come 


from 


the sound track, not from your 


air conditioning units. That’s why 
you'll like Typhoon. Scientifically 
sound-controlled for whisper-quiet 
operation. Quality engineered with 
over-sized components to deliver full- 
rated capacity year after year— 
smoothly, dependably, trouble-free. 


Your 


patrons will feel air condition- 


ing, but they won’t bear it. And 
remember, Typhoon delivers 
cool, dehumidified air at the 
lowest dollar cost per ton 


capacity. 


Cart YOUNG, formerly manager of the | 
Victoria theatre, Pasadena, Cal., has been 
named manager of the Colorado theatre in 
that city by West Side Theatres, Inc. 


Typhoon Units 

are available 

in 1% to 20 
Ton sizes 


IRWEIN SKLAR has announced the open- 
ing of his Crest theatre at Oceanside, Cal. 


Wa ter Creat has announced a March 
opening for his new Center theatre, 


Omaha, Neb. 
Jutius WaArREBURG has resumed owner- 
ship of the Irwin theatre, Irwin, Ia., from 


Martin AXELAND. 


Davip Motiver has reopened his Air- 


port theatre, Philadelphia, and returned the | 


Gem, which he had been operating, to K. 
KATZ, its owner. 


In managerial changes in the Harris cir- 
cuit, Pittsburgh, Birt ZeiLer has returned 
to the downtown Harris, replacing SAM 


LeFazio, who has been transferred to the | 


Liberty ; and Les Bowser being assigned to 
the Beechview. 


Jesse Day, district manager of the Cen- 
tral States Theatre Corporation, recently 
died in Fort Dodge, Ia., of a heart attack. 


He was 57 and had been with the circuit | 


34 years. 
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0; CHEAPER TO BUY: Up to 25% 


lower dollar cost than central 
plant system. 


CHEAPER TO OPERATE: No waste 

cooling of upper area, no loss 
in ducts. Built-in thermostats turn 
off individual units when not 
needed. 


pot To rin 5d ak - in 
operation with a ~ 
walls to tear down, 

build. 


RUGGEDLY ENGINEERED: Over- 
size parts insure full-rated ca- 
pacity under toughest conditions, 


Write for the Typhoon Theatre Story 


SUPPLEMENTS YOUR PRESENT 
SYSTEM: Units can serve as 
tions to central cooling plant, wheo 
more air conditioning is required. 


WRINGS OUT MOISTURE in addi- 

tion to cooling, filtering and 
circulating ... complete air condi- 
tioning in summer, with heating 
coils optional for winter use. 


& ZONE CONTROL: Individual zone 
thermostats give even tempera- 
ture throughout the house. 


QUIET OPERATION: Sound-bafiled 

cabinet, low-speed com ir 
and floating spring base eliminate 
noise, vibration. 


Dept. HA 


TYPHOON Air Conditioning Co., Inc. 


794 Union Street, Brooklyn 15, N. Y. 
Distributed by Independent RCA Theatre Supply Dealers 











“VICTORY CARBONS’ are back 


to conserve copper for defense 


A National emergency has been declared. Our country is in 
grave danger. National Carbon Division is helping to con- 
8 
a thinner coating on the following sizes of projector carbons: 


serve vitally-needed copper for use in defense... by puttin 


8 mm x 14” “SUPREX” Positive 
8 mm x 12” “SUPREX” Positive 
7mmx 9” “OROTIP” “C” Negative 
7 mm x 14” “SUPREX” Positive 
7 mm x 12” “SUPREX” Positive 
6mmx 9” “OROTIP” “C” Negative 


The above carbons will be called “Victory Carbons” and will 
operate at the reduced currents shown: 
Maximum 65 amperes—8 mm “SUPREX” Positives 
7 mm “OROTIP” “C” Negative 
The terms “National”, “Orotip” and 
“Suprex” are registered trade-marks of Maximum 45 amperes—7 mm “SUPREX” Positives 
6 mm “OROTIP” ” Negative 
NATIONAL CARBON COMPANY . 


Division of 
UNION CARBIDE AND CARBON CORPORATION 5 
30 East 42nd Street, New York 17, N.Y will be in the thickness of the copper coating. “Victory 


There will be enough carbons to go around. The only change 


District Sales Offices: Atlanta, Chicago, Dallas, Carbons” aren’t new. They helped us in the last war. They 


Kansas City, New York, Pittsburgh, San Franciseo 


in Canada: National Corben Limited, Terente 4 are helping us now to prepare for the next one, if it comes. 
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NOTRE SLOT IS Alba? SE 


GEORGE SCHUTZ, Editor 


ae) 


Measuring Comfort-Cooling 
As a Necessity of the Theatre 


Motion picture exhibition has on its hands a public far more 
comfort-adapted than the one it used to thrill. Probably more 
thrill-adapted, too—giving comfort just that much more weight. 
And comfort is one of TV’s two chief assets, the other one 
being convenience. All of which urges attention to air-condi- 
tioning now as effectively as the theatre business is allowed 
to deal with it. From this point of view are here considered 
comfort-cooling methods available today . . . their practical 


application according to various requirements . . 


By G. A. GALLAGHER 


AS LIVING standards have 
risen in our country, the public has become 
accustomed to enjoying comfortable living, 
working and recreational conditions. Cen- 
tral heating with its automatically con- 
trolled provisions for heat at comfortable 
temperatures, is now one of the first re- 
quirements, not only of commercial build- 
ings, but of a great majority of our homes. 
This universal demand for facilities of 
comfort has been primarily due to improved 
equipment at decreased costs. 

Air-conditioning, even for merely the 
summer periods, has not reached such pro- 
portions, but considering the tremendous 
jump in room conditioner sales in the last 
two years, the installation of such unit 
equipment seems to be on the way toward 
quite as much usage as central automatic 
heating. 


. and costs. 


Air-conditioning first started in indus- 
tries where the manufactured products 
were affected by humidity and temperature. 
Naturally, as in all new industries, the air- 
conditioning equipment which was made 
available at first, was both costly to buy and 
expensive to operate. For that reason, 
large-scale comfort-cooling installations 
then appeared only in places where possible 
economic returns made them acceptable. 

Large motion picture theatres were the 
first to take advantage of comfort air- 
conditioning; then followed department 
stores, offices and restaurants, and next 
practically all types of public buildings. 
Today, again due to the economics of mass 
production, equipment is available for small 
individual installations in apartments and 
homes. 

As public demand for air-conditioning 
grows in proportion to the number of in- 
stallations made and enjoyed, so_ those 
places of business, including theatres which 


have not made these summer comforts 
available, will be very much shunned by a 
comfort-adapted public. Since air-condi- 
tioning has become so imperative, let us re- 
view the various methods available to pro- 
duce comfort conditions for the patrons of 
motion picture theatres. 

Primarily, the air-conditioning of a thea- 
tre concerns itself mainly with the comfort 
of people, not the maintenance of exact con- 
ditions such as are required for processing 
manufactured products. The conditions 
which render people comfortable are con- 
trolled by temperature, humidity, and air 
motion, and also by air purity. 

The relationship of these four items has 
been the subject of constant study by 
engineers and scientists. It has been found 
that there is a considerable range in the 
permissible combination of temperature, 
humidity and air motion, during which a 
person can experience a comparable degree 
of coolness. How often have we heard, 
“It’s not the temperature, it’s the humid- 
itv!’ That statement is actually a crude 
expression of the scientific approach to 
atmospheric comfort. 


COMFORT STANDARDS 


A patron sitting in a theatre auditorium 
may be said to be comfortable when he is 
completely at ease and the mechanism of 
his body heat loss is in perfect balance, so 
that he loses all sensation of being either 
warm or cold. This condition can only be 
approached if the proper combinations of 
temperature, humidity and air motion are 
maintained. Too low a temperature pro- 
duces a shock effect due to sudden reduc- 
tion from outside to inside conditions. Too 





high a temperature increases internal body 
heat with resultant discomfort. Too lou 
humidity produces a parched condition of 
skin, mouth and nose. Too high humidity 
causes an excessive accumulation of mois- 
ture on the skin and hence on the clothing, 
reducing natural cooling effect and promot- 
High air 
motion will usually cause the annoyance of 
drafts and other air currents. Deficient 
iir circulation will cause a rise in body tem- 


ing production of body odors. 


peratures and odors. 

It is the 
engineers that for an average theatre audi- 
torium 1,000 and 2,000 
people, the air motion should be from 15 to 
20 cubic feet of air per minute per person. 
In a normal-sized house, this amount of air 


consensus of ventilating 


seating between 


can be moved without objectionable drafts. 

In order to maintain the necessary fresh- 
ness to prevent the rise of body odors, and 
infiltration of 


to minimize uncontrolled 


outside air, it is considered necessary to 
introduce some fresh air into the condi- 
tioning system. Five to seven cubic feet of 
outside air per minute per person is suffh- 
Where smok- 


ing is permitted, a great deal more outside 


cient for normal conditions. 


air is needed in order to eliminate stale 
tobacco odors. 

At the beginning of the air-conditioning 
era, when the large “deluxe” theatres were 
about the only places with cooled interiors, 
the design and sizing of equipment fol- 
some rather stringent and 
rules. It was deemed necessary to bring 
inside temperatures down to 70° regardless 
of the existing outside temperatures, and 


lowed costly 


equipment had to be large enough to per- 
form even at the peak maximum outside 
limits of that particular zone. This method 


of choosing equipment made the original 
cost and operating maintenance much too 
high for the average theatre. 


SIZING EQUIPMENT TODAY 


As time went on and more data became 
available, it found that 
equipment could be modified 
average maximum outside conditions rather 
than peaks, especially since these relatively 
few outside weather peaks very seldom con- 
with 


was design of 


to satisfy 


curred audience overflows in audi- 
toriums. 

Furthermore, it was found that comfort 
conditions for patrons required that theatre 
temperatures and humidities be maintained 
so as to avoid too great a contrast between 
the indoor temperatures. 
Therefore, in consideration of these diver- 
sified load factors, and a closer approach to 
real comfort conditions, new and more 
tolerant design limits temperatures 
have been gradually adopted. 

Generally acceptable optimum conditions 


and outdoor 


and 


to be used in design and sizing of theatre 
equipment sections of the 
country are listed in Table 1. These speci- 
fications provide for average normal maxt- 
mum weather conditions, but eliminate the 
peaks which might occur over 10% of the 


for various 


season. 

It has also been found that summer in- 
door conditions cannot remain fixed with- 
out regard to actual outdoor prevailing 
temperatures. As the outdoor temperature 
rises, the indoor temperature should be per- 
mitted to rise also, with a corresponding 
correction in relative humidity. Table 2 
shows desirable indoor conditions for vari- 
temperatures. It has been 


ous outdoor 


TABLE I: Recommended range of summer inside conditions in U. S. 





écid 


oD dad 





Typical 
conditions 
(average) 


Dry Bulb Wet Bulb 


maxmium inside 


optimum inside 
conditions 


conditions 


Dry Bulb Rel. Hum. Dry Bulb Rel. Hum. 





93 75 


Midwest 


Northwest 


Southwest 





77 35%, 80 45%, 
76 40°/, 79 50°/, 
75 50°, 78 55%, 


78 40°/, 81 
77 45°, 80 
76 55°, 79 


79 40°, 82 
78 45°, 8! 
77 55°, 80 


74 40°/, 76 
73 45°, 75 
72 55°, 74 


76 30%, 77 
75 40°/, 76 
74 50°, 75 








TABLE 2: Desirable summer indoor 
air conditions for various outside 
temperatures. 





INDOOR AIR CONDITIONS 

Outside 
temp. 

Dry Bulb 





Wet 
Bulb 


95 80 65 


Dry 
Bulb 


Rel. 
Hum. 


43%, 


9 78 48°, 


85 76.5 50%, 
80 = 75 52%, 
75 73.5 55%, 


ee 59%, 














determined that these combinations will 
tend to provide the best overall comfortable 
conditions for the average moviegoer. 

With these temperatures and humidities 
as the design limits and operating condi- 
tions, we can determine what equipment 
available will serve these conditions at a 
minimum cost. A motion picture theatre 
located in a residential section having 1,000 
to 1,500 few auxiliary 
The main spaces to be conditioned 
usually will consist of the auditorium, foyer 
and lounges, and probably also the lobby. 
For that reason, the air delivery system can 
be kept at a minimum consistent with 
proper distribution. Usually a heating 
system is included in order to give year- 
round operation. 


seats contains 


rooms. 


The next step is to consider what con- 
stitutes the cooling load for the theatre. 
First, we should realize that there are two 
One is the load 
caused by actually reducing or changing the 
temperature of a substance (air, walls, 
seats, clothing): this is called Sensible 
Heat. The other is the load which does 
not change the temperature but changes the 
actual state of a substance, such as changing 
water (perspiration) to vapor, or changing 
the vapor in the air back to water (con- 
densation ) : this is called Latent Heat. 

The total job to be done by a cooling 
system is to reduce both the sensible and the 
latent heat of a theatre, its contents, and its 
occupants. ‘The unit used by engineers to 
measure the changes in heat is the British 
Thermal Unit which many of you must 
have come across by this time in its abbre- 
viation Btu. Just what a Btu amounts to 
is not important for us here; merely to 
understand it as a unit of heat is sufficient 
to make use of it for purposes of con- 
venience. Now let us see how much heat 
we are likely to have to deal with in a 


(Continued on page 16) 


types of cooling loads. 
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THINGS SAID AND DONE AND THINGS TO COME MORE 


OR LESS CONCERNING THE SHOWPLACE 





Comfort-Cooling of Theatres 
Under Current Defense Controls 


WHILE PRESENT defense 
program restrictions are in effect, can thea- 
tres be air-conditioned? We have put the 
question to the National Production Au- 
thority with respect to 
various circumstances, going from office to 
office in search of the proper authority for 
each version. The replies may be resolved 
into: Maybe ... but probably not. 

Installation of air-conditioning equip- 
ment is not prohibited as such. There is 
no restriction on any kind of equipment. 
Order M-4 applies only to the building. 
It is when the installation of equipment 
compels structural change that defense con- 
trols begin to perform. That is why air- 
conditioning is so negatively affected. Rare 


in assorted ways, 


is the instance in which cooling apparatus 
can be installed without some invasion of 
the building structurally. 

The most apparent exception is space 
cooling, which may be provided by unit 
conditioners placed at least in the audi- 
torium. But two potential limitations 
operate here: first, that which may be pre- 
sented by the technical characteristics of 
the method itself; second, that imposed by 
wiring, water supply and drainage require- 
ments. For the opinion gathered from the 
NPA seems definitely to be this: 

If unit conditioners can be applied 
merely by plugging them into electrical 
outlets, the Government isn’t interested. 

If the unit conditioners require installa- 


SPEAKING OF THEATRE AIR-CONDITIONING: Here it is visualized for such of your patrons as 
read the Saturday Evening Post, in an advertisement of the Armstrong Cork Company prepared for the 


March 10th issue of that publication. (Reason: 


Armstrong, prominent | 


turers, make 





cork insulation, too.) Page-wide, and in four colors, the original has been scaled, if not to representa- 


tive accuracy, at least to impressiveness. And the upshot of the copy is: 
notice is that everyone in showbusiness has one objective—to please the audience.” 
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"One of the first things you'll 
Whose arguing? 


tion of water lines and electrical circuits, 
but rather superficially, the incidental pro- 
visions must be paid for out of the $5,000 
allowed by Order M-4 for changes in a 
theatre structure within a period of twelve 
months, while the cost of the equipment 
itself is not limited. Order M-4 simply 
does not apply to the equipment in a case 
of this kind. 

On the other hand, the $5,000 limit 
does apply to the equipment itself in any 
kind of air-conditioning installation that 
requires water and electrical lines, and of 
course ducts, in such manner that they are 
integral parts of the theatre building. 
Which comes pretty close to making any 
thinking we now do about air-conditioning 
merely preparation for another, happier 
period in our history except when 
specific permission can be obtained from 
the NPA upon appeal. 


“HARDSHIP” APPEAL 


Construction of a couple of dozen reg- 
ular theatres and drive-ins have been al- 
lowed, up to recent date, under the appeal 
provisions of Order M-4. This amounts 
to a little better than half the number of 
applications. The approvals, presumably, 
were in “hardship” cases; presumably, an 
appeal for the right to install an air-condi- 
tioning system, where there had been none 
before, would have to be on that basis to 
have any chance to succeed. 

There would seem to be many instances 
where the argument of “hardship” could 
be well documented. Comfort-cooling has 
become so common in public places that a 
theatre which is uncomfortable because of 
lack of it is in a most difficult position, not 
merely with respect to competitive theatres 
which do have it, but in an absolute sense. 
The public has been showing us that it can 
jolly well do something else than go to the 
movies! 

Comfort is an absolute necessity; hence, 
where cooling equipment is needed for 
comfort, it is an absolute necessity. No 
building needs air-conditioning like one in 
which hundreds of people are seated in 
compact assemblies from two to three hours 
at a time, dependent upon air introduced 
by mechanical ventilation. 

Nevertheless, one official 


of the NPA 














Product of Showomanship! 


@ This is the Donna theatre which Sturgeon Bay, Wis., can proudly display to 
the fishermen and cherry pickers who visit her annually. It represents the enter- 
prise of Mrs. Donna Borchert, whose career is recounted in adjoining columns. 


The front of the Donna is 
built of two layers of con- 
crete, with the outer one 
scored to resemble blocks and 
self-colored green. In addi- 
tion to the outside window, 
the box-office has one inside 
for inclement weather, Much 
interior trim is natural birch, 
which is used for the refresh- 
ment nook in the foyer (left). 
Toilet rooms, and a women's 
cosmetic room, are on a mez- 
zanine level. The auditorium 
has 500 American "Bodiform" 
chairs in a stagger plan. 
Grand opera figures enliven 
the wall. The Donna is air- 
conditioned. The architect 
was Urban Peacok, Milwaukee. 














remarked that if the exhibitor had got 
along so far without cooling equipment, he 
would have a hard time showing the au- 
thority that it had become essential now 
to his continuance in business! Now— 
how—do—you—like—that ! 

* 

It was pointed out, during our visit to 
the NPA, that air-conditioning manufac- 
turers had been told just what they could 
and could not do, that they knew the au- 
thority’s views backwards and forwards. 
We don’t know what they were told. 
We do know that inquiry also among them 
brought the general response that they 
themselves would like to know the answers 
we were seeking. 

Several of the largest manufacturers re- 
ported that they had a considerable inven- 
tory of unit conditioners, and prospects 
were that they would produce much equip- 
ment of all kinds, including those suited 
to theatres. The Government has not yet 
cut back production of air-conditioning 
equipment. A recent press release of the 
Carrier Corporation stated that its 1951 
line would include five capacities of unit 
conditioners from 3 to 15 h.p. (loosely, 
tons of refrigeration) ; evaporate condensers 
‘‘in expanded capacities,” a new model cool- 
ing tower, ‘‘a wide range of reciprocating 
compressors, and commercial Weather- 
makers up to 75 h.p. for commercial and 
industrial use.” 

Who is free to buy the non-industrial 
stuff? Stores... restaurants? 

. 


Marking Another Score 
For the Widow's Might 


FOR A HIGHLY specialized 
industry, with even small operations com- 
plex compared with most other businesses 
at the same level, motion picture exhibition 

has always had a 

pretty large number 

of husband-and-wife 

teams. And more 

than a few of the 

wives have carried 

on, to make good in 

their own right, 

when the _ passing 

of the husband has 

dissolved the part- 

nership. The new 

Donna theatre in 

Sturgeon Bay, Wis., 

Ne ~~. marks the progress 
of such a career. 

Sturgeon Bay is 

a small town out on a triangle of land 

formed by Green Bay on one side and Lake 

Michigan on the other. It is good fishing 

country; and twice a year it offers less 

common attractions—in the spring, when 

the cherry trees of Door County are 

in full blossom, and in June, when 


Mrs. Donna Borchert 
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pickers from far and near gather to harvest 
the fruit. Frank Borchert and his wite 
Donna got into the theatre business there in 
1920, when Sturgeon Bay’s opera house was 
opened as the Door theatre for regular 
motion picture performances. 

One of the owners of the operating com- 
pany, Mr. Borchert soon became manager 
of the theatre, and Mrs. Borchert’s educa- 
tion in show business wasn’t long in start- 
ing. Mr. Borchert kept buying stock from 
his associates, a little now, a little later, 
through the years, until he had purchased 
all of it. That was in 1941. In January 
1942, while on a trip to Milwaukee, he 
suddenly passed away. 


PLANNED AHEAD PROMPTLY 


Mrs. Borchert took complete charge of 
the operation, with a house manager—at 
that time, John Feuerstein—to handle de- 
tails. Later she would have her son Rod- 
erick to aid her, but he was still in school. 
Almost at once she made plans for a theatre 
more in keeping with modern standards of 
exhibition. On a suitable site stood a sort 
of recreation hall, used for dances and 
rollex skating. She purchased this in 1943. 
And last year she found herself able to 
have the building demolished, except for 
side walls and roof, and to replace it with 
the kind of motion picture theatre she had 
been promising her townspeople. 

Named for her—since is it not a product 
of her own enterprise ?—the Donna thea- 
tre (pictured on opposite page) seats 
500. For the opening in November, tickets 
were a dollar each, and it was a sell-out. 
Russ Leddy of the Orpheum theatre in 
Green Bay came over to be one of the 
speech-makers, along with the mayor of 
Sturgeon Bay, and of course Donna Bor- 
chert herself. Herbert Graefe, who is now 
manager of both the Door and Donna thea- 
tres, was master of ceremonies. 

Present also was John Schuyler, general 
manager of Delft Theatres, Inc., with 
which Mrs. Borchert’s operations have 
become associated. 

Roderick Borchert, co-owner under terms 
of his father’s will, is now also active in 
the management. 


“COMFORT is the byword at the Paramount" said 
that Broadway home of the latest fine film product 
and of leading stage talent, at the top of a recent 
advertisement in New York newspapers. .. . And 
Alex Manta of the Manta-Rose Indiana-lllinois 
circuit told a meeting of his managers last month, 
“Hollywood can make the finest productions, the 
distributor can pre-sell them to the public, and 
the theatre manager can in turn sell the attractions 
locally, yet all of these efforts can be knocked 
into a cocked hat by bad housekeeping.”. . . The 
theatre itself, everything about it that adds up to 
a pleasant environment and technical competence, 
has always been basic to the showmanship that 
built the business. Now with the home to compete 
with, its condition and equipment are more critical 
than ever. 
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for YOU, Mr. Theatre Owner... 


you can fill every seat...down front... 


on the sides or in the middle with 


_HAPFY CUS TOMERS: f 


Ae Spe 


The NO GLARE 


Magic Screen 
of the Future 
is here NOW! 


CUSTOM SCREEN 


NO PERFORATIONS 


to dot your patrons’ eyes! 


No eye strain from distortion! 


17S WONDERFUL! 


SAY PLEASED PATRONS EVERYWHERE! 


@®ese@eeeoeeeeesee eds 





B. F. SHEARER COMPANY 


2318 Second Avenud, Seattle, 1/ Washington 


Sold Exclusively in Export by FRAZAR & HANSEN, Ltd., 301 Clay St., San Francisco, Calif. 
Canada Distributor + Dominion Sound Equipment, Ltd. 
Offices in all Principal Cities 





RECREATION 
AREA 
} 


In the plot plan immediately above, the Holiday thea- 
tre is indicated in black, with entrance arcade, as shown 
in the photo, off Pedestrian Mall. Of shaded areas, 
A" is bowling alley, "B" management building, “C 
bank, "D" clinic. Below is main floor plan of theatre. 


=I 


AUDITORIUM 











ATTRACTION 
SIGN 


PEDESTRIAN MALL 








Integrating the 
Movies into Daily 
Community Life 


The Holiday theatre 
in Chicago’s new suburb of Park Forest, 
which it serves as cultural and social center. 


Architects: 
LOEBL, SCHLOSSMAN & BENNETT, Chicago 


The lobby, or “common room,” looking into the 
foyer which extends across rear of the auditorium. 








THE HO.IpAy theatre in 
the Chicago suburb of Park Forest is a unit 
completely integrated in a community shop- 
ping and recreational center that is a not- 
able demonstration of the newer concepts 
of modern community planning. Park For- 
est is a residential project constructed dur- 
ing the last three years; it now has a popu- 
lation of about 15,000, and the development 
is planned for twice this number. Buildings 


View of the lobby toward open ticket booth 
inside the entrance, and refreshment nook. 
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of the business center (see plot plan on 
opposite page) are of similar architecture 
and are linked by sidewalks that usually 
are canopied, with the whole surrounded 
by parking areas off convenient drives. 

The Holiday, like the other buildings, is 
the property of the developers, the Amer 
ican Community Builders, Inc., and is oper- 
ated by H. & E. Balaban Theatres of Chi- 
cago. The theatre building is styled to ex 
press a community function that includes 
motion picture exhibition with such other 
uses as the residents may find for it. There 
is a lounge off the lobby for club meetings 
and parties; at other times theatre patrons 
may enjoy coffee there. The auditorium is 
used for Sunday services by two churches. 

The very approach to the theatre ex 
this evaluation. The 
marked by Adler attraction 
equipment mounted on a brick pylon just 


presses entrance is 


advertising 


beyond an arcaded walk. Glazed doors 
lead immediately into a great lobby sug 


gestive of a rustic inn. Tickets are sold only 


inside, over an open counter. 

Immediately adjoining this ticket booth 
is a refreshment nook, whose counter has a 
facing which may be removed during spe- 
cial children’s shows to make the merchan 
dise visible to the smaller youngsters. And 
the drinking fountain has a smaller mate 
to accommodate children, while there is a 
cry room at the rear of the auditorium. 

The lobby is predominantly finished in 


Painting of the structural envelope supplies 
the finish of the auditorium. Light areas 
on backs of the Kroehler chairs are ivory 
markers to facilitate locating empty seats. 


vertical oak boards and is fully carpeted in 
homey red and brown stripes. Illumination 
is from built-out ceiling cornice coves and 
a candelabra type central chandelier. By 
day, however, light is furnished by windows 
overlooking a planted patio in front. 

The main section of this building, which 
includes store space along the frontage 
(see plan on opposite page) is constructed 
of cinder blocks except for the store facade, 
which is beige stone. The structural enve 
lope is left exposed throughout the audi 
with the cinder block walls 
painted off-white, and the ceiling 
trusses and beams painted black. The ceil- 
ing is thus vaulted and beneath the apex is 


torium, and 


piers 


suspended the duct of the auditorium air 
with Anemostat 
along the duct, supplying either heated or 


supply system, diffusers 
cet voled air. 

The Holiday seats 1,060, with Kroehler 
push-back chairs, about 150 of which are 
in the balcony extending over the standee 
and foyer. 

Illumination of the 
downlights in the duct construction, by 
pockets formed by metal baffles on the wall 
piers, and by wall luminaires, the conduit 
to which is left exposed. 


auditorium is . by 








i. PP" SEATe Ll «Cs Measuring Cooling 
: As a Necessity 


He (Continued from page 10) 


= 
' 
= 
s 
theatre, taking for our example a house 


demand sparkling bright pictures... which e i capable of seating 1,650 persons. Here are 
means that if you have a giant-size screen, you . the figures: 
must use Motiograph Hi-Power 75/115 ampere 
Arc Lamps. They assure brilliant pictures of un- : Units of Units of Units of 
wavering intensity—much more light at much pw Latent Sensible Total 
less cost—more screen lumens at 100 amperes @ Hest =Hest = Heat 
. - Internal load (1650 
—with better distribution—than condenser type & ’ | persons) plus some 
lamps operating at 180 amperes with heat filters ' | — lamp load 280,000 320,000 600,000 
...and carbon costs are less than half. Furthermore they can be operated with less | Outside heat absorp- 
expensive current conversion equipment. |  tion—Sun load and 
: safety factor 250,000 250,000 
For convincing proof, request a free demonstration in your | Outside makeup air.. 120,000 130,000 250,000 
own theatre. For smaller screens, Motiograph also has 46 
ampere lamps and 40 ampere lamps. | 400,000 700,000 1,100,000 








For free literature address It has become customary to rate refriger- 
MOTIOGRAPH, INC. ating equipment in tons. This means that 
America's Oldest Manufacturer of Projection Equipment | equipment rated at one ton is equivalent to 


4431 WEST LAKE STREET CHICAGO 24, ILLINOIS the cooling action of one ton of ice melted 
during the period of one hour. The heat 


required for that melting job amounts to 
12,000 Btu’s per hour. If we divide the 
total load of the above theatre, 1,100,000 
sie Satine Btu’s, by 12,000, we get approximately 100 
W illiams tons. That is the capacity of the cooling 
plant required by this 1,650-seat theatre. 
i . P f Perforations are clean-cut with no projecting You will please note, however, that of 
ear-rF roo fibres to collect dirt or impede sound. The super- the total heat load, 400,000 units, or about 
reflective surface assures brilliant pictures. Seam- 36%, is made up of latent heat, or water 
less, One-piece construction prevents checking vapor suspended in the air. The only way 


> . ; ‘ the f 
Screens and cracking. that this vapor can be eliminated is by 


| means of chemical removal, or by condensa- 

















Tear-proof. Rupture-proof. You can’t even kick 


Stav a hole in them. Permanently flexible, they afford tion due to low temperatures. The first 
° 


exceptional recovery from dents and depressions. | method is not readily usable in theatres. 


71.2 Fire-resistant. Unaffected by moisture. Fungus- The second method requires that air tem- 
lite proof. peratures be lowered below 55°. For the 

| air to be depressed to this low temperature, 

the refrigerant should be no higher than 


Lon CP wee Only $1.50 per sq. ft. 45° to 48°. 
I 
Write for free samples, silver or white SUITING METHOD TO NEED 


| Now as to the several methods practic- 
— — | ably available to do the job of cooling a 


— apes: ; > nas | theatre: 
SCREEN COMPANY Air spray method with recirculated 


1675 Summit Lake Blvd. Akron 7, Ohio 


Delivered with protective coating. 








water: This system causes water to be 

| evaporated in the air stream. Because it 
requires some heat to evaporate water, the 

° air is cooled a slight amount, about 6° to 

3 One way to keep posted— be & coupon clipper | 8°, but the humidity of the air is increased. 
Deep well water used in refrigerating 
coils: This system causes water from ex- 

| tremely deep wells (150 feet or deeper) to 
The F & Y Building Service is the outstanding be circulated through multiple-row finned 
‘ : . 2 | coils over which the air is blown. The nor- 
agency in Theatre Design and Construction in | mal decp well Geter tenpeentions euteel- 
tered in the northern United States is 

| approximately 55°. Even with multiple 
| coils, it is impossible to drop the tempera- 
& ra a yY BUILDING SERVICE | tore al ee ee bic 
| therefore, it is impossible to do a complete 

East Town Street Columbus 15, Ohio | job of latent Pacnegarone This type of 


“The Buildings We Build Build Our Business” system is excellent, however, for an average 
load ; it is less effective when the attendance 














Ohio and surrounding territory. 
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approaches a full-house condition. The 
sensible heat is lowered, but the humidity 
may not be proportionately affected. 

Mechanical refrigerating compressor with 
direct expansion coils: "This system uses a 
motor-driven compressor to supply a re- 
frigerant to expansion coils over which the 
air is blown. If the units are sized cor- 
rectly for the amount of air used, the re- 
frigerant may be dropped in temperature 
to values ranging from 38° to 45°, thereby 
making certain that the air blown over 
them is reduced below the 55°. When this 
happens, the humidity of the air is reduced 
to very low values, permitting it to reab- 
sorb latent heat as well as sensible heat 
from the theatre auditorium and _ its 
occupants. 

This method of 
though it is not the 
most flexible and most reliable. 
recognized fact that deep well 
(where available) can do a good job, parti- 
cularly under a light or average load, and 
to assist mechanical refrigeration. 

There is a secondary side to mechanical 
refrigeration which is not too well under- 
stood by the layman. This is the cooling 
within the plant required to produce con- 
densation of the compressed hot refrigerant 
gas, after it has performed its refrigerating 
duties. In order to cool this hot gas so 
that it will be transformed to a usable 
liquid, water is placed in contact with it 
to absorb the heat of the gas by conduction ; 
or water is sprayed against it, to carry off 
the heat by evaporation. 

The first, or conduction, form of con- 
denser uses either city water, or recir- 
culated water, which is recooled by some 
secondary means, such as a water tower. 
The second, or evaporative, condenser uses 
recirculated water and a strong air blast to 
create evaporative cooling. 


air conditioning, al- 
least expensive, is the 
It is a 
water 


ESTIMATING COSTS 


It may be of some interest to the readers 
to check over a simple method which may 
be used for estimating the costs of theatre 
air-conditioning installations. Since systems 
are usually rated in tons of refrigeration, 
and are used with certain air handling ca- 
pacities in order to comply with the re- 
quired comfort zones, two cost graphs are 
submitted with this discussion—one for each 
part of the whole system (next page). 

Figure 1 shows that the cost-per-ton of 
mechanical refrigeration decreases as the 
size of the installation increases. The cost- 
per-ton for ranges of 25- to 200-ton capaci- 
ties may be selected. In this cost is included 
all compressor room equipment and evapo- 
rative condensers, with their necessary elec- 
tric motors and drives; all refrigerant pip 
ing and insultion; all refrigerant, controls 
and testing. 

Figure 2 shows the cost per 1000-c.f.m. 
of the complete air distribution and air cool- 
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SUMMARY OF PROCEEDINGS 
MID-CENTURY CONVENTION 
THEATRE OWNERS OF AMERICA, Inc. 
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efficient cleaning equipment. 


to clean all surfaces, floors, walls, 
without ladders or scaffolds... 
Super for your needs. 
a clean, sanitary, attractive house. 


Model M—A streamlined Super for 





heavy duty general use Light 
weight, ready portability, simple op- 
eration. A safety trap catches metal 
and other solid objects picked up by 
the floor tool. 


Model QR 


Carpets and 


Model QR 


Ask your supply dealer 
for a demonstration right 
in your theatre. Prove 
for yourself why so many 
modern theatres are Super 
cleaned. Write for com- 
plete data. 


All 
rugs 


Super features 
can be dried 


bare floors 





SINCE 1911 


Be A Super Showman 


Save Labor - Save Time - Reduce Fatigue 


To make business better cut your cleaning cost. 
Any one of the three Specialized Super Theatre Cleaners will enable one 
operator to do the work—and a better job—than several working with less 


All Super Models are equipped with Special Tools which make :t possible 


Easily converted to a blower 
Reduce operating expense and assure your patrons 


plus 
atter 
where they lie; suds and scrub water removed from 


National Super Service Company, Inc. 
1941 N. 13th St., Toledo 2, Ohio 


‘SUPER SUCTION “= 


“THE DRAFT HORSE OF POWER SUCTION CLEANERS” 


Add the saving to profit 


drapes and high places 
Choose the 


the screen, 


Model Qs 
cleaner with 
powerful pick-up 
less operation 
easily portable. 


A Super quiet suction 
multi-stage fans for 
Practically noise 

Light weight and 


wet pick-up 
shampooing 

















YOULL SAVE TIME ... 


and be able to detail your requirements, by writing advertisers direct 


Many of them provide coupons specifying literature for your convenience. 


. . How- 


| ever, if you prefer to use the service of the Theatre Supply Mart, you need only to 
| indicate the items by reference number on the detachable postcard provided in the Mart 


on page 1/9. 





Peakin 


$6.00 — 214," to 44" opening 
$8.00 — 214,” to 52” opening 
Ask Your Dealer 


. 











ROBIN-ESCO 
‘Super-power 


OF 
UT 





MODERN .. . DEPENDABLE AND 
UNFALTERING POWER SOURCE 
Write for Information 
and Literature 


J. £. ROBIN, INC. 
267 RHODE ISLAND AVENUE 
EAST ORANGE, N. J. 











More Comfort 
More Beauty 
More Durability 


Empty seats automatically 
ossume three-quarter safety- 
fold position. Low house- 
keeping cost. American design 
and superior materials insure 
yeors of extra service. 
Write for color folder. 


COST- DOLLARS PER 1000 C.F.M 


ing system, including ducts, blowers, damp- 
ers, diffusers, controls and expansion coils. 
This cost is shown for various sizes of in- 
stallations. The combination of the values 
obtained from Figures 1 and 2 should give 
the approximate total cost for any system 
within their range. (Electrical wiring was 
not included in these calculations. ) 

It is often dif- 
ferent installations by comparing the total 


customary to compare 


parison between estimated costs and actual 
costs for different sizes of air-conditioning 
systems. You will note that the costs ob- 
tained by using the estimating curves do 
10% from the actual 
reported costs of similar air-conditioning 


not vary more than 
installations, 

It should be noted that the systems upon 
which these calculations are based, were 
installed during the early part of 1950. 





Amt. air 
handied 
in c.f.m, 


20,000 


Refrig. 
capacity 
in tons 


Cost per 
ton—from 
Fig. 3 


80 $132.00 


25,000 125.00 


30,000 
40,000 


116.00 
112.00 





TABLE 3—COMPARISON OF ESTIMATED AND ACTUAL COSTS 


Estimated 
total cost 
per*ton 


$345.00 


Cost per 
ton—from 
Fig. 4 


Actual cost 
of similar 
installations 


$320.00 _ 
338.00 


342.00 
314.00 


244.00 
288.00 


$213.00 
206.00 331.00 


152.00 
175.00 


268.00 
287.00 








Let 


us examine a couple of theoretical cases and 


cost-per-ton of installed refrigeration. 


learn to use the two estimating curves. 
Assume capacity to be 100 tons, while 
air to be moved is 25,000 c.f.m. From Fig- 
ure 1, cost for a 100-ton installation, with- 
out air-moving equipment, and without ex- 
pansion coils, is about $125 per ton; from 
Figure 2, the cost of air-moving and air- 
cooling equipment and duct work is about 
$825 per 1000 c.f.m.; $825 times 25, and 
divided by 100, gives us $206 as the cost 
per ton. Add $125 to $206 and you get 
$331, which is the total cost per ton for 
the 
trical wiring and major incidental struc- 


whole installation, exclusive of elec- 
tural alterations that may be required. 


Table 


3 shows a tabulation and a com- 


FIGURE |: Average 
cost of refrigeration. 
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FIGURE 2: Average 
cost of moving air. 
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Equipment and labor conditions are, of 
course, subject to change. 


METHOD CONSIDERATIONS 


There are many factors that control the 


choice of air-conditioning systems. Natural- 
ly, if in any location there is an absolute 
certainty that sufficient and cheap water 
can be obtained on the most uncomfortable 
days of the summer season, then it would 
be advantageous to use water, probably (in 
most such areas) in combination with me- 
chanical refrigeration, both for air cooling 
and for refrigerant condensing purposes. 
But bear in mind that, for example, to get 
100 tons of cooling with a combination 
system, you should have at least 130 to 150 
gallons of water per minute at 55°; and 
in addition you should have about 50 tons 
of mechanical refrigeration. 

City water in the majority of cases may 
only be used for condensing purposes, since 
city water temperatures usually rise above 
70 It must be re- 
membered that for this purpose there will 
be required at least 114 gallons per minute 


during hot months. 


per ton of refrigeration. 

In order to reduce condenser water costs, 
water cooling or spray towers can be used, 
as we have indicated above. The installa- 
tion of spray towers is recommended and is 
sometimes requested by local authorities, 
especially in existing systems equipped with 
shell and tube condensers. This change will 
reflect great savings in water costs. 

For new installations, however, the 
evaporative condenser is advocated in the 
greater number of cases. 

[The author is an engineer who has super- 


vised installation of many air-conditioning 
systems in theatres.) 
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em oe ered treme bon eg ory puter Dealer indications refer to listing on following page. 


ADVERTISERS 


NOTE: See small type under advertiser's 
mame for proper reference number where 
more than one kind of product is advertised. 
Reference Adv. 
Number Page 
1—Adler Silhouette Letter Co. 23 
jeable signs; poet lighted panels for 

pst day: back -lightod panels (1B); and 
hangeable letters (IC). rth dealers. 


Co. 
S and direct. 


2—American Seatin 
Auditorium chairs. N 


3—Automatic Devices Co. 
Curtain tracks, Unaffiliated dealers and direct. 


4—Bellantyne Co., The 
Projectors Sa sound systems (4B). Dealers: 
14, & F 34, 37, 44, 57, 61, 63, 67, 78, 80; 
91, 96, 104, "toe 114, 417, 124, $27, 134. 


5—Coca-Co!a Co., The 
Soft drizas. Direct. 


o~Crotens & } & Ce. C 4 30 


. Direct. 
7—Droll Theatre ly Co. . 6 
Carbon savers. are 


8—F & Y Building Service, The 16 
Architecturat design and building service. 


9—Goldberg Bros. 
Rewinders (9A), 
reels (9C). Direct. 


10—GoldE Mfg. Co. ere on 


Rewinders. All dealers. 


2nd Cover 


18, 23, 37 
box-ofhce speaking tube (9B), 


1i—Griggs Equipment Co. 
Auditorium chairs, Direct. 


12—Heyer-Shultz, Inc. 
ig projector are reflectors, Dealers marked * and 


13—Heywood-Wakefield Co 


Auditorium chairs. Unaffiliated deaiers and direct. 


14—Ideal Seating Co.. 
Auditorium chairs. Dealers: | i9, 22, 

32, 36, 53, 60, 65, 27! oa “02. 103, 

107, ti, i12, 120, 121, 124, 130, 131, 134. 


15—Imperial Electric Co. 34 
Motor-generators. Direct. 


4th Cover 


16—International Projector Corp. 
NTS. 


Projectors (16A), sound systems (168). 


17—Irwin Seating Co. ; 30 
Auditorium chairs. Dealers 22, 24, 38, 40, 
53, 58, 65, 82, 92, 107, ATK 117, 120. 


e~tins Amusement Co. 37 
Playground equipment for drive- ins. Direct. 


19—Kroehler Mfg. Co. 23 


Auditorium prt. Unaffiliated dealers and direct. 


20—LaVezzi Machine Works....... 23 


Projector parts. All dealers. 


21—Lorraine-Carbons, Inc. eae 
Projection carbons. Franchise dealers. 


23—Monley. 3rd Cover 
Popeorn 


Inc. 
achines. 


a—Minlotare Train Co. . 8 
jaysround equipment tor drive-ins, Direct. 


a oe Corp.. 28 
, beverage dispensers (24B). Direet. 


25—Motiograph, Inc. 16 
Projection are lamps. Dealers: 3, 8, 10, 14, at 32, 
34, 39, 41, 43, 52, 60, 65, 69, 75, 86, 94, 103, 
105, 110, 112, 116, 124, f29, 131, 138. 


26—National Carbon Co., Inc. 
Projection carbons. All dealers. 


27—National Super Service Co., Inc... 
um cleaners. All dealers. 


Reference 

Number 

28—National Theatre Supply 
Projection are jamps. 


29—Novelty Scenic Studios, Inc. 
Interior decoration. Direet. 


30-—Peyse Products Co. 


. All dealers. 


31—Poblocki & Sons 


Drive-in signs and marquees. All dealers. 


32—Raytone Screen Corp. 
Paint for drive-in screens. Direct. 


48—Robin, Inc., J. E. 
Motor- - generators. Direct. 


33—RCA Service Co. 


Projection and sound maintenance service. 


34—S. O. S. Cinema Supply Corp. 
Distributors. 


35—Shearer Co., 


8. F. 
Projection sereens. Authorized dealers. 


36—Simonin's Son, Inc., C. F. 


Popping oils. 


37—Sportservice, Inc. 
Concession services. 


38—Strong Electric Corp., The 
Rectifiers, All dealers. 


39—Trans-Color Screen Corp. 


Projection screens. Direct. 
40—Typhoon Air-Conditioning Co., 
Unit air-conditioners. Dealers marked 


41—Vallen, Inc. 
hise 


42—Vocalite Screen Corp. 
Projection screens. All dealers. 


43—Wagner Sign Service, Inc. 
Changeable letter signs. All dealers. 


44—Wenzel Projector Co., Inc. 
Projector heads. Unaffiliated dealers. 


Adv. 


* a fran- 


Gartele controls (41A), curtain ‘tracks (41B). Fran- 
dealers. 


Reference 
Number 


45—Westrex Corp. 
Foreign distributors. 


46—Williams Screen Co. 


Projection screens. Direct. 


47—Wrigley, Jr., Co., Wm. 


Chewing gum. 


EDITORIALLY ... 


SMALL THEATRE SPOTLIGHT, page 21 
Equipment using |000-watt projection lamp, with 
variable focal length objective lens for flexible ad- 
justment of spot or flood, developed by Strong 
Electric Corporation. Postcard roference num- 


ber £48. 


DRIVE-IN SHELTER SEATS, page 21 

Rustic bench with roof and table for walk-in 
patrons, marketed by The Ballantyne Company. 
Postcard reference number E49. 


CORD RUBBER STAIR TREADS, page 21 

Two heavy-duty treads, one with smooth surface, 
other ribbed, made of cord and rubber com- 
pounds, announced by American Mat Corporation. 
Postcard reference number E50. 


SAFETY FILM CEMENT, page 24 

Weld type cement for splicing either safety or 
nitrate film, developed by the Lake Products Com- 
pany. Postcard reference number E51. 


SMALL THEATRE POPPER, page 28 

Popcorn machine designed to provide beauty 
and efficiency of larger equipment within modest 
budgets, announced by C. Cretore & Company. 
Postcard reference number E52. 


REFRESHMENT NOOK SIGN, page 30 
Three-dimension type lighted sign featuring smil- 


ing girl, announced by National Theatre Supply. 
Postcard reference number E53. 


. For further information concerning products referred to 
on this page, write corresponding numbers and your name 
' and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 
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To BETTER THEATRES Service Department: 


Please have literature, prices, etc., sent to me sccording to the following 
reference numbers in the March 195! issue— 
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Theatre Supply Dealers 


Dealers in the United States listed alphabetically by states, numbered or other- 
wise marked for cross-reference from Index of Advertisers on preceding page. 


Unaffiliated and RCA dealers are numbered, with RCA dealers distinguished by 
an asterisk. National Theatre Supply (NTS) branches are geographically listed. 


ALABAMA 
i—Queee Feature Service, 2009/, Morris Ave., Sirmingham. 


ARIZONA 
2—Girard Theatro Supply, 320 W. Washington St., Phoenix. 
ARKANSAS 
heatre Supply Co.. 102i Grand Ave., Fort Smith. 
ey Theatre Supply, 1006 Main St., Littie Rock. 
CALIFORNIA 
Fresno: 
5—Midstate Theatre Supply, 1906 Thomas. 
Los Angeles: 
6—J. Edward - 2007 S. Vermont Ave. 
National Theatre Supply, 1961 S. Vermont Ave 
7—Pembrex Theatre Supply, (969 S. b aaa Ave 
&—B. F. Shearer, 1964 S. Vermont 
San Diego: 
o—Riddels Theatre Supply, 1543 Fifth Ave. 
San Francisco: 
255 Golden Gate A 
ies, 


COLORADO 


Beaver: 
Brothers, 548 Lincoin St. 
ational —— Supply, 2111 Champa La 
Theatre Supply, 2054 Broad 
{Western Service & Supply, 2120 Broadway.* 


CONNECTICUT 


New Hoven: 
16—Phillips Theatre Supplies, 130 Sane st. 
National Theatre Supply, 122 Meadow St. 
DISTRICT OF COLUMBIA. (Washington) 


17—Brient & Sons, 802 Capito: St. 
18—Ben Lust, 100; New Jersey 4Sve., N. W. 


FLORIDA 
19—Joe Hornstein, 714 N. E€. ist. St., Miami. 

eastern Equipment, 625 W. Bay St., Jacksonville.* 
2i—United Theatre Supply, 110 Franklin St., Tampa. 


GEORGIA 
Albany: 

22—Dixie Theatre Service & Supply, 1148 Dawsen Re. 
Atianta: 

23—Capitel City Supply, 161 Walton ro . w. 

National Theatre Supply, oS Walton 

24—Southeastern pment, 21's ‘tustie ss N. Ww." 

25—Wil-Kin Theatre Supply, Piso-4 Wailten 


ILLINOIS 


heatre Supply, 1311 S. Wabash Ave.* 
27—Droil Theatre Supply, 317 S. Sangamon St. 
28—Garner Jannsen, 1235 W Ave. 
29—Midwest Theatre Service & Equipment, 1950 W. Belmont. 
30—Movie Supply, i318 8. 
National Theatre Supply, 1325 8. Wabash Ave. 


INDIANA 


Evansville: 
. 1738 E. Delaware St. 


poly 448 WN. Iiinols St 
Theatre Supply, 436 My oriitinels st. 


Des Moines: 
34—Des Moines Thea’ 
National Theatre Supply, 


KANSAS 
35—Southwest Theatre Equipmest, FP. 0. 118 W. Douglas, 
Wichita. 


are Suemiy. is a St. 
High St 


KENTUCKY 


Ci heatre Equipment, 427 S. Third St 
37—Haddon Theatre Supply, 209 S. Third St. 


LOUISIANA 


New Orleans: 
38—Delta Theatre Supply, a xy L R.° 
39—Hodges Theatre Supply, S. Liberty St. 
National Theatre Supply, 20 rt Liberty St. 
Shreveport: 
40—Aloa Boyd Theatre Equipment, Cedargrove Station. 
MARYLAND 
Baltimore: 


41—Dusman Motion Picture oe a ° Charies St. 
National Theatre Supply, 417 St. Paw 
or a 
Bost 
a—Coieh Theatre Supply, 28 Piedmont St.* 

Citre, 44 Winchester St. 
44—independent Theatre Supply, 28 Winchester St. 
45—Massachusetts Theatre Equipment, 20 Piedmont St 
National Theatre Supply, 37 Winehovwr St. 
4b: dard Theatre Supply, 78 Broadway. 
47—Theatre Service & Supply, 18 Piedmont St. 


MICHIGAN 
Detroit: 
8—Amusoment Supply, 208 W. Montcalm St. 
‘strate Forbes Theatre Supply, 214 W. Montcaim St.* 
50—McArthur Theatre Equipment, 454 W. Columbia St. 
Sup 2312-14 Cass Ave. 
Equipment, 2501 Cass Ave, 
52—Ringelg Theatre Equipment, 106 Michigan St, N. W. 
MINNESOTA 
Minneapolis: 
53—Minneapolis Theatre Supply, 75 Gienwood Ave. 
54—Elliott Theatre Equipment, i119 Nicollet Ave. 
55—Froseh Theatre Supply, titi Curie Ave." 
National Ri Supply, 56 Glenwood Ave. 
Theatre Equipment, re Glenwood Ave 


MISSOURI 


Kansas City: 
57—Missouri Theatre Supply, i W. 18th St* 
Retionsd ¥ Theatre Supply, 223 W 

eatre Supply, 217 W. 18th St. 

39—Stebbins Theatre Equiment, 1804 Wyandotte St. 

St. Louis: 

60—Joe Hornstein, 3146 Olive St 
National Theatre Supply, 3212 Olive St 

6i—St. Lewis Supply Ce., 3310 Olive St.* 


MONTANA 


62—Montana Theatre Supply, Missoula. 
NEBRASKA 


Omaha: 
63—Ballantyne Co., 1707 Davenport St. 
National Theatre Supply, 1610 Davenport St 
64—Quality Theatre Supply, 1515 Davenport St. 
65—Western Theatre Supply, 214 N. {Sth St.* 


NEW MEXICO 
66—Eastern New Mexico Theatre Supply, Box 1099, Clovis. 
NEW YORK 
Albany: 
67—Albany Theatre Supply, 1046 Broadway. 
68—Empire Theatre Supply, 1003 Broadway 
National Theatre Supply, 962 Broadway. 
Auburn: 
69—Auburn Theatre Equipment, 5 Court St 
Buffalo: 
70—Eastern Theatre Supply. 496 Pearl St.* 
National Theatre Supply, 4° ny St. 
7i—Perkins Theatre Suoply. 505 Pearl St. 
72—United Projector & Film, 226 Franklin St 
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CENTER 


ROCKEFELLER 
1270 SIXTH AVENUE 
NEW YORK 20, N. Y. 


New York City: 
73—Amusement Suppl. Vin W. 44th St. 
74—Capitol Supply, 630 Ninth Ave.* 

os, 364 W. 44th St. 
h Ave 

National Theatre Supply, Mth 
77—8. S. Cinema Supply, ooa w. sand St. 
78—Star Cinema Supply, 441 W. S0th St. 

Syracuse: 
9—Central N. Y. Theatre Supply, 210 N. Salina St. 


NORTH CAROLINA 


Charlotte: 
80—Bryant Theatre Supply, 227 S. Chureh St. 
8i—Charlette Theatre Supply, 116 S. Poplar. 
82—Dixie Theatre Supply, Box 217. 
National Tesetre Supply, 304 S. Church St. 
53-—-Southens eatre Equipment, 
tandard. "Theatre Supply, 222 8. Chureh 
os—Theatre Cestoment Co., 220 S. Poplar St. 
86—Wil-Kin Theatre Supply, 229 §. Chureh St. 
Greensboro: 
87—Standard Theatre Supply, 215 E. Washington St. 
88—Theatre Equipment Co., 111 Edwards Pi 
NORTH DAKOTA 
89—MeCarthy Theatre Supply, 55 Fifth St., Fargo. 
OHIO 
Akron: 
90—Akron Theatre Supply, 1025 N. Main St. 
Cincinnati: 
9i—Mid-West Theatre Supply, 1638 Central Parkway. 
National Theatre Supply, 1637-39 Central Parkway. 
Cleveland: 
Cleveland Projector Co., 1723 E. 86th St. 
eer Y Theatre Supply, 2128 Payne Ave. 
hie Theatre Equipment, 2100 yn oR Ave. 
94—Oliver Theatre Supply, 2108 S. Payne. 
Columbus: 
95—American Theatre Equipment, 165 N. High 8. 
Dayton: 
96—Dayton Film, 2227 Hepburn Ave 
97—-Dayton Theatre Supply, 111 Volkenand St. 
96—Sheldon Theatre Supply, 627 Salem Av 
Toledo: 
99—American Theatre Supply, 430 Dow St. 
100—Theatre Equipment Co., 109 Michigan St. 
OKLAHOMA 
Oklahoma City: 
10i—-Howell Theatre Supplies, 12 S. Walker Ave. 
poe Theatre Supply, 700 W. Grand Ave 
klahoma Theatre Supply, 628 W. Grand Ave.* 
OREGON 
Portland: 
103—B. Shearer, 1947 N. W. Kearney St. 
re A Utilities Service, 1935 N. W. iy german St. 
earney St. 


S. Poplar St.* 
St. 


105—Western Theatre Equipment, 1923 N. 
PENNSYLVANIA 
Philadelphia: 
106—Biumberg Bros., 1305-07 Vine st.* 
National Theatre Supply Co., 1225 Vine St. 
Pittsburgh: 
107—Alexander Theatre Supply. yd _. of Allies.* 
106—Atias Theatre Supply, St. 
pe A Theatre Supply, taal iy of ratios 
erior Motion Picture Supply, 84 Van Braam St. 
Wilkes Barre: 
110—Vineont M. Tate, 1620 Wyoming Ave., Forty-Fort. 
RHODE ISLAND 
itt—Rhede Island Supply, 357 Westminster St., Providence. 
SOUTH DAKOTA 
112—American Theatre Supply, 316 S. Main St., Sioux Falls. 
TENNESSEE 
Memphis: 
113——-Monareh Theatre Supply, 4 . id 
National Theatr ° Supply, vt 2 a "ecrcoa’ st ~ 
ie—Tri-State Theatre Service, 318 8. Seosed Ot. 
TEXAS 


Dallas: 
115—Hardin Theatre Seoply, 714 South Ham . 
116—H 408 S Harwood it. asehea 
ere Theatre Equipment, 214 8. St. Paul St. 
—— Theatre Supply, 300 S. Harwood 
118—Southwestern Theatre Equipment, 2010 Jacksea St.° 
Houston: 
119—Southwestern Theatre Equipment, 1416 Main St.° 
San Antonio: 
{20-—Alame Theatre Supply, 1303 Ajametee St. 
UTAH 


naalt Leke City: 
122—Service Theatre Su os. fire & 
123—Western Sound & Equipment, 142 &. First 6t.° 
VIRGINIA 

124—Norfolk TON Supply, 2706 Cesley Ave., Norfolk. 
WASHINGTO 

Seattle: ‘ 
12 merican Theatre Supply, 2300 Fi: 
‘26—Modern Theatre Suoply.” 00 Third Ae clic: 
National Theatre ag 9s. 4 
Shearer, is Sevond “A 


+e 7 me jearer, 

Theatre Equipment, pry Second Ave. 
WEST 1 “VIRGINIA 
129—Chart Theatre Supply, 506 Lee St. Charleston. 
WISCONSIN 


Miwackee: 
4 "ir nee Clahtne ‘st. 


2—Theatre qextsment 4 y Fg 1000 NM. Seventh St. 
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Bulb Type Spotlight 
For Small Theatres 


A NEW spotlight with a 
filament light source, designed especially 
for small auditoriums, has been announced 
by the Strong Electric Corporation, Toledo. 
The spotlight, called the ‘“Trouperette,” 
has been developed for use where the large 


output of an are lamp is not necessary, and 
requiring more light than usual. Increased 
brilliancy is made possible, it is explained, 
by a variable focal length objective lens 
system, a 5!4-inch silvered glass reflector, 
and a Fresnel lens used with a standard 
115-volt, 1,000-watt prefocused projection 
lamp. 

Instead of varying the spot size solely 
by irising, the manufacturer points out, the 
“Trouperette” the light 
through most of the spot size range. It is 
further stated that the brilliance of the 
head spots is said to be as much as 6% 
times that possible with conventional lamps, 
and that the variable focal length objective 
lens system allowing retention of a sharply 
defined edge, of any size spot, from head to 
flood, without refocusing. 

The ‘““Trouperette” projects a minimum 
spot diameter of 1/100 of the length of 


utilizes all of 


BETTER THEATRES SECTION 


throw, and a maximum spot diameter of 
Y% the length of throw. It is provided 
with horizontal masking control, which can 
be angled at 45° in each direction, and with 
a fast-operating color boomerang that ac- 
commodates six slides. Horizontal sweep 
of the spot is possible throughout 360°. 
The 1,000-watt lamp pulls 10 amperes 
and the unit can be plugged into any 110- 
volt outlet without requiring special wiring. 
A telescoping mounting stand provides 
means for raising or lowering the lamp to 
any desired height, and it rides on casters. 
The length of the spotlight housing is 38 
inches, the base span is 25 inches, and the 
vertical tilt pivot is adjustable between 45 
and 65 inches from the floor. The weight 
of the unit is 88 pounds. Distribution is 
through independent supply dealers. 


Rustic Shelter Benches 


With Table for Drive-ins 


A RUSTIC bench with can- 
opy and three closed sides, fitted with a 
table for convenient enjoyment of refresh- 
ments, has been brought out by The Bal- 
lantyne Company, Omaha, for accommoda- 
tion of patrons of drive-ins who may prefer 


a change from sitting in a car, and of walk- 
in patrons. 
Marketed as a drive-in pagoda, it is com- 


pletely fabricated of white cedar saplings. 
The roof is sloped to shed water, and the 
bench is integral with the enclosing struc- 
ture. The pagodas come in two sizes, one 
for two person, one for four; and they may 
be purchased singly, or in groups for place- 
ment across the rear or along the sides of 
the ramp area. One mounted car-side 
speaker is rated sufficient for at least two or 


three pagodas. 


Stretchable Hose for 
All Standard Vacuums 


A STRETCHABLI 
fit all makes of standard commercial va- 
cuum cleaners has been announced by the 
Pullman Sales Corporation, Boston. Called 


hose to 


the “Pullman Accordion Hose,” it can 
stretch for a nominal length of 6 feet to 
1414 feet 
release to normal length. 

The hose is designed to facilitate clean- 
ing such areas as that of theatre seating 
without frequent stopping to move the ma- 
chine. Other cited 
maneuverability around corners and its sim- 


without tension. It recoils on 


advantages are its 


plifying of overhead vacuuming and getting 
at hard-to-reach places. 


Cord Rubber Stair Treads 
In Various Dimensions 


TWO NEW types of heavy- 
duty stair treads have been announced by 
the American Mat Corporation, Toledo. 
Designed to provide a non-slip surface and 
long wear under heavy traffic, the treads 


21 





are produced frum tough cord and rubber 
compounds. One type tread has a molded 
rib construction, the other a smooth surface, 
Molding on both types is provided by a 2- 
inch lip, which can be increased if desired. 

The ribbed treads are '4-inch thick and 


FOR THEATRES so Westrex Theatre Sound Systems 
y.5-A. AND CANAD stre re Sound Systems 


LOUDSPEAKER SYSTEMS 
The Westrex backstage loudspeaker 


AMPLIFYING EQUIPMENT 
Westrex amplifiers are avail- 


SOUND AND 
PROJECTION 


SYSTEMS 


The Western 
Electric Hydro 
Flutter Sup- 
pressor is fea 
tured in the 
sound heads 
of the Westrex 
Master, Advan 
ced and Stan 
dard sound 
systems. 


able in power 
output ranges 
from 15 to 100 
watts, and are 
designed to 
give clear, 
undistorted 
reproduction 
even when 
operated at 
their full rated 
capacity 


systems are de- 
signed for thea- 
tres of every 
size and shape 
and include 
Western Electric 
loudspeakers 
for installations 


| 


ranging from | 


single units to 
large multiple 
systems 


Western Electric Recording Equipment 


3 TRANSMISSION 
EQUIPMENT 


and excellence are guaranteed by research 
and engineering techniques unmatched in 
the world today. For an evening out...go to the movies! 


FOR sTUDIOS EVERYWHERE 


Motion picture studios everywhere can rely 
upon Westrex to offer the finest, most modern 
recording equipment available. Its high quality 


Research, Distribution and Service for the Motion Picture Industry 


RECORDER AND AUTOMATIC 


POWER 
EQUIPMENT RECORDER CONTROL 











TO YOUR DRIVE-IN 
WITH A 


POBLOCKI SIGN 


Choose from 21 attention compel- 
ling basic designs with innumerable 
flashing variations. Send for the 
Poblocki drive-in catalog. Based on 32 years of 
national theatre front and sign experience, it 
offers a variety of patron pulling signs designed 
to fit your needs and your budget. Write today. : os a 
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SOUND TRACKS! fetorrsnss cist: 
“Besteel’’ °* ‘Silent Steel’ © ‘Fenesteel” 


rica’s favorite curtain track for heavy, medium 





ple mooth, effortless, durable 


Yes, we can 


“See Them at the Movies" 
still give 
immediate 


j delivery’ ie AUTOMATIC 
DEVICES COMPANY 


6 116 N. 8th St. Allentown, Pa. 











WE SUPPORT THE MOST CELEBRATED CURTAINS IN THE WORLD 











NEXT ISSUE: Seating and Auditoriu m Design ‘Number— April 7th 
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come in three widths, 22-, 28- and 32-inch. 


The smooth treads are available in three 
thicknesses, '-, ;*%- and '4-inch, and in 
widths and depths up to 30 inches. Both 
types can be installed by means of adhesive 
or tacking, and can be curved over large 
nosings, as in marble stairs. They can also 
be abutted to each other to cover any given 
area. ‘The treads are available in black, 


red, green, blue and mosaic. 


Carpet Conditioner Made 


| Available Generally 


Availability on the general market of 
their “Whirlwind” rug and carpet condi- 
tioner has been announced by the Holt 
Manufacturing Company, Oakland, Calif. 
Developed originally by Holt in co-opera- 


tion with the Bigelow-Santord Carpet 
Company, New York, for use in the lat- 
ter’s ‘“‘Karpet Kare” cleaning process, it has 
been employed by franchised ““Karpet Kare” 
operators throughout the country. 
Operation of the machine includes the 
usual vacuum treatment to remove surface 
dirt, then preparation of the floor covering 
for shampoo. ‘The machine, using vacuum 
suction and high brush speed of 900 r.p.m., 
combs out or “cards” the pile, raising it to 
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Send Today for Your Copy 


BALLANTYNE’S 


BIG, 40-PAGE, ILLUSTRATED 


THEATRE EQUIPMENT 


of NN Rete: 


THE BALLANTYNE CO. 
1707 Davenport St 
Omoha, Nebraska, U.S.A 
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| an upright position. 








| and 


| the rate of 60 cubic feet per minute. The 








THE NEW 


Super-LITE 
Vinyl Folding 


SCREEN 


Matte White .. Non-Yellowing 
Flame-Proof .. Fungus Proof 


Can Be Shipped Parcel Post 
Stretches Wrinkle-Free Washable 
Chromatically Correct .. All Sizes 


ASK YOUR DEALER OR WRITE 


VOCALITE SCREEN CORP. 


Roosevelt, New York, U.S.A. 


Mfrs. of 
The Famous Vocalite Beaded Screen 

















THE MOST SIMPLIFIED THEATRE 
BOOKKEEPING SYSTEM YET DEVISED 


Enables you to keep an accurate and up-to-the- 
minute record of every phase of your theatre. 


$2.00 postpaid. 


The vacuum at the 
same time sucks out dirt from the roots of 
the pile strands. 

With the pile straightened and raised, 
the rotary shampoo scrubbing brush and 
cleaning solution are able to get at im- 
bedded grime and grease, it is explained. 
After shampooing, the machine straightens 


and raises the pile once more, by using a | 


wet brush and slower brush speed. Any 
remaining dirt is picked up by the vacuum 


action of the “conditioner.” 


New Unit for Purifying 
Air with Activated Carbon 


NEW AIR purifying equip- | 
ment for application of activated carbon 
has been announced by the W. B. Connor | 
York. | 


Engineering Corporation, New 


Called “Air Improver,” it consists in two 
metal canisters containing 3 pounds of 
activated carbon, and a 3,000-rpm motor 
blower which circulates the air at 


unit is 18 inches long and is designed for 
fastening at any convenient spot. Consump- 
tion of electricity is rated at about that of 
a small light bulb. 


Silicone Lens Tissues 


TISSUE treated with sili 
cone for cleaning glass surfaces, such as 
those of projection lenses, has been an- 
nounced jointly by the General Electric 
Company and the Silicone Paper Company 


of America, New York. The product will | 


be marketed in packages of interfolded 
sheets for handling in a simple dispenser. 


NEW RCA 16mm MODELS 


A new model of the RCA “400” Junior 
16mm sound motion picture projector, and 


one of the “400” Senior, have been an- | 
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THESE 
~SYPER. 
La Vey. 
“SERvic€ 


GEARS! 


They are the ultimate in precision manufacture—made by highly 


skilled operators using newest, most modern equipment. Identical, 

ompletely interchangeable—they save time, trouble, expense, 

and better pictures 
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assure smoother operation 





New Low-Cost 


"SECTION AD" 


(TrapE Mark ) 
CHANGEABLE LETTER DISPLAYS 


ADLER GLASS-IN-FRAME DIS- 
PLAYS—‘“REMOVA PANEL’— 
,THIRD DIMENSION PLASTIC 
'& CAST ALUMINUM LETTERS 


WRITE FOR FREE CATALOG 


ApLer SiLwoveTTe LETTER Co. 
2021b W. 36th ST., CHICAGO 32, ILL. 




















PROVED IN USE! - 
PROVED AT THE BOX OFFICE! 


The Original 
KROEHLER 


Tish 


THEATRE SEAT 


nounced by the RCA Engineering Products | 
~ , | 
Department, Camden, N. J. Both are now | 
| available in either a portable single-case 


QUIGLEY BOOKSHOP 
Rockefeller Center, Nev. York 
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arrangement, or a heavier, double-case type. 
Each is lighter in weight than any of the 
previous RCA projectors of its kind, and 
is equipped with a new style of housing tor 
greater accessibility 

Weight reduction has been accomplished 
by use of magnesium castings and stream- 
lined case design. New engineering fea- 
include a shuttle 


adjustable 


tures of the projectors 


ntermittent control for claw 
travel, an improved framing mechanism for 
positive and accurate positioning of the film 
in the gate without moving the aperture 
all-a.c. motor drive. 


plate, and an 


Cement for Both Safety 
And Nitrate Base Film 


WELD TYPE splicing ce 


safety film has been announced 
Products Company, Inc., St. 
The 


states 


ment 


manutac- 
that the 


Louis. 
turer 
marketed as 
-Rite,”’ al 


originally de 


cement, 
Safety 
though 
veloped especially tor 
acetate film, will also 


make 


splices, 


permanent 
without buckl- 
ing or softening the 
stock, on nitrate film. 
Another feature cited 
s that it will not 
thicken in the bottle. 


Enamel Interior Boards 
“Prefinished Wallpanels” 


BAKED ENAMEL hardboard 
ling surface material marketed 
of trade names, has finally 
Pre- 


national as- 


been given ollective name by the 


la 
decorated Panelboard Council, 


sociation of the industry. From now on the 
t will be known as “‘prefinished wall- 
, it is announced. Previously it was 
described as “‘tileboard,” ‘‘predecorated pan- 


similar 


elboard,” “hardboard,” and other 
names. 
oi - : lal 
The wallpanels are available in more 
than 60 different finishes, including tile pat- 
terns, plain colors, horizontal line, marble- 


They 


large modular sizes up to + by 12 


wood grain, leather and granite. 
come in 
feet, and can be readily applied to any dry 
wall or ceiling surface by means of a spe 
cial adhesive. The wallpanels are flexible 
enough to be applied to curved surfaces, and 
are easy to cut to fit any shaped space. 


These products are carried by lumber and 


building material dealers generally. 
e 


NEW SEATING SALES BRANCH 
The Boston office of the Heywood- 

Wakefield Company’s Public Seating Divi- 

sion, has been removed to 42 Winchester 


Road. Charles H. Rukas is in charge. 
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New Fixture for 
Use of Germicidal Lamp 


A NEW fixture for use of 
the germicidal lamp has been developed by 
Roy C. and Company, 
Called the “Air-Tron Louvered Upper Air 
Unit,” it is designed to direct the ultra- 


violet 


Stove Chicago. 


rays across the upper area of the 
room to where natural convection currents 
carry the air. 


aluminum with crackle finish. It 


The lamp container is of 
has key 
slots for mounting and is furnished with a 
cord and plug. 


Self-Adhesive Tape for 
Fabric and Other Repairs 


4 WATERPROOF cloth tape 
for binding ripped carpet seams, tears in 
seating other 
been marketed by the Raytone Screen Com- 
Brooklyn, N. Y. Called ‘Mystik 


Tape,” it can also be used to weatherstrip 


fabrics and many uses, has 


pany, 


windows and doors, and to bind carpet lin- 
ing and sponge rubber. 

It will adhere, according to the distrib- 
utor, to any surface, including terrazzo, 
and may be applied to floors to mark safety 
zones and traffic lanes. It is available in 
wine, red, black, blue, brown, green, and 
grey, so as to match many fabrics in repair- 
ing carpeting and upholstering fabrics. It 
comes in widths of 2 and 3 inches, with 
60 yards to a roll. 

« 
NAMED KROEHLER CHAIRMAN 

D. L. Kroehler, president of the Kroeh- 
ler Manufacturing Company, Naperville, 
Ill., makers of domestic and institution fur- 
niture, and of the Kroehler push-back audi- 
torium chair, has been elected chairman of 
the board, succeeding his father, the late 
Peter E. Kroehler, who died last August. 
Other changes announced in executive per- 
sonnel have made Kenneth Kroehler first 
vice-president and treasurer; W. W. Steg- 
man 


secretary as well as controller; and 


Lee Henson vice-president and director. 


CURVED TYPE SCREEN AT NEW YORK’S PARIS THEATRE 


The new Transcolor screen recently installed at the 
Paris theatre in New York. Product of the Trans- 
color Screen Company, Kings Mountain, N. C., and 
developed by Otto Hehn, it is mounted on a 
patented duraluminum frame, designed specifically 
in two-way convex curvature according to the an- 
gle of projection, sightlines to extreme front cor- 
ners of the seating, picture size and masking cut- 
off at the Paris. The installation was made by 
Norpat Sales, Inc., New York, headed by M. D. 
Faige, which firm is exclusive distributor both 
domestically and abroad, from whom literature on 
the screen is available. At right, Edgar Van 
Blohm, manager of the Paris, and Mr. Hehn are 
pictured on the stage of the theatre at a demon- 
stration of the screen conducted for the press. 
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NOT HOLIDAY GOODS, BUT SPIRIT, FOR SALE 


® Regardless of the position of box 
goods in theatre sales, holidays invite 
exploitation. In the opinion of many, 
perhaps most, merchandisers in the thea- 
tre field, any item directly related to a 
holiday by name or package is likely to 
prove so much dead stock on a theatre 
counter, simply because the theatre pa- 
tron is seeking merely to increase his 
pleasure while seeing a show, not to 
mark some special occasion. It is the 
festive idea of the holiday which makes 
it worth noting at the theatre snack bar. 
It usually suggests that extra bit of self- 
indulgence which can mean extra con- 
fectionery sales. Not only holidays, but 
occasions Commemorating some person 
or nt can be given inexpensive ex- 
pression in the St. Valentine's Day 
treatment pictured at ri 5 

the stand of Loew's theatre in Roches 
ter, N. Y., was arranged for the week of 
February 14th this year. Small red plush 
hearts were hur om the canop 

and .large .frilled .white .hearts .were 
placed in the background, to suggest 
this friendly oc es 
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The Attendant's Spot in Providing 
Good Service at a Good Profit 


\LL KIDDING aside, net in 


ne, as Ol is it may 


it refreshment vending in the theatre. The 


Kidding has come mostly trom the protes- 
pop 
nd candy wrapper rustling 


humorists—the association of 


sional 
orn munching 
i screen play has seemed to 


with witnessing 


them quite funn But though their audi 


ence ma\ I some of it, anyhow those 


ame people find snack bars in the theatre 
1 wonderful convenience, and the theatre 
is pertectly safe in turning this 


yUSINESs 


ryer and better profits. 


attitude into Di 
The 


dominant 


idea of service is, of course, pre 


Theatre operators who have 


been irked by emphasis on “extra profits’’ 
are well advised by the bearing SUL h food- 
ind-drink facilities can have on the tax and 
business, not to 


license structure of the 


mention the prestige of the screen art—and, 
ould be, product prices. But the service is 
made none the less subordinate to the pur 
pose of the theatre by contributing as much 
is possible to general overhead. 

An attendant of a snack bar is a critical 
factor in theatre merchandising, for two 
reasons in particular, and one is the very 
facilities are only 


that the vending 


The other 


tact 
ncidental is that confections 
ire impulse items in a theatre even more 
than they are at most other places where 
they are sold, possibly not even excluding 

ug stores. The trick, then, is to create 
the impulse, doing this within the limita- 
tions of a subordinate service, which places 
ertain restrictions on physical prominence, 
mm signs and other promotional devices quite 
i store. 


ppropriate to 


LOCATION CONSIDERATIONS 


The only factor as important as_ the 


, | 
attendant ts the location of the stand itselt 


Even so, when candy sales began to be 


handled over the counter instead of by 
machines, showcases were often given spots 
right at foyer iuditorium doors without 
realizing full potential sales. Greater sales 
were produced when the stand was shifted 


to one side; however, instead of a mere 


store-type showcase stuck out on the floor, 
the stand became a prominent feature of the 
least appearing 


architectural scheme, at 


built in, with attractive design and finish 


and lighting, and facilities for orderly 
appetizing display 

Another advantage of its new 
was that it was out of traffic lanes. 


inence is imperative; but interference must 


location 
Prom- 
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be, is an objective 


When that impulse strikes, 
there should be nothing to urge the patron 


ve voided, 


on past the snack bar, and that can happen 
when he is caught up in a flow of traffic. 


Given every advantage of location and 


design, the stand becomes a pretty human 


entity. All sorts of rules and procedures 


of basic policy can be established, from 


holiday decorations to precise location of 


each item in a display; but the purpose of 
be all but 


tendant that simply 


these can deteated by an at- 
what 


those procedures are all about, and that 


cannot grasp 
offers a negative personality to the public. 
amount of 
Counters 


There is a certain menial 
work in running a snack bar. 
and shelves have to be dusted, equipment 
has to be cleaned, reports must be made 
out, stock arranged and kept track of, etc. 
It isn’t easy to get hold of a girl, especially 
work, will be con 
scientious about those responsibilities, yet 


for part-time who 


have the qualifications ota good sales girl, 


ON THE HUMAN SIDE 


Charm is potent stuff in any kind of 
Fortunately, it isn’t dependent on 
In fact, a really beautiful girl can 
too self-centered to sell 


selling. 
beauty. 
be, and often is, 


somebody else’s products. Comeliness is 
enough, and it frequently comes packaged 
with a gift of sincere friendliness. Add a 
habit of smiling, a refined manner of 
speech, and physically she has what it takes, 
when organized, to keep merchandise turn- 
ing over at the theatre snack bar. 
Neatness wasn’t mentioned. ‘That is 
taken for granted in the instructions of the 
management, which certainly will insist on 
mmaculate uniforms, well-groomed finger 
nails (somewhat lighter than blood-red!) , 
hair-do that suggests sanitary anchorage. 
Che snack bar should be a bright spot, 
ind that goes for the attendant, too. Much 
has been said and written about the smile 
in dealing with the public. The impression 
sometimes got may be that everyone from 
cashier to usher should go around with at 
first Now 
wouldn’t that look silly? It’s at least an 
that 
attracted by a look of interested alertness. 
\ look like that tends to have the makings 


least the molars showing. 


even bet most customers are more 


of a smile in it, anyway, as soon as there 
is a sensible, refined occasion for one. 

A bright girl with at least the 
physical qualifications can usually be 
trained to assume an attitude of friendly 


basic 


alertness even if she doesn't come by it 
She can certainly very well ap 
preciate this at the outset: That her poten 
tial customers are people out for a good 
time, and she is there to help them have it. 
self- 
indulgence, and the snack bar girl should 


naturally. 


The atmosphere should be one of 


aim at expressing it in look, manner, voice. 


SELLING BY HELPING 


It has been said by people who should 
know about such things, that the best sales- 
man is one who doesn’t try to sell, but 
tries to get his prospective customer to buy. 
Well, our capable snack bar girl has, in the 
first place, a large assortment of candies to 
offer, besides popcorn and possibly bever- 
These candies are arranged so that 
the patron can spot each kind quickly and 
indicate it Moreover, she 
probably has found that certain items, such 
as highly popular bars, should be where the 
patron himself can pick up what he wants. 
All of those preparations still don’t antici- 
pate the patron who thinks that he (usually 
it is she) might want something if he could 
only make up his mind but is afraid he 
There, Miss Attendant, is a chance 
tor one of your plus sales. 

You know stock. Try that 
knowledge submitted in a most friendly, 
interested voice full of polite assurance. 
Presumably, patron has 
looked at all the prominent items and has 
However, you can’t be too 

There are certain candy 
bars, for example, that just about everybody 
likes. Does 
that they have just been received and are 
Or maybe he looks 
like an adventurer in this field, so you say, 
“Oh, here is the So-and-So Company’s new 
indicating the essential 
and of course putting one 


ages. 


conveniently, 


can’t. 


your 


your indecisive 
rejected them. 
sure about that. 


your problem patron know 


exceptionally fresh? 


(jo0-Goo bar,” 
nature of it, 
right out within ready reach of his hand, 
with no fumbling. 

Knowledge of stock, and air of sincere 
helpfulness—if these can’t push the hesi- 
tators over the line, the attendant has used 
up her resources. Forcing sales chatter on 
a patron is not only likely to be futile—it 
can be destructive of good-will, which is to 
kill the goose that lays the golden eggs. 
The practice of using juicy adjectives in 
referring to items of merchandise may well 
come under this heading. Of course the 
candy is pleasant to the taste, if one hap- 
pens to like that kind. If one doesn’t, it’s 
hardly /uscious. 
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Experience Proves: 
Chewing Gum Will Add to Their 
Enjoyment of Your Theatre 








Ambassador Theatre, 
Cleveland, Ohio, gets extra 
revenue by displaying and 
selling well known brands of 
chewing gum. 


Roxy Theatre, Philadelphia, 
Pa., displays and sells popu- 
lar brands of gum for con- 
venience of patrons and for 
extra profits. 


You build good will and extra profits by selling 


and displaying popular brands of chewing gum 


Hundreds of theatres are cashing in on 
the fact that people like to chew gum at 
the movies. By making gum easily avail- 
able, they offer a service patrons appre- 
ciate and increase their revenue. What’s 
more, their patrons get extra enjoyment 
watching a picture thru the relaxation 
that chewing gum gives them. 
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Take advantage of the popularity of 
chewing gum. Display Wrigley’s Spear- 
mint, Doublemint, ‘‘Juicy Fruit’’ and 
other fast-selling brands in a good position 
where they can be easily seen and pur- 
chased. You’ll be surprised at the volume 
of sales and added revenue you'll get. And 
you'll build good will with your patrons. 
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Here’s why... 


Mission Fountain Beverages 
sell better because they are made 
better .. . in our spacious, 

modern Los Angeles plant. They 
are easy to mix, delicious in flavor, 
and priced for profit. That’s why 
theatre operators prefer Mission 
Fountain Orange, Lemon-Lime and 
Grape for their lobby stands. 

All three flavors are Ready- 

to-Use syrups, 5 to 1 strength— 
simply add 5 parts water (plain or 
carbonated) to 1 part Mission 

base. That delicious Mission flavor 
tempts your customers to come 


back for more. A COMPLETE LINE 
OF DISPENSERS 


Mission offers a 
variety of dis- 
pensers in sizes 
and types to meet 
every theatre 
requirement. 
Write for infor- 
mation or ask your 
theatre supply 
dealer about our 
special dispenser 
deals that return 
your investment 
with profit, on 
the first order 


mission 


FOUNTAIN 
BEVERAGES 


This 
part 


——- 


@ 


Mission Majestic 
Dispenser — Elec- 
trically cooled 
— Fountain spray 
— Large capacity 
— Rapid service 


“Intermission |’ 
with mission” 


MISSION DRY CORPORATION 


Terminal Annex, P.O. Box 2477, Los Angeles 54, Calif. 
New York + Chicago * Toronto 
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News and Comment about 
Merchandise sold in the Theatre 





New Bobtail Fountain 
With Dry Refrigeration 


A NEW bobtail soda foun- 
tain combining the features of larger foun- 
tains in the line, has been announced by 
the Dallas Soda Fountain Company, Dal- 
las, Tex. Called the “Hafer 78,” it is a 
self-contained unit with mechanical refrig- 


The entire working surface is one 
piece of stamped stainless steel. A storage 
compartment, syrup rail, dipper well and 
basin sinks are fabricated of heavy gauge 
stainless steel and provide working surfaces 
The entire unit is mounted on an 
electrically welded steel frame. The re- 
frigeration unit is protected by sealed-in 
cork-board and Uralite insulation. 

A new feature is a non-tip airspace drain 
The perforated of this 
stainless steel drain board is flat and sits 
Thus, 


it is pointed out, glasses will not fog as they 


eration. 


above. 


board. surface 


about 14-inch above the drain tray. 
may on a corrugated drain, hence dry more 


quickly. 


IN TOP CANDY-FIRM POSTS 

Peter Paul, Inc., Naugatuck, Conn., pro 
ducers of Mounds and Almond Joy coconut 
bars, has named John H. Tatigian, former 
vice-president and general manager of the 
Naugatuck plant, to 
George Shamlian, who was elected to the 


president succeed 
newly created position of chairman of the 
Mr. Shamilan of the 
founders of the company, which was estab- 
lished in 1919. 


and secretary until he was elected president 


board. was one 


He served as vice-president 


of the company in 1948. He will continue 
in charge of West Coast operations. Mr. 
Tatigian has been with the company since 


1931. 


Economy Model Popcorn 
Machine in 2 Capacities 


A POPCORN machine de- 
signed to provide the eye-appeal and service 
features of large equipment at the price 
level of relatively small theatres, has been 
announced by C. Cretors & Company, Chi- 
cago. Called the “Hollywood, Jr. 55,” the 
new model according to the 
manufacturer, many features of the com- 
pany’s “Hollywood 48.” 

The “Junior 55” is fabricated of steel, 
glass and plastic with finish in a brilliant 


includes, 


butter-yellow. The top is of one-piece 
Plexiglas, and there are hinged Plexiglas 
doors in the The 
glazed with a stainless steel frame. 

This economical equipment is 
available with a popping unit of either 6- 
The 12-ounce size 


rear. popper case is 


more 


or 12-ounce capacity. 


has a tilting popper with automatic cover 


lift. 
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NEW MINT PRODUCT 


Latest addition to the line of the Chase Candy 
Company, St. Louis, Mo., a window box of pepper- 
mint flavored sugar lozenges, being featured for 
spring and summer. Drawings on the green and 
yellow box show the nation's favorite sports, with 
the theme of “quick energy" printed on one side. 
The box of “Pep-R-Mints," as the product is called, 
holds nine ounces of candy. There are 24 boxes 
to the case. 


Ice Cream and Custard 
Freezer in Two Models 


A GRAVITY-FED frozen 
custard and batch ice cream freezer has 
been marketed by Mills Industries, Inc., 
Chicago, in one model consisting in the 





freezer alone, and another with side cabi- 
net pump-fed equipment providing a con- 
tinuous supply of custard. 

The freezer is rated to give a supply of 
mix in amounts adjustable by means of a 
dial, up to a total of 15 gallons per minute. 
A custard spigot of special sanitary design 
is available with this equipment, as is also 
a 2-h.p. agitator drive motor for extra-low 
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Pops Corn 
Fries Burgers = \-. 
Hot Dogs, French Fries \ 
e 
Is always liquid 
Frying Oil for Drive-ins! ° 
Comes in easy-to-use 


HoosK lus! \ =" 


: \ No Waste 
Made by. F, Simonin’s Sons, 1n¢. phita. 24, Pa. 


Convenient warehouse stocks and. distributors from coast to coast 


POPPING OIL SPECIALISTS TO THE NATION 


It’s America’s Most Useful 








CRETORS’ MACHINES 


PRAISED DS 


by 
Theatre Chain 
Purchasing Agent 


Here's what a large user 
of Cretors’' Popcorn 
Machines has to say .. . 
“We have found that your ma- 
chines are producing for us the 
best volume and tastiest corn 
with the minimum amount of 
seasoning, and our installations 
so far have proven so successful 
that as we replace other conven- 
tional type machines, the Cretors 
automatically goes in.” 
Check Cretors Before You Buy 


C. CRETORS & CO. 


606 W. CERMAK ROD CHICAGO 16 











a 
Complete Satisfaction 
in Theatre Seating! 








make the (heatre 


BETTER THAN EVER 


for movies 


... with highest 

possible standards 

of PRESENTATION 
SERVICE 
COMFORT 








operations. This motor is 
interchangeable with the standard motor. 


| temperature 


| Lighted Display Sign 
For Refreshment Nooks 


A NEW “three-dimension- 
| al” type, illuminated colored display sign 
for use at refreshment nooks is being dis- 


tributed by National Theatre Supply. The 


sign features a color photograph of a girl 
who seems to be actually winking at the 
customers. Each unit comes complete with 
The signs 
are available in two types, one picturing the 
girl holding a box of popcorn, the other 
with her holding a cup of beverage. Both 
are available from National Theatre Sup- 
ply branches 


a shadow box and electric light. 


e 
NCA NAMES CHASE MEN 


In recent elections of the National Con- 
fectioners’ Association, two executives of 
the Chase Candy Company were named to 
NCA posts. W. A. Yantis, Chase presi- 


dent, has become a director of the associa 


age ae "| was 


et hh ttl OFT SO) 


‘s 


y 
<i. 
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AWARD TO HERSHEY 


P. A. Staples, president of the Hershey Chocolate 
Corporation, Hershey, Pa., receiving award pre- 
sented by Maurice C. Dreicer of the Food, Bever- 
age and Tobacco Testing Bureau, for excellence 
of product. Mr. Dreicer called Hershey “one of 
the names in the social history of our times which 
have taken a place and stronghold in the happi- 


ness, imagination, and basic structure of the 


country.” 


tion, to serve until the annual meeting of 
1952. He will represent the Midwest 
trading area, including Kansas, Nebraska, 
the Dakotas, Minnesota, lowa and Mis- 
souri. Smith H. Cady, Jr., Chase merchan- 
dising manager, was elected to the Council 
on Candy committee. Mr. Cady was 
director of the NCA sales promotion pro- 
gram for four years prior to 1948. 
° 

STATE SOFT DRINK TAX PROPOSED 

A bill has introduced in the 
Nebraska legislature to tax each five-cent 
bottle of a soft drink one cent, according 
to a report from Omaha. The money 
would go for teacher pensions. 


been 


| NEW MACHINE SIZE FOR MOUNDS AND ALMOND jOY 


Especially designed for sale through vending machines, a new size in Mounds and Almond Joy 
chocolate-covered cocoanut bars has been announced by Peter Paul, Inc., Naugatuck, Conn. The 
new bars, which are being made half an inch shorter, but which weigh the same, are shown above in 
comparison to the regular size bars. The regular size continue to be available for sale over the counter. 
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NEVER HAS 


conomy 
BEEN SO 
ESSENTIAL AS NOW! 


Fre Needles Eye 


A DEPARTMENT ON PROJECTION & SOUND REPRODUCTION EQUIPMENT 
& METHODS FOR THEATRE OWNERS, MANAGERS and PROJECTIONISTS 





“No other art or industry in the world narrows down its success to quite such a needle's eye as that | 
through which the motion picture has to pass—an optical aperture—in the continuous miracle of the 
TERRY RAMSAYE 


screen by a man and his machine, the projectionist and his projector.” 








A Table of Light Values 
For Various Picture Sizes 


By GIO GAGLIARDI 


Assistant Chief Engineer of 
Sound, Projection and Maintenance, 
Warner Theatres, Newark Zone 


SOME LENS and 
manufacturers have published tables from 
which one can determine the focal length 
of a lens, the size of 
a picture, and the 
length of projection 
throw for any theatre. 
Any one of these val- 
ues can be found very 
easily if the other two 
values are first estab- 
lished. 

These tables have 
found extensive use 
with engineers and 
projectionists and have become a valuable 
tool in the industry. It has seemed to me 
that a similar type of table would be helpful 
if it showed the relationship between the 
various functions of screen light intensity, 
screen size, and total overall screen illumi- 
nation. 

We do know that the amount of light 
leaving the relatively small lens of a pro- 


screen 


GIO GAGLIARDI 


jection system (this light is measured in 
lumens) will spread out into a pyramid of 
light, the point of which is the lens itself, 
and the base of which is the projection 
screen. Figure 1 illustrates this idea. The 
total.amount of light which leaves the lens 
reaches the screen C-C-C-C, and for all 
practical purposes these tw) values (du- 
mens) are equal. 

As may be seen from Figure 1, the light 
beam is small and concentrated at the lens, 
and grows larger in cross-sectional area 
as we move towards the screen. This dif- 
ference is shown by the relative areas of 
A-A-A-A and B-B-B-B and C-C-C-C, Now 


the light concentration or intensity for any 


BETTER THEATRES SECTION 


unit of area will vary as we move from | 


the lens to the screen. This concentration, 
as sampled on-any of the planes at 4, B, 
or C, is measured in foot-candles and gives 
the value of light intensity at any one point 
on these planes. But the total amount of 
light reaching 4-4-A-4 is equal to the total 
light reaching B-B-B-B and is equal to that 
reaching the screen at C-C-C-C. 

Instruments are available that will meas- 
ure light intensity (such as the Weston 
Screen Illumination Meter). If the light 
were spread across the various planes in 
perfectly even concentration, then we could 
take one sample reading of foot-candles 
anywhere on the section at 4, and multiply 
this value by the area of 4-4-A-A, and we 
would have the answer in total illumina- 
tion, or /umens. The same would apply 
at sections B and C, and these three total 
values would be exactly alike. 

However, the actual case is not so simple. 
We all know that the light concentration 





c 
FIGURE |—Expansion of light 


ray from lens to screen. 











across the area of any one section (4, B, 
or C) will vary, depending upon the posi- 
tion where the light sample is taken. These 
variations are caused by the nature of the 
carbon arc crater, the cptics of the lamp- 
house, and the relative efficiency of the 
projection lens. The light at the center of 
the sections 4, B or C will be highest and 





SLOW BURNING 


7 


otic 


POWER CONSUMPTION 


GS IN MAINTENANCE 


te 


FROM “LOW” to 
HIGHEST “HIGH’’ 


, 


LORRAINE ‘‘Star-Core’’ CARBONS 


jive greater 


in 


g tt 


Light 


THERE IS A LORRAINE CARBON 
TAILORED FOR YOUR SPECIFIC 
PROJECTION REQUIREMENT 


LORRAINE CARBONS ARE CELLOPHANE WRAPPED 10 
INSURE A MOISTURE-PROOF. AIRTICHT PRODUCT 


LOALME CARBONS, INC., BOONTON, N. 3. 





Every Seat Is a Perfect Seat 
with the New TRANS-COLOR 


Polarized Convex 


PROJECTION SCREEN 


RECENT INSTALLATION: 
PATHE PARIS THEATRE 
NEW YORK CITY 


Gives true third dimension illusion, bringing 
out real figures and depth, eliminating dis- 
tortion and keystoning from any viewing 
angle. No eye strain or glare, adding greatly 
to patron comfort. 


intensity over entire screen, 
no dark or hot spots. Polarization improves 
color projection by softening color. Convex 
design enables speakers to be placed behind 
screen without distortion and provides for bet 
ter sound distribution. 


Uniform light 


Sturdily constructed with aluminum frame 
work in any size as required. Made to cor 
rect defects in sight and sound for each 
situation. Easily and quickly installed. 
[=] 

45 W. 45th St., N. Y. 19 
Tel. LUxemburg 2-4994 


TRANS-COLOR SCREEN CO., Inc 


KINGS MOUNTAIN, N. C 


MODERNIZE WITH TRANS-COLOR 
SCREEN. SEND FOR FURTHER DATA. 
Sole Sales Agent 
NORPAT SALES, INC. 


THE 
OPERATORS’ 
FAVORITE! 


GoldE’s Automatic Enclosed 
Rewind Always Works! 
Silent, sofe, U.L. approved! 
Elimii s fire hazard. Posi- 
tive ion... can't clinch 
film. Tilt-back cose... reels 
can't fly off. Microswitch 
safety cut-off 
door opens or film breaks, 
motor stops! 
AT BETTER THEATRE SUPPLY DEALERS 
GOLDE MANUFACTURING COMPANY 
3222". WEST MADISON STREET * CHICAGO 7, ILLINOIS 


| practice 


will decrease as we go to the side or the 
corners of the screen. Many attempts have 


| been made to keep the side illumination 
| close to that at the center, but in actual 


the ratio of side-to-center light 


| volume sometimes has dropped down to as 


| low as 50%. 


In order, then, to be able to measure 
the total amount of light produced by any 
projection system with any degree of accu 
racy, we are torced to take a great number 
the 


and then to combine these readings so as 


of readings over area of the screen, 
to get an average value of light intensity, 
or foot-candles, for the total area of the 
picture. 

When we take this average value of foot 
candles, which is always considerably less 
than the peak reading at the center of the 
screen, and multiply this average value by 
the number of square feet in the picture 
area, then we obtain a fair value for the 
total light in lumens delivered by the pro 
jection lens, 

You can readily see that this procedure 
involves measurements of light on 
the screen, and then a considerable amount 


I believe that the Screen 


many 


of computation. 
Light Table (page 
great number of light measurements, and all 


33) will eliminate 

computations. On the extreme left and right 
sides of the table in the first and last col 
picture 
projected on the screen in one foot steps, 


umns are listed the widths of the 


starting at the top with a screen width of 
14 teet, and progressing to 40 feet. 

Across the top of the table is shown the 
intensity of light at the center of the screen 
in foot-candles, going from a level of 6 to 
a level of 30 foot-candles in one foot-candle 
steps. The corresponding values of lumens, 
or total light, are placed in the body of 
the table. 
output of any projection system only the 


In order to determine the lumens 


following information is needed: 

(A) One center reading of screen illu- 
mination in foot-candles. 

(B) The width of the picture on the 
screen in feet 

(C) The side to center illu- 
Of these three items, the third 


ratio of 
mination 
may sometimes be dispensed with. 


How to Use the 
Screen Light Table 


TABLE ON OPPOSITE PAGE 


This table 


a side-to 
tair 


If we assume that this 


was computed for 


center ratio of 70%, which is a aver- 
age field condition. 
condition exists in a typical case, then all 
we need is a center light reading and the 
width of the picture. 


a picture 24 feet wide, and a center read- 


Let us say we have 


ing of 15 foot-candles. Follow the first 
vertical column down to the line for 24 


feet, then go across until you intersect the 


column under 15 foot-candles. At this 
point the value is 4950 lumens. This value 
indicates the total output of light from the 
lens of the projection system being meas- 
ured. 

Or assume that you want a light level 
of 16 foot-candles at the center of your 
picture, which (for sake of 
here) is to be 30 feet wide. 


convenience 
In the table, 
the intersection of the vertical column for 
16 foot-candles, the row 
for 30 feet, gives a value of 8255 lumens. 


and horizontal 
This means that in order to get these re- 
sults, your projection system, including all 
elements, must deliver 8255 lumens. 

Remember that all values are computed 
as if the projection system were under nor- 
mal operation, with shutter running, but 
without film in the machine. 

Take the case where you want to know 
what size of picture can be obtained, know- 
ing or having been told that the complete 
projection system is capable of delivering 
7000 lumens, and you want a center inten- 
sity of 20 foot-candles. Follow the 20 foot- 
candle column down to the figure nearest 
7000. In the table this is 7160. 
to the left and you will see that the picture 


can be 25 feet wide. 


Now go 


Allowing some over- 
lap for masking, you could obtain a framed 
picture at least 24 feet wide. 

There are other similar projection prob- 
lems that can be solved quickly and accu- 
rately in this simple fashion. Of course, 
you must remember that the table is com- 
puted for a side-to-center illumination ratio 
of 70%. 
sired, or measured, the correction to the 
table is very slight and can easily be applied. 
For example: 


However, if other ratios are de- 


If the side-to-center ratio is 60°/,, then 
decrease the lumens values by 7%. 

If the side-to-center ratio is 50%, then 
decrease the lumens values by 14%. 

If the side-to-center ratio is 80°, then 
increase the lumens values by 7%. 

If the side-to-center ratio is 90°, then 
increase the lumens values by 14%. 

These correction factors are not very 
large and you will see that for side-to-center 
ratios ranging from 60° to 80°, the ac- 
tual difference from the figures shown in 
the table cannot vary more than plus or 
This difference is smaller than 
the actual variations in illumination read- 


. a, 
minus / /o. 


ings, so that I believe the table can be used 
safely for most field installations. 

In order to show a comparison between 
the calculated table values and actual screen 
illumination like 
to list some field data with computed total 
screen illumination, as against table read- 


measurements, I would 


ings for the same conditions. 


CASE }: 
Picture 16 feet wide, 12 feet high. Read- 
ings: upper right corner, 11 foot-candles; 
(Text continued on page 34) 
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Niscsthe CARBON SAVER (Continued from page 32) 


across middle, 15—-22—15; lower left cor- 


Eueryone I8 “Jalking bbout/ ner, 11. Average illumination volume, 17 
Aa 





15 


t conserve your supply of car 
o> bawe the hecvier copper coat- : i % 4 
hon ever, it is important : %. \ . TT 
t ewery inch of every * es \ 
carbon saver that 











J - ' foot-candles. Area of picture 192 square 
THE CRON. O-MATIC FULLY : feet. Thus 17 times 192 equals 3264 lumens 
AUTOMATIC CARBON , F A a. from field tests. 
SAVER -* Now from the table: the intersection of 
16 feet (screen width) and 22 foot-cz 

uses up carbon stubs of all lengths with E np ; » ie cn foot-candle 
mo preparction required. Simply insert in id center reading gives 3225 foot-candles. So 
t hol, d i t it. It no way % 
Eh ay Bg raphe operation ofthe field measurements and table data agree 
lamp. CUTS CARBON COSTS 25% sey 


Adaptable to Ashcraft “’D.” Brenkert- Enarc, PAYNE PR OD U Cc TS COMPANY closely. 
Peerless Magnare and Strong Mogu! lamps. a w. Stadium Bina Cron-0-Matic Division nei iat Michigan CASE 2: 
Only $52.50. Quickly pays for itself nmi a= Picture 22 feet wide, 16 feet high. Read- 
. . . then goes on to make money COD. inclading postage. Remittance herewit ings: upper right corner, 11 foot-candles; 
for you. sheen across middle (left to right), 18—22—15; 
Oe ee eee ee) a eee lower left corner, 12. Illumination volume 
supply vou, order direct. CITY and STAT ~ 
DEALER INQUIRIES INVITED | averages out to 17.6 foot-candles. Area of 
sssscnnnonunsnsssvoooncoooceeeenensnnnnnanesessssooonsneeeeseneennsse® | Di ture equals 353 square feet. Multiply 
17.6 by 352 and you get 6195 lumens from 
field tests. From the table (intersection of 
22 feet screen width and 22 foot-candle 
center reading) you get 6100 lumens. 











CASE 3: 

Picture 27 teet wide, 20 feet high. Read- 
ings: upper right corner, 7; across middle, 
9.5—14—9.5 ; lower left, 7. Average illu- 
mination vilutin equals 10.8 foot-candles. 





A iB AHA Y a - 
FOUR Ge FEATURES seq \rea of picture is 540 square feet. Multi- 
an’ ‘ ; ply 10.8 by 540 and you get 5832 lumens 


#f Proven “Trouble Free” Per- he = = He) for the field result. In the table, inter- 


t . . - . 
formance : — = - section of 27 feet (screen width) and 14 


H Quality Built. Quiet Opera- wae 3 . toot-candles gives 5850 foot-candles. 
566 vm CASE 4: 
# “Rubber in Shear” Mount- : : Picture 20% feet wide, 15 feet high. 
ed. Vibration Free. ; Readings (average of five complete sets of 
* Long Life. Low Maintenance BUILT ON A BUSINESS CREED measurements taken consecutively) : upper 
QUALITY © RIGHT PRICES right corner, 8.9 foot-candles; across mid- 
a - as ae dle (left to right), 10—15.8—11.8; lower 


Distributed by Independent Theatre Supply Dealers or Write to: left, 9. Average amount of light at screen, 


THE IMPERIAL ELECTRIC COMPANY 12.5 foot-candles. Area of pictures 307% 


square feet. Multiply 12'% by 307.5 and 
, OHIO spe be Be, 
GENERAL OFFICES: AKRON vou get 3844 lumens for the field test. 


In the ‘table, the intersection between ‘20 
feet (for screen width) and 16 foot-candles 
gives 3670 lumens. The intersection be- 








’ 

Wenzel's New Improved tween 21 feet (for screen width) gives 
PROJECTOR HEAD s/ : = i 4040 lumens. The average of these two 
: . : lumen totals, in order to get an amount 
we ” SARURACTORERS os. ea > 28m , = | for a screen width of 20'% feet, amounts 
to 3950 lumens, which is only 2% differ- 

ent from the field-measured value. 
These actual cases show that the table 
may be used for checking field installations, 
or for estimating and laying out screen sizes 


Projectors, Sound Heads, Bases, Magazines 
Sound Systems, Replacement Parts 


Accessories, etc. 


Send for complete descriptive circulars, 
siving full details of the many advantages 


of this new WENZEL product 


WENZEL PROJECTOR CO. , || REFLECTED LIGHT 


2505-19 S. State St., Chicago 16, Illinois Regardless of the amount of light that 
is projected upon the screen, the light 


and screen light requirements. 
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which is visible to the audience is that 
amount which is reflected from the screen. 
That amount of reflected light, or screen 
brightness, depends upon the _ reflective 
value, or the reflection factor, of the screen 
surface. With the usual white matte sur- 
faces used for screens, the reflection factor 


very seldom is higher than 85% when the | 


screen is new. This is due partly to the 
perforations of a sound screen, and partly 
to the characteristics of the surface. 
Assuming that a screen has a reflection 
factor in any given direction of 85%, then 
the spectator will see an image which is 
equal in brightness to 85% of the light 
projected on the screen. The value of light 
projected upon the screen at any one point 


is measured in foot-candles; the brightness | 


perceived by the spectator at that point will 
be measured in foot-lamberts. In other 
words, the value of foot-lamberts will be 
equal to the value of foot-candles multi- 
plied by 85%. Or, vice-versa, if we wish 
to determine what the foot-candles should 
be in order to give screen brightness of 9 
to 14 foot-lamberts, we divide 9 and 14 
by 85%. Thus 9 divided by .85 equals 10.5 
foot-candles; 14 divided by .85 equals 16.5 
foot-candles. These are then the desirable 
limits of foot-candles of light-on-the-screen 
for a screen reflection factor of 85%. 


For those projectionists or engineers interested 
in projection who may like to know how I cal- 
culated the lumen values given in the table, 1 
submit the following explanation: 

First the symbols used in the equations: H— 
picture height in feet; W—picture width; L- 
total picture illumination in lumens; A—read- 
ing at center of screen; B—readings at left and 
right middle side of the screen; C—reading at 
upper right and lower left corner of screen. 

Ratio of side-to-center screen illumination, 
70%; ratio of corner-to-side illumination, 75%. 
The formulae: 


L HW 
2A+B+8B 


.73 W using existing ratio of film 
aperture, 


7A + .525A 


L = .73 W? [.785A] 


L 573 AW 

Where A Center reading in Foot- 
candles. 

W Width of screen in feet. 

Side to center ratio 50% L 493 A W?2 

ea ere ees “ 60% L = 533 A W? 

70% L = .573 A W? 

80% L = .613 A W? 

90% L = .653 A W? 
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Protect the HEART of your theatre 
with RCA Service... 


PROJECTION: --> ND RCA service 


The possible scarcity of new equip- 
ment makes it doubly important today 
that you safeguard and conserve your 
projection room equipment — the heart 
of your theatre. So, for top performance 
security, be sure your theatre is pro- 
tected with an RCA Comprehensive 
Parts and Repair Plan. 


It costs so little to protect so much 





aa 


The advantages of RCA 
Service are yours at a 
cost so low, a few ad- 
missions daily pay for it. 
Write for FREE folder. 

“* Performance Security.”” 











RCA Service and Parts Plans cover 
all makes and types of theatre sound 
equipment, as well as motion picture 
projectors and accessory units. 


RCA Service averts breakdowns 
and assures you of the ultimate in 
performance security. But if a theatre 
needs emergency service it is available 
24 hours every day. 


For drive-in theatres . . . in addition 
to a preventive maintenance plan for 
projection equipment . .. RCA has a 
replacement and repair plan on RCA 
In-car Speakers and Junction Boxes. 


RCA SERVICE COMPANY, INC. 


4A RADIO CORPORATION of AMERICA SUBSIDIARY 
CAMDEN, NEW JERSEY 





READ THE ADS — Maye newoa/ 














d by MEVER-SHULTZ. INC. Cedor Grove N J 


AUTHORIZED LEADING 
THEATRE SUPPLY DEALERS 











EFFICIENT « DEPENDABLE 


RECTIFIERS 


for Every Type Projection Lamp 


2-Tube 

4-Tube 

6-Tube 
Single and 
Three Phase 
Models for 


e Rotating Feed 
Angular Trim 
High Intensity 
e@ Copper Coat- 
ed Coaxial 
High Intensity 
@ 1 K.W. High Intensity 
@ Low Intensity 
Smooth Output Current Long Life 
Low Operating Temperature 
Flexibility in Control 


Write today for literature or 
free demonstration 








1 CITY PARK AVENUE 
TOLEDO 2, OHIO 


PROJECTION LAMPS + RECTIFIERS 





SPOTLIGHTS + REFLECTORS 


The DRIVE-IN 


A department conducted 
By WILFRED P. SMITH 


for many years manager of regular the- 
atres, then drive-in manager and later 


construction 
now operator of his 
Ledgewood, N. J. 


planning, 











“that MI miniature trains are 
the drive-in's most popular 


Prepare now for 
your biggest Spring and 
Summer Seasons . . . 

Write for FREE Details and Specifi- 
cations on the MT Miniatare Treias 


MINIATURE TRAIN=CO. 


RENSSELAER. INDIANA 





THE ALL-NEW, ALL-STEEL 


effect big savings for you. 


@ NEW DURABILITY 
@ NEW COMFORT 
@ NEW SAFETY 
@ NEW BEAUTY 


IDEAL SEATING CO. 














GRAND RAPIDS, MICHIGAN 














drive-in circuit executive in charge of 
and operation; 
own drive-in at 





WRITE IN: Questions 
about drive-ins sub- 
mitted to Mr. Smith 
by mail will be an- 
swered as promptly 
as possible in this 
department. The 
name of the persen 
sending the inquiry 
will not be published. 
Letters should be ad- 
dressed to Better 
Theatres, Drive-in 
Department, Rocke- 
feller Center, New 
York 20, N. Y. 











Professional Showmen 


Now Are Taking Charge 


THE OLD saying about the 
fellow who builds a better mouse trap get 
ting the business is all very well up to a 
point. In 1951 it might be better to say, 
“He who baits that better mouse trap will 
get the business!” 

Of the two or three hundred drive-ins 
throughout the country, it cannot be denied 
50°. are of the better 
looks. The 
range from so-so down to “cow pastures.” 
The latter, I 

, 


be physically improved very soon, or be al 


that today at least 


sort in layout and remainder 


believe, will either have to 


lowed to fall by the wayside. 


The drive-in patron of today demands a 
good grade of entertainment, presented with 


the best equipment—and equipment for 


drive-ins certainly has advanced a great 


deal during the past year or so, with special 
And the 


picture must be presented in a pleasant en 


emphasis on projection lighting. 


vironment. 

Consistent, well prepared, expertly con 
ducted operational procedures and show 
man-like campaigns, are a time-proven com 
The 


embrace all 


bination for a successful enterprise. 
i that does 


drive- today 


of these 


not 


qualifications would seem to be 


heading for a very tough situation. ‘There 


lis evidence of this in the number of adver- 


tisements in the trade publications, offering 
drive-ins for sale. 

After the war, many maker jumped on 
train” of the drive-in boom. 


the “gravy 


Today, because ot a lack ot knowledge ot 
motion picture exhibition, many of them 
find themselves in a precarious position. 
The more experienced operator has finally 
found the range and is firing away with 


everything in an arsenal accumulated 


through many years in showbusiness. In 
picture exploitation alone he is able to go 
to a trunk full of tricks which he can fit 
to the times. 

In one sense the veteran showman finds 
himself right at home in the drive-in field. 
He is catering to family trade in the old- 
fashioned way. Come one, come all and 


have a good time, from the babe in arms to 


gramps and grammaw. Some of these people 
may never have been among his patrons in 
The operator 
who knows both sides of the business can 


regular theatre operation. 


usually see a new audience for motion pic- 
his drive-in. And 
with the kind of showmanship that an ex- 


ture entertainment at 


perienced owner and manager can lend the 
operation, it is a consistent audience, fetched 
back smart program 
ming, service and good-will. 


again and again by 

Yes, indeed, it is the ‘“pro”’ who has the 
know-how and maneuverability required in 
That fact is 
going to force some changes in the face of 


long-term theatre operation. 


the drive-in field as time goes on, but it is 
going to put it on a basis even more solid 
than that it enjoys today. ‘The newcomers 
who came into showbusiness via the drive- 
in with 
tricks of 


a knack for it, are learning the 
the trade. By the 
drive-in field is thus building 


and large, 
a body ot 
showmen as representative of the industry 


as those of any other branch. 


° ° 
Reporting Experiments 
On Screen Surfaces 

I HAVE been writing quite 
a few letters in reply to inquiries concern- 
ing haven't had 
much to say about it because experiments 


screen surfacing. | too 
which I have made since last summer have 
needed time to work out. These were sug- 
gested by the fact that I have been in as 
much confusion as the others. 

There have been a lot of conflicting views 
of the matter, and maybe there always will 
Here I am 
going to tell what I have done and what I 


be some controversy over it. 
have observed. 

Last August I applied three different 
coats of flat white paint on the entire sur- 
face of the screen at my Garden Auto- 
Torium at Ledgewood, N. J. I divided 
the screen into three equal sections, each 
20 feet wide. The screen is 48 feet high. 
Each received a different kind of paint, at 
the same time. 
through the same kind of weather for the 


Each has therefore gone 
same period of time. 
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By February 15th I decided that enough 
time and different kinds of conditions, from 
hot to cold, sunny to wet, had been at work 
on those three coatings of the steel surface. 
Thorough examination of each area on that 
date revealed that there were differences 
in the way the three coatings had come 
through the six months embracing summer, 
fall and winter conditions. 

There is hardly any point in naming the 
kinds of paint which did not do so well. 
What the one 
which, in this particular test, seems to me 
It was the 
Raytone drive-in screen paint. I don’t in- 
sist that what I did provided a perfect, con- 
clusive trial. There may be tricks to such 
tests that I wouldn’t know about. And per- 
haps there is no reason to take for granted 
that | am entirely qualified to judge ap- 
parent results of such a test. I submit only 
And I have no axe to 


you are interested in is 


to have proved out the best. 


what I did and saw. 
grind for any product. 

| wrote to the Raytone people for tech- 
nical information about their paint. Ordin- 
arily, we in the drive-in field are not too 
much concerned with technicalities that do 
not have to do with actual use and opera- 
tion of a product. All most of us want to 
know, as a general thing, about a screen 
Will it give the desired light re- 
Will it hold up under all weather 


paint is: 
flection ? 
conditions? Is the price such that we are 
at least warranted in trying it? However, 
I was curious about the differences my test 
had shown, so I asked Raytone to tell me 
something that might explain it. This is 
the reply I received: 

“A wide polarization of light is desirable. 
This would provide adequate brightness for 
all parts of the parking area. A _ proper 
degree of matte white finish is required for 
this. If the surface is too specular (lus- 
trous) it will gain too much brightness at 
head-on viewing angles, and drop away at 
wide angles. A good paint will give bright- 
ness of about 85%, measured in terms of 
a perfect diffuser, such as magnesium car- 
bonate, or depolished opal glass. This 
brightness rating is at an angle of observa- 
tion of 114 The minimum, at an angle 
of 60°, is 60%. A properly, designed paint 
will approach 90% at 114°, and will not 
fall below 75% at 60 

“The correct degree of whiteness is ob 
tained with a single pigment—titanium di- 
oxide. Other white pigments, such as white 
lead and Titanox, supply the “whiteness” 
observed by the human eye, but a light 
meter can easily show how insufficient most 
paint products can be when used for theatre 
screens [this of course refers merely to re- 
flection of projection light without refer- 
ence to the nature of the surface, whether 
it be fabric, 
W. P: §.] 
nium, look whiter than others. 
may see a paint as ‘whiter’ because the paint 


wood, steel or asbestos.— 
Some paints, even with tita- 


The eye 
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contains blue pigment. 
not have blueness. 
“Nevertheless, the titanium is preferable 


Pure titanium does | 


| 


to tinted whites because the correct white | 
will reflect all the colors in the spectrum | 
with equal efficiency. Tinted whites affect | 


the reflectance of certain colors. 
picture in color can be affected by this sur- 
face coloration. 

“A reflection 
85% is the highest obtainable with any 
matte white screen surface. Here it might 
be pointed out that a mirror is only 87% 
reflective. In a test of Raytone paint per- 


A motion |} 


factor of approximately | 


formed by the Joachim Laboratories on Oc- | 
tober 2, 1950, a sample of paint was ex- | 


posed in a fadometer. 


Reflection tests are | 


made with reflectomer both before and af- | 


ter exposure for at least twenty hours in a | 


fadometer. A paint sample was recorded 
before exposure, then after exposure, and 
the average reflectance then obtained. Such 


a test artificially ages the sample. 


After | 


forty hours of exposure, the Raytone paint | 


lost one half of a degree.” 
TAPING OF SCREEN SEAMS 


Many of the inquiries concerning screen 


surfacing have also referred to my report, 


in the October issue of BeTreR ‘THEATRES, 


of how I applied tape over the seams of the | 


screen material. 
of this experiment. 

The tape was of nylon composition. I 
applied it in August and it is as firmly at- 
tached today as it was then. We had a 
virtual hurricane in November 
affect the seam stripping. 
plied only to the screen surface itself, and 
it prevented rain from getting through from 


the back. 


I can now give the results | 


; it did not | 
It had been ap- | 


After the tape was applied, the entire | 


screen, including the stripping, was painted, 
No faults were noted until October, when 
warm days and cool evenings brought ex- 
cessive condensation, so that during pro- 
jection, the seams again became quite notice- 
able. Condensation 
the tape. 


was marked only on 


| 
The idea seems okay; the trouble is to | 


get a kind of tape that won't be affected by 
excessive condensation of moisture 
air. I have since come upon another plastic 
adhesive tape (product of the Minnesota 
Mining & Manufacturing Company of St. 
Paul, Minn.), and I am going to remove the 
present tape and put that on. The Garden 
Auto-Torium is scheduled to reopen during 
Easter Week; I'll be reporting the outcome 
of my new experiment as soon thereafter as 
results can be determined. 

The work for this experiment, including 
the painting, was done for me by a firm of 
steeplejacks and painters, Morris andWil- 
liams of Long Branch, N. J., which oper- 
ates throughout nearby states and New 
England. 


in the | 
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DRIVE-IN THEATRES 


Increase Your Family Patronage! 


Entertain the Children 
with the latest kiddie riding devices. Complete 
line of miniature trains. auto rides, pony rides, 
and airplane rides. Immediate delivery. Terms 
arranged. 


KING AMUSEMENT-CO. 


Mt, Clemens, Mich. 
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TECHNICOLOR 
WITH 
CHAS. BICKFoRD 
ROBERT KEITH 


FIRST PRIZE 
Saenger theatre, Mobile, Ala. 


SECOND PRIZE 
Lakewood theatre, Lakewood, Colo. 
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ERROL FLYNN ANN SHERIDAN 
SILVER RIVER 


Cited in Sign Competition 
For Fine Design and Usage 


Winners of the 1950 Wagner sign photo contest, judged for original design, 
use of multiple-size letters, illumination, effectiveness of sales copy, and proper 
spacing of letters. 


WORLDS. FINEST "= 


THIRD PRIZE: El Rancho drive-in, San Jose, Calif 


FIFTH PRIZE (tie): Capitol theatre, Steubenville, Ohio. 


JAMES CURWOODS IMMORTAL STORY OF 








Actual suits involving points of law bearing on theatre operation, concisely described anc 
analyzed in laymen's terms for the purpose of helping theatre management to avoid condi 
tions which might lead to it to be sued, and of providing cases on which its own suits 0: 
legal defense might be based, All decisions given are of higher courts and of recent date. 


By LEO T. PARKER, Member Ohio Bar 





Avoiding Futile Suits 
Over Zoning Restrictions 


FAIRLY TYPICAL of corre- 
spondence concerning drive-ins that I have 
had is this letter: 

“Several months ago 
you gave a decision 

which helped our law 
yer to win a_ suit. 
Now we have one over 
a city 
nance. We 
construction of a drive- 
after the 
zoning board issued a 
although the 
city ordinance 

fied our property as_ residential. 


zoning ordi 
started 
in theatre 
LEO T. PARKER permit, 
classi- 
Nearby 
property owners have petitioned to stop 
completion of our project. Since the board 
granted the permit to us, can these property 
owners succeed in their efforts ?”’ 

Unfortunately I have had to tell this 
gentleman yes. ‘This is so because a city 
zoning board has no legal authority to issue 
a permit in violation to a city ordinance. 
For example, Board of Adjustment of City 
of Fort Worth v. Stovall (216 S.W. [2d] 
171). 

Here it was shown that a theatre oper 
ator decided to construct an outdoor motion 
picture theatre in an area previously zoned 
The city 
ordinance authorized the Board of Adjust 


by city authorities for residences. 


ment to award a permit to a_ property 
owner for his business if it decided that 
enforcement of the zoning ordinance would 
hardship” of the 
owner of the zoned property. 

In subsequent litigation the lower court 
decided that the Board of Adjustment 
could grant a permit to the theatre oper- 


result in ‘“‘unnecessary 


ator. Nearby property owners appealed to 
the higher court and proved these facts: 
The theatre corporation had purchased 
a tract of land containing 18% acres for a 
drive-in theatre. The zoning ordinance in 
the city classified a portion of the tract for 
business purposes, and the remainder of the 
tract for residential purposes. In other 


words, one side of the tract was in a busi 
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ness zone, the other side in a residential 
zone. Hence the board decided that it had 
legal authority to issue the permit, since it 
was an “unnecessary hardship” on the thea- 
tre corporation not to have authority to use 
all its property for a drive-in theatre. 

Nevertheless, the higher court reversed 
the board’s decision on the grounds that it 
could not assume authority to decide such 
a question. ‘The court said: 

“If such ordinance did undertake to 
confer legislative functions on the board of 
adjustment, it would constitute an invalid 
delegation of legislative powers.” 

Therefore, a city ordinance is void which 
gives city officials or a board authority to 
decide whether a theatre may be con 
structed in an area zoned for residential 
purposes. 

In view of this higher court decision, it 
is quite apparent that a theatre operator or 
theatre corporation should be certain before 
purchasing property in a residential district 
that the zoning ordinance may be changed 
by the city council, and rezoned for business 
purposes. 

Similarly, in Marrocco v. Board of Ad 
justment of City (68 Atl. [2d] 470). Here 
a lower court changed an area from resi 
dence 4 to residence B and reversed the 
city board’s refusal to grant a permit, stat 
ing that a ‘“‘case of unnecessary hardship” 
had been established entitling the property 
owner to use the premises for business pur- 
poses, and that “there simply is no other 
practical or economic use to which the 
property may be put.” 

But the higher court reversed the lower 
court and held that the property owner 
could not receive a valid permit to establish 
and operate a business in this area. ‘This 
court said: 

“We have concluded that the Law Divi 
sion's (lower court's) determination that 
the Board's 
arbitrary and capricious’ was without foun 


decision Was ‘unreasonable, 
dation and must be reversed. ... The area 
in question was dedicated by the ordinance 


for residence purposes. The Board evi 


Janning 


icient 
Efficient P «aie 


of stage “4 
operation. 








Testimonials 
are easy to 
procure but 
we prefer to 
gain your 
confidence 
the hard way! 
This time try 


RAYTONE 
DRIVE-IN 
SCREEN PAINT 


A SCREEN MANUFACTURER'S ANSWER 

THE PROBLEM OF SUPPLYING A 
PAINT THAT MEETS ALL PROJECTION 
ANI WEATHERING REQUIREMENTS 


165 CLERMONT AVE., BROOKLYN, N. Y. 








You'll save time—be able to de- 
tail your requirements—by writing 
advertisers direct. However, The 
Theatre Supply Mart provides a 
convenience. 
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that the 
particularly the 
ie } y . ir sub 
would tend to 1mpatr sub 


dently concluded intrusion of a 


business, operation of a 
drive-in theatre, 
stantially the design of the ordinance in 
restricting the area to purposes permitted 


We do not 


that such conclusion, under the cir 


within the residence districts. 
believe 
cumstances presented, can be said to have 
heen unreasonable, arbitrary or capricious.” 


Therefore held that 


neither a city official or board, or a court, 


this higher court 


may vary or change a valid city ordinance. 
BE SURE OF LEGAL GROUNDS 


i theatre operator decides posi 


tively to file a law suit for establishment of 


n or other theatre in a selected new 


location, he should weigh the matter well; 


otherwise he may waste much time and 


eftort, and expend a large amount of money 
without desired results 

Frequently a state, 
| 


] 
will 


county or city official 


refuse to Issue a permit to a theatre 


corporation for establishment of a theatre 


location selected by the exhibitor. 


in i 


Sometimes the refusal is based on honest 


part of the official; in other 


nstances the refusal may be illogical 
Before ippealing to a court, however, the 


th 


leatre operator had better adopt a simple 


procedure and be certain to file the suit, 
with correct legal arguments, and in the 
prop Also, the theater 


€ operator 
should be very certain to comply strictly 


r court. 
with state laws, or the suit will be decided 
infavorably 
Now in Richardson v. Awtry (40 S.E. 
24), it was shown that a state law 
clerks of 


] issue licenses to conduct 


that the councils of 


provided 1 
municipalities shal 
inesses in areas zoned for business, and 
> was prohibited by law from issuing 
business license unless, and until, such 
corporation had procured a permit from the 

itv board of zoning appeals. 
One Awtry applied to the board of zon 
iis in a city for a permit to engage 


loc ition zoned tor 


1 specinc 


Don’t Wait - Order Now! 


If you're planning a Drive-in 


in 1951. 
Our LOW PRICES and EASY PAYMENTS 


will start you off with a small investment. 


AVAILABLE ON TIME PAYMENTS 


from $1995 
$ 60S 


or Indoor Theatre 


Complete Dual Drive-in Outfits 
Indoor 
Brand new Late Type Projection and 
Sound Outfits including High Inten- 
sity Arcs 


Theatre Equipments, from 


$3295 
$4395 


For 1000 seat theatres 
or Drive-Ins 
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business. The application was denied, al- 
though the selected location was zoned for 
business. Awtry filed suit in a lower court 
to compel the clerk to issue a permit, but 
he failed to cite a state law, as tollows: 
“All official duties should be faithfully 
performed ; and whenever, from any cause, 
a detect of legal justice would ensue from 
i failure o1 improper performance, the writ 
of mandamus may issue to compel a due 
performance, if there shall be no other 
specific legal remedy for the legal rights.” 
The higher court refused to compel the 
T he peti 


cause Of action for 


clerk to issue the permit, saying: 


tion failed to state a 
mandamus. 

Generally speaking, however, no one 
can prevent a theatre corporation from ob 
taining a permit to establish a new theatre 
ina \ case in 
Butt Realty Company vy. Board of Adjust 
ment (48 Atl. [2d] 826 

The 


tion needed more space and purchased a 


business district. point is 


testimony showed that a corpora 
house and lot adjoining its property. “Vhe 


house and lot were in an area zoned for 

residence 
But the 

same block 


stations. 


testimony showed that in this 
were located three automobile 
service Therefore, the court 
ordered the board to change the ordinance 
zoning and issue permits to other business 


owners, 


BANS ON ADDITIONS 


it is of course well established law that 
i new city zoning ordinance cannot be used 
to prohibit operation of a theatre alread 


in the newly zoned section However, 


neither a new nor an old established theatre 
” ; , 
may install new equipment or enlarge the 


business which violates the new ordinance. 


For example, in National v. Ponzio (42 
"<2 


Atl. [2d] 753), it 


located in a 


was disclosed that a 


business was section of a 


municipality for ten years. The municipal 
ity enacted an ordinance which classified the 
section as an “A” residence zone. 

In a subsequent suit, the higher court 
refused to permit the enlargements to the 
old established though the 
also held the established 


could 


business, 
that 


continue all 


even 
court busi 


nesses previous opera 
tions. 

As mentioned above, higher courts cor 
sistently hold that once a theatre is being 
zoning ordinance cannot 


How 


ever, future expansion of the business al 


operated, a city 


restrict Or stop its present operations. 


though for the benefit of employes, can be 


legally prohibited by a new zoning 


ordinance. 
Pittillo (204 


that a 


For example, in Texas v. 
S.W. [2d] 396), it 


theatre Was situated in 


was shown 
a section classified 
ordinance exclusively for 
After 


was passed, the theatre owner applied to 


DY i mew city 


residential purposes. the ordinance 


the building inspector of the city for per- 
mission to build an addition for use of his 
employes. 

The higher court refused to authorize 
the building inspector to issue the permit, 
saying that a new. zoning ordinance pre- 
vented al/ future additions and expansions 


to the business. 
6 
og ope ° 
Liability for Injury 
Due to Act of a Patron 
UNDER ORDINARY circum: 
stances, a theatre owner is not responsible 
for what one patron does to another patron. 


theatre 
ployes have knowledge of the existence of 


However, if the owner or em- 
a dangerous condition, whether the same 
an act of another patron or 


otherwise, and the theatre owner neglects 


be created by 


to exercise reasonable diligence in remedy- 


ing the dangerous situation, the theatre 


owner becomes guilty of negligence and 
responsible for injuries that may result to 
another patron, exactly to the same extent 
as if the theatre owner or his employes 
intentionally created the dangerous situa- 
tion 

Another important point of law is that, 
if a dangerous condition caused by a patron 
is permitted to exist for an unreasonable 
period of time, the theatre owner is liable 
injuries to other patrons 
remedy the 


for subsequent 
caused by his negligence to 
condition. 

Examples of these important points of 
law are found in Kokinos vy. Ohio (92 
N. E. [2d] 386). The testimony showed 
that there was a quantity of vomit on 
steps, and a patron slipped on the vomit 
and fell with great force and violence to 
the floor of the rest room, and sustained 
serious injuries. ‘The patron sued the cor- 
poration for heavy damages and proved 
these facts: 

There was a light at the top of the steps 
and another light at the bottom of the 
lower flight of steps, but no light at or 
above the: landing. ‘There were handrails 
on the wall at each side of the steps. The 
vomit matter was dry, which proved that 
it had been on the steps for a considerable 
period of time. 

In view of these facts the higher court 
held the corporation liable in damages to 
injured patron, and said: 

“The defandant (corporation) had an 
employe whose duty it was to clean the 
ladies’ rest room and to answer the tele- 
This was the 
that the de- 
notice of the 
dangerous In the instant 
case, testimony to the effect that the vomit 
had become dried was evidence that it had 


phone in the ladies’ lounge. 
tending to show 
had 


condition. 


testimony 


fendant constructive 


existed for some period of time. 
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BOOST POPCORN SALES Aeeze 


WITH NEW Aondy TRAILER er 
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Here is an animated minute movie 
with sock audience appeal...enter- 
tains while it sells. Will sell pop- 
corn to people on the way out as 
well as those on the way in. 





...and for the HIGHEST PROFITS in POPCORN 
INSTALL A NEW Manley ARISTOCRAT 


Cascade Kettle pops out a 20-40% greater volume of popcorn 
in competitive tests. You make more money because fewer kernels 
are needed to fill a bag or box. Customers prefer popcorn made 
the Manley way; it’s fluffer, more tender, tastier... The new Manley 
Aristocrat is eye-catching, easy to operate, and was trouble free 


after a gruelling, 1000 hour test. 
IS YOUR 


PROFIT SPOT eT 


} Manley, Inc., Dept. MPH 3-3-51 
1920 Wyandotte St., Kanes City 8, “i 


Please sen for $7.50 
is enclosed. 
Please ha infor- 
mation on thé Aristocrat to ai your book, “How 
4 64 to Make Big Profits pony Popcorn.” 
gy © Nene ee on Fo RR, a 
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Newest Queen of the Seas 


INSTALLS 


PROJECTION and 
SOUND SYSTEM 


THE AMERICAN EXPORT LINES, 


} 
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